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Why does George Silverman work
with Americom?

"Recently, 1 completed a complex -~ "
three-party, like-kind exchange of

assets through Americom. We i
broke much new ground with this
type of broadcast sale. Americom
stayed right on top of things,
providing solutions to difficult
problems. At closing, it was a great
deal for all parties involved. 1
applaud Americom's innovative
nature and professional attitude."

George Silverman
President, Sunshine Group
Broadcasting

Which selling strategy helps you reach your objectives?

1 Confidential Marketing 2 Americom Auction _7) Negotiated Bid

Minimizes your station’s exposure
by personally pre-qualifying 15

buyers and selecting the five hot-

test buyers to review with you
before re-contacting them with
your station’s details.

Involves wide exposure of your
property’s availability, financial
performance and operating infor-
mation to maximize the pool of
buyers and achieve the highest
offer from the auction’s most ag-
gressive bidder,

Your station’s sensitive informa-
tion is handled discreetly but
public exposure of its availability
is used to increase the pool of
buyers to produce the highest
possible offer.

Americom offers you a choice of selling strategies
and the ability to get financing for buyers.

Americom’s Financing Services

Because we work with leading lenders on a daily basis, we can provide you with financing over $3,000,000 by
structuring a loan package that may include senior debt, mezzanine layers and pure equity.

Refinancing: By reviewing your current debt structure, Americom can help you arrange refinancing if you
anticipate debt service short falls. Call before your bank eliminates refinancing options.

AMERICOM

_*_

Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W.

/ Suite 500 /

Washington, DC 20036 /

(202) 737-9000
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Broadcasters get upper hand in transfer tax fight. .. page .

Wing expected to fill Dawson’s FCC seat. .. page 4s.

White House pushes antipornography bill. . . ae 4s.

GOING THE DISTANCE: LOCAL JOURNALISM "87 O
BROADCASTING's annual report on local journalism
showcases the range of stories and issues
covered by a cross-section of local TV stations
and cable systems nationwide, from covering the
Pope's U.S. tour to massing public service efforts
against substance abuse. Capsule reports on
what stations and cable systems are doing begins
ON PAGE 40.

THIRD-QUARTER BLUES O Three-network time sales
revenue for third quarter is off by more than 4%
from last year according to Arthur Young Co.
research. PAGE 44.

ROUND THREE O President Reagan'’s third attempt
to fill vacant Supreme Court seat is San Francisco
Appeals Court Judge Anthony Kennedy, who is
viewed as judicial conservative holding generally
strong First Amendment views. PAGE 47.

TvB '87 O Television Bureau of Advertising meets in
Atlanta, focusing on obtaining greater share of
local retail advertising. New TVB president-elect
Moll says organization's goals include increasing
TV ad revenues, to be more “customer focused,
high performance and growth oriented.” PAGE 46.

NAB WHITE PAPER O In 14-page report to members
of Congress, NAB lays out alternatives to taxing

broadcast stations to raise money for
noncommercial broadcasting—taxing sale of
TV's, radios and VCR's instead. PAGE 130.

ENTERPRISES DISSOLVED O NBC dissolves its
Enterprises division, dispersing operation’s
businesses to executives at NBC television
network and corporate communications. PAGE 133.

LEMASTERS TAKES CHARGE O CBS names Kim
LeMasters, former CBS vice president of

programs, as president of its entertainment
division, replacing B. Donald (Bud) Grant. PAGE 144.

SEE YOU ON THE RADIO O CBS News
correspondent, Charles Osgood will have broader
role on CBS Radio Network. Beginning week of
Jan. 25, he will anchor four, four-minute Osgood File
programs each weekday during morning drive.
PAGE 146,

CABLE’S TOP PRIZE O National Academy of Cable
Programing announces 314 ACE Award
nominations. PAGE 150.

MARKETING MAN O CBS-TV's David Poltrack is
charged with both charting that network’s ratings
fortunes and targeting new markets to improve
that curve. PAGE 175.
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SHARE INCREASE

JION TIME PERIOD OCT. 87 vs MAY 87
CBS Mon-Fri  4:00 PM +23 %
BBM Mon-Fri  3:30 PM +17 %
-TAF Mon-Fri  1:00 PM +40 %
;’IX Mon-Fri  4:30 PM +33%
'JBK Mon-Fri 9:00 AM +67 %
KAS Mon-Fri 3:30 PM +27 %
JLA Mon-F;'i 10:00 AM +20%
STW Mon-Fri 11:30 AM + 7%
SVN . _Mon-Fri 12:30 PM +20%
TNH Mon-Fri 10:30 AM +16%
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ClosedeClircuit

No hurry

Viacom—earlier trial balloons to the
contrary—now appears less inclined to sell
minority interests in its diverse media
businesses. Exceptions are its ailing pay
cable services, Showtime and The Movie
Channel. Company has $2.3 billion in
bank debt associated with National
Amusements purchase, but first payment,
$200 million, isn’t due until December
1988. With stronger than expected cash
flow and internal growth projections,
selling minority interests is no longer must
situation, company officials believe. That
is not to say minority deals could not
happen, which remains possibility for pay
services, whose chief problem remains
distribution.

New target

National Decency Forum, loose
confederation of anti-pornography groups
from across nation whose demonstrations
and lobbying activities early this year
prompted FCC to crack down on indecent
aspects of “shock” radio, may target cable
indecency when members reconvene in
Washington next March for another round
of protests and lobbying. With growing
“pervasiveness” of cable, said NFD’s Brad
Curl, “there is something inconsistent
about saying the local television station
can’t broadcast indecent programing, but
the local cable system can.”

Piece of the action?

Movictime, fledgling cable programing
service that highlights entertainment
available on pay and basic cable and in
theaters, has had discussions with
broadcast network, among other entities,
to take ownership interest in operation.
Although network was not named,
speculation had it that initials were those
of cable-friendly NBC. Should network
buy into service, its programing would
also presumably be showcased on
Movietime. is cable industry ready to
welcome greater network participation in
cable programing?-Source said that within
industry, “there is fair split on that issue.”

No go

As GTG Marketing continued sales of
half-hour access show modeled on USA
Today last week, at least one of three
network-owned station groups, CBS’s, had
decided against carrying show. Source
said CBS decision late last Friday not to

pick up access strip was result of wealth
of new first-run alternatives now available
for fall 1988.

CBS group decision does not preclude
individual O&QO’s from buying show.
Decisions by some of network-owned
stations about access plans for fall 1988
are expected this week.

GTG had locked up deals—all for two-
years—in over half of top 50 markets as of
last Friday. None of those are with
stations in top five markets, however,
where negotiations with two network-
owned station groups continue. Lackluster
performance of checkerboard schedules
on NBC-owned stations makes four of
those stations leading candidates for USA
Today, according to GTG. In Washington,
NBC’s WRC-TV is already precluded from
carrying show since Gannett’s WUSA-TV
has already purchased it.

Partial solution

Partial sale of Storer Cable modeled on
Kohlberg Kravis Roberts’s recent
restructuring of Storer TV stations with
Gillett could be solution to KKR’s difficult
cable divestiture, suggested one
investment banker last week. Sale of 1.4-
million subscriber operation is hampered
by greater equity requircments than most
cable deals, plus existence of present
junk bond financing structure. According
to Henry Ansbacher Inc.’s Roy
Weissman, solution could be to sell half-
interest and management control of Storer
Cable. KKR could use cash from deal to
pay off investors, reduce risk inherent in
keeping entire property and retain upside
potential from future sale of remaining
interests to same or other buyer. For
prospective purchasers, advantages would
include piece of attractive company and
greater programing discounts.

Close call

Television Bureau of Advertising’s
president-elect, William Moll, almost
didn’t make it to last week’s convention.
On Friday, Nov. 6, Moll was admitted to
New York’s Doctor’s Hospital with what
was diagnosed as a kidney infection. He
spent the weckend in the hospital and
Monday night, against the advice of
doctors, insisted on being released to
prepare for Atlanta. “I had to negotiate my
release,” said Moll. The deal was that he
could go to Atlanta if he arranged to have
proper treatment. So each day of
conference, Moll took three trips to
Atlanta-area hospital to have antibiotics
administered intravenously.
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Downside, upside

Network radio sales, which ran into
rough waters in mid-year, will finish 1987
anywhere from 3% off to 2% up
compared to 1986°s $380,024,808 total,
according to sampling of network radio
executives. However, some officals report
network’s upfront buying season
(typically November through January) for
1988 at “good” pace with several major
network advertisers, including Sears,
Anheuser-Busch and Wamner-Lambert,
already returning to fold.

Export to Italy

U.S. Information Agency is gaining large
chunk of circulation for its international
television network, Worldnet, this month,
when agreement with group of Italian
television stations goes into effect. Alvin
Snyder, director of USIA’s television
service, met in Milan, Italy, in October
with officials of Italia Nord, group of 40,
microwave-linked independent television
stations, which sought and were granted
permission to take down signal of one-
hour news program, America Today, from
satellite relaying Worldnet programing to
Europe. Agreement means program will be
available over air to 26 million television
homes in northern half of Italy.

One too many

Voice of America, in midst of its $1
billion-plus modernization program, finds
itself with extra 100 kw medium wave
transmitter on its hands. It bought six for
use in Caribbean and Latin America, at
about $800,000 each, because it is cheaper
to buy them by half dozen than
individually. And so far, VOA has homes
for five of them—two in Belize and one
each in Antigua, Grenada and Costa Rica
(where existing 50 kw transmitter is to be
replaced). At one time, VOA planned to
put two transmitters in Honduras and up
to three in Costa Rica. But efforts to
negotiate site agreement in Honduras
have not been successful, and problems in
obtaining necessary frequencies precluded
use of more than one transmitter in Costa
Rica.

VOA officials pondering fate of extra
transmitter say one possibility is selling
it. But since money would go into treasury
rather than back into modernization
program, that idea is not appealing.
Botswana, where VOA is committed to
place transmitter, is one option. So is
trading it with military for equipment
VOA needs.
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WLS  Chicago
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KTVT Dallas
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Where Things Stands

A weekly status report on major issues in the Fifth Estate

Copyright 1987 Broadcasting Publications Inc. May be quoled
with credit.

® Solid box denotes items that have changed
since last issue.

AM-FM allocations. FCC has authorized night-
time operation for 21 of 41 daytime-only AM sta-
tions on 1540 khz, foreign clear channel. Fre-
quency’s nighttime operation priority has
belonged to Bahamas. However, since the ne-
gotiation of new international agreements, limit-
ed nighttime use of 14 Ciass |-A foreign clear
channels will be allowed. Announcement of 21
stations affected will be delayed until early De-
cember when grace period for possible objec-
tions from Bahamas expires.

In response to FCC inquiry, National Associ-
ation of Broadcasters told FCC Aug. 31 not to
permit FM stations to use directional antennas,
claiming it would lead to "AM-ization" of FM
band. However, several FM broadcasters com-
menting in proceeding took opposite position,
contending directional antennas would benefit
FM radio and public.

In July, NAB filed comments supporting FCC's
proposal to allow most AM daytimers (1,600 of
between 1,800 and 1,900) to provide nighttime
service at or near lowest post-sunset power al-
ready granted those daytimers by FCC. Howev-
er, NAB said FCC should authorize new night-

.
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time service on interim basis until it completes
comprehensive review of AM interference stan-
dards in separate proceeding launched last
month. Others said FCC should defer any action
until review is completed and new interference
standards are adopted. FCC hopes to have final
order shortly

O

AM stereo. Motorola’s C-Quam AM sterec sys-
tem moved closer to establishing itself as de
facto standard with Aug. 12 release by National
Telecommunications and Information Adminis-
tration of follow-up report to one released last
February on AM stereo marketplace.

Multisystem radios receive signals generated
by two incompatible systems battling to be de
facto standard—C-Quam and Kahn Communi-
cations’ single-sideband. Second report stated
that while there is no inherent degradation of
sound quality in multisystem compared to sin-
gle-system radios, implementation of multisys-
tem technology is not feasible because of lack
of support among radioc manufacturers and
dominance of single-system, C-Quam standard
i international marketplace. NTIA recommend-
ed to FCC that it protect C-Quam’s piiat tone
from possible interference. Commission’s Mass
Media Bureau has prepared statement on AM
stereo pilot tone protection.

Kahn Communications has responded by pe-
titioning NTIA “to finish its job" by undertaking
direct comparison cf two systems and publish-
ing definitive study to determine which is superi-
or. It has also submitted comments to FCC say-
ing that pilot tone protection is "unnecessary”
and that it "clearly contradicts the administra-
tion’s and the FCC'’s avowed support of the free
marketplace.” Meanwhile, Motorola is claiming
that standards battle is over and that new inte-
grated circuits in radios to be released in 1988
will solidify C-Quam and stereo in general in AM
marketplace.

0

B Antitrafficking, Last month, Senate Com-
merce Committee adopted revenue-raising
package aimed at reducing trafficking of broad-
cast licenses (Broapcasting, Oct. 26). A 4%
transfer fee would be imposed on broadcast
licenses transferred within three years of last
sale. Congressional interest in reinstating FCC's
antitrafficking rule has been building, with legis-
lation introduced earlier this year in House and
Senate that would restore rules requiring broad-
cast stations to be owned three years before
sale.

0

= Cable regulation. Two federal court judges in
northern district of California in decisions issuad
one week apart in September, ruled that cities'
cable franchise provisions requiring cable oper-
ators to provide access channels and universal
service and to build and maintain “state-of-the-
art” cable systems are unconstitutional—viola-
tion of First Amendment rights of cable opera-
tors. In earlier decision, one of those judges,
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Eugene Lynch, held that Palo Alto, Calif., and
two nearby communities must award franchise
to Century Communications Inc., even though il
did not go through franchise process. Courts’
decisions run counter to decisions in other
courts.

FCC has opened rulemaking to define more
narrowly those television markets where the
rates of cable systems cannot be regulated be-
cause the systems are subject to “effective com-
petition” from cable systems. Rulemaking was
launched in response to U.S. Court of Appeals
in Washington, which endorsed FCC's basic
finding that three broadcast signals constituted
“effective compelition,” but which felt FCC's defi-
nition of which signals should be deemed "avail-
able" in market was too broad. Upshot of rule-
making is that fewer cable systems are likely to
escape rate regulation

On Capitol Hill, House Telecommunications
Subcommitiee has postponed indefinitely over-
sight hearing on status of cable industry three
years after deregulation. It was scheduled for
Oct. 29 but because of sudden developments
on Wall Street, subcommittee needed to con-
vene series of closed-member briefings on situ-
ation and cable hearing was bumped (BrOAD-
casTING, Oct. 26). Subcommittee still intends to
hold series of oversight hearings on cable.

Meanwhile, Representatives John Bryant (D-
Tex.) and Al Swift (O-Wash.) have introduced
legislation at behest of coalition of commercial
and noncommercial broadcasters, National
League of Cities and Motion Picture Asscciation
of America that would grant cities (as franchis-
ing authority) right to specify “in the franchise or
by any other means, the channel or service tier
on which the cabie system must carry (1) any
channel designated for public, educational or
governmental uses and (2) the signals of any
television broadcast station that the cable sys-
tem is required to carry by federal law or regula-
tion" (BROADCASTING, Sept. 14).

D

Children’s television. In response to U.S.
Court of Appeals in Washington and petitions
from Action for Children’s Television, FCC voted
unanimously to launch broad inguiry into chil-
dren's advertising. Among the questions to be
addressed: Should FCC reimpose time limits on
children’s advertising similar to those dropped
in 1984 and are children’s programs based on
toys no more than so-called “program-length”
commercials and, if so, should they be some-
how restricted.

U.S. Court of Appeals in Washington set stage
for inquiry when it remanded to FCC 1984 elimi-
nation of time limits on children’s advertising on
ground that FCC had failed to justify dereguta-
tory action with either facts or analysis.

Impetus behind FCC action also came from
Capitol Hill. House Telecommunications Sub-
committee Chairman Ed Markey (D-Mass.) and
Representative Terry Bruce (D-lil.) have intro-
duced bill that would limit advertising during
children’s programs. Measure has support of
four other subcommittee members. Representa-
tive John Bryant (D-Tex.), also on subcommit-
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Fairness doctrine update

Broadcasters are awaiting House action on the fairness doctrine this week as a catch-all
spending bill {the continuing resolution) moves to the floor for a vote. The doctrine is
expected to be attached to the resolution (a funding measure that keeps the govermnment
operating) because it is viewed as veto-proof. The House delayed a vote on the resolution
two weeks ago (BROADCASTING, Nov. 9). In the Senate, Commerce Committee Chairman
Ernest Hollings (D-S.C.) has offered a revenue-raising package (adopted by the commit-
tee 12-5) that, in addition to establishing a basic 2% FCC license transfer fee, would
codify the fairness doctrine (BroabcasTing, Oct. 26} and add 1% to the transfer fee for any
seller who had violated the docirine. The National Association of Broadcasters has em-
barked on a major campaign to defeat the measure (BRoaDcAsTING, Nov. 2).

The fairess doctrine was repealed by the FCC on Aug. 4. Earlier, President Reagan
vetoed a bill codifying the fairness doctrine, and doctrine proponents lacked the votes to
override.

Senators Bob Packwood (R-Ore), Ted Stevens (R-Alaska) and Wiliam Proxmire (D-
Wis.} have circulated a "Dear Colleague’ letter supporting the repeal. In the House,
Representative Tom Tauke (R-lowa) and others sent a letter t0 counter earlier correspon-
dence from House Energy and Commerce Committee Chairman John Dingell (D-Mich.),
who is leading efforts in the House to enact the doctrine into law (BROADCASTING, Nov. 9).
Dingell's letter raised the specter of the loss of the equal time law, saying repeal of the
doctrine strikes at the heart of equal time, which requires broadcasters who give or sell air
time to one political candidate to give or sell time to that candidate’s opponents. The FCC
has maintained that its decision does not affect equal time, which is embedded in Section
315 of the Communications Act.

Editor’s note: Copies of BROADCASTING'S “The Decline and Fall of the Fairness Doctrine,” which com-
prises a jull text of the decision, including footiotes, plus blow-by-blow coverage of the historic decision
and industry reaction, are still available for $5 from the BroApcASTING Book Division, 1705 DeSales

Street NW, Washington, D.C. 20036.

tee, intends to offer children's TV bill similar to
one by Senator Frank Lautenberg (D-N.J.). Lau-
tenberg's measure would require each commer-
cial television network to air seven hours per
week of educational programing designed for
children and would require FCC to hold ingquir-
1es into “program-length commercials" and pro-
grams featuring interactive toys.

O

m Compulsory license. At Nov. 4 panel session
in Washington, FCC Chairman Dennis Patrick
reiterated misgivings about cable compulsory
license. FCC is considering reimpesing syndi-
cated exclusivity rules on assumption that com-
pulsery license is “flawed,” he said.

Patrick’s feelings toward license are not aca-
demic. FCC is now reviewing industry com-
ments in inquiry that could lead to recommenda-
tion to Congress that compulsory license be
abolished. In comments, first of which were filed
last August, cable industry argued for preserav-
tion of license. National Association of Broad-
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casters softened its long-standing opposition to
license, arguing that license should be left alone
for time being. Most broadcasters, however,
urged elimination or modification of rules to limit
importation of distant signals. It was joined by
Motion Picture Association of America.

NCTA views Association of Independent Tele-
vision Stations’ compulsory license comments
(which called for limiting application of license
to carriage of local signals only and abolishing
license for distant signals altogether), as viola-
tion of must-carry agreement that broadcast
and cable industries reached last year (INTV is
signatory). INTV, nevertheless, denied it has
"gone back on its word” and defended its ac-
tions (BrROADCASTING, Aug. 10)

a

® Crossownership. Nation's telephone com-
ments filed comments at FCC two weeks ago
calling on Congress and FCC to drop prohibi-
tions barring themn from entering cabile television
business in areas where they provide telephone
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service.

Prohibitions have been in place for nearly two
decades. FCC's rules barring such crossowner-
ship were adopted in 1970 and Congress codi-
fied them in Cable Communications Policy Act
of 1984. FCC current inquiry could lead to rec-
ommendation to Congress that rules be re-
pealed.

In comments, telcos said cable had been
slow in implementing new technology because
of lack of compelition and said telco crossow-
nerhip would be of benefit to public in lower
costs. Cable groups said telcos’ history of
‘abuses” of cable owners and their ability to
Cross-subsidize their cable operations through
phone revenue could destroy cable companies.
Reply comments are due Dec. 2.

Even if Congress drops prohibitions, seven
Bell operating companies would still be prevent-
ed from entertaining cable business by Judge
Harold Greene's modified final judgement in
consent decrees that led to breakup of AT&T
and creation of seven companies. As part of first
triennial reassessment of modified final judg-
ment that resulted in breakup of AT&T, District
Court Judge Harold Greene in September de-
cided against lifting prohibitions against Bell op-
erating companies’ providing "information ser-
vices,” which include everything from electronic
mail to videotex to cable teievision.

a

Direct broadcast satellites. High-power DBS,
which would use Ku-band spectrum set aside
for it, has foundered in U.S. because of high
start-up costs and programing dearth. But Euro-
pean governments are pushing ahead with
launching of systems. First to give medium try
oh continent will be West Germany. French-con-
trolled Arianespace has tentatively set Nov. 17
for launch of West Germany's four-channel
TvSat 1. Country will use two channels for public
television, will turn over other two to commercial
operators.

Low power variety of satellite broadcasting
resulting from scrambling of cable programing
on C-band satellites has emerged from home
satellite markel. It got started in January 1986,
when Home Box Office scrambled feeds of HBO
and Cinemax and began selling subscriptions
to owners of backyard earth stations (TVRO's),
which now number more than 1.7 million. Num-
ber of TVRO hemes subscribing to cable pro-
graming has grown as more cable programers
have scrambled feeds and begun selling sub-
scriptions directly or through cable operators
and other third parties. HBO now wants other
major cable programers to join it in stepping up
from C-band to medium-power Ku-band satel-
lites that can beam signals to much smaller
dishes.

a

Equal employment opportunity. FCC has
amended its broadcast equal employment op-
portunity rules and reporting requirements. Ev-
ery station’s EEO program will be subject to re-
view at renewal time regardless of employment
profite, but FCC said review will focus more on
EEO efforts than numbers. Stations with five or
more employes are required to file detailed re-
ports

For cable, FCC has adopted rules implement-
ing EEO aspects of Cable Communications Poli-
cy Act of 1984. Under broadcast license renew-
al legislation offered by Congressman Al Swift
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(O-Wash.), same EEQ formula in Cable Act
would apply to broadcasters.

a

® Federal Trade Commission. FTC is in midst
of antitrust investigation of National Football
League television rights contracts, having is-
sued subpoenasto ABC, CBS, NBC, Fox Broad-
casting and NFL. Under investigation is possi-
ble collusion among three broadcast networks
in pressuring NFL to make rights deals with net-
works and ESPN, and to eschew bids of others
namely Fox Broadcasting and Home Box Office,
during negotiation of three-year, $1.4-billion
rights packages early this year. ESPN is princi-
pally owned by ABC. Fox is complaining most
loudly. Fox President Jamie Kellner has said Fox
made highest bid for Monday night package,
but that NFL renewed contract with ABC.

In addition to Kellner, FTC has received testi-
mony of several high-level network executives
including Capital Cities/ABC President Daniel
Burke and NBC Sports President Arthur Watson
CBS President and CEO Laurence Tisch and
CBS Sports President Neal Pilson have also re-
portedly testified.

In related development, league's contract
with ESPN for package of Sunday-night games
was subject of Senate hearing. Senators Arlen
Specter (R-Pa.) and Howard Metzenbaum (D-
Onhio} are expected 1o ask Justice Department
o examine impact of NFLs antitrust exemption
asit applies to cable and to look at ABC's owner-
ship of ESPN and possible antitrust impiications
(BroaocasTING, Oct. 12).

O

@ High-definition television. HDTV is becom-

ing increasingly important issue. Next move will
come when FCC's newly formed Advanced Tele-
vision (ATV} Services Advisory Committee
meelts for first time tomorrow, Nov. 17. Makeup of
upper tier of advisory committee, "blue ribbon”
advisory panel, includes chief executives of
three major networks, country’s second largest
MSO, and two fermer FCC chairmen. Second
tier of committee comprises three subcommit-
tees open to all interested parties. Committee
was formed as part of July 16 FCC order that
also launched inquiry into ATV In connection
with inquiry, the FCC has also decided to hold in
abeyance any reallocation of UHF channels
from broadcasting to mobile radio until advisory
committee makes interim report next spring.

Executive committee of National Association
of Broadcasters has approved formation of
Broadcast Technology Center dedicated to
HDTV research. Center will be under contro! of
NAB Technologies Inc., for-profit subsidiary
NAB's HDTV Task Force approved expenditures
of $200,000 through end of first quarter of 1988
for HDTV research projects and demonstra-
tions. Funds will come from $700,000 ear-
marked for task force's work by NAB board last
June.

Advanced Television Systems Committee’s T3
group voted Sept. 30 to approve formal docu-
ment outlining standard devised by working
group of SMPTE on high-definition electronic
production. Standard will next be voted upon by
entire ATSC membership. Standard sets param-
eters for HOTV production at 1,125 lines, 60 hz
field and 16:9 aspect ratio. SMPTE's full mem-
bership must also approve standard, after
which it will be submitted to American Nationat
Standards institute.

O

John MecLaughlin fuels the fire while respected journalists Jack Germond, Morton
Kondracke, and Robert Novak provide informative and often explasive opinions.

Join them all on the McLaughlin Group. It just might be the freshest, boldest,

most incisive political show on the air.

Don't miss it. The people who run this country never do.

The Mclaughlin Group
Made possible by a grant from GE.

Check local listings for
station and time.

We bring geod things to life.
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international Telecommunications Satellite
Qrganization. In dramatic end to investigation
by U.S. attorney for District of Columbia, former
intelsat director general, Richard Colino, and
business associates in July pleaded guilty in
U.S. district court to criminal fraud and conspir-
acy charges growing out of $4.8 million said to
have been siphoned from Intelsat during con-
struction of addition to its headguarters build-
ing. Colino, along with Deputy Director General
Jose L. Alegrett, was fired by board in Decem-
ber after outside lawyers and auditors submit-
ted report indicating their possible involvement
infinancial irregularities. And in September, U.S.
district court judge in Washington, saying total
loss to Intelsat had been $5.4 million, sentenced
Colino to six years in minimum security prison
and ordered him to make restitution of
$865,000. One associate was sentenced to
three years and fined $100,000; other was sen-
tenced to two years. Intelsat in May filed civil suit
against Colino, claiming his activities resulted in
damage to organization of up to $11.5 million
(BROADCASTING, May 25). His attorneys filed re-
sponse contending that court lacks jurisdiction
over suit.

Intelsat’s members, meeting in Extracrdinary
Assembly of Parties April 1-3, confirmed Board
of Governors selection of Dean Burch as direc-
tor general, succeeding Colino.

O

International telecommunications satellite
systems. President Reagan in November 1984
determined that separate U.S. systems provid-
ing international communications satellite ser-
vice are in public interest, provided restrictions
are imposed lo protect economic heaith of Inter-
national Telecommunications Satellite Organiza-
tion. Thus far, eight systems have received con-
ditional authorization from FCC, but proposal of
only one, PanAmerican Satellite Corp., which
has secured Peru as foreign partner, has been
consulted with Intelsat. Assembly of Parties, act-
Ing on recommendation of board of governors,
approved consultation at meeting in April.

O

Land-mobile. To eliminate interference UHF
television stations on ¢channels 14 and 69 cause
mobile radic users on adjacent chanrels, FCC
has proposed mimimum mileage spacings be-
tween new UHF television stations (or new tele-
vision transmission sites) and existing land-mo-
bile operations. And it a UHF station cannot
meet spacing criteria, the FCC also proposed,
station must work out deals in which it pays
short-spaced mobile radio operators to accep!
a certain amount of interference or to use other
nonadjacent channels.

In related inquiry, FCC has suggested making
channels 14 and 69 available to mobile radio
and other nonbroadcast users in areas where
broadcasters cannot meet spacing requirement
or work out deal with mobile radio operators.

In response to petition from National Associ-
ation of Broadcasters and Association of Maxi-
mum Service Telecasters, FCC has said it will
delay decision on reallocation of UHF channels
in eight markets to mobile radio until completion
of its study on advanced television systems and
local broadcasting (see “High-definition televi-
sion,” above). Broadcasters and FCC believe
UHF spectrum may be needed for broadcasting
ATV systems.

a

License renewal reform. At FCC, broadcast-



TALK SHOW
CUTS THROUGH
ITALL.




THE CELEBRITY TALK SHOW THAT CUTS THROUGH IT ALL.
NOW AVAILABLE NATIONWIDE.

No. 1 in its time period in New York.

Beat DONAHUE head to head.

No. 1 with women 18-49,

Delivers more women 18-49 than
its GOOD MORNING AMERICA lead-in
or its OPRAH/JEOPARDY lead-out.

While other talk shows are ail talk,
we cut through with something more.
Great demos, Great ratings. And a
proven way to strengthen your
daytime line-up.

LIVE WITH REGIS & KATHIE LEE.
The celebrity talk show with Regis
Philbins 10 solid years of success
behind it. Audiences have made him
the host of the No. 1 celebrity talk
show in its time period in New York
and Los Angeles.

And Regis proves his national
appeal by having the No. 1 show on
the Lifetime Cable Channel.

LIVE WITH REGIS & KATHIE LEE

provides a combination of entertain-
ment, celebrity interviews, and just
plain fun, proven unbeatable sweep
after sweep.

Now were rolling out nationwide.
So you can share in the success of
the only show of its kind.

LIVE WITH REGIS & KATHIE LEE.
The celebrity talk show that cuts
through all the big talk, with big

NUMDETS, e 51 Sovember Sy K6 NHI 87

© 1987 Buena Vista Television, Inc.



/ol "‘i’;.‘ ‘

Buena Vist
Television

Advertiser Sales

(CamMpol |




ers may get some relief from groups that file
petittons to deny broadcast stations’ renewal or
sale applications and demand payoffs from af-
fected stations to withdraw them. Under pro-
posed rules, now subject of FCC rulemaking,
groups filing such petitions would be limited to
recovering only costs involved in preparing and
prosecuting their filings. In comments filed Oct.
26., most agreed with FCC proposal. Notably
absent from list of commenters was National
Black Media Coalition, which asked for exten-
sion of reply comment deadline. It has filed an
FOIA request with commission for evidence of
shakedowns rules are meant to correct, absent
which, it asserts, there is insufficient information
upon which to comment.

Legislation to reform comparative renewal
process is pending in House and Senate, but
fate of proposed measures is unclear. Latest
renewal measure was offered last month by Re-
presentative Al Swift (D-Wash.) who would elimi-
nate comparative renewal in exchange for pub-
lic service obligations (BroabCasTING, Oct. 19).
NAB board rejected measure when it was in
draft form and now says it wants radic-only com-
parative renewal measure, something that
apears to have little, if any, appeal on Capitol
Hill.

Hill leadership has indicated that no broad-
cast legislation (at least any measure industry
wants) will move until outcome of fairness doc-
trine is determined.

0

m High-definition television. HDTV is becom-
ing increasingly important issue. Next move will
come when FCC's newly formed Advanced Tele-
vision (ATV) Services Advisory Commiltee
meets for first time tomorrow, Nov. 17. Makeup of
upper tier of advisory committee, “blue ribbon”
advisory panel, includes chief executives of
three major networks, country's second largest
MSO, and two former FCC chairmen. Second
tier of committee comprises three subcommit-
tees open to all interested parties. Committee
was formed as part of July 16 FCC order that
also launched inguiry into ATV In connection
with inquiry, the FCC has also decided to hold in
abeyance any reallocation of UHF channels
from broadcasting to mobile radio untit advisory
committee makes interim report next spring.

Executive committee of National Association
of Broadcasters has approved formation of
Broadcast Technology Center dedicated to
HDTV research. Center will be under control of
NAB Technologies Inc., for-profit subsidiary.
NAB's HDTV Task Force approved expenditures
of $200,000 through end of first quarter of 1988
for HDTV research projects and demonstra-
tions. Funds will come from $700,000 ear-
marked for task force’s work by NAB board last
Yune.

Advanced Television Systems Committee’s T3
group voted Sept. 30 to approve formal docu-
ment outlining standard devised by working
group of SMPTE on high-definition electronic
production. Standard will next be voted upon by
entire ATSC membership. Standard sets param-
eters for HDTV production at 1,125 lines, 60 hz
field and 16:9 aspect ratio. SMPTE's full mem-
bership must also approve standard, after
which it will be submitted to American National
Standards Institute.

O

® Mergers. Special shareholder meeting for Ad-
ams-Russell is scheduled this Friday, Nov. 20, to
vote on $470-million cable operation sale to Ca-
blevision Systems. Cablevision will invest $40

millionin buy, with bulk of financing for deal com-
ing from General Electric Credit Corp. GE-
owned Kidder, Peabody & Co. will also provide
$125 million from private placement of senior
subordinated notes.

0 Storer Television has closed on sate of first
five TV stations to company 55%-held and man-
aged by Gillett Corp. FCC approved $1.3-bil-
lion, six-station restructuring in October. Closing
on sixth station in Milwaukee is expected after
license renewal in early December.

0 Continental Cablevision has agreed to buy
American Cablesystems for $481.7 million, or
$46.50 per share. Combined systems would
have over 2 million subscribers. U.S. Cable
Corp., new group headed by ML Media princi-
pals, Martin Pompagdur and Elton Rule, made
$233 million offer for Essex Communications,
Greenwich, Conn.-based MSO with 135,000
subscribers. ML earlier bought C4 Media, Vien-
na, Va.-based MSO of about 65,000 subs for
$126 million.

0 Radio group broadcast Summit Communi-
cations is buying DKM Broadcasting for ap-
proximately $200 million, second-largest radio-
only sale. DKM holds AM-FM combinations in
eight cities.

0 Adams Communications has signed agree-
ment to buy Foerward Communications’ five TV
stations for $126.5 million from Wesray Capital
Corp., which bought group in 1984 for $95 mil-
lion.

Deals called off in wake of stock market de-
cline so far include: proposed merger of cable
system operators United Artists and United Ca-
ble, and $114-million TV station sale by United
Broadcasting Corp. to ML Media Partners. Also
in question is proposed sale of Storer Cable's
1.4 million-subscriber cable systems for $2.5
billion-$3 biltion, particularly with evaporation of
high-yield bond market, favored financing tool
of Storer-parent Kohlberg Kravis Roberts & Co.

(]

8 Public Broadcasting. On Capitol Hill, the
Senate Communications Subcommittee took
stock of public broadcasting, 20 years after en-
actment of Public Broadcasting Act, at over-
sight hearing last Thursday (see “Top of the
Week"). Senate Commerce Committee's adop-
tion of revenue-raising package that would cre-
ate “Public Broadcasting Trust Fund” based on
money raised from FCC license transfer fee was
expected to be discussed as well as public
broadcasting’s journalistic independence and
future of independent productions on medium.
Fund would not be activated until after Sept. 30,
1989 (BroapcasTing, Oct. 26). House Telecom-
munications Subcommittee also has oversight
hearing scheduled for Nov. 18. In other Hill ac-
tion, Senate passed Labor-Health & Human Ser-
vices bill Oct. 4 that included $248 million ap-
propriation  for Corporation for  Public
Broadcasting for FY 1990.

Board of National Public Radio reelected
Chairman Jack Mitchell and Vice Chairman
Ward Chamberlin to one-year terms.Board of
Corporation for Public Broadcasting elected
new chairman and vice chairman at annual
meeting. Howard Gutin, Texas communications
consultant and acting chairman since March,
moved officially into chairman’s spot, while New
York businessman and former CPB Chairman
William Lee Hanley took over as second in com-
mand.

Search committees have been formed to fill
vacancies in presidencies of American Public
Radio and National Association of Public Televi-
sion Stations, and resumes have been received
in response to ads for position of vice president-
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treasurer at Corporation for Public Broadcast-
ing. Former APR President Al Hulsen and former
NAPTS President Peter Fannon both resigned
effective Sept. 1, while former CPB VP-treasurer
Don Ledwig was promoted to president in July
(BROADCASTING, June 29, July 6, Aug. 10).
CPB board, which grew to eight members
with addition of William Lee Hanley, Archie Pur-
vis, Marshall Turner and Sheila Tate in June
(BROADCASTING, June 29), is likely to see nomina-
tion of former Tennessee First Lady Honey Alex-
ander for one of two remaining spots on board.
Still under consideration is Charles Lichenstein,
who has been faulted by noncommercial sys-
tem for reputedly believing that funding to CPB
should be cut (“Closed Circuit,” June 29).

0

® Scrambling. Senate Commerce Committee is
slated to vote this Thursday, Nov. 19, on legista-
tion that would regulate home sateliite market-
place. Backyard dish bill enjoys support of Sen-
ate Commerce Commiltee Chairman Ernest
Hollings (D-S.C.) and ranking Republican John
Danforth of Missouri (BROADCASTING, Sept. 7).
Legislation is expected to undergo some revi-
sions before it hits Senate floor. Measure would
require cable programers to allow qualified third
parties to distribute programing to 1.7 million
owners of backyard earth stations. There has
been realignment of industry groups interested
in TVRO legislation, with Motion Picture Associ-
ation of America expressing its support for Sen-
ate dish bill, S. 889 (BroancasTINg, July 27, Aug.
3).

On other front, House legislation (H.R. 2848)
that would permit satellite distribution of broad-
cast signals—superstations—to backyard dish
owners, was 10 be subject of Copyright Sub-
commiltee hearing Nov. 12, but hearing was
postponed until Thursday, Nov. 19. Companion
measure may soon emerge in Senate.

(]

® Unions. Fruitless negotiation meeting be-
tween members of labor relations department of
CBS and international president of technical
union, International Brotherhood of Electrical
Workers, was held Thurs., Nov. 5. Sides decided
to continue meetings and all union members
remain at status quo under terms of old con-
tract. It was first meeting since three-day meet-
ings with federal negotiator in Washington end-
ed Friday. Oct. 23, with littie progress. CBS has
been holding fast to final ofter made following
month-long negotiations, shortly after oid con-
tract expired at midnight, Sept. 30. CBS offer is
believed to include 3% raises for each of three
years of contract and language that wouid allow
for unlimited use of daily hires. Negaotiations af-
fect 1,500 workers at CBS-cwned stations in
seven cities.

Directors Guild of America members have
overwhelmingly ratified separate three-year
staff contracts with ABC, CBS and NBC, as well
as freelance contract covering about 500 addi-
tional directors at three networks. Vote at ABC
was 83 to 46 in favor; CBS, 68 to 33, and NBC,
94 to 20. New staff contracts, covering news,
sports and operations personnel, provide 3%
across-the-board raises; minor layoffs in auto-
mated control area; and more network control
over editing functions. DGA came out slightly
ahead at NBC, with netwark providing few more
bonuses in seniority, editing jurisdiction and sev-
erance pay areas. Guild members also ap-
proved pact covering low-budget theatrical fea-
ture productions, 2,155 to 144, and
commercials, 2,180 to 106. 2]
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Live every night, A Current Affair
digs beneath the surface
to reach the heart of the story.

A Current Affair is a daily half-hour live
investigative magazine strip focusing on stories
about people, and the impact on their lives.

A Current Affair is hosted by Emmy Award
winner Maury Povich, an experienced news
anchor at network O & O’s in Los Angeles,
Chicago and San Francisco. He hosted
Washington, D.C’’s preeminent magazine
show “Panorama,” and Philadelphia’s
top-rated “People Are Talking.” Maury
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is backed by a staff of 70 professional, award-
winning journalists and field producers who
comb the country searching for stories.

A proven success
in over 32% of the country.

A Current Affair has already carved out a
niche by increasing audience shares in New
York, Boston, Los Angeles, Chicago, Wash-
ington, D.C.,, Dallas and Houston. Based on its

success in these markets, stations owned

by Hubbard, Lin, Times Mirror and Park
have bought A Current Affair for imme-
| diate stripping in prime access.



Ideal for News and
Prime Time viewers.

According to Nielsen, more of A Current
ffair's women 25-54 viewers watch affiliate
ews and affiliate prime time than any of its
rime access competitors* That makes A
urrent Affair the perfect transition from your
ews to prime time!

Over the past year A Current Affair has
een a hit with major national advertisers
ecause it appeals to a young, upscale and
volved audience—especially in the key
emographic of women 25-54,
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Markets Sold
Binghamton/WMGC
Boston/ WFXT
Chicago/WFLD
Dallas/KDAF
Duluth/WDIO
Grand Rapids/WOTV
Greenville/ WNCT
Harrisburg/ WHTM
Houston/KRIV

Las Vegas/KLAS

Los Angeles/KTTV

Minneapolis/KSTP
New York/ WNYW
Norfolk/ WTKR

Quad Cities/ WHBF
Roanoke/WSLS
San Francisco/KGO

St. Louis/KTVI
Washington, D.C./WTT(
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A Current Affair is ready to be your station’
next Prime Access franchise. Available now!
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This week

Nov. 13-17—National Federation of Community
Broadcasters public radio RF transmission training
seminar. Sheraton hotel, St. Louis. Information: (202)
797-8911

Nov. 15—Induction ceremonies into the Academy of
Television Arts & Sciences Television Academy Hall of
Fame of Johnny Carson, Jacques-Wes Cousteau,
Leonard Goldenson, Jim Henson, 8ob Hope, Eric Se-
vareid and the late Emie Kovacs. Ceremonies to be
taped by Fox Broadcasting for telecast on Nov: 30, Fox
Broadcasting, 10201 West Pico Boulevard, Los Ange-
les. Information: Murray Weissman, (818) 763-2975.
Nowv. 16—Technology and audience Study group,
sponsored by Gannett Center for Media Studies. Gan-
nett Center, Columbia University, New York. Informa-
tion: (212) 280-8392

Nov. 17—Video on the Air lecture, featuring Kathy Huft-
man. curator/producer, Contemporary Ant Television,
sponsored by Sciool of the Art Institute of Chicago.
School of the Ant Institute, Chicago. Information: (312)
443-3700

Nov. 17—Presentation of third annual Nancy Susan
Reynolds Awards for sexual responsibility in the media,
sponsored by Center for Population Options, Hotel
Bel Air, Los Angeles. Information: (213) 305-8010.

Nov. 17—Marketing research workshop, "Can You
Make Better Marketing Decisions Through Hi-Tech?"
sponsored by Association of National Advertisers.
Plaza hotel, New York

& Nov. 17—V useum of Broadcasting seminar on histo-
ry and production of Studio Ore, "one of the most

innovative and prestigious of all live television dra-
mas.” MOB, New York. Information: (212) 752-7684.

Nov. 17-18—Ninth International Sport Summit confer-
ence and exhibit. Beverly Hilton hotel, Los Angeles.

Nov. 18—Federal Communications Bar Association
luncheon. Speaker: Dean Burch. director-general, In-
telsat. Marrictt, Washington.

Nov. 18—"Gambling It All: Nuts and Bolts of Starting
Your Own Business,” meeting of American Women in
Radio and Television, Washington chapter. National
Association of Broadcasters, Washington. Information:
(202) 659-3494.

® Nov. 18—"How to Get Cast in Television,” panel dis-
cussion sponsored by Academy of Television Aris
and Sciences. Birectors Guild Theater. Los Angeles.

B Nov. 18—Houston Association of Radio Broadcast-
ers fourth annual Radio Day. Westin Galleria, Houston.

Nov. 19—Anterican Association of Advertising Agen-
cies, New England Council and Advertising Club of
Greater Boston meeting. Back Bay Hilton, Boston.

Nov. 19-21--Loyola Radio Conference, convention for
high school and college radio broadcasters. Holiday
Inn Mart Plaza, Chicago. Information: (312) 670-3207.

Nov. 20—Broadcast Pioneers, Washington area chap-
fer, eighth annual awards banquet. Kenwood Country
Club, Bethesda, Md.

Nov. 21— Writers on Writing,” seminar sponsored by
American Film Institute. Mark Goodson Theater, New
York.

Also in November
Nov. 23—15th annual International Emmy Awards

————

e

gala, sponsored by International Council of National
Academy of Television Arts and Sciences. Sheraton
Center, New York.

Nov. 24— nternational Radio and Television Society
newsmaker luncheon, “Television: New Sources, New
Forces,” featuring Sumner Redstone, Viacom: Fred Sil-
verman, Fred Silverman Co.; Henry Bushkin, Bushkin,
Gaims, Gaines & Jonas. and Brad Marks. Korn/Ferry
International. Followed by IRTS second annual goods
and services celebrity auction. Waldori-Astoria, New
York.

Nov. 24—Presentation of Nancy Reagan Drug Preven-
tion Award, sponsored by Entertaininent Industries
Council. to B. Donald (Bud) Grant, former president,
CBS Entertainment. Beverly Wilshire hotel, |Los Ange-
les.

Nov. 24—Screening of “Interviews with the Interview-
ers,” by video antist Skip Blumberg: CBS's Mike Wallace
will answer questions. Sponscred by Donnell Library,
20 West 53rd Street, New York.

———
December

Dec. 1—Ceadline for entries in 18th annual National
Educational Film & video Festival. Festival is scheduled
for April 29-May 1, 1988. For entry form, call or write:
NEFVF, 314 East 10th Street, Oakland, Calif., 94606;
(415) 465-6885.

Dec. 2—Reply comments due in FCC proceeding
(docket 87-266) on telephone company-cable cross-
ownership rules. FCC, Washington.

Dec. 2-4—Western Cable Show. sponsored by Califor-
nia Cable Television Association. Anaheim Conven-
tion Center, Anaheim, Calif.

Dec. 3 -American Sportscasiers Association fourth

-
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To learn more about the News-
feed or Breeders’ Cup Day,
call the Breeders’ Cup News-
feed Staff at (213) 649-5820
after November 13.

BREEDERS’ CUP
NEWSFEED BEGINS
TUESDAY, NOVEMBER 17
THRU
FRIDAY, NOVEMBER 20

EARLY FEED -
3:30pm — 4:00pm EST
TELSTAR 301, TRANSPONDER 12V
AUDIO 6.2 & 6.8

LATE FEED -
9:00pm — 9:30pm EST
TELSTAR 301, TRANSPONDER 12V
AUDIO 6.2 & 6.8
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annuai Hall of Fame Awards dinner. Marriott Marquis,
New York. Information: {212) 227-8080.

Dec. 3-4—Technology studies seminar, sponsored by
Gannett Center for Media Studies. Gannett Center, Co-
lumbia University, New York. Information: (212) 280-
8392.

Dec. 4--Souihern California Broadcasters Associ-
ation Christmas party. Hollywood Roosevelt hotel. Los
Angeles. Information: {213) 466-4481.

Dec. 4-6—Foundation for Americen Conomnunica-
tions conference on Pacific Rim economic questions.
Conference, "aimed at educating the nations journal-
ists about issues involving news organizations,” is
funded by grant from Gannelt Foundation. Sheraton
Miramar, Santa Monica, Calif. Information: (213) 851-
7372.

Dec. 5—"Disasters. New Chailenges for the Media”
and "Media and the Law: Your Rights and Restrictions,’
seminar sponsored by Associated Press Television-
Radio Association of California-Nevada. Woodlake
Resort and convention hotel, Sacramento, Calif. Infor-
mation: (213) 746-1200.

Dec. 6-9—"Computer Graphics for Design,” fail confer-
ence sponsored by Pratt Center. Grand Hyatt, New
York, Information: (914) 741-2850.

Dec. 7—Technology and audience study group, spon-
sored by Gannett Center for Media Studies. Gannett
Center, Columbia University, New York. Information:
(212) 280-8392.

Dec. 7-11—Video Expo Orlando, sponsored by Knowl-
edge [ndustry Publications. Buena Vista Palace hotel,
Lake Buena Vista. Fla. Information: (314) 328-9157.

Dec.8—Federal Communications Bar Association re-
ception/dinner honoring FCC Chairman Dennis Pat-
rick. Washington Marriott hotel, Washington.

Dec. 8-9—FKadio Advertising Bureau day-long sales
seminar, "How 10 Close More Sales.” Dec. 8: Registry
hotel, Los Angeles, and Dec. 9: Weslgale hotel. San
Diego. Information: 1-800-232-3131.

Dec. 10-11—"Telecommunications: Current Develop-
ments in Policy and Reguilation,” spansored by ractis-
tng Law Inslitute and Federal Communications Bar
Assoctation. Omni Shoreham, Washington. Informa-
tion: (212) 765-5700.

Dec. 17— niernational Radio and Television Sociely
Christmas benefit. Waldorf-Astoria, New York.

Dec. 31—Deadline tor entries in 13th annual Commen-
dation Awards, sponsored by A nterican Women in Ra-

dio and Television. for "pasitive and realistic portrayal
of w;men in all media forms.” Information: (202) 429-
5102.

————————
January 1988

Jan. 6-9—Association of Independent Television Sta-
tions annual convention. Theme: “Independents '88:
The Rea! Superstations.” Century Plaza, Los Angeles.

Jan. 7-10—International winter consumer electronics
show, sponsored by Electronic Industries Associ-
ation. Las vegas Convention Center, Las Vegas. Infor-
maticn: (202) 457-4919.

Jan. 8—Deadline for entries in Alexander Hamilton/
Ohic State Awards program competition. sponsored
by Ohio State University [nstitute for Education by
Radio-Television. Information: (614) 292-0185

Jan.12—/aternational Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

Jan. 13— /nternational Radio and Television Society
newsmaker luncheon, "Super Bowl XXI1." Waldorf-As-
toria, New York.

Jan, 13—"Investigative Reporting: What's the Real Sto-
ry?” session sponsored by American Women in Radio
and Television. Washington chapter. National Associ-
ation of Broadcasters, Washington. information: (202)
659-3494.

Jan. 15-Cabletelevision Advertisutg Burean cable
television political advertising workshop. Caucus
Room, Cannon House Office Building, Washington.

Jan. 15—Deadline for eniries in Angel Awards for
‘most outstanding produchons of moral and/or social
impact in communications.” Beverly Wilshire, Los An-
geles. Information: {213) 387-7185.

Jan. 15—Deadline for entries in Broadcast Media
Awards, sponsored by [nternational Reading Associ-
ation. Information: (302) 731-1600.

Jan. 15-17—Alabama Broadcasters Association win-
ter convention. Sheraton Capstone, Tuscaloosa, Ala.

Jan. 15-22_National Association of Broadeasters
joint board meeting. Hawaii

Jan. 19-21-—Georgia Radio-Television Institute, spon-
sored by Georgia Association of Broadceasters. Geor-
ara Center for Continuing EGucation, Athens, Ga. Intor-
mation: (404) 993-2200

Jan. 20—Federae! Conumunications Bar Association

luncheon. Speaker: Judge Kenneth Starr, U.S. Court of
Appeals for D.C. Circuil. Marriott, Washington.

Jan. 22-23—Colorado Broadeasters Association win-
ter meeting and awards banquet. Hyatt Regency Tech
Center, Denver.

Jan. 23-25—Radio Advertising Bureau's eighth annu-
al Managing Sales Conference. Hyatt Regency, Atlan-
ta

Jan. 24—Ninth annual ACE (Awards tor Cable Excel-
lence) Awards presentation, sponsored by National
Academy of Cable Programing, on HBO.

Jan. 24-25—California Broadeasters Association ta-
dio and television management conference. Palm
Springs Plaza hote!l, Paim Springs, Calif,

Jan. 26-28--South Caroiina Broadcasters Associ-
ation winter convention. Columbia, S.C.

Jan. 28-30—Society of Motion Picture and Television
Engineers 22d annual television conference. Opryland
hotel, Nashville.

Jan. 30—Deadline for entries in American Diabetes
Association’s fourth annual national media awards rec-
ognizing excellence in reporting on diabetes. Informa-
tion: ADA, 1660 Duke Street, Alexandria, Va., 22314;
(703) 549-1500.

Jan. 30-Feb. 3—National Religious Broadcasters
45th annual convention and exposition. Sheraton
Washington, Washington. Information: (201) 428-5400.

| F—————e |
February 1988

Feb.2-3—Arizona Cable Television Association annu-
al meeting. Hyatt Regency, Phoenix, Ariz. Information:
(602) 257-9338.

Feb. 3-7—International Radio and Television Society
facully/industry seminar, Roosevelt hotel, New York.

Feb. 4 [uternational Radio and Television Society
newsmaker [uncheon. Waldorf-Astoria, New York.

Feb. 9--/nternational Radio and Television Society
“Second Tuesday” seminar. Viacom Conference Cen-
ier. New York.

Feb. 10— Success in Radio and TV Sales,” session
sponsored by American Women in Radio and Televi-
sion. Washinglon chapter. National Association of
Broadcasters, Washington. Information: (202) 659-
3494,

Feb. 10-12-—19th annual Country Radio Seminar, spon-

Dec. 2-4—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Conventlion Center, Anaheim, Calif.

Jan. 6-10, 1988 —Association of Independent Tele-
vision Stations annual convention. Century Plaza,
Los Angeles. Future convention: Jan. 4-8, 1989,
Century Plaza. Los Angeles.

Jan. 23-25, 1988 Radio Adveriising Bureau’s
Managing Sales Conference. Hyatt Regency hotel,
Atlanta.

Jan. 28-30, 1988--Sociely of Motion Picture and
Television E ngineers 22d annual television conter-
ence. Opryland hotel, Nashville. Future meeting:
Feb. 3-4, 1989, St. Francis hotel, San Francisco.
Jan. 30-Feb. 3, 1988 National Religious Broad-
casiers 44th annual convention. Sheraton Washing-
ton and Omni Shoreham hotels, Washington. Fu-
ture meetings: Jan. 28-Feb. 1, 1989, and Jan. 27-
31, 1890, both Sheraton Washington and Omni
Shoreham, Washington.

Feb. 10-12, 1988—19th annual Couniry Radio
Seminar, sponsored by Couniry Radio Broadcaesi-
ers Association. Opryland hotel, Nashvilie.

Feb. 17-19, 1988 Texas Cable Show, sponsored
by Texas Cable Television Association. Conven-
tion Center. San Antonio, Tex.

Feb. 26-28, 1988 NATPE International 25th an-
nual convention. George Brown Convention Cen-
ter. Houston. Future convention: Houston, Fet. 24-
26. 1989

March 21-23—Satellite Broadcasting and Com-
munication Association irade show Ballys, Las
Vegas. Information: (800) 654-9276.

April 9-12, 1988 National Association of Broad-
casters 66th annual convention. Las Vegas Con-

MajoraVeetings

vention Center, Las Vegas. Future conventions: L.as
Vegas, April 29-May 2, 1989; Atlanta, March 31-
Apnl 3, 1990; Las Vegas, April 13-16, 1991; Las
Vegas, April 11-14, 1992, and Las Vegas, May 1-4
{tentative), 1993.

April 10-12, 1988 Cabletelevision Advertising
Burean seventh annual conference. Waldorf-As-
toria, New York.

April 10-13, 1988 Public television annual mem-
bership meeting of Public Broadcasting Service
and National Association of Public Television Sta-
tions. Marriott Crystal Gateway Arlington, Va.
April 17-20, 1988 —Broadecast Financial Manage-
ment Association 28th annual meeting. Hyatt Re-
gency. New Orieans. Future meetings: April 9-12,
1989, Loews Anatole, Dalias. and April 18-20.
1990, Hyatt Regency, San Francisco.

April 28-May 3, 1988—24th annual MIP-TV,
Marches des International Programes des Televi-
sion, international television program market. Pa-
lais des Feslivais, Cannes, France.

Aprit 30-May 3, 1988—National Cabie Television
Association annual convention. Los Angeles Con-
vention Center.

May 18-21, 1988—American Association of Ad-
veitising Agencies 70th annugl convention. Green-
brier, White Sulphur Springs, W. Va.

May 18-22, 1988— Nationa! Public Radio annual
public radio conference. Adams Mark hotel, St.
Louis. Information: (202) 822-2000.

June 8-11, 1988 —American Women in Radio and
Television 37th annual convention. Westin Willlam

Penn. Pittsburgh.

June 8-12, 1988—Broadcasi Pronwotion and Mar-
keting Executives/Broadcast Designers Associ-
ation 32d annual seminar. Bonaventure, Los Ange-
les. Future meeting: June 21-25 1989,
Renaissanze Center, Detroit.

June 18-21, 1988—American Advertising Feder-
ation annual convention. Century Plaza, Los Ange-
les.

July 31-Aug. 3—Cable Television Administration
and Marketing Society 15th annual meeting. Wes-
tin Copley Place, Boston.

Sept. 7-9, 1988—Eastern Cable Show, sponsored
by Southern Cable Television Association. Mer-
chandise Mart. Atlanta.

Sept. 14-17, 1988—Radio '88, sponsored by the
National Association of Broadcasters. Washing-
ton. Future meetings: Sept. 13-16, 1989, New Or-
leans; Sept. 12-15, 1990, Boston, and Sept. 11-14
{tentative), 1991, San Francisco.

Sept. 23-27, 198B—/niernational Broadcasting
Convention. Metropole Conierence and Exhibition
Center, Grand hotel and Brighton Center, Brighton,
England.

Oct. 14-19, 1988—Sociely of Motion Picture and
Television Engineers 130th technical conference
and equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 22-27,
1989, Los Angeles Convention Center.

Nov. 30-Dec. 3, 1988 Radio-Television News Di-
rectors Association annual international confer-
ence and exhibition. Convention Center, Las Ve-
gas. Information: (202) 659-6510.

June 17-23, 1989—16th International Television
Symposium. Montreux, Switzerland.
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sored by Country Radio Broadcasters Association.
Opryland hotel. Nashville

Feb. 12—Southern California Broadcasters Associ-
ation 3d annual Sunny Creative Radio Awards presen-
tation. Registry hotel, Los Angeles. Information; (213)
466-4481

Feb. 16-17—Wisconsin Broadeasiers Association an-
nual convention and legislative reception. Madison.
Wis

Feb. 17-19—Texas Cable Show, sponsored by Texas
Cable Television Association. Convention Center, San
Antonio. Tex. Information: (512) 474-2082

Feb. 18-19—Broadcast Financial Management Asso-
ciafion board of directors meeting. Intercontinental ho-
tel. San Diego

Feb. 18-20--"Minorities and Communications: A Pre-
view of the Future,” conference sponsored by Haward
University School of Communicaiions. Howard Inn
and Blackburn Center. Howard University campus.
Washington. Information: (202) 636-7491

Feb. 24 —Federal Commnunications Bar Association
luncheon Speaker: Diane Killory. FCC general coun-
sel. Marriott. Washington

Feb. 25-28—NVATPE [nternafional 25th annuat con-
ventiori. George Brown Convention Center. Houston.

(——— ]
March 1988

March 3—/nternational Radio and Television Society
Gold Medal banquet. Recipient: CBS's 60 Minutes.
Waldorf-Astoria, New York. [nformation: (212) 867-
6650

March 8—International Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

March 9—"Issues Before the FCC: An Evening with
Diane Killory,” general counsel, sponsored by Ameri-
can Women in Radio and Television, Washington
chapter. National Association of Broadcasters. Wash-
ington. information: (202) 659-3494.

March 9-10—Association of National Advertisers
television advertising workshop. Plaza hotel. New York.

March 13-15—First Amendment Congress. organized
in 1979 by Jean Otto of Society of Professional Journal-
ists. who is now with Rocky Mountain News. Marriott
City Center hotel. Denver. Information: (303) 492-6480.

March 15—/ nternational Radio and Television Soci-
ety newsmaker luncheon. Waldorf-Astoria, New York.

March 17-20—Aipha Epsilon Rio, National Broad-
casting Sociely. national convention. Sheraton Center,
New York.

March 21-23—Satellite Broadcasting and Compiuni-
eation Association trade show, Bally's, Las Vegas. Infor-
mation: {800) 654-9276.

March 22—13th annual Commendation Awards cere-
mony, sponsored by American Women in Radio and
Television. Waldorf-Agtoria. New York. Information:
202) 429-5102.

————
April 1988

April 8-10—Broadcast Education Association con-

vention. Las Vegas. Information: (202) 429-5355.

April 10-12—Cabletelevision Advertising Bureau sev-
enth annual conference. Waldorf-Astoria, New York.

April 10-13—Public television annual membership
meeting of Public Broadcasting Service and National
Association of Public Television Stations. Marriott Cry-
sg:lal Gateway, Arlington, Va. Information: (202) 739-
5082.

April 12—International Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

April 13—"Calling the Shots: Producing and Directing
in Washington,” session sponsored by American
Women in Radio and Television, Washington chapter.
National Association of Broadcasters, Washington. In-
formation: (202) 659-3494.

April 16--20th annual Golden Reel Awards ceremony
sponscred by International Television Association.
Caesars Palace, Las Vegas. Information: Kelly J. Bell,
(214) 869-1112.

April 18-20—Broadcast Financial Management Asso-
ciation annual meeting. Hyatt Regency New Orleans.
New Orleans. Information: (312) 296-0200.

April 28-May 3—24th annual MIP-TV, Marches des
{nternational Programes des Television, international
television program market. Palais des Festivals.
Cannes. France. Information: (212) 967-7600.

April 30-May 3—National Cable Television Associ-
ation annual convention and exposition. Theme: “Ca-
ble '88: Seeing is Believing.” Los Angeles Convention
Center, Los Angeles. Information: (202) 775-3629.

| S—
May 1988

May 1-8—International Public Television Screening
Conterence. Input ‘88, sponsored by Philadelphia (n-
put 88 Alliance. Philadelphia. Information: (215) 351-
1200.

May 10—/ riernational Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

May 10-13—Communications '88. supported by [nter-
national Telecommunications Union and Ewuropean
E'conamie Community. National Exhibition Center, Bir-
mingham, England. Information: {301) 657-3090.

May 11—"Starring in Your Own Show: Owning and Op-
erating a Broadcast Station,” session sponsored by
American Women in Radio and Television. Washing-
fon chapter. National Association of Broadcasters.
Washington. Information: {202) 659-3494.

May 17—/ nternational Radio and Televizion Society
Broadcaster of the Year luncheon. Waldor-Astoria,
New York.

May 18-21—American Association of Advertising
Agencies 70th annual convention. Greenbrier, White
Sulphur Springs, W. Va.

May 18-22—National Public Radio annual public ra-
dio conference. Adam's Mark hotel. St. Louis. Informa-
tion: (202) 822-2000.

May 18-19—Sports Conference. New York Marriott

575 Madison Avenue
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Geraldo is a success!
And that’s definitely
not all talk!

The results are as exciting as Geraldo himself.
GERALDO ranks number one in its time period in:

' ~ DMA ]
Ratlng Share - “

Atl
‘ 1 I_#1 V\;Sagt'?'V/gAM i 5L7 ] 24 _Beats Donahue
= D

4 y #1 KEJnSVAeTTVIQAM 6-9 3 1 Beats Shriner!
{ ’> Detroit_ Beats 7 4
‘ #1 WDIV-TV/9AM 6-9 26 Kelly & Company!
| U , |

Miami -
1Y o 6.1 28 Sy

San Francisco Beats Hour Magazine/
#1 KRON-TV/9AM 3 5 1 7 AM San Francisco! !

and

Seattle Beats
#2 KOMO-TV/9AM 4 4 1 7 I Good Company! |
GERALDO has a higher percentage of its adult viewers
concentrated in the W18-34 and W18-49 demographics

than OPRAH. PHIL DONAHUE, WIL SHRINER or
HOUR MAGAZINE. He’s truly, the people’s choicel

DEFINITELY NOT ALL TALK.

NSI. 10/26-10/30/87
NTI/NSS, Season to Date (week ending 10/18/87)
PHOTO CREDIT: Arnie Adlzr/Electronic Media
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You may be 1,000 miles from civilization.
800 miles from mass transportation.
And 3 days from the nearest watering hole.

\anen you call the ML service hot-llne several
things happen that may surprise you. For one thing,
someone answers 24 hours a day, 7 days aweek,

365 daysayear Ifits a board that needs replacing it
will be sent out and will be inyour hands withinaday.
If it requires a service call, a Panasonic MIL Service
Engineer will be on your premises within 24 hours to
repair your equipment on the spot.
Andwith 6 service locations across
the country, replacement parts
are never far away.

It's a remarkable
service programto

For more information, call
1-201-348-7671.

But you’re never more than
24 hours away
from an MII Service Engineer.

supporta remarkable system, the Panasonic MIL.
The first half-inch broadcast system to offer single-
system Capability. So you get overall reductions on
everything from man and equipment hours to lower
training costs. Tape consumption alone may be re-
duced by asmuchas 70%.
If you're looking for a system that offers high
broadcast quality overall cost reductions and the
finest support programs in the industry, look into MII
from Panasonic.

The broadcast

—  System that makes
L?a business sense.

Panasonic

Broadcast Systems Company



Yy
Marquis hotel, New York. Information: (212) 213-1100.
S R
June 1988

June B-11—American Women in Radio and Televi-
seon 37th annuai convention. Westin William Penn, Pitts-
burgh

June 8-12—Broadcast Promotion and Marketing Ex-
ecutires/Broedeas! Designers Association 32d annual

seminar. Bonaventure hotel. Los Angeles.

June 10-12—National Council for Families and Tele-
vision annual conference. Four Seasons Biltmore, San-
ta Barbara, Calii. Information: (213) 876-5959.

June 15—"Public Relations: Behind the Washington
Scene,” session sponscred by American Women in
Radio and Television, Washington chapter. Naticnal
Association of Broadcasters, Washington. Information:
(202) 659-3494.

. ol

June 17-19—Aiabame Broadcasters Association
spring/summer convention. Guif State Park, Gult
Shores, Ala.

June 18-21—American Advertising Federation annu-
al convention. Cenlury Ptaza, Los Angeles. Informa-
tion: (202) 898-0089.

June 20-24- Radio Advertising Bureau sales manag-
ers school. Wharton School of University of Pennsylva-
nia, Philadeiphia. Information: (212) 254-4800.
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A commentary on broadcast tower business opportunities from Gary Hess, Silicon East Tower Co., Melbourne, Fla.

Broadcasting’s hidden
business: a report
on tower commissions

Let’s start with a riddle: What's tall, made of
steel and for most broadcasters, a totally
overlooked way of making money? The an-
Swer: a station's tower. Every broadcaster
has one but few realize that with a little effort
their station’s tower could be a steady source
of additional income. Indeed, in some mar-
kets. towers have generated annual profits of
more than $1 mitlion.

The outlook for the tower rental business
is very bright. As the FCC continues to allo-
cate new spectrum for land mobile, cellular,
broadcasting and other uses, the need for
tower space will continue to grow dramati-
cally.

The profit potential of tower leasing is
impressive. As a rule of thumb, a 300-foot
tower can gross up to $4,000 monthly; a
500-foot tower, $8,000; a 1,000-foot tower,
$25.000: and 1.500-plus feet, more than
$100.000 a month. In some markets, where
antenna sites are in short supply, the rates are
much higher.

How do you get into the vertical real es-
tate business? First, ask your chief engineer
to brief you on the structural limitations of
your tower. If he does not have this informa-
tion, contact the manufacturer of the tower
for design specifications. If that fails, con-
sider retaining a structural tower consultant.
There are many competent structural engi-
neers listed in the Professional Card section
of this magazine. Even without the benefit
of tower blueprints, a structural engineer can
tell you all you need to know about leasing
space on your tower. This analysis might
reveal that modifications are needed to up-
grade your tower to hold additional anten-
nas. You can get the facts if you dig deep
enough.

Many broadcast stations will be building
new towers to upgrade existing coverage. If
your station is considering this option, now
is the ideal time to design a rental tower
property. The cost of adding strength to a
new tower will be minimal when compared
with the potential rental income, especially
in light of the fact that the typical tower lease
is for a minimum of five years. One reason
that long leases are popular is the high cost to
the tenant of relocating a transmitter. The
cost of riggers, FCC paperwork, etc., tilt in
favor of longer lease terms.

Gary Hess is the president of Silicon East
Tower Co., Melbourne, Fla., and of Silicon East
Communicalions, the licensee of wiviFEm)-
wiAl(Am) there. From 1971 to 1981 he was the
director of engineering of SJR
Communications, New York. He is aiso the
tower manager of Arcetex Tower Co., Dallas.
e = = =

To find new tenants, you may want to
consider putting your chief engineer on a
commission basis—just as you do your sales
department. Not only will it supplement his
income, but more importantly it will moti-
vate him to prospect. Remember, you will be
turning an asset with zero income into a
business with positive cash flow.

One myth that should be dispelled is the
danger of renting tower space to the compe-
tition. In my 20 years as both a tower land-
lord and a tenant in several markets, I have
never seen a situation where denying a sta-
tion in the market access to a tower has
stopped the competitor from getting on the
air. Indeed, in some instances, denying ac-
cess prodded the competition to build an
even more favorable facility. Rather than en-
gage in an unsuccessful battle, the preferred
course of action is to enjoy income from
your competition. Also, keep in mind that
there is a provision in the FCC’s regulations
to the effect that your license will not be
renewed if you deny access 10 a competing
station to your tower if you own the only
favorable site for the local market area.

A quick rule of thumb for establishing the
rate for a two-way antenna rental is a dollar
per foot of height per month. For an FM
station, consider charging $2.50 per foot per
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month; for a television station, $5 per foot
per month. Keep the following principle in
mind: the higher the tenant’s antenna, the
greater the benefit to the tenant. Also, the
higher the equipment that is mounted on the
tower, the more structural loading it is using
up. Thus, the tenant on top should pay the
most.

Here are some other practical suggestions:
Do not sign an exclusive lease with any ten-
ant. Many two-way or land mobile busin-
esses will push for an exclusive lease, ¢laim-
ing concern about potential interference
from other users of the tower. The recom-
mended strategy is to represent the tower as
an “as-is” proposition. If harmonic interfer-
ence becomes a concern, require each
successive tenant to submit a study to deter-
mine what impact additional equipment will
have on existing tenants.

Also make sure you clearly limit the size
of the transmission line to be installed for
each tenant. The transmission line creates
the largest load source on the tower. Over-
sized lines will eat up tower capacity quick-
ly.
AM towers (hot towers), although more
complicated, can support tenants by means
of isocouplers, For years AM—FM combo
stations have used a single tower by means
of isocoupling the FM. Why not use the
same principle for tenants?

Another increasingly popular approach
for AM towers is to combine multiple AM
stations into a single tower site. Today many
AM broadcasters are discovering that their
existing tower site land is worth a great deal
of money as residential or commercial real
estate. Get together with the other area AM
broadcasters and propose a common site,
Sell the benefits of common emergency
power, ground and equipment maintenance,
etc. Most importantly, each broadcaster
could realize a good return on the sale of the
tower land and more than likely improve
their respective signals at the same time.
Most AM tower sites today are old and suffer
both structural and signal problems due to
age. The broadcaster who builds the com-
mon site could realize a good rental return
and an improved signal for his efforts.

The bottom line for broadcasters who
watch the bottom line: Put your tower to use.
Few businesses today can bring in income as
effortlessly as the tower business. Make
your chief engineer a combination sales en-
gineer and tower manager...and enjoy the
found income. “




Most shows
come and go,

but the competltlon
is here to stay.

MARKET STATION DAY PART PROGRAM REPLACED

Houston KPRON Access _ NEW HOLLYWOOD SQUARES
Cleveland WEWS/A Late Night BARNEY MILLER
 Minneapolis KARE/N Access $100,000 PYRAMID
Sacramento ~ KXTVIC Access NEW HOLLYWOOD SQUARES
Milwaukee WITI/C Access CARD SHARKS
San Diego KFMB/C Late Night (BS LATE NIGHT
Jacksonville WILV/A Access NEW DATING GAME
 West Palm Beach WTVX/C Late Night (BS LATE NIGHT
Syracuse WSTM/N Access NEW NEWLYWED GAME
 Cedar Rapids KCRG/A  Access NEW NEWLYWED GAME
Furgo ~ WDAY/A Access TRUTH OR CONSEQUENCES
KSPR/A Access TRUTH OR CONSEQUENCES
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Progrom creator Lawrence E. Spivok
1947 ¢

wit

Senator Robert A. Toft

EEXEBTIT) James A. Farley | Eric Johnston
Harold Knutson | Claude Pepper | Robert A. Taft
Kenneth S. Wherry | lames Duff | ). Howard
McGrath| Elizabeth T. Bentley | Lewis 8. Hershey
Vivien Kellems | Leslle Groves | Henry Cabot
Lodge. Ir.| Fred A_ Hartley, Jr. | Hugh D. Scott. Jr.
George H. Gallup ! Clinton P. Anderson | Alfred E.

Driscoll | X ph P. Ryan | M hi Begin
Norman E. Thomas | Estes Kefauver | Peter, King
of Yugoslavia | Raymond Baldwin | Clarence
Streit | R.W.G. Mackay | John McCarmack
Warren Magnuson ! Hubert H. Humphrey
Maurice Tobinl John Stennis | Leon H, Keyserling
Herbert U. Nelson i Ernst Reuter | Tom Clark
Earl Browder | Clendenin Ryan | William Jenner
Brlen McMahon | George Malone | Theodore
Thackrey | william Knowland | Hans Freistadt
Henry Kaiser | Millard Tydings | Ralph Flanders
Charles Sawyer| Gordon Gray | Philip Willkie
Phillp Reed ! Patrick Hurley | George F. Lull
Joseph McCarthy | James Carey | Bishop of
London { Michael Quill | Paul Douglas [ John
Crommelin ! Herman Steinkraus ! Hartley
Shawcross | William Blandy | James Kern| Hector
McNeil | Sava Kosanovic | Oscar Badger [ Walter
Judd 1J. Lawton Collins | Mrs. India Edwards
Edna F. Kelly | Joseph C. 0'Mahoney | Scott Lucas
Owen Brewster | H. Alexander Smith| Francis P.
Matthews | Clark Clifford | Mrs. ). waties Waring
Richare 8. Russell | Homer Ferguson | Seth W.
Rich I Walter P. Reuther | Lewis L.

Chartes F. Brannan | Louis F. Budenz | Forrest P.
Sherman | Emanuel Celler | Edwin C. Johnson
Frank B. Bielaskl! Paul J, Larsen | Lister Hill
Styles Bridges | Edward P2 Morgan | Theodote F.
Green | William Benton | David Sarnoff | Karl
Mundt | George M. Craig | James Roosevelt | Bl
Alexander | John ). Sparkman | Sister Elizabeth
Kenny | Alexander P. de Seversky | Thomas E-
Dewey | Harold Stassen | Paul H. Gritfith | Tingfu
F. Tslang ! Francis J. Myers | wayne Morse
Madame Vijaya Lakshmi Pandit | W. Stuart
Symington | Wellington Koo | Millard F. Caldwell
J. William Fulbright| Sean MacBride | Charles W.
Tobey | Lady Nancy Astor | Everett Dirksen
Rudolph Halleyl Blair Moody | Michael V. DiSalle
Frieda Hennock | Charles E. Wilson | John Foster
Dulles | David E. Lilienthal | Thomas K. Finletter
John L. Lewis | Harry F. Caln | Carlisle Humelsine
Leverett Saltonstall | Anthony Eden | Hugh
Galtskell | Jean de Lattre de Tassigny | Dan
Kimball{ Guy Gabrielson | Henry F. Grady | Phillip
€. Jessup | Bertrand Russell | John B. Dunlap
John F, Kennedy | T. Lamar Caudle | W. Averell
Harriman | Burnet R, Maybank | Ellis Arnall
Newbold Morris | Adlai Stevenson | Frank
McKinney | Franklin D. Roosevelt, Jr. | Paul Dever
John J. McCloy | Robert Ker | Earl Warren | John
D.M. Hamilton | Alben Barkley | Gledwyn Jebb

NBC News
salutes television'’s
longest-running
program

MEET THE PRESS

To scan its guest list is to evoke an erq, the
whole span of post-World War Il history.
Indeed the MEET THE PRESS audience
witnessed much of that history as it was made.

MEET THE PRESS was television journalism’s
first potent newsmaker. Four decades later,
it’s still setting the pace.

A.S. Mlke Monroney | Frank Pace | Richard Nixon
Herman T: i Arthur S fleld. Sr.
lacob M. Arvey | Oscar Chapman | Lester Bowles
Pearson | Marold C. Urey | George K.C. Yeh| Anna
Rosenberg | Herman Welker | Charies A. Halleck
James P. McGranery | You Chan Yang | George
Allen i Russell B. Long | C. Wesley Roberts | val
| Stephen A. hell | Douglas McKay
Price Daniel | Carlos P. Romulo | Roy M. Cohn
James A. wechsler | George M. Humphrey | Jean
Monnet| Gordon Dean | Mike Manstield i John L.
McClellan | Walter S. Robertson | George Meany
W, Sterling Cole| Alfred M. GruentheriLeo Mates
Leonard Hall | George D. Aiken | Willlam F.
Dean | Robert Morris | Clayton Fritchey
Norman Ramsey f John W. Bricker | Clarence E.
Manion | Martin Dies | Dave Beck | T. Coleman
i Ezra Taft 8 | Eleanor R

Albert M. Cole | G. Mennen Willlams | Robert
Young i Willlam White | Guy Gillette | Ray Jenkins
Harold €, McClellan ! Herbert Brownell | Homer
E. Capeharti Albert Gore | Hareld E. Talbott
R.A. Butler | Oveta Culp Hobby | Joseph T. Meek
Samuel J. Ervin, Jr.| Pierre Mendes-France
Arthur ¥. Watkins | Edgar Dixon | Eugene Yates
Anthony Nutting| Fred A. Seaton| Paul M. Butler
Barry Goldwater | 8illy Graham ! Walter F. George
Mario Scelba | Gaetano Martino | Louis E.
Wolfson | James P. Mitchell | Heinz Krekeler
Leonard A. Scheele | James B. Conant | Carmine
deSaplo | Joseph W. Martin, Jr. | Aneurin Bevan
Howard Pyle i w.v. Lambert | Marion B. Folsom
Dag Hammarskjold | Wilber M. Brucker | Abba
Eban | Fawzl | Goodwin F. Knight
Gabriel Hauge | Donald A. Quarles | Moshe
Sharett | Robert M, Hutchins | V.K. Krishna
Menon| Herbert Hoover | Joseph L. Rauh| Robert
Frost| Sinclair Weeks | Frank J. Lausche | James
0. | Trevor iHenry M. J

Christian A, Herter | Orville L. Freeman | Allan
Shivers | Eugene Carson Blake | Clifton Daniel
John B. Hollister | G. H, Bender | Victor Riesel
Arthur B, Langlie | A.B. Ch | ge Bell

Guy Mollet | Jozsef Koevago | Robert Briscoe
Lord Hailsham | Jackie Robinson | Viadimir
Poremsky 1 Robert F. Kennedy | Maxwell Taylor
Meade Alcorni James Coleman| Thomas Stanley
Kolchiro Asakai |l Frank Church i Ralph J.
Cordiner! Joseph S. Clark | Charles O. Porter
Archblshop Makarios | Thomas J. Haggerty
Nathan M. Pusey| Henry R. Lucel Carl Sandburg
Herve Alphand | Alexander Kerensky | Simon
Ramo | Lauris Norstad | Bernard A, Schriever
Robert B. Andersont | John B. Medaris| James H.
Smith. Jr. | Robert B. Meyner | Edward Teller
Franz-Jose! Strauss | William P. Rogers | Nelson
A. Rockefeller ' James M. Gavin ! Linus Pauling
Willlam Stratton | Abraham Ribico#f | LeRoy
Collins | Mikhail A. Menshikov | Carlos P. Garcia
George A. Smathers | Oren MHarris | Kwame
Nkrumah | Clifford P. Case ! Husein K. Selim
Leslie Munro | Joseph Curran | Leo Hoegh
William R. Anderson | Madame Chiang Kal-shek
James H. Douglas | Edmund Brown | Donald N.
Yates | lain Macleod | Wernher von Braun
Anastas Mikoyan | Arture Frondizi | Pote Sarasin
Willy Brandt | Sumner Slichter| Willlam Proxmire
Nell H. McElroy | Raymond J. Saulnier
Paul-Henri Spaak | Tom Mboya | Fidel Castro
Barbara Ward | Vannevar Bush | Walter Hallstein
Etienne Hirschl Paul C.-E. Finetl Thomas Patton
Thomas E. Murray | David Lawrence ! Erwin D.
Canham | Edward Stelchen | Robert Strausz-
Hupe | Charles Percy | Mark Hatfield 1). Howard
Edmendsont Edgar Haiser! Richard Bolling | John
McCone | Philip Noel-Baker FTITST1] John
F dy | Stuart Sy iEzra Taft 8

Hyman Rickaver | Thruston Morten ! Paul Dudley
White | Jacob Javits | George Smathers | Henry
M. Jackson | Herman Taimadge | Thomas
Lanphler | Konrad Adenauver | Thomas E. Dewey
Hubert ¢ ey | T. Keith | Martin
Luther King. Jr, | Adlai Stevenson | Wayne Morse
Chester Bowles | Willy Brandt ! Alexander
Kaznacheev | J.W. Fulbright | George Aiken

Timmerman, Jr. | Roy Wilkins | Arthur Larson
Jacob K. Javits | Frank Clement | James A,
Finnegan | Sherman Adams | Nikelal Khokhloy
Golda Meir| Farid Zeineddine| Clare Boothe Luce

Nel Rockefeller i Douglas Dillon | George
Gallup! LeRoy Collins | Lyndon B. Johnson | 8arry
Goldwater | Charles Percy | William Raborn
Jaseph Curran | Edward Teller | Arthur Flemming
James P. Mitchell | Richard M. Nixon | Henry

Cabot Lodge | James Wadsworth | Lord Home
Teresa Casuso! Robert F. Kennedy | Leonard Hall
Richard Scammon | Frank Pace | James Killlan
E.R. Quesada | Everett Dirksen | Charles Halleck
James Landis | Serglo Rojas Santamarina
Luther Hodges | Adam Clayton Powell| Abraham
Ribicoff| George Padmore | Paul Samuelson
Styles Bridges | G. Mennen Williams | Robert
Weaver | Sidney Farber | 1.S. Ravdin | Habib
Bourguiba, Jr.1Jonas Salk| Robert Welch| James
E. Webb | Hugh Dryden | Edward R. Murrow
Arnold Toynbee | John Tower | Arthur Dean
Thomas White | James Hoffa| Mohammad Ayub
Khan|Franz-Josef Strauss | Wilhelm Grewe | Otto
Passman | John J. McCloy | Dean Rusk | william
Miller | walter Heller | Frederick Boland | T.F.
Tsiang | Cheddl Jagan | Frank Ellis | Glenn
Seaborg | Jawaharlal Nehru | John K. Galbraith
Fowter 1 E Gulllon | ge W,
Balll George Meany | Sargent Shriver  Allen
Dulles | Francis Reichelderfer ! Thomas Malone
Chet Hollfield | George Romney | Orville Freeman
Thomas Dodd | William C. Foster | Edward M.
Kennedy | George Cabot Lodge | Sylvanus
Olympio ! Mortimer Caplin | Edward J.
McCormack | Estes Kefauver | Harold Brown
Walt W. Rostow | Lucius Clay | Laurence Curtis
Melvin Laird | Bourke Hickenlooper | Edward
Annis | Wesley Powell | David Lawrence | Per
Jacobsson| Ladd Plumley | Newton Minow
william G. Anderson | Vance Hartke | Stuart
Hughes | Robert Kerr | Fred C. Schwarz | Isldro
Borja | John L. McClellan ! Anthony Celebrezze
Reginald Maulding | W. Willard Wirtz | Edmund
Brown | Theadore Sorensen | James A. Farley
B.K. Nehrul Marshall Shulman| William Scranton
McGeorge Bundy | James MacGregor Burns
Lauris Norstad | John Stennis | Gonzalo Facio
David Rockefeller | Roswell Gilpatric | John
Byrnes | George W. Anderson | King Hassan Il
Harold Wiison | David Bell | John Glenn | Staniey
S | g Zafrulla
Khan | James H. Meredith | George C. wallace
Francis Keppe! | Robert Taft. Jr.| Albert Rosellin
Farris Bryant| H.E. Gilbert | Averell Harriman
Rich. R ! George I Roy Wilkins
Madame Panditi Emperor Halle Selassie
Madame Nhu | Roy Welensky | Zbigniew
Brzezinski f Ludwig Erhard | E. William Henry
Howard W. Smith | Milton Eisenhower | King
Hussein |1 Indira Gandhl | Winthrop Rockefeller
James Farmer | Mark Hatfield | Pietre Salinger
Alan Cranston | Willlam Knowland | Thomas
Kuchel 1 John Anderson, Jr. | James Rhodes
Denison Kitchell Carles Lacerdal Maurice Couve
de Murvillel Eugene McCarthy | Mike Mansfield
Robert F. Wagner i D 1 Joha
V. Lindsay| Edward Brookel Juana Castrol Waiter
Mondale i Joseph Tydings | James Conanti Dean
Burch | Bernard Fall | David McDonald | LW. Abel
Paul Johnson| Russell Long| Abba Eban | Thomas
Power | Nicholas Katzenbach i Henry Fowler
Thanat Khoman | Hans Morgenthau | Stewart
Udalll John Conner | Grant Sawyer| John Connally
Karl Rolvaag | Robert Smylie | Maxwell Taylor
William Parker | Arthur Goldberg | Abraham
Beame| william Buckleyl Mme. Chiang Kai-Shek
John Chafeel Lawrence O'Brien! Arthur
Schiesinger, Jr. | Daniel Moynihan | Constantinos.
Doxiadis John W, Gardner | Ronald
Reagan | Gerald Ford | Dean Rusk | Jullan Bond
W.P. Gullander | Edward Brooke | McGeorge
Bundy | W. Willard Wirtz | Edward M. Kennedy
Hubert H. Humphrey | Tom Mboya | Gardner
Ackley L Indira Gandhd | William C. Foster | Arthur




Goldberg | Henry M. Jackson | Michael DeBakey
John Gronouskl | Frank Church | Harold Brown
Ralph Nader | Edward Heathl John V. Lindsay
Sam Yorty | Jerome Cavanagh | John F. Collins
Ivan Allen | Richard C. Lee | James H. Meredith
George W. Ball' Edmund G. Brown ! john H. Reed
John Connally | William Scranton | Otto Kerner
John A. Love | George Murphy | W.F. Raborn
Orvyille Freeman | James D. Martin | Howard
Callaway | Everett Dirksen | Sol Linowitz| Lincoln
Gordon | Martin Luther King. Jr.| ROy Wilkins
Whitney Young | Floyd McHKissick | Stokely
Carmichael | George Meany [ William P. Bundy
Ferdinand Marcos | Clark Kerr ! Kingman
Brewster| Paul Douglas | John K. Fairbank | Jacob
Javits | Richard M. Nixon | Warren Magnuson
Thruston Morton | George Romney | Jesse Unruh
Wailter Heller | Randolph Churchill | Abba Eban
Daniel Evans | Abraham Ribicoff { Melvin Laird
Charles Percy | Howard Baker | Cliff Hansen
Mark Hatfield | ).w. Fulbright| Buy Diem | William
Proxmire | Willlam Manchester | Bill Moyers
Kat | James Vi g [ Mrs.

Robert Stuart| Thomas Cahilll Herbert Wechsler
Earle Wheeler [ Joseph Clark | Robert Amory
Sam Brown i Dennis Shaul | David Ben-Gurion
Charles | io S | Sargent
Shriver | Peter Dominick | William Attwood
George C. Wallace | L. Mendel Rivers | Lester
Maddox | C.K. Yen| Walter Schirral Frank Borman
Thornas Stafford | Cyrus Vance Harry Ashmore
Chester Ronning i Olaf Palme | Marian
Dobrosielski | Jean de Broglie | Geoffrey de
Freitas | John K. Gaibraith i Harold Holt | Neal
Blaisdell | Henry Maier ! Louie Welch | Joseph
Barr | Glenn Hearn | Lord Caradon | Walt W.
Rostow | Albert Gore | Robert F. Kennedy ! Kurt
Georg Kiesinger | Harcld Howe | Nguyen Van
Thieu | Henry Cabot Lodge | Walter Reuther
Hans Tabor| Betty Furness | Lee Kuan Yew! Mike
Mansfield | George Kennan | James Gavin
Ellsworth Bunker | William Westmoreland | Allard
Lowensteln | John Chafee ! Fred R. Harris
Benjamin Spock | William Sloane Coffin| Robert
l McCarthy | ¥ Clark

Hugh Addonizie | Carl Stokes | Andreas
Papandreou | Maxwell Taylor! Roy Jenkins! Louis
Harris! Richard Scammon | Habib Bourguiba
Grayson Kirk | Joseph Tydings | Spiro Agnew
Dewey Bartlett | Raymond Shater | Nelson
Rockefeller] John Volpe | James Rhodes | George
McGovem | Strom Thurmond t Edmund Muskle
Harold Hughes | Lawrence O'Brien| Clark Clifford
Curtis LeMay | Donn Eisele | Walter Cunningham
Teddy Kollek | Birch Bayh | Jean-Jacques Servan-
Schrelber | Herbert Klein | Wilbur Cohen) George
Christlan | Averell Harriman ' Robert Finch ! Eric
Goldman | Harlan Cleveland | Paul McCracken
Jerome Wiesner | Abram Chayes | Zbigniew
Brzezinski | King Hussein | | George Shultz
Nathan Pusey | James E. Allen] Thomas O. Paine
Winton Blount | Arthur Naftalin | Kevin White
Joseph Alioto | Russell Long | Edwin Reischauer
Daniel Moynihan | Bernadette Devlin | Buford
Ellington ! Richard J. Hughes | Richard Oglivie
John ). McKelthen | Hugh Scott| Svetlana
Alllluyeva | Golda Meir | William P. Rogers Shah
of Iran | John N. Mitchell | Prince Philip | Jean
Mayer | Stanley Resor | Robert Seamans [ Shirley
Temple Black | Frank Shakespeare i Lee
DuBridge | Dean Surch | David M. Kennedy
Robert Mayo | Richard Bolling | Jerome Waldie
Herman Talmadge | Walter Mondale | John D.
Rockefeller IvV| Willy Brandt) Tom Clark | Robben
Fleming | Patrick Shea | Christiaan Barnard
Robert F I Gold | Charles
Goodell | Peter Flaherty i Sam Massell | wes
Uhlman | Richard Lugar | Antonina Uccello
Charles Yost | Milton Frledman | Caspar
‘Weinberger! Joseph Siscol Yitzhak Rabin| Arthur
Burns| John Dempsey!Norbert Tiemann|Warren
Hearnes | John Ingersoll | Alexander Heard
Leonard Woodcock | Ralph Tyler Smith | Adlai
Stevenson Il | Elllot Richardson | James Ahern
Joseph Rhodes, Ju. | Josiah Spaulding | Edvard
Hambro | Ben Wattenberg | Lord Clark ! James
Buckley | Nguyen Cao Ky | Moshe Dayan | Paul
Samuelson FTTJRTY[Y Nelson Rockefeller
John Tunney | Carl Albert [ Donald Rumsfeld
George Shultz | Russell Train | William
Ruckelshaus | George McGovern | Hubert H.
HumphreylLeon Sulllvan| John C lly| George

Lugar [ Loule Welch | Kenneth Gibson | Wes
Uhiman | Moon Landrieu | Stuart Symington
James Symington | ILW. Abel | Winton Blount
George Meany | Paul McCloskey, Jr. | James
Roche | Glenn Seaborg | William Proxmire

ge C. I Leonard | Adlai

Jesse Jackson | A. Jay Cooper 1 John Ehrlichman
John Connally | Hamilton Jordan | Robert Strauss
Michael Dukakis | Robert Ray | Wendell Anderson
Mills Godwin | Andrew Young | Eugene McCarthy
Richard Schweiker | Elliot Richardson
John Sears | Nelson Rockefeller | Charles

Stevenson Il | Warren Hi | Ronald ga

John Gilligan | Linwood Holton | William Milliken
Luis Ferre | S.K. Chow | Edgar Benson ! Mario
Ferrar-Aggradll Elliot Richardson | Fred R. Harris
Walter Heller | Patricia Roberts Harris | Salvador
Allende | Indira Gandhi | Melvin Lalrd | Henry M.
Jack { Arthur FI ing | Golda Melr | Earl
Butz | Daniel Moynihan | John K. Galbraith | Kurt
Waldheim | Edmund Muskle | Hugh Scott
Maurice Stans | Eugene McCarthy | John V.
Lindsay  Edwin Relschauer | Daniel Berrigan
Reubin Askew | Marshall Green | King Hussein |
Raymond Shafer | Theodore Cooper | ), Willis
Hurst | John Ehrlichman | Louis Harris Richard
Scammon | Zbigniew Brzezinski | Marshall
Shulman| Peter G. Peterson| Arch Moore | Marvin
Mandel | Wendell Anderson ! Preston Smith
Henry Maier | Richard Hatchert Kevin White
Sam Massell | Harry Haskel | Lawrence O’Brien
Richard Neustadt | Shirley Chisholm | Robert
Dole | Jean Westwood i Basil Patersen | Ernest F.
Hollings | Thomas P. O'Nelll | Sargent Shriver
Herbert Klein | Clark MacGregor | Spiro Agnew
Richard Gerstenberg Gloria Steinem Jill
Ruckelshaus | Peter Dominick | Bob Wilson
Eleanor McGovern | Ferdinand Marcos Paul
Warnke | Herbert Stein | Marina Whitman | James
Schlesinger | Robert Byrd | Gerald Ford | Willlam
Sullivan | Edward Heath I ).W. Fulbright | Caspar
Weinberger | Herman Talmadge | James T. Lynn
Lee KHuan Yew | Edward Breoke | Henry Ford Il
Yigal Allon | Abba Eban | Howard Baker | Daniel
Ellsberg! Robert Strauss | Dale Bumpers Rabert
Ray | Mike O'Callaghan Joseph Alioto Ben Boa
Neil Goldschmidt | Pete Wilson | James
MacGregor Burns | James Buckley | Shah of Iran
Kakuei Tanaka | John A. Love | John Gardner
Daniel Inouye | Roy Ash ! Zulfikar Ali Bhutto
Walter Mondale | Robert Griffin ' James Hoffa
Archibald Cox Charles Percy Walter Levy
Ahmed Z. Yamani| Barry Goldwater Frank Ikard
Wright Patmant Thomas Moarer] William Simon
E. Douglas Kenna! Arch BoothiJohn B. Anderson
Morris K. Udall | Robert McNamara
Moshe Dayan| John J. Rhodes | Dixy Lee Ray
Kenneth Cole, Jr. | James 5t. Clair [ Frank
Fitzsimmons | William Brock Robert Michel
Chesterfield Smith| Daniel Evans | Jimmy Carter
Danlel Walker| Tom McCall | Wendell Ford
Kenneth Rush | Russell Long Roy Martin

{ Eldridge Cleaver | Leonard Woadcock
Robert Dole | Carl Sagan | Gerald Soffen
Rosalynn Carter | Willlam Scranten | James
Corman | Guy Vander Jagt| Tom Anderson | Peter
Camejo | Lyndon LaRouche | Rogert MacBride
Milton Friedman | Jack Ford | Dixy Lee Ray
Benjamin Hooks | James R. Thompson | Derek
Bok i Richard Bolling! Phillip Burten | John J.
McFall | Jim Wright | Mike Mansfleld 1 William
Simon | Edward Levi Jack Watson. Jr. | Charles
Schultze | Howard Baker | Lioyd McBride | Ed
Sadlowski | Brock Adams | Bert Lance ! Plerre
Elliott Trudeau ' Harold Brown | Michael
Blumenthal | Joseph Califano | Alan Cranston
Bob Packwood ! Russell Long | Ralph Nader

Bolling | Robert |Edward M. K

Henry Kaufman | Trent Lott | Farouk Kaddouml
Eugene Rostow | Orrin Hatch | John K. Galbraith
Indira Gandhl | Shimon Peres | George Shultz
Ellas Freij Rashad Shawa Bill Brock | Ferdinand
Marcos ( Nicholas veliotes | Lester Thuraw | John
R. Block | Reubin Askew | Tony Coelho | Guy
vander Jagt! William L. Armstrong Martin
Feldsteln | Mark Hatfield | Mohammad Zia-ul-
Haq | Henry Reuss | Millicent Fenwick | Moshe
Arens | John Chafee Morris Udall Paul Volcker
Richard Burt | Noel Gayler | Albert Gore, Jr.
Harold Washington | Richard Perle ! Ernest F.
Hollings ! Sol Linowitz! Alan K. Simpson| Timothy
Wirth | Richard Gephardt | Brent Scowcroft
Stansfield Turner | Nancy L. Kassebaum | Petra
Helly I Bob Michel | Teney Anaya Christopher J.
Dodd | Philip Caldwell Lane Kirkland Ernest
Boyer ) Sam Nunn | Marshall Shulman | Frank
Borman [ Eric Rouleau | John W. Vessey, Jr.
George McGovern ¢ Kenneth Adelman | William

John Swearingen | Roy Chapin W. D
Crawford | Carl Bagge | Denis Hayes | Gary Hart
Robert Byrd | Douglas Fraser| Robert Gialno
Kenneth Gibson | George Moscone Harvey
Sloane ! Tom Moody | Lewis Murphy | John Culver
lake Garn | Millicent Fenwick | Donald Fraser
James Schlesinger | Ray Marshall Menachem
Begin Peter Jay lohn B. Andérson | Ellsworth
Bunker | Sol Linowitz | Strom Thurmond | Jesse
Helms | Arthur Upton 1 Lane Kirkland | William
Milliken | John D. Rockefeller IV | Pete du Pont

1 Jesse J | Elizabeth Dole
John Danforth | Bob Edgar | William Colby
Kenneth Dam | Robert S. Strauss George Bush
Helmut Kohl | Andrew Young | Francois
Mitterrand | Joseph Biden | Robert McFarlane
Jose Napoleon Duarte! Charles Manatt Dianne
Feinstein! Wilson Goode | Romano Mazzolii Lloyd
Bentsen | Charles Robb | Albert Shanker| Willlam
Bolger f Moe Biller { James A. Johnson | Richard
Wirthlin Richard Leone Geraldine Ferrarc
David Aaron | George Gallup, Jr. | William
S ! D is| Bob Graham| Mark

Jerry | Georgs | Parren

Griffin Bell | Cyrus Vance | Henry Ford Il | Walter
Mondale | Jacob Javits | Audrey Rowe-Colom
Phyllis Schlafly | Liz Carpenter] Margaret Mealey
Eieanor Smeal | Abba Eban | King Husseln |
Thomas P. O'Neill | Daniel Moynihan
Theodore Hesburgh | Arthur Dkun | Bill Brock
Leon Jaworskl | Moshe Dayan | Arnold R. Miller
Edmund G. Brown, Jr. | Bob Bergland Patricia
Roberts Harris Alan Greenspan | Barry Bosworth
Alexander Haig | Dean Rusk | George W. Ball
Harrison Willlams | Grrin Hatch | Zbigniew
Brzezinski | Morarji Desal . Howard Jarvis Irving
Sellkoff | Paul Kotin | Sidney Wolfe | Donald
Kennedy | Anthony Mazzocchi ! Eleanor Holmes
Norton | John K. Galbraith William SteigeriJohn
C.White| James Abourezk| John Ryor | Jerry Wurf
Jack Kemp [ Henry Kissinger | lan Smith
Ndabaningi Sithole | George McGovern | Evelle
Younger ! Alfred Kahn | Pieter Botha | Leonel
Castiillo | Patrick Steptoe | Patricia Derian
Edmund Muskie { Juanita Kreps | David W. Belin
John Glenn Walter Levy | Richard Stone | Paul
Findley | Ezer Weizman | Jerry McAfee | Shahriar

Thomas y | May | Abrah
Beame | Elmo R. Zumwalt Jr. | Paul McCracken
Charles Black | Martha Griffiths Russell Roth
Wilbur Cohen | C. Jackson GraySon i Albert
Shanker ! Yitzhak Rabin | Alan Gr 1E.

I William Masters | Virginia Johnson
Paul Nitze | john Dingell | John Brademas | Frank
Church Helena Aroceéna | Robert Cox | Benjamin
Civiletti ! Willlam Winpisinger | Anwar Sadat
Neil Gold | Tom Hayden | Jane Fonda

Gough Whitlam ! Lloyd Bentsen Wayne Hays
Leon jJaworskl | John Hannah | Jean Mayer
Sterling Wortman | Lester R. Brown| Mary Louise
Smith | Johnt Glenn ! William Saxbe ! Francoise
Giroud | Terry Sanford | Yvonne Burke | Helmut
Schmidt | Henry Reuss | Mike McCormack | John
Brademas| Ella Grassol Al Ullman Joseph Sisco
Frank Zarb ! William Coleman, Jr. Willy Brandt
Menachem Begin | Thomas A. Murphy ! Reginald
Jones | Irving Shapiro | Arthur Wood | Walter
wriston | Donald C. Cook Robert McCloskey
Arthur Burns | Calvin Rampton | Christopher
Bond James Longley | Edwin Edwards ! Friedrick
vonHayek | Coleman Young | RIchard Carver
Fred Hofheinz | Alexander $olzhenitsyn
Alejandro Orfila | Fred Ikle | Patrick Murphy
Hubert Williams | Edward Davis | Robert DiGrazia
Joseph McNamara | James Parsons | Frank
Church | Robert Georgine | John Ryor | Prince
Saud Al-Faisall Edmund G. Brown, Jr.I Henry
Kissinger | Hugh Carey! L. William Seidman
Philip Hart | Janey Hart FTI[BTTIqJohn
Marcum | Birch Bayh | Jimmy Carter Fred Harris
Milton Shapp! Uloyd Bentsen | Henry M. Jackson
Terry Sanford | Morris Udall | Rogers Morton
Yitzhak Rabin| Yasser Arafat! Meldrim Thomson
William Loeb | George Bush | Thomas Kleppe
Ronald Reagan ! Dick Clark | George C. Wallace
Walter Heller | Bob Woodward | Carl Bernstein
Donald Rumsfeld [ Barry Goldwater | John J.

Bush | Mike Mansfield | Hareld Hughes | Walter
McNerney | John Kerry | Al Hubbard | John K.
Fairbank | Jerome Cohenl Allard Lowenstein
George Romney | William P. Rogers | Charles
Diggs. Jr. | Augustus Hawkins | William Clay
Ralph Nader | Wilbur Mifls | James Tate I Richard

i Paul Laxalt | valery Glscard d’Estalng
Barbara Jordan | Mervyn Dymally | Vernon Jordan

Thomas A. Murphy | Armand Hammer | Marshall
Shulman | Edward M. Kennedy ) Shimon Peres
Sadegh Ghotbzadeh | R.K. Ramazani | Billy
Graham| Douglas Costle| Edwin Meese| Michael
Barnes i Robert Mugabe | Patrick Lucey | Sam
Nunn | Jerry Falwell | Richard V. Allen | Gerald
Ford ) John Sawhill | Joseph Biden| Charles Percy

White| Richard Lugar Daniel Moynihan Donald
Engen | Marvin Kalb | Roger Mudd | John
c | Tom | Barry | Paul
Kirk, Jr. | William J. Bennett | William Friday
William Janklow ! Les Aspin | James Schlesinger
Harry Summers, Jr.| James Webb | Max Cleland
Franz-)Joseph Strauss | Dick Cheney | Richard
Darman Rajiv Gandhi Patrick Leahy Samuel
Lewis | Peter Ueberroth | Edward Teller | Gatsha
Buthelezl| Stephen Solarz!John Chettle{Clayton
Yeutter Georgi Arbatov | Michael Armacost
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Schmidt | Roald Sag v | Julyan Semy
Stephen Trott Pat Robertsoni Thomas P. O°Neill
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Howard Metzenbaum | A.E. Dick Howard | James
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Charles E. Curran | Derek Bok David Gardner
S. Frederick Starr. Ruth Daniloff | Seweryn Bialer
Nicholas Daniloff | Nancy Reagan | Peter
[ Henry Ki | George Mitchell

Philip Crane | Gar Alperovitz | Henry Bell

Ernest F. Hollings | Spiro Agnew | Athalie Range
George Shultz | Philip Caldwell
Martin Andérson | Howard Baker | Jack Watson,
Jr.1 Charles Percy | James R. Jones | Jack Kemp
James McClure ! Jim Wright | Donald Regan
Jesse Helms | Walter Heller | T.H. Bell | Douglas
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Guillermo Ungo | Pete Domenlcil Michael Barnes
Robert Dornan | Milton Frledman | Richard
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FCC bound: Wing in line for Dawson vacancy

The White House has tapped Washington communications attor-
ney Susan Wing to fill the FCC seat being vacated by Mimi
Weyforth Dawson.

Dawson, who has been nominated to be the next deputy
secretary of transportation, is scheduled to go before the Senate
Commerce Committee for her confirmation

hearing this Tuesday (Nov. 17). If all goes well,
said one committee aide, Dawson could win
full Senate confirmation by the end of this week
or early next.

The White House's selection of Wing is not
official, but it is seen in Washington communi-
cations circles as close to certain. Wing was
not available late last week to confirm her se-

lection.

Wing, 40, is a partner with Hogan & Hartson, a prominent
Washington law firm with a substantial communications prac-
tice. Among its broadcasting and cable clients: the National
Cable Television Association, Chris-Craft Industries, United Tele-
vision, Allbritton Communications, Continental Cablevision,
Cooke Cablevision and Prime Cable.

Wing's reputation among the Washington legal community is
as a first-rate litigator in comparative hearings for broadcast
licenses at the FCC. "She was tough,” said Gene Bechtel, Bech-
tel & Cole, recalling a few cases in which he oppcsed her.
“Hogan & Hartson has a reputation as being tough anyway and

she fit into that mold.”

Jay Ricks, another partner at Hogan & Hartson, acknowl-
edged her broadcast work, but said she has also represented
some cable and common carrier clients.

Wing is said to be as conservative in style as in politics. “She is
definitely a Republican,” said one partner. "She will have no
problem with the FCC's deregulatory agenda.”

Wing's name has been circulating as a possible FCC commis-
sioner since early this year. At that time, she was being men-
tioned as a replacement for the departing Mark Fowler. The
White House assigned that seat to Bradley Holmes, but Wing’s
name quickly reemerged when President Reagan announced
his intention to nominate Dawson to DOT.

Wing has one clear White House connection. Her husband is
M.B. Oglesby, a former White House congressional lobbyist. He
is now a partner in the political consulting firm of Hecht, Spencer
& Oglesby.

A native of Dallas, Wing received a bachelor’s degree from
Spring Hill College, Mobile, Ala., in 1969; a master's from Sanga-
mon State University, Springfield, !ll., in 1972, and a law degree
from Georgetown University, Washington, in 1978.

Between 1973 and 1976, she worked at the Depariment of
Health, Education & Welfare, serving as special assistant to the
assistant secretary for public affairs. From 1976 to 1978, she
was executive assistant to the director of the Council for Wage
and Price Stability.

Good news on transfer tax front

All indications are that Hollings’s
proposal will not make it into
White House deficit-reduction plan

Broadcasters may soon have reasen for cele-
bration. The prospects for defeating a con-
gressional initiative that would levy a 2% to
5% license transfer fee on the sale of broad-
cast properties brightened significantly last
week, although industry leaders were not
resting on their laurels.

According to the National Association of
Broadcasters, the fee/fairness doctrine codi-
fication proposal (BROADCASTING, Oct. 26
et seq.) won’t be included in a deficit-reduc-
tion package the White House and congres-
sional leaders are considering. The package,
when it emerges from the so-called *eco-
nomic summit,” will likely replace the cur-
rent budget reconciliation measure pending
in the Senate that contains the fee proposal
and language codifying the fairness doc-
trine.

Despite that progress, NAB President Ed-
dic Fritts stopped short of declaring a victo-
ry. “We have come a long way in a short
period of time,” Fritts said. “I'm telling you,
it’s cooking pretty good.”

Since the proposal emerged, NAB has en-
gaged in a massive grassroots lobbying cam-
paign to squelch it. Last week, the associ-
ation was said to have commitments from 50
senators who will oppose the transfer fee/
fairness doctrine in the event it does comes
to a vote on the Senate floor. The association
is shooting for 60 votes, giving it a “super
majority” and enabling it to stop any parlia-
mentary maneuvers by the proposal’s author,
Senate Commerce Committee Chairman Er-
nest Hollings (D-8.C.).

Among the lawmakers NAB is said to still
be courting: Minority Leader Robert Dole
(R-Kan.); Alan Dixon (D-I11.); Strom Thur-
mond (R-S.C.); Bennett Johnston (D-La.);
John Breaux (D-La.); William Cohen (R-
Me.); Harry Reid (D-Nev.); Arlen Specter
(R-Pa.); Pete Wilson (R-Calif.); John
Warner (R-Va.); Paul Trible (R-Va.); Sam
Nunn (D-Ga.); Nancy Kassebaum (R-Kan.};
Thomas Daschle (D-S.D.), and Wyche
Fowler (D-Ga.).

Even Hollings admitted broadcasters
were making headway. At a Senate hearing
on public broadcasting (see page 49), Holl-
ings acknowledged the broadcasters had the
White House on their side. “They’re [broad-
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casters] all over up here now and ready to
killit. . . and they’ve got a commitment from
the White House to kilt it,” said Hollings.

And the senator said he has been “fight-
ing” back. Last week Hollings sent out a
“Dear Colleague” letter hoping to clear up
the “disinformation spewed out by the
broadcasters.”

The chairman lashed out at the broadcast
industry. “They’re a very, very, selfish
group,” he said. “Can you imagine the au-
dacity of saying we favor a spectrum fee for
everybody but us,” commented Hollings, re-
ferring to an NAB “white paper” advocating
the auction of nonbroadcast spectrum.

Hollings’s animosity may not bode well
for the industry’s future dealings with him.
“We're clearly cognizant about our future
relationship with Hollings and that’s why we
have made it clear we are not attacking
him,” said Fritts.

Fritts conveyed the good news (0 his
board of directors and major broadcast group
heads in a letter last week. According to the
letter, only those proposals that are noncon-
troversial will “likely survive as viable parts
of the budget summit.” NAB has learned
that the “transfer tax/fairmess doctrinc has
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been proclaimed the most-controversial of
any single proposal,” Fritts wrote. NAB was
also said to have polled those Hill members
participating in the summit and found a ma-
Jority sided with broadcasters.

Fritts said the NAB plans to keep the pres-
sure on, especially in the House where ef-
forts led by House Energy and Commerce
Subcommittee Chairman John Dingell (D-
Mich.) to codify the fairness doctrine prior
to the end of the current session are under-
way.

He identified two legislative vchicles Din-
gell may use to move the doctrine. “One is
the budget reconciliation process and the
other is the continuing resolution. We are
again alerting all LLC’s [NAB's legislative
liason committee] to redouble their efforts in
the House,” wrotc Fritts. It is anticipated the
continuing resolution will come t0 a vote on
the House floor this week (BROADCASTING,

Fritts

Nov. 9).

The summiteers are trying to reach an
agreement before Nov. 20 when the Gramm-
Rudman-Hollings balanced-budget law
kicks in with automatic across-the-board
budget cuts. They hope to cut the federal
deficit for fiscal 1988 by at least $23 billion

of which roughly $10 billion would come
from revenue-raising proposals. As of late
last Friday, industry lobbyists were reporting
that the transfer fee/fairness codification
proposal was still off the table.

According to former FCC Chairman Mark
Fowler, now with Latham & Watkins, who
has been working against the proposal on
behalf of several clients, the White House is
firmly opposed to the idea. The administra-
tion finds the proposal troubling for a num-
ber of reasons, Fowler said. “They don’t like
it because it’s a tax; they don't like the idea
of reimposing the three-year rule, and they
don’t like the idea of funding public broad-
casting in this way.” Moreover, codification
of the faimess doctrine, runs counter to the
President’s veto of the doctrine, he added.

Still, Fowler stressed the volatility of the
situation: “Of course, this is so fluid, every-
thing is subject to change.” ]

TV networks revenue down in third quarter

The three-television network time sales revenue for the third
quarter were off by more than 4% from last year's total, accord-
ing to figures compiled by Arthur Young Co. Gains in prime time
were offset by decreases in every other daypart, especially
daytime and news, the unaudited data shows.

Third-quarter gross time sales revenue was $1.59 billion, leav-
ing net revenue of $1.35 billion after subtracting $237 million in
advertising agency commission, according to the figures, which
do not break out the separate networks.

For the first three quarters, net revenue was just behind 1986's
$4.71 billion, totalling $4.69 billion, the results propelled by in-
creases in the prime time and sports dayparts. Second quarter
net time sales revenue was $1.75 billion versus $1.6 billion in the
first quarter.

Prime time sales, which represent one-half of all three-net-
work sales revenue, gave the companies their only quarterly
boost. Prime time net revenue for the period was up nearly 7% to
more than $676 million. The daypart was up 4% to $2 43 billion
for the year-to-date. Second-quarter prime time net revenue was
$933 million, first quarter was $823 million.

Any increases for the quarter and the year so far, however,
have been undercut by substantial three-network declines in

daytime and news dayparts. Daytime was off nearly 24% from
last year's third quarter, losing more than $65 million to total $212
million in net revenue. For the first three quarters, net revenue
from daytime time sales was off almost 14% to $764 million.
Second-quarter daytime net revenue was $300 million, first
quarter was $253 million.

News was off more than $30 million for the quarter, with an
18% decline in net revenue to $147 million. The decrease was
the daypart's worst for 1987, leaving year-to-date news net
revenue off 10.5% at $490 million. Second-quarter news sales
net revenue was $195 million, with first quarter revenue at
$148 million.

Also declining were time sales for children's programing,
down 6% for the quarter to net revenue of $33 million. The
daypart was off slightly for the year-to-date. Late night was off
almost 3% for the quarter, with total net revenue of $69 million
and flat for the year at around $212 miliion.

Sports, flat for the quarter at $212 miillion, was up nearly 11%
for the three quarters to $703 million, with most of the improve-
ment coming with the second quarter's $199 million in net rev-
enue. First-quarter net revenue from sports time sales was $292
million.

1987 versus 1986

(Add 000)
Prime Time Late Night Daytime Children Sports News Total

Revenue from client-supplied programing

Third quarter '86 $5,387 %0 $0 $0 $735 $0 36,122

Third quarter '87 3,940 0 0 0 3177 0 7,117

% increase (decrease) (26.86) 0 0 0 332.24 0 16.25
All other gross revenue from time sales®

Third quarter '86 739,973 83,113 326,188 41,819 248,844 209,802 1,649,739°

Third quarter '87 791,223 81,093 249,209 39,243 245114 172,274 1,578,156*

% increase (decrease) 6.93 (2.43) (23.60) (6.16) (1.50) (17.89) (4.34)
Total gross revenue from time sales

Third quarter '86 745,360 83,113 326,188 41,819 249,579 209,802 1,655,861

Third quarter '87 795,163 81,093 249,209 39,243 248,291 172,274 1,585,273

% increase (decrease) 6.68 (2.43) (23.60) (6.16) (0.52) (17.89) (4.26)
Less advertising agency commissions

Third quarter ‘86 111,641 12,269 48,647 6,239 37,261 31,33¢ 247,396

Third quarter '87 118,938 12,148 37,191 5,852 36,550 25,761 236,500

% increase (decrease) 6.59 (0.99) (23.55) (6.20) (1.91) (17.80) (4.40)
Total net revenue from time sales

Third quarter '86 633,719 70,844 277,541 35,580 212,318 178,463 1,408,465

Third quarter '87 676,165 68,945 212,018 33,391 211,741 146,513 1348773

% increase (decrease) 6.70 (2.68) (23.61) (6.15) (0.27) (17.90) (4.24)

*Includes $17,064,000 in color inserticn revenue reported by three networks for 1987 third quarter and $10,377,000 for 1986 third quarter.
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Antipornography push by White House

Child Protection and Obscenity
Enforcement Act has provision
including cable and pay TV

The Reagan administration last week made
its move on the antipornography front. In a
49-page, wide-ranging bill that it sent to
Congress, the administration seeks to imple-
ment the recommendations of the attorney
general's commission on pornography
(BROADCASTING, July 14, 1986). For the
most part, the bill—the Child Protection and
Obscenity Enforcement Act of 1987—is
aimed at combatting sexual exploitation of
children and the distribution of obscene ma-
terial, But one of the sections President Rea-
gan, in his letter transmitting the legislation
to Congress, labels “Child Protection
Amendments” deals specifically with ob-
scenity on cable television and subscription
television.

It would make the utterance of obscene
language or distribution of obscene matter
by cable television or subscription services
on television a criminal offense punishable
by up to two years in prison and a fine of up
to $250,000. “Distribute” is defined broad-
ly; it includes telecasting, broadcasting or
cablecasting, by wire, microwave or satel-
lite. The definition would also reach produc-
ers, program suppliers and local operators of
cable franchises. What's more, the bill
would make clear that states and cities are
free to regulate obscene or indecent matter
on cable or subscription television stations,
in a manner “not inconsistent with the Con-
stitution.”

Obscenity, as defined by the Supreme
Court in Miller v. California, has three
prongs: (1) Whether the average person, ap-
plying contemporary community standards,
could find that the material, taken as a
whole, appeals to the prurient interest, (2)
Whether the work depicts or describes in a
patently offensive way sexual conduct spe-
cifically defined in the law at issue. (3)
Whether the work, taken as a whole, lacks
serious literary, artistic, political or scientific
value. Definitions of indecency generally
omit one or more of the prongs or phrases in
them.

The administration bill last week had not
yet been introduced. Indeed, it had not even
been referred to committee. It is expected to
be referred to the judiciary commitiees of the
two houses this week, though with the sec-
tion on cable and subscription television re-
ferred as well to the commerce committees.
But hearings are not likely before January. A
spokesman for the Senate Judiciary Com-
mittee noted that its resources would be
committed for the next several weeks to pre-
paring for and holding hearings on the nomi-
nation of Judge Anthony Kennedy to the Su-
preme Court (see page 47). A spokesman for
the Senate Commerce Committee said it was
“booked” through the end of the year. There
was no sign of hearings in the House either.

One of the congressional findings in the
bill would reflect a congressional view that
“the proliferation of cable and subscription
telcvision outlets requires cffective safe-

guards against obscene cable and subscrip-
tion programing.” Another has it that “the
harm caused by obscene television program-
ing combined with the interstate nature of
such programing requires that the federal
government must assist the states in their
efforts to combat it.” The President, in his
letter of transmittal, says the section on “Ca-
ble Porn” is aimed at protecting *‘those most
vulnerable and impressionable members of
our society, our children.”

According to an analysis accompanying
the bill, the section on cable television “is
designed to provide a clear basis for federal
prosecution of marketing obscene material
on cable television.” It notes that there are
questions as to whether various antiobscen-
ity statutes now in force apply to cable tele-
vision. The analysis cites a section in the
Cable Communications Policy Act of 1984
that makes it a criminal offense to transmit
obscene matter over a cable television sys-
tem. But it says “ambiguities arising from
.. .conflicting provisions” in the act make it
“unclear under what circumstances, if any,”
the federal government could act against
“cable system operators who permit obscene
material to be cablecast.”

The analysis notes that the bill’s findings
show that even local production and distri-
bution of obscene material can affect the na-
tional market for television programing. Ac-
cordingly, the analysis adds, the suggested
findings “are intended to allay any ques-
tions” as to the federal government’s “juris-
diction to prosecute those who produce and
disseminate television programing on an en-
tirely intrastate basis.”

What is not clear is the reason for the need
to bring subscription television within the
reach of the bill. An antiobscenity statute in
the criminal code is regarded as applying to
radio and television; the U.S. Court of Ap-
peals for the Third Circuit said as much in a
case involving the DuMont Laboratories in
1950. However, the analysis indicates the
bill’s authors are not satisficd with that deci-
sion. It notes that the obscenity statute—
written in the days before television—refers
to “obscene...language.” And, it adds,
“the transmission of obscene pictures, unac-
companied by any words or dialogue, might
not be within the scope of the section.”

One of the possibly more significant as-
pects of the administration bill is the provi-
sion that would free states and their political
subdivisions to act on their own to regulate
obscene or indecent matter on cable or sub-
scription television. The Supreme Court has
held—in a case involving an effort by Okla-
homa to ban liquor advertising on cable tele-
vision systems—that the FCC has preempt-
ed states’ regulation of program content of
cable television. The commission is also re-
garded as having sole authority over the reg-
ulation of television program content. The
analysis accompanying the bill says nothing
about that preemption. But it says on¢ of the
subsections is intended to override court
cases reserving the regulation of cable’s pro-
gram content to the federal government “and
make it absolutely clear that both the states
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and the federal government have a role in
this area.”

The industries involved were not ringing
any alarm bells, at least not yet. The Nation-
al Association of Broadcasters’ senior vice
president and general counsel, Henry L.
(Jeff) Baumann, said on Friday he had not
had time to focus on the matter. And Seth
Davidson, the National Cable Television As-
sociation’s associate general counsel, did not
see the bill as “adding anything new to the
law.” The analysis of the administration bill
nothwithstanding, he said NCTA believes
the cable act bars obscenity on cable sys-
tems. And, he said, “we don’t have any
problem with that.” As for the act permitting
states to regulate obscene or indecent materi-
al on cable or subscription television, he not-
ed that the bill adds the phrase “in a manner
which is not inconsistent with the Constitu-
tion.” All city and state efforts thus far to
regulate indecency on cable television have
been ruled unconstitutional by various
courts, including the Supreme Court. The
high court, however, has upheld the regula-
tion of indecent speech on broadcasting. O

USA Network
buys ‘Miami Vice’
Episodes to air on basic cable
network starting in fail 1988

MCATV ended its search for a home for the
back-end strip of Miami Vice last week by
selling it to the USA Network. The deal with
USA, which is owned by MCA Inc. and
Paramount, ends a difficult chapter for MCA
TV to sell the one-hour series in syndication
in a persistently tough marketplace.

The deal gives the basic cable network 92
episodes, including five two-hour movies,
that will start in fall [988. Dave Kenin, sen-

‘Miami Vice' ‘Hitchhiker'
jor vice president of programing, said that
scheduling has not been decided, but he add-
ed that possibilities include early evening
and late night.

In addition, USA last week said it made
the first purchase of episodes of a series from
another cable network. Beginning fall 1989,
USAwillcarry 39episodes of The Hitchhiker,
a half-hour suspense anthology that now
runs on HBO. Kenin said that series likely
will fit into the network’s Saturday night
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schedule.

The sale of Miami Vice to USA may not
relieve MCA Inc. of the huge deficits for the
program. The show, produced for NBC, has
a reported production budget of about $1.3
million per episode. NBC reportedly pays a
license fee of approximately $850,000 for
two runs of each episode, which leaves
MCA with a $450,000 deficit per show. This
would amount to $4]1 million for the 92
hours produced for the 1987-88 season.

Some industry observers speculated that
added revenues from the USA deal will not
be enough to put the show into the black.

Sid Scheinberg, MCA president and chief
operating officer, has said previously that

MCA will not continue to produce shows,
particularly higher cost one-hour action-ad-
ventures, at deficits. Last week, Scheinberg
declined comment on the impact of the sale
to USA.

MCATYV began marketing Miami Vice in
syndication nearly a year ago, but encoun-
tered concern by stations who worried that
the show might appear dated by the time it
aired. MCATV reduced its marketing efforts
about a month after NATPE and initiated
talks with several cable services and CBS,
for use in its late night schedule (BROAD-
CASTING, Feb. 16).

The market has remained a difficult one
for syndicators. “All the hours out there are

 —

still having a hard time, but Miami Vice
stands alone with the severity of its prob-
lems,” said Dick Kurlander, vice president
of programing for Petry Television. Those
problems include the show’s trendiness and a
lack of good plots.

However, poor sales of hour shows in syn-
dication has been good news for cable.
USA’s Kenin said the result has been
“knocks on our door all the time” from syn-
dicators. Kenin does not view these shows
as damaged goods. USA now carries two
off-network hours—Airwolf and Riptide—
that did not sell in syndication. Those shows
perform to USA'’s satisfaction in the ratings,
he said. a

“
TVB tackles problems of newspapers, new business

Annual convention hears new
president Moll exhort industry
to become more marketing oriented

Wrapping up what most agree has been a
pretty lackluster year for television sales (es-
timated revenue gains: networks, 4%; both
national spot and local, 6%), the 33d annual
gathering of the Television Bureau of Adver-
tising met in Atlanta last week. Registered
attendance totaled 925, down from 990 a
year ago.

The conferees appeared preoccupied with
two issues, including wresting a greater
share of local retail advertising from the
newspaper medium, which has cornered
about 80% of that business. The sales execu-
tives were also concerned with boosting new
business development efforts, on both the
local and national level (see below).

As he prepares to take over the helm of the
TVB, president-clect William Moll said that
under his leadership, the bureau’s continuing
goal will be to increase television advertis-
ing revenues, to be more “customer focused,
high performance and growth oriented.” The
industry, he said, must become more market-
ing oriented—that is, creating new sources
of business—and not just “mere schleppers
of spots.”

Looking to the future, Moll said it was
“probable” the industry would at least dou-
ble its revenue base by the year 2000.

The television industry will undergo pro-

Phil Donahue appeared on videotape at TVB meeting

L

found change in the years leading up to the
next century, said Moll. High definition tele-
vision and direct broadcasting services will
be a reality by then, and a benefit to the
marketers of television. “The seeds of our
future prosperity lie in the gardens of DBS
and HDTV. Can you imagine the impact of
commerical television advertising on three-
by-five ratio, and 1,125 lines? Double the
fidelity. What impact!”

If television expects to gain a greater
piece of local retail advertising, said Moll,
*“we must know more about their businesses.
They must know more about our business.
It’s up to us to make it happen.”

But TVB is also charged with fostering
national sales efforts and Moll dutifully
stressed that those efforts have to be redou-
bled. *“We’d better not ignore the opportuni-
ties to develop national spot,” said Moll.
“We must make it easier to buy. We must
become more astute in target marketing to
meet our advertisers’ needs.” Marketing the
“value” of television, said Moll, “must be-
come a way of life at our television sta-
tions.”

Outgoing TVB Chairman Blake Byme
also stressed the industry’s concern with rev-
enues, and where they will come from in the
future. At a recent TVB-sponsored meeting
of group station executives in New York,
Byme said of all the concemns discussed,
“the major one was revenues.”

In addition, said Byrne, the executives at
the meeting were concerned that “someday
the large increases we’ve seen recently in
our top categories will slow down or stop
altogether. And if their well runs dry, what
will bail us out then? Developmental dollars
are the key.”

Rice exits with praise for TVB,
calls for new business development

In his final address to TVB members, outgo-
ing President Roger Rice said developing
new business “is the key to our future, espe-
cially in the years beyond 1988.”

Next year, said Rice, television advertis-
ing will grow about 12% to $26.5 billion,
boosted by election campaign advertising
and the Olympics. Now is the time, he said,
to “lay the groundwork for 1989, when
growth will slip back to single-digit in-
creases. “Business development efforts,
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both locally and nationally, will be the dif-
ference between stations that over-perform
industry averages and those that fall short.”

Rice cited the efforts of TVB this year to
contact almost 150 advertiser and industry
groups. He said that TVB’s National Sales
Advisory Committee credits the bureau’s ef-
forts with “generating some $40 million to
$50 million dollars in new spot dollars for
television this year.”

Rice referred to new sales tools the bureau
is developing, such as the recently produced
“Case for Market-by-Market Television”
videotape, in which several major adver-
tisers endorse television. He also pitched a
new TVB production, ‘“Tlevision: The Re-
turn on Investment Advantage.” Narrated by
Phil Donahue, the videotape presentation
features a number of national and local ad-
vertisers, including Nestle and J.C. Penny,
explaining the return, in product sales, on
their investment in TV advertising.

Rice reported that TVB’s budget for fiscal
year 1988 is up 2% to $7.8 million, while
membership is now at 630 stations. For
1987, The TVB Budget was $7.62 million,
with expenses totaling $7.58 million.

On the eve of his departure, Rice said that
through his 13 years as TVB president, “if
there is one thing of which [’'m most proud,
it is the increased involvement of you, our
members, with TVB during these 13 years
...Increased input into TVB from the televi-
sion industry is what has made us better,




stronger, and more able to fulfill your
needs.”

On a final note, Rice said, “I took this job
13 years ago for the challenge and the oppor-
tunity to do something of value for televi-
sion—a business that’s done so much for
me. I hope I’ve succeeded in making just a
little bit of difference. | know I’ve had fun!”

Concern voiced over lack of
attention to national spot

Complaints emerged at last week’s TVB
conference that not one session was devoted
to the topic of national spot sales, seen by
some as perhaps the biggest issue in station
sales.

At one TVB session last week, WLWT(TV)
Cincinnati’s Anthony Kiernan said it was
“surprising” TVB had not scheduled a ses-
sion addressing national spot and the role of
television representatives, in light of declin-
ing revenue increases in that category. Kier-
nan said the subject was “the most obvious
topic” among current television sales issues
that need addressing.

The key questions, said Kiernan, are how
the industry can develop new national busi-
ness and what role the different players in-
volved—including reps, stations and the
TVB—should play in developing that busi-
ness.

Since 1980, national spot dollars have ac-
counted for about 29.5% of all television
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advertising dollars. In the same period, the
jocal share of the pie has increased from
26% to just over 29% of all television adver-
tising revenue. In 1988, for the first time,
total local TV advertising is expected to sur-
pass total national TV spot advertising.

William Moll, TVB president-elect, said
Kiernan’s point was ‘“duly noted.” Added
Moll: “We’ve been preaching at TVB that
the future of our business is local.” But he
added, “we damn sure can’t ignore the de-
velopment of national business.”

James Babb, executive vice president,
Jefferson-Pilot Broadcasting, and newly
elected TVB chairman, noted the issue is
being addressed in one on-going task force,
a joint effort of the TVB and the Station
Representatives Association. 0

TVB changing of the board. James G. Babb, executive vice president, Jefferson-Pilot
Communications, was elected c¢hairman of the board of the Television Bureau of Advertis-
ing. Babb (whose boss at Jefferson-Pilot is NAB Chairman Wallace Jorgenson) succeeds
Blake Byrne, group vice president, television, LIN Broadcasting, as TVB board chairman.
In adgdition, the board elected Peter B. Desnos, managing general partner, Burnham
Broadcasting, as board secretary. David Allen, president of Petry, was re-elected board
treasurer. HRP's Peter Ryan was re-elected board vice president. Three new directors
were elected to the board: Patrick Gmiter, vice president, Cox Communications; Kenneth
MacQueen, vice president, Paimer Communications, and Lucie Salhany, president of
Paramount’s syndication division. Thomas Oakley, president, Quincy Newspapers, were
re-elected to a fourth board term. Retiring from the board are Thomas Cookerly, president,
broadcast division, Allbritton Communications; James C. Dowdle, president, Tribune
Company Broadcasting, and Gary Lieberthal, chairman, Columbia/Embassy Television.

Ba (1) and Byrne
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Reagan hopes third time’s the charm for high court pick

President nominates San Francisco
appeals court judge for Supreme
Court after Ginsburg is undone
following revelation by NPR’s
Totenberg of past marijuana use

Judge Anthony Kennedy of the U.S. Court
of Appeals for the Ninth Circuit, in San
Francisco, represents President Reagan’s
third effort to fill the Supreme Court seat left
vacant in June when Associate Justice Lewis
E Powell Jr. retired. And those concerned
primarily with Kennedy's views regarding
the media apparently have little reason to be
concerned. He is viewed as a judicial con-
servative who holds generally the same
strong First Amendment views as those es-
poused by Powell. Indeed, a preliminary
check into Kennedy’s background by the Re-
porters Committee for Freedom of the Press
indicates, according to the committee’s ex-
ecutive director, Jane Kirtley, that Kennedy
“looks very good.”

Kennedy, who has been on the appcals
court bench for 12 years, appeared with the
President in the White House press room last
Wednesday (Nov. 11) as Reagan announced
his intention to nominate the 51-year-old ju-
rist. It was the type of scene that had been
played out twice before since the summer.
First, it was the President and Judge Robert
Bork of the U.S. Court of Appeals in Wash-
ington, whose nomination the Senate last
month rejected by a vote of 58 to 42. Then, it
was the President and Judge Douglas Gins-
burg, Bork’s colleague on the D.C. circuit,

who withdrew his name from consideration
on Nov. 7 in the midst of the controversy that
blew up over his acknowledgment that he
had smoked marijuana, both as a college
student in the 1960’s and in the 1970’s when
he was on the Harvard law school faculty.

Ginsburg’s acknowledgment followed the
disclosure of his use of the drug, not by the
FBI, which had conducted four background
checks on him in connection with his ap-
pointment to high-level government posts,
but by National Public Radio. NPR’s legal
affairs correspondent, Nina Totenberg, had
learned of Ginsburg's involvement with
marijuana during her own background
check. Ginsburg’s statement confirming his
use of the drug was issued late in the after-
noon of Nov. 5, after Totenberg had called
the Justice Department for comment on the
information she had developed and shortly
before she was to go on the air with the first

Kennedy (1) and Reagan
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of two reports on her findings.

As for Kennedy, he has been described as
a moderate-to-conservative  jurist. And
Bruce Fein, the former FCC general counsel
who is now a legal consultant, said Kennedy
does not have “a judicial philosophy; he de-
cides each case on its facts.” But he would
be more likely than Powell to uphold federal
preemption of state regulation, said Fein.
“He would read the Cable Communications
Policy Act more broadly than would
Powell.” As for freedom of speech and press
cases, Fein said, “he will echo the views of
Lewis Powell, who was a staunch defender
of the First Amendment, very wary of put-
ting restrictions on speech regarding obscen-
ity and pornography.”

The Reporters Committee’s Kirtley had
not had much time to research Kennedy's
record on media issues; although she began
the project several weeks ago, when Kenne-
dy, along with Ginsburg, was on the short list
of possible nominees the White House com-
piled after the Senate rejected Bork’s nomi-
nation, she stopped when Ginsburg was cho-
sen. But Kirtley found some prior restraint,
libel and freedom-of-information cases in
which Kennedy had written the appeals
court’s opinions, and in all of which the
court had come down on the side of the me-
dia.

Two prior-restraint cases involved broad-
casters. In Goldblum v. NBC, in 1978, a
former executive, Stanley Goldblum, who
had been convicted of securities and insur-
ance fraud had sought a court order barring
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NBC from airing a docudrama on the case,
Billion Dollar Bubble. Goldblum alleged the
program was shot through with errors and
would jeopardize his effort to obtain a pa-
role. A few hours before the program was
scheduled for broadcast, on June 7. 1978,
the district court judge in the case ordered
NBC to tun over a tape of the program for
his review, and when the NBC lawyer re-
fused, on First Amendment grounds, had
him jailed. A few hours later, in response to
an appeal by NBC, a three-judge panel of the
ninth circuit ordered the lawyer released,
and permitted the program to be aired. Later,
the panel’s opinion, written by Kennedy, was
issued. It said the trial court’s order would
have been an impermissible interfercnce
with the editorial process. And in 1983,
Kennedy wrote the opinion in which a panel
upheld a CBS request for an order directing a
district court to unseal pretrial documents
relating to the criminal prosecution of auto
maker John DeLorean’s co-defendant. “We
begin with the presumption that the public

and the press have a right of access to crimi-
nal proceedings and documents filed there-
in,” Kennedy wrote.

(Kennedy also joined in an opinion, in
1982, affirming the right of the public and
press to attend both a pretrial hearing on
suppression of evidence and the sclection of
a jury. The Los Angeles Times had appealed
a trial judge’s ruling denying access to both.
The pancl said the evidence-suppression
hearing and the selection of the jury were
presumptively open and that the trial court
was wrong in closing them.)

In a case decided by a panel of the Ninth
Circuit earlier this year. Kennedy indicated
an unwillingness to side with libel plaintiffs
when opinion—no matter how extreme—is
involved. The suit had been filed against the
former mayor of Santa Monica, Calif., Ruth
Yanatta Goldway, by a political opponent
named Ilse Koch. Goldway had likened the
German-born woman to “a well-known Nazi
war criminal named I1se Koch during World
War I1.” Kenncdy said the statement was

“nothing more than a vicious slur” but not
libelous because it was an expression of
opinion rather than fact. Kennedy wrote,
“The law of defamation teaches. . .that in
some instances speech must seek its own
refutation without interventions by the
courts.”

And in Long v. IRS, a freedom-of-infor-
mation case, Kennedy wrote for a unani-
mous panel that in 1979 adopted a broad
interpretation of an amendment to the FOI
Actto require the IRS to divulge information
sought by a taxpayer. The panel ruled that
the material should be released as long as
information identifying the tax payer was de-
leted. However, other circuits have adopted
conflicting interpretations of the amend-
ment, and last week the Supreme Court af-
firmed a narrower view—denying release of
the data the IRS was required to provide in
Long—that had been taken by the D.C. cir-
cuit. That circuit’s opinion was written by
Judge Antonin Scalia in May 1986, shortly
before his ¢levation to the high court.

First Amendment spotlighted

Conference examines protections for
new information technologies

A key member of a House telecommunica-
tions panel last week warmed broadcasters,
newspaper publishers and cable operators to
stop turning economic turt fights into First
Amendment battles.

In an appearance taped for more than 150
communications industry officials at a First
Amendment conference in San Diego. Rep.
Al Swift (D-Wash.) said the industry risks
alienating lawmakers by placing its econom-
ic interests first.

Swift, who serves on the House subcom-
mittee on telecommunications and finance,
was forced to cancel his trip after a sudden
snow storm hit the nation’s capital. He sent
his message by satellite to the conference
which focused on “First Amendment: Third
Century.”

Sponsored by the San Diego Communica-
tions Council and California State Universi-
ty, San Diego, the conference reviewed the
current state of the First Amendment and
related 1ssues including whether constitu-
tional protections will be applied to informa-
tion delivered by new technologies.

“As wc progress in the next few years,
technology is going to lengthen the arm of
all kinds of people who have legitimate First
Amendment protection,” Swift said. “But
there is going Jo be an enormous tempta-
tion...to try and wrap any economic desire
these entities have in a First Amendment
cloak in order to give a false superiority to an
argument.”

The result, he said, will be to “cheapen it
to the point that public policy makers are not
taking 1t seriously.”

Swift called for restraint by those “who
would seek a First Amendment argument as
a basic defense as we move into the turf
battles of the future.” He questioned whether
legislative efforts by the nation’s newspaper
publishers to keep telephone companies out

of ¢lectronic information delivery services is
an appropriate First Amendment argument.

The lawmaker also recalled that ABC,
CBS and NBC argued the First Amendment
to tend off congressional interference after
the 1980 presidential elections. Swift said
that the early election outcome predictions
from network exit polls forced President
Carter to concede. harming some close state
and local races in the West.

The networks dropped the constitutional
defense and acknowledged “serious ques-
tions about the journalistic propriety” of the

— e ‘3

L-r: BroaccasTNG magazine's Edwin James: Bill Boggs and
Marily Huff of Gray, Cary. Ames & Frye, San Diego; California
State's Lionel Van Deerlin and Henry Geller of Washington Cen-

ter for Public Policy Research,

practice when they agreed to stop it, he said.

David Laventhol, president of the Times
Mirror Co., said that while the First Amend-
ment will have a “durable future” as far as
protecting the rights of newspapers and other
print mediums, “the shape of other media in
the future is much less certain.”

Laventhol said the “free flow of informa-
tion in those media which this [First Amend-
ment] conference is focusing on is certainly
less secure” than print.

The issue is a major concern to corpora-

L-r: FCC Commissioner James Quelio; conference co-chairmen Herman Land and Sig Mickelson. and Merrill
Lessiey, dean of the College of Professional Studies and Fine Art.
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dia company which publishes The Los Ange-
les Times and includes a magazine division,
four television stations and more than
900,000 basic cable subscribers.

As Laventhol sees it, “traditional protec-
tions should apply, even if the medium is
untraditional.”

That view recently was reinforced in a
court case in New York where the judge
ruled that an on-line computer service was
entitled to the same constitutional protection
as a newspaper.

Time Inc. Chairman J. Richard Munro
lashed out at the Reagan administration and
accused it of clamping down on First
Amendment freedoms and presenting a
threat to the open marketplace of ideas.

Delivering the opening night’s keynote
address, he accused the administration of
being hypocritical by favoring press restric-
tions while encouraging less government
regulation.

“Increasingly, the emphasis is on what the
people shouldn’t know and the media
shouldn’t report.” he said. “1 find it ironic
that some of the advocates of these restric-
tions are the same people who, at least when
it comes to the economy, speak about getting
government off our backs.

“But when it comes to the free market of
ideas and information, they seem to take an
opposite tack: putting government on peo-
ple’s backs with their hands over their eyes,”
he said.

While issues such as national security
must be considered, Munro said that “the
real challenge in a democracy like ours is to
limit these occasions as strictly as we can, to
insure that the normal flow of facts and opin-
ions is as open and as candid as we can
humanly make it.”

Munro said this administration has shown
a“'special zeal” in its attempts to decide what
the American people should know.

“From the exclusion of the press from the
Grenada invasion to the secret wars of the
CIA, to the disinformation campaign sur-

rounding the raid on Libya, to the whole sad,
sordid mess of Irangate—where even the
President was supposedly kept in the dark—
we’ve seen a growing passion for secrecy
and manipulation,” he said. ]

House passes
uniform poli
closing bill

Swift bill would shut voting booths
at 9 p.m. (NYT); Senate action
on companion measure uncertain

One congressional answer to declining voter
turnout in presidential elections—a uniform
poll closing law—made its way through the
House last week. Now it moves to the Sen-
ate, where it has fared poorly in the past.
The bill (H.R. 435)—a responsc to the
age of television and exit polling in which
projections of winners based on results in the
East are known before the polls close in the
rest of the country—would have the polls
close at 9 p.m. eastern standard time in the
eastern, central, mountain and Pacific time
zones. Alaska and Hawaii would be exempt.
Passage of the measure would discharge
Congress’s responsibility under an agree-
ment with ABC, CBS and NBC. They have
long pressed for a uniform poll closing bill
as an answer to complaints that their projec-
tions of the winner in presidential elections,
based on early returns, held down voter turn-
out. They, along with Westinghouse Broad-
casting Co. and Turner Broadcasting, agreed
in 1985 not to use exit polling—interviews
with voters leaving the voting booth—to
project winners in the 1986 midterm elec-
tions until the polls in a state closed.
That, said Al Swift (D-Wash.), chief
sponsor of the bill in floor debate preceding
final Housc passage last week, “solved half

the problem.” The other half, he said, is that
in a large country, divided into several time
zones, it is possible for actual vote totals in
states where polls have closed to reveal the
outcome of an election while polls elsewhere
in the country are stiil open. “Only a uniform
poll closing time can prevent that,” Swift
said. Under the legislation, the polls would
close at 9 p.m. in the East, 8 p.m. local time
in the central time zone and 7 p.m. local time
in the mountain states. To enable polls in the
Pacific time zone to close at 7 p.m. instead
of 6 p.m. local time, daylight saving time in
those states would be extended for an addi-
tional two weeks during presidential election
years.

Representative Bill Frenzel (R-Minn.}), an
opponent of the measure, was not im-
pressed. He said the bill “is attacking a
windmill, a problem that is not a problem.”
He said there is no credible study that indi-
cates voters on the West Coast refrain from
voting because of reports of voting results on
the East Coast. He called the bill “a Rube
Goldberg device” that would cause confu-
sion and, consequently, “disenfranchise-
ment” of voters.

Swift’s position prevailed, but not by an
overwhelming margin—208 to 189, with 36
members not voting.

Now the question is whether the measure
will do better in the Senate than it did in the
last Congress, when the House passed a uni-
form poll closing bill only to see it die in
committee in the Senate. Senator Don Rie-
gle (D-Mich.) has introduced a bill (S. 182)
identical to Swift’s in the Senate, and it has
been referred to the Rules and Administra-
tion Committee. Aides to the committee
chairman, Wendell Ford (D-Ky.), say hear-
ings will be held, but not until early next
year. The bill has nine co-sponsors, includ-
ing three who are members of the Rules and
Administration Committee—Senators Pat-
rick Moynihan (D-N.Y.), Daniel [nouye (D-
Hawaii) and Brock Adams {D-Wash.). Ford
has yet to indicate his position on the bill. O
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Public broadcasters looking for a sure thing

Christensen, Ledwig, Baker, others
tell Senate hearing that service’s
number-one priority is a sufficient
and dependabie source of money

Public broadcasters brought their wish lists
to the Scnate Communications Subcommit-
tee last week, and at the top of most of them
was a plca for what Public Broadcasting Ser-
vice President Bruce Christensen called “a
reliable and adequate source of funding.”

“Seccuring such funding is the great un-
finished business of our enterprise,” Chris-
tensen said at the hearing. “It is the key to
sustaiming programing excellence, pre-
serving the institution’s noncommercial
nature and extending its usefulness into
homes, schools and workplaces across the
nation.”

Most of the witnesses endorsed the Senate
Commerce Committee’s belcaguered pro-
posal to provide public broadcasting with “a
rcliable and adequate source of funding”

through a 2%-t0-5% fee on the sale of FCC
licenses by broadcasters and other users of
the electromagnetic spectrum. Efforts to en-
act the fee, Christensen said, are the “most
important and courageous steps in 20 years
to solve this problem.” The Commerce
Committee, chaired by Ernest Hollings (D-
§.C.), is the parent of Daniel Inouye’s (D-
Hawaii) Communications Subcommittee.

Donald Ledwig, president of the Corpora-
tion for Public Broadcasting, in his testimo-
ny, called the transfer fee an “innovative
step” toward the establishment of a “secure
and stable source of federal funding.”

Bill Baker, president of WNETTV New
York and former president of Group W Tele-
vision, called the fee proposal “nothing short
of a stroke of genius. You may have found
one of the keys to our survival.”

Douglas Bennet, president of National
Public Radio, said NPR is encouraging its
listeners by mail to support the measure.
“When the [tranfer fee] is enacted into law,
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the fund will enable us to fulfill our mission
of expanding service to all Americans and it
insures that public broadcasters can continue
to build an informational and cultural service
for our country.”

Despite Bennet’s apparent optimism, the
transfer fee is more a question of “if” than
“when.” Commercial broadcasters, led by
the National Association of Broadcasters,
have apparently succeeded in derailing the
fee, and, as of last Friday, it was unclear
whether Congress would come up with an
alternative that would insure the permanent,
long-term funding that public broadcasting
wants. As an alternative to the fee, the NAB
has proposed an excise tax on television
sets, radio receivers and VCR’s (see story,
page 130).

At the hearing, Hollings asked for alterna-
tives to his fee and the NAB’s excise tax, but
received little response. John Wicklein, di-
rector of the Kiplinger Midcareer Program in
Public Affairs Reporting at Ohio State Uni-
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versity School of Journalism, who could not
make the hearing, submitted written testi-
mony suggesting three other alternatives—
an import tax on TV sets manufactured over-
scas, a levy on the gross revenues of com-
mercial broadcasters and a spectrum fec.

Bennet was as negative on NAB’s excise
tax as he was positive on the transfer fee.
“The excise tax is regressive,” he said. “It
has all the disadvantages of a national sales
tax.”

Hollings urged public broadcasters to
counter the efforts of their commercial coun-
terparts and lobby for the transfer fec. We
need to fire up these senators,” he said. “We
need for you to put on the pressure like the
commercial broadcasters. They are all over
up herc now and they are ready to kill it.”

The witnesses agreed that a source of ade-
quate funding beyond the reach of the annual
congressional budget process would have
manifold benefits for public broadcasting.
Indeed, Christensen and Ledwig sce it as a
kind of panacea.

Adequate funding is the key to producing
“quality programing,” Christensen said in
his testimony. “Without it, public television
will continue to have shining moments, but
it will be difficult to sustain its programing
excellence, increase its editorial diversity,
expand the audience it serves or remain re-
sponsive to unique local needs by providing
custom-tailored local program services, as
mandated by Congress.”
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It is also the key to preserving public
broadcasting’s noncommercial nature, he
said. Because of financial uncertainties,
some stations have turned to “enhanced un-
derwriting” and put themselves in the awk-
ward position of being “a bit too commer-
cial.”

Such funding will also insulate public
broadcasters from attempts to influence their
programing, Christensen said. “Without it,
there is always the danger that. . .stations
and producers, desperate for funding, may
be tempted to fashion their programs to ap-
peal to a corporate or governmental entity
that controls the purse-strings.”

In addition, Christensen said, such fund-
ing is needed for program promotion and
advertising and to nsure that public broad-
casting achieves its goal of serving every
home in the country. “Indeed, a major issue
currently confronting public television is the
replacement or refurbishment of its existing
satcllite interconnection system.”

Ledwig and Christensen also said public
broadcasting has to keep up technologically.
“Public television and radio must continue o
serve the nation by providing the highest
technical quality in our programs, whether
high definition and stereo television, or digi-
tal audio, interactive video for education or
direct broadcast satellite distribution of
classroom instruction to remote school-
houses,” Ledwig said in his testimony.

Bennet had just one specific request: in-

crease the portion of a public station’s rev-
enue that comes from CPB from today’s
15% to about 25%. Such an increase will
“reinforce the station’s ability to produce lo-
cally,” he said. “Stronger local production
will mean better material for inclusion in our
national program vehicles. It will mean larg-
er local audiences through the day, more
support from listeners and underwriters and
a stronger basc of financial support for na-
tional programing.”

Attempts to influence public broadcast-
ers’ programing decisions was the secondary
topic of the hearing. In response to a ques-
tion from Inouye, Ledwig said reports of
undue influence were “exaggerated. The
rhetoric on that subject far exceeds the re-
cord,” he said.“I have not seen the intrusion
that is sometimes scen in the media.”

“The insulation from politicization is ex-
ceedingly great,” said Baker. “CPB does a
good job of that.”

Christensen was not so sure. He said CPB
iself has intruded into programing decision-
making and expressed concern that its
proposal to analyze the content of program-
ing may have a “chilling effect” on future
programing efforts.

Before leaving the hearing. Hollings pre-
sented a fanciful solution to public broad-
casting’s money problems. “I think if I could
be king for aday I"d appoint Jesse Jackson as
the head of public broadcasting,” he said.
“Then you would get some money.” ]

Examining ethics at SDX/SPIJ

“The Chicago Experience” was what the 79th national conven-
tion of the Scciety of Professional Journalists/Sigma Delta Chi
promised its participants last week, and given the political cli-
mate at the meeting, that was what they got.

More than 300 journalists and students who attended the
conference were offered an array of professional workshops—
41 in all, ranging from reporter-editor relationships to covering
the local angle on international terrorism—along with trips to
local newsrooms and bureaus.

They also encountered a heated controversy over an ethics
clause in the SPJ/SDX charter which calls for the society “to
aclively censure” fellow members for violating its code of ethics.
The debate, which threatens to split the organization, comes at a
time when SPJ/SDX is reorganizing its structure and dues to try
to stem declining membership and revenue.

The national board has recommended deleting the controver-
sial censure provision. Robert H. Wills, president of the society
and editor of the Milwaukee Sentinel, said in his message to the
meeting that the provision has “sericus legal implications to the
philoscphical aspects of censoring journalists.” Delegates were
scheduled to vote Saturday (Nov. 14) on the measure.

On the other side of the 1ssue, Casey Buckro, envircnmental
reporter for the Chicago Tribune, and former head of SDX's
ethics committee, argued for the provision, saying that “good
journalists should point out bad cases.”

Despite their differences of opinion on this issue, both sides
agreed that more emphasis must be placed on ethics at the
college and entry-level, as well as in the society’s professional
chapters.

That feeling was reflected in the discussions of nearly a dozen
of the panels. James K. Pok, investigative reporter for NBC
News, was a panelist at "Private Lives, Public Figures ang Oth-
ers,” a discussion that centered on reporters’ privilege and ethi-
cal considerations.

Two separate sessions were offered on "dealing with ethical
issues under deadline pressure,” one for students and one for
working journalists.

“Lunch, Dinner, Disney World and Other Freebees: Journal-
ism, Public Relations, and Ethics,” dealt with the controversial
free trips for journalists to Disney World last year, ethics codes,
sports tickets, free movie passes and the plight of the small
newspaper that cannot afford to cover everything ils editors
might like to.

A session featuring Tom Olipant, political reporter for the Bos-
ton Globe, and Jm McGee, the investigative reporter for the
Migmi Herald who observed Donna Rice in the company of
Gary Hart at Hart's Washington townhouse, was standing room
only. More than 400 people attended the discussion which ex-
amined the ethics of stakecul journalism and the ruies and
ethical guidelines for covering political candidates.

One of the more controversial issues, drug screening in the
newsroom, featured a spirited debate on the constitutionality of
drug testing that was moderated by James Duncan, director of
employe relations for the Los Angeles Times, which requires
drug testing as part of its hiring process,

“The goal is to provide pay and benefits better than any other
simiiar company and we made a business decision in 1985 that
allows provisions for drug testing," he said. “It provides a safer
place to work and it cuts losses.”

Another panelist, Greg Bean, who was fired from a Freeport,
Il paper for refusing to take a drug test, said “drug testing with
no probable cause is an outrage.”

Other panel discussions ranged from ways to tackle the job
market, to how to write better broadcast news, to how technol-
ogy affects delivery systems.

And in an effort to leave no controversial stone unturned, the
conference even offered a session on “how journalists love,
work, love work and try to make love work."
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THIS TEAM
HAS WON MORE
ACADEMY AWARDS
THAN TRACY/HEPBURN,
REDIFORD/NEWMAN
AND BOGART/BACALL

COMBINED.







AND
TOM & JERRY
WILLWIN
OVERA LOT OF
NEW VIEWERS
FORYOU!

No matter how you judge i,
“Tom & Jerry” delivers an award-
winning performance. ..

Proven, a hit in syndication for

ten years.

Fiexible, allowing you to create
fresh, exciting kids blocks in any time
period. You can mix and match them

with each other or with other cartoon
classics from our vast Tumer library.
Profitable, because they're avail-
able for cash.
> Quality animation and storylines,
Tom & Jerry are the kind of
é cartoon characters that kids and
grown-ups have loved for years.
Callyour TPS account executive
now and put this award winning
team to werk for you!

TURNER PROGRAM SERVICES

Oftices in Atianta, New York, Los Angeies and Chicago.
Phone (404) 827-2085 in Atlanta.

Academy Award” winning Tom & Jerry cartoons (For
Best Animated Cartoon): “Miiky Way” 1940, “Yankee
Doodie Mouse” 1943, “Mouse Trouble” 1944, “Quiet
Please” 1945, “Cat Concerto” 1946, “The Littie Orphan”
;ggg, “The Two Mouseketeers” 1951, “Johann Mouse”

“Academy Award™® is a registered trademark of the
Academy of Motion Picture Arts and Sciences.




MULTIPLE CAMERAS.
ONE OPERATOR.

* Ability to zoom and focus
¢ Unobtrusive

* Can be operated via felephone lines or microwave in
a remote studio away from the main studio location

Impossible? Not if your cameras are mounted on EPC
Servo-Controlled pan and tilt heads. These extraordi-
nary, labor-saving devices, which first found favor in
legislatures where remote-controlled, unobirusive
coverage was a key factor, are now the basis for
complete remote-controlled news studios.

Just look at these outstanding features:

* Up to 500 preprogrammed positions per camera,
including contrel of iris and black levels

* programmable fade modes that provide smooth
transition from preprogrammed shots

¢ wide range of pan and tilt heads, for full studio
cameras with teleprompters to ENG type cameras

* wide range of control options, from panels
with multiple-shot memories to simple joy
stick remote controls.

It's flexible, affordable—and it's sold and
serviced exclusively in the US.A by A.F Associates.

THE RADAMEC EPO REMOTE CAMERA CONTROL SYSTEMS

Your news show's bottom line will never look so good.

l 100 STONEHURST COURT NORTHVALE NJ 07647 (201) 7671000

J A.F. ASSOCIATES INC.
npn ADVANCED SYSTEMS AND PRODUCTS FOR THE VIDEQ INDUSTRY

10650 SCRIPPS RANCH BLVD SUITE 200 SAN DIEGO CA (619) 530-2970
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It is the dawn, or perhaps already mid-morning, of the “We”
generation in local journalism. The microwave dish and the satellite
newsgathering vehicle have put the world at the fingertips of the
most remote broadcast or cable outlet, and the logistics, as well as
the price tag, of taking best advantage of the new newsgathering
technologies have united those stations in regional satellite
cooperatives and ad hoc networks. As evidenced by this year’s
special report, entire newscasts can, and do, originate from virtually
anywhere. From covering the visit of the Pope to the single survivor
of a plane crash, electronic journalists enlarged their territory as
never before, and increasingly that territory was anywhere there
was news to report, stories to investigate or a public to serve.
Among the social problems Fifth Estaters have tackled in their
documentaries and public affairs programing this year are AIDS,
substance abuse, hunger and poverty. Capsule reports on what
stations and systems have been reporting on over the last year-plus
begin on page 58.
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G E’]'A AY I Gl T [ntroducing GETAWAY The
- ' . entertainment adventure about
S ‘ B the fascinating people, amazing
» AN/ T . = places and exciting events that color our
, / \ WJ\‘I‘ PI ._\i,' ES world and capture our imagination. GETAWAY is the
A d -y, magazine show that’s the only place to go in Prime Access
for Fall 88,

Already Sold
KCBS KYW WBZ KPIX

25 Angeles Phi ladelphia Boston San Francisco




Five nights a week, thirty minutes a night, vour
udience is going to escape to picture postcard places they
ope to see somedav . . and to faraway places they have
nly dreamed about.

Like the Great Wall of China. A miracle of ancient
raftsmanship, with a complex, modern culture thriving in
s shadow. Your audience will meet the contemporary

KDKA W]/

Pittsbungh Balimore

people whose roots go back thousands of years, the legacy
of their culture interwoven with reality of the 20th
Century.

For thirty minutes every weekday evening, viewers will
be transported to a very special place and to your station.

GETAWAY. Because going places sends ratings soaring.

For Fall 88

Produced By

/1;«1/[_/ 7;[2@,0{/7 Y B RODUCTION

I Association With A WESTINGHOUSE BROADCASTING COMPE
3901 BARAM BOULEVARD, DS ANGELES, C4 90068 {213} 850-3




Pope’s arrival on WSPA-TV

Forest fires on KXTV (TV)

SOMULUS SRASHEITE
DCY crash on WXYZ-TV

The hot spots in spot news

On Aug. 16, a Northwest Airlines DC 9
crashed on takeoff from Detroit's Metropclitan
Airport. It was a Sunday night and wxyz-Tv had
a skeleton news crew. Immediately the crew
implemented a pre-planned disaster proce-
dure. News management was notified and ad-
ditional staff called in. The station was on the
air with a report within minutes, and a crew
was at the crash site, with others sent to the
airport, area hospitals, to a nearby neighbor-
hood strewn with wreckage, the car rental
building struck by the plane, the FAA, and oth-
er locations. Coverage included live satellite
reports form Minneapclis, home of Northwest,
and Phoenix, the planes destination.

The key to the coverage, said the station,
was planning. The disaster plan is a "layering
process” that determines who is to be called
and in what order. It allowed the station people
to be in the right place at the right time and to
air many exclusive reports, including, accord-
ing to the station, that there was only one survi-
vor (4-year-old Cecelia Cichan).

Also part of the latering plan js assigning
one reporter to handle all the calis from out-
side media. Without a person to handle such
calls, said the station, producers and the as-
signment desk would be tied up with outside
calls.

On March 4, a turboprop commuter plane
crashed and burned while trying to land at
Metropolitan airport. Again, with preplanned
assignments, the station was first on the air
with reports of the crash and first with live pic-
tures from the scene. Coverage included ex-
clusive home video of the accident.

O

When lightning sparked the worst fire season
in California history, kxTv(Tv) Sacramento, Ca-
lif., carried extensive live coverage over a 10-
day period.

Newscasts included up to five live reports in
a single broadcast, covering fires from the Si-
erra to the Northern Coast and the state's fire
command headquarters. Kxtv brought view-
ers rare looks behind the fire lines.

CBS News aired kxtv reports as part of its
daily fire coverage.

o
With the addition of a satellite truck just over

four months ago, wsea-Tv Spartanburg, S.C.,
;has been able to present events 'live’, and

|

increase its geographical coverage. Wspa-Tv
has used the "Satellite 7" to cover events in
Kentucky, North and South Carolina, and Flor-
ida.

During the Pope’s visit to Columbia, S.C.,
wsPa-Tv sent 30 employes to Columbia and es-
tablished a skybooth at Williams-Brice Stadi-
um, where the Pope held services. The station
used the "Satellite 7" to provide viewers with
virtual *wall to wall” coverage, suspended only
for 40 minutes during which the Pope was in
private meetings.

In January, a major snow storm paralyzed
much of upstate South Carolina. The storm,
which dumped 11 inches of snow on the area,
left many roads impassable, created power
outages and closed schools and businesses.
Wspa-Tv expanded its coverage throughout the
day to keep viewers updated on which roads
were in operation, which schools and busin-
esses were open and the efforts of the power
company to restore electricity.

WsPa-Tv's sports coverage has been greatly
enhanced by “Satellite 7". When the University
of Scuth Carolina plays football, the station
can drive the truck to the site and provide high-
lights immmediately following the game. High
school football coverage has been expanded
as well. Because wsPa-Tv's market is so large, it
would be impossible to have the "Satellite 7"
provide highlights from the various high
school games. The station, therefore, has the
truck driven to a central location, and photog-
raphers bring their video to the truck to be fed
back to the station.

a

Months of planning went into wMaa-Tv Chica-
go's coverage of the primary and mayoral
races. On primary election night, the station
preempted the network (NBC) to provide live
coverage at 8-11:45 p.m. On the evening of
the mayoral race, the coverage lasted from 8
p.m. to ¥ am. Coverage was anchored by
Carol Marin and Ron Magers, with reporters
stationed at varicus wards and a panel of ex-
perts available for commentary, including Chi-
cago Tribune columnist Mike Royko. The sta-
tion also broadcast twoe half-hour news
specials on the mayoral election. Drafiing the
Debate analyzed the candidates' performance
on a televised debate, and Where They Stand,
which aired two days before the elections,
gave viewers a last lock at the candidates and
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the issues.

Another wmaQ-Tv story turned quickly from
spot coverage to expose. For years, law en-
forcement agents had been trying to shut
down what they believed to be a major narcot-
ics ring operating out of the headquarters of a
Chicago gang. Marin was tipped to a raid by
federal and local agents, and was the first re-
porter on the scene as agents uncovered a
cache of weapons along with some drug para-
phenalia. While the story seemed to end there.
Marin discovered that the gang was stockpil-
ing weapons in an effort to sell their services
as terrorists to Libyan leader Muammar Khad-
dafi.

Marin reported the Khaddafi connection on
the 6 p.m. newscast. By 8 p.m., six sources
had confirmed the story and added informa-
lion that was incorporated into the 10 p.m.
newscast and the 6 p.m. and 10 p.m. casts the
following day NBC Network News picked up
the story. as well as Chicagoe papers. Three
months later, the U.S. Attorney's office indicted
the gang’s leader, Jeff Fort, and three other
members of the organization. The story won a
1986 Peter Lisagor award for excellence in
television reporting.

a

Two trains collided in a populous section of
Pittsburgh. The resulting fire and chemical
leak began a two-day vigil. Because the acci-
dent was on a Saturday, wiae-Tv Pittsburgh
was working with a skeleton staff. Reporter Stu
Emry and a photographer were dispatched.
They determined the seriousness and called
for a backup crew. Within a half hour, the sta-
tion began live coverage. An expert in hazard-
ous chemicals was brought in tc assess the
danger. Live cut-ins were scheduled through-
out the first afternoon and evening.

WraE-Tv stayed with the story as emergency
officials tried to decide on evacuation proce-
dures. Shortly after the 11 p.m. news, evacua-
tion of a wide area began. According to wrae-
Tv it was the only station still staffing the story. It
opened up its phone lines to viewers with
questions about the evacuation and accident.
The police provided an officer to assist on the
phones. There were more than 5,000 calls.
Live cut-ins continued throughout the night
and all the next day In addition, the station
produced a half-hour special on the crisis, and
the Sunday evening news was expanded to an
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hour. The station was cited by the Pittsburgh
City Council for its coverage.

With its population 80-plus percent Catho-
lic, the Pope's visit was an important story. The
station sent reporter Don Cannon to all 10
stops on the tour. Cannon reported live from
each stop via satellite.

o

On July 2, 1987, viewers got a glimpse of a
tornado touching down in Adams county,
Coic., as KMGH-TV Denver reporter and heli-
copter pilot Peter Peelgrane and photogra-
pher Bill Hitchcock flew ¢lose enough to re-
cord the funnel. The station interrupted
programing to warn nearby residents of the
tornado’s path. The video was requested by
government weathercasters for use in their
training exercises.

Again, Peelgrane was first on the scene
when a fire broke out at Denver's Mile High
stadium, home of the Denver Broncos. The
station provided live video cut-ins during the
afternoon.

KmGH-Tv covered live the events surround-
ing the ambush of two Denver policeman. One
of the officers was killed in the incident, which
initially appeared to be a domestic distur-
bance, and later was found to have been a
man lying in wait for the officers after placing a
call for assistance. Reporters Dave Minshall
and Lynn Setzer covered the story live for the
late news and remained on the air as the po-
lice surrounded the house and eventually shot
their way in.

0

Tornado on KMGH-TV

Take the publisher of an award-winning weekly
and his staff of reporters, and add an editor-
director, a part-time vdieographer, a set and
crew, then split the commercial time. The re-
sult is a barter newscast, Newsline, from wrHL-
Tv Decatur, lll., a nonprofit commercial reli-
gious station with a total budget of about
$500,000.

The approach of publisher-producer-an-
chor Paul Osborne to the program is to ¢con-
centrate on Decatur news (the market is
Springfield-Decatur-Champaign) in a Nighi-
line style format. The result is spot news cover-
age plus live studic guests. The program airs
live at 5 p.m., and is repeated at 11 p.m., al-
though the station airs live cut-ins or goes live
at 11 p.m. if the occasicn warrants.

When the Decatur Education Association
went on strike against the school board, News-
line devoted 15-20 minutes nightly to live inter-
views with the principal negotiators on both
sides. The station was the first to have an inter-
view with the school board president, and did

-l

several |ocation stories. When the strike end-
ed, the station aired an hour-long special fea-
turing the leaders of both sides. The station
was commended by both the School Board
and the DEA for its coverage.

[u]

Change is the byword at wrvr(Tv) Tampa,
Fla. Perhaps most prominent was the expan-
sion of its 5 p.m. news from one-half hour to a
full hour. The station added eight pecple to the
staff, including photographers, reporters and
associate producers. A studio host set was
added to the existing field anchor and news
anchor.

Another change for the station is its partner-
ship with a local radio outlet. WrLw(am} simul-
casts wiviv's 6 p.m. newscast. Since many
people are still commuting when the program
airs, the station feels that the simulcast will
attract new viewers from the commuting listen-
ers. The station has added a toli-free WATS line
that viewers can use as a tip line. they have
also established a "Neighborhood Network”
video stringer system. If a viewer gets exclu-
sive video of a newsworthy event, the station
airs it with full credit.

The staticn has switched to Beta recorders,
is currently switching to CCD cameras and
has added microwave capabilities to its SNV
truck.

Former pitching great Denny McClain was
released from prison when his conviction for
mail fraud was called into question foltowing a
Supreme Court ruling. The only way to guaran-
lee same-day broadcast of the story was to fly
a crew to Alabama. The SNV had a prior ¢com-
mitment. So a crew was sent to the Alabama
prison. There, they picked up McClain and
flew him to Tampa for an exclusive interview.
There were no direct flights, sc a plane was
Chartered. The few thousand dollars it cost,
according to the station, was well worth the
exclusive footage it yeilded.

The SNV truck has paid off in a number of
instances. On election night, the station
hoocked up with a number of other Florida sta-
tions for an ad hoc satellite network, and there-
by carried the acceptance speeches of the
governor and a new senator. When Hurricane
Floyd threatened the coast and then crossed
the keys heading for south Florida, crews fo-
lowed its course, reporting live on its progress.

Coverage of the Pope’s visit to Miami re-
quired months of planning. More than a dozen
staffers went to Miami, plus three trucks, three
edit stations and a rented RV that served as a
portable studic.

m]

When Los Angeles was hit by an earthquake
Oct. 1, kcas-Tv there says it responded with
‘the longest same day coverage of any Los
Angeles television station.” The quake, 6.1 on
the Richter Scale, hit at 7:42 a.m. At 7:48, kcas-
TV reporter Hosea Sanders was on the air with
a live report. Between 7:49 and 8:14, the sta-
tion cut in twice more. At 8:14, kcBs-Tv decided
to go with live coverage, preempting reguiar
programing, until 1 p.m. Its coverage included
a news conference held by Cal Tech earth-
quake center and reports gathered by 12 re-
porters from around southern California. At 3
p.m., two hours before the start of its regular
news, it returned to continuous coverage. last-
ing until 6:30. According to kcBs-Tv between 3
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p.m. and 4 p.m., it was the only station in town
offering news and it doubled its rating for that
time period. Sixteen days after the initial earth-
quake, kces-Tv preempted a full prime time
schedule for a special report on earthquake
information.

Because Los Angeles is the largest archdio-
sese in the U.S., keesv there felt extensive
coverage of the visit of Pope John Paul Ii last
September was warranted. It aired 18 hours
on the story, beginning four months before the
Pope's arrival. The kickoff was an 11-part se-
ries for which reporter Ross Becker and crew
travelled to Rome. They decided to avoid a
“soft feature on the Vatican” and pursued in-
stead how the church forms its position on
"controversial issues.” Back in Los Angeles,
Catholic opinion makers talked about the “rel-
evance of Vatican doctrine on L A. daily life."
Before the Pope arrived, kcBs-Tv aired a six-
part series in which it featured the results of a
poll the station conducted on local Catholic
attitudes. When the Pope arrived, the station
claims it aired "the most coverage of any net-
work station in the market,” over 14 hours fol-
lowing the Pope's activities, plus three hour-
long preview/review programs. The day he
came into L.A., kcBsTv went live from 9:30
a.m. until 12:30 p.m. and from 4 p.m. to 8 p.m.
At 11 p.m. that day, it aired a special hour-long
broadcast reviewing the day When it covered
the parade (six of the seven VHF stations in
Los Angeles agreed to pool coverage; kCBs-Tv
was assigned t¢ the parade), 10 cameras and
14 reporters were used. When it was all over,
KCBs-Tv had pre-empted three days of sched-
uled access programing and two of the regu-

KCBS-TV captures pit bull attack

lar fringe and local news block.

Footage shot by kess-Tv was picked up by
broadcast and print media internationally,
when it filmed a pit bull attack on an animal
control officer. The station went to do an inter-
view with scmeone who had been attacked by
a pit bull the night before. The animal control
department had been notified that the station
was planning to do the interview and that it
also hoped to get shots of the dog. Animal
control arrived on the scene while the reporter
was talking to the owner of the pit bull. The
owner went back in the house and warned the
animal control officer to leave or she would let
the pit bull out, and she did. The dog ran out of
the house and “made a beeline for the officer.”
kees-Tv filmed the incident.

0
The “flood of ‘86" devastated thousands of

homes in the Tulsa area and much ¢f Eastern
QOklahoma. Kurn(Tv) Tulsa was on the scene
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September, 1986
This announcement
appears as a matter of record only

Approximately 70% of the
outstanding shares of
Common Stock of

TELEMATION

have been acquired by

PRICE
COMMUNICATTONS
CORPORATION

The undersigned initiated this transaction

Harvey Sandler Barry Lewis
General Partner General Partner

PO.BOX 74 HEWLETT NEW YORK 11557 (718) 347-2503

April 1987

This announcement
appears as a matter of record only

TAK
COMMUNICATIONS,
INC.

has acquired

KITYV Television
Honolulu, Hawaii

The undersigned initiated this transaction

Harvey Sandler Barry Lewis
General Partner General Partner

PO.BOX 74 HEWLETT NEW YORK 11557 (718) 347-2503




December, 1986

(is announcement
pears as a matter of record only

OMMONWEALTH
OMMUNICATIONS
ERVICES, INC.

1s acquired

VSPD-AM and
VLQR-FM, Toledo

1e undersigned initiated this transaction

Harvey Sandler Barry Lewis
General Partner General Partner

L BOX 74 HEWLETT NEW YORK 11557 (718} 347-2503

February, 1987

This announcement
appears as a matter of record only

ML MEDIA PARTNERS

has acquired

KATC, Television
Lafayette, LA

The undersigned initiated this transaction

SANDLER
CAPTTAL

MANAGEMENT

Harvey Sandler Barry Lewis
General Partner General Partner

PO. BOX 74 HEWLETT NEW YORK11557 (718)347-2503

April 1987

ais announcement
)pears as a matter of record only

’RICE
(OMMUNICATIONS
JORPORATION

as acquired

WSNF, Television
oplin, Missouri

he undersigned initiated this transaction

Harvey Sandler Barry Lewis
General Partner General Partner

). BOX 74 HEWLETT NEW YORK 11557 {718}347-2503

This announcement November, 1987

appears as a matter of record only

WTVG, INC.
$17,500,000 of Subordinated
Notes and Equity

provided by

MEDIA/COMMUNICATIONS
PARTNERS

an affiliate of B TA Associates

Media! Communications Partners managed funds
provided the above equity and debt financing

and arranged for 832,000,000 of bunk louns for
the acquisition of WIVG . Channel 13; Toledo, O

Harvey Sandler  Barry Lewis
General Partner General Partuer

acted as financial intermedian 1o the above parties

PO, BOX 74 HEWLETT NEW YORK 11557  (718) 347-2503




with nonstop live coverage throughout the
flood. Tower Cam 2, which extends 200 feet
above the roof of the station's studios, allowed
it to keep continucus walch on the Arkansas
River. Because the station is less than a mile
from the river, it had to be sandbagged to pro-
tect it from the threat of the rising waters. After
the waters subsided (they did not reach the
station), a documentary was produced exam-
ining the role of the Corps of Engineers and
how the flood management was handied. The
entire station staff was involved in the effort,
from live news and weather reports to man-
ning phones and even helping viewers vacate
their hgmes.

On Sept 13-Aug. 8, TV 2 accompanied the
Oklahoma contingent to the Internationa Spe-
cial Olympics in South Bend, Ind. Reporter Lin-
da Goelzer, news producer Scott James and
photographer Dan Sherpherd joined the ath-
letes at the Notre Dame campus. Viewers were
given live coverage throughout the games,
and a half-hour special highlighted the week’s
activities.

m]

Wusu-tv Anniston, Ala., experimented with
SNV to bring its viewers live reports from the
state capital during last year's gubernatorial
election. The station joined a group of five CBS

affiliates for the project. News Director Phil
Cox and chief photographer Ron Simmons
originated reports via satellite for the early and
late local news. It was the station’s first live
news broadcast outside its studio.

Reporter Greg Stroud spent two weeks in
Providence, R, where an Alabama judge
was tried and acquitted of charges that he had
raped a 13-year-old boy while attending a fam-
ily court judge's conference in Providence.
Stroud's reports were fed daily by satellite via
the affiliate cooperative system.

The station currently carries an hour and a
half of local coverage daily, and plans to in-
crease its weekend coverage beginning in
early November.

o

After one of its worst droughts, North Carolina
was hit on Aug. 20 by a series of slow moving
storms that dumped heavy rains. The storms
produced flooding and tornadoes that tore
through several counties south of Raleigh,
N.C. The flooding forced evacuations,
knocked out phones, blocked streets and de-
layed flights af Raleigh-Durham airport. WRaL-
v had reporters stationed in various areas,
reporting on the flooding and tornadoes, the
problems they caused and their impact on the
community. Charlie Gaddy, the station's 6 p.m.

anchor, did the afterncon cut-ing knee deep in
flood water.

The legal drinking age was about to be
raised and thousand of college students in
Chapel Hill, N.C., were out for a “fast fling.
What began as a party became a "riot," with
some students throwing bottles and others
picking fights on the town's historic Franklin
street. A hundred police officers were called in
to quell the disturbance. Reporter Tim Kent
and photographers Jay Jennings and Steve
Elizondo covered the riot arrests and the
morning after.

WRAL-Tv photographer Janet Hundley cap-
tured the crash of a C-130 at Fort Bragg, N.C .,
during a public demonstration. Three crew-
men and one person on the ground died when
the plane crashed during an exercise. The sta-
tion had live reports at noon, 6 p.m. and 11
p.m. that day using its sateliite truck and mi-
crowave capabilities.

a

Coverage of the crash of Northwest Flight 255
in Detroit took on great significance for KTSp-Tv
Phoenix when it became apparent the acci-
dent would have tragic repercussions in that
Arizona city, the first stop on the plane’s flight
plan. Although the accident occurred at a time
when the newsroom was lightly staffed, the

Covering the news in ‘The Dead Zone’

By Doug Fox, news manager, wraa-Tv Dallas

‘The major cities of Texas—Dallas, Fort Worth, Austin, San
Antonio, Houston, Corpus Christi, all the way down to the south-
ern tip of the state at Brownsville, and points in-between—are all
connected by a Western Union microwave system. It's easily
accessible, cost efficient and used on a daily basis by the major
city stations and their network regional feeds to swap stories
and share coverage. But anything west of Fort Worth is a virtual
television dead zone. There's oil, gas cattle, sagebrush, jackrab-
bits, snakes, but no microwave systems feeding the eastern
third of the state and no satellite upfinks until you reach New
Mexico, a hard day's drive from Dallas-Fort Worth. That's where
three of the state's top spot news stories occurred this year: the
dead zone.

“When a late evening tornado literally blew away the west
Texas town of Saragosa, wrAA-TV only had a story read by an
anchor on its 10 p.m. newscast. The next morning, it worked with
Cable News Network in arranging to get video of the devasta-
tion—shot by KmiD-Tv Midland—to be transpcrted to a station in
Las Cruces, N.M., where it was relayed by satellite simulta-
neously 1o CNN and wraa-Tv which put the unedited video on the
air live as it was fed in. By noon, wraa-Tv had its satellite truck on
the scene in Saragosa wilh two reporters, two photographers, a
field producer, an editor and an engineer, and interrupted Satur-
day cartoons to broadcast an ‘instant’ 15-minute special report.
WrAA-TV beat the compeition and the major networks by hours.

“When the bodies of 18 illegal aliens were found inside a
sweltering railroad boxcar at Sierra Blanca, Tex., the same New
Mexico uplink involving four local TV stations was used for the
initial footage to be sent back to Dallas for broadcast. The satel-
lite truck was sent in for the second wave of coverage and
followups on the tragedy. Again, satelliite newsgathering proved
to be the vital link for getting the story out.

“By mid-summer, wrAA-TV assistant news director, John Miller,
had established a 'go team' of reporters, photographers, edi-
tors, producers and engineers to be on call on a rotating basis to
respond in the event of a major spot news development. The
rescue of 18-month-old Jessica McClure from an abandoned

water well in Midland was the first test of the go team.

“Although Jessica slipped into the well at 10 am. and was
making big news on the television stations in Midland, the story
never hit the wires until late that afternoon. WrAA-Tv reporter Matt
Quinn called Midland authorities who told him they expected to
have the girl out by 8 p.m. Unable to get to Midland on a com-
mercial flight in time for the anticipated rescue, the station char-
tered a plane and flew Quinn and a photographer to the scene.

“Eight o'clock came and went. Jessica was still trapped. Res-
cue workers digging an escape tunnel alongside the aban-
doned well had hit bedrock. The going was slow ‘Maybe mid-
night,’ they said when asked when Jessica might be coming out.

“Midway through the 10 p.m. news, executive news director
Marty Haag rolled the dice and gambled. He gambled on send-
ing the SNV truck and the go team to a story seven hours away
that might be over in less than two hours. The early dispatch of
eqguipment and manpower would be either a stroke of good
intuition or a big waste of time, eftort and money. it proved to be
the most pivotal decision in covering what became a story of
international proportions.

“When dawn broke across the west Texas plains, rescue work-
ers were still digging their escape tunnel, Jessica was Crying,
then singing and still stuck, and wraa-Tv was telling its viewers
the story—live—from the scene 300-miles and no uplinks away.
Matt Quinn and photographer Paul Parisot also provided ABC
News, Good Morning America and CNN with the initial live
coverage of the unfolding drama. Wraa-Tv had the onfy uplink
out of Midland for the first 24 hours. The station’s Starcam 8 truck
became Jessica’s video link to the rest of the world. NBC, two
British networks, an Australian network and a long list of stations
in every maijor City in America wanted a piece of the ‘live pie.” Not
everyone could be serviced. The station made a decision to do
live reports for its co-owned stations—kHOU—Tv Houston, KOTv
Tulsa, wveC-Tv Hampton, Va., and kxTv Sacramento, Calif.—and
for ABC NewsQOne. But its signal out of Midland was satellited to
stations all over the country. WrA-TV'S newscasts at 5, 6 and 10
were broadcast live on ABC NewsOne to other ABC affiliates.”
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station responded quickly with information on
the tragedy, and with its satellite newsgather-
ing experience, quickly arranged live cover-
age from Detroit.

On September 14, Pope John Paul Il visited
Phoenix. Channel 10 provided live coverage
of the tour, also serving as an integral part of
the international press pool. Dave Patterson
led a team of producers and reporters to the
East Coast to provide live reports of the Pope's
nine city tour. Jim LeMay, executive producer
of special projects, was responsible for pro-
ducing the local coverage, which began with a
live cut-in from the airport as the Pope arrived.
Live coverage continued throughout the day,
with highlights from St. Mary's Basilica and St.
Joseph's hospital, concluding with the papal
mass at Arizona State University stadium in
Tempe.

o

Two explosions in two days tested the “"lowa's
news channel” theme of kwwL(Tv) Waterloo,
lowa. Both explosions occurred more than
100 miles from the station. the first was a grain
elevator explosion in Burlington, lowa. Week-
day co-anchor Ron Steele flew to Burlington to
cover the explosion, then flew back to anchor
the 6 p.m. newscast. The next day it was week-
day co-anchor Liz Mathis's turn, as she trav-
eled to the site of a gas pipeline explosion,
going live with her report during the 6 p.m.
news.

[m]

In October 1987, during the NFL players
strike, CBS affiliate wusa-Tv Washington
sports reporter Ken Mease was stationed in
Washington, while reporter Chris Gordon was
in New York at wces-Tv New York. Mease’s live
interview with NFLPA executive director Gene
Upshaw was sent via satellite to wces-Tv and
viewed by members of the management coun-
cil. They responded immediately to Upshaw's
comments.

Reporter Dawve Statter and Photographer
Greg Guise were on the scene of the Jan. 4
Amtrak crash in Chase, Md. The station also
dispatched the station's satellite truck and heli-
copter with a second crew. The station pro-
vided updates throughout the day, for a total of
three days.

Wusa-Tv was the first station to report the
June 11, 1987, rupture of a gas line in Center-
ville, Va. The first report was at 11:50 a.m., with
updates throughout the day. Reporter Mike Bu-
chanan delivered live interviews from the area.
Two weeks 1ater, the station was again first on
the scene, with footage of the site of a natural
gas explosicn in Germantown, Md.

Two major events, one planned, the other un-
planned, captured the attention of Detroit
viewers of WuBk-Tv.

The first was the crash of Flight 255. Photog-
rapher Dan Higgins and sound technician To-
bie Bez were on the scene within minutes with
the first pictures of the crash. The station was
first on the air with the video and with eyewit-
ness accounts gathered by reporter Mike Red-
ford. Within an hour after the crash, the station
had 15 crews covering the story, with seven
live shots from the crash scene, command
post and area hespitals. According to the sta-
tion, it was the first to report of Cecilia Cichan,
the 4-year-cld lone survivor of the crash. Cov-
erage continued into the evening, including a
one-and-one-half-hour edition of the evening
news. The story was updated intc the early
morning hours, with the first report live from
Phoenix and Los Angeles, the flight's destina-
tions.

In the ensuing days, reporter George Sells
broke the story of the cockpit circuit breakers
for the voice activated warning device. He re-
vealed that the breakers had been thrown, dis-
engaging the device, and hypothesized that
the crew might have done so to avoid the intru-
sive noise of the warnings, which are some-
times triggered by routine preflight maneu-
vers. Had the warning been engaged, the
crew would have been alerted that the flaps
were not in the proper position at takeoff. The
National Transportation and Safety Board later
confirmed the story.

The other major story for Wuek-Tv was the
visit of Pope John Paul 1l to Detroit. More than
100 people, 20 live remotes and every piece
of in-house equipment were employed in the
17 hours of wall-to-wall live coverage. A spe-
cial set was built, four Winnebagos were used
to house crews at one location, while a whole
building was rented to get the best remote,
and provide sleeping quarters at another. To
supplement a pool feed, the station produced
several on-site remotes, plus 25 filler pieces
and a one-hour "instant” special.

o

With almost 5,000 Special Olympians from 75
countries coming to South Bend, Ind., and
20,000 volunteers ready tc help out, the Inter-
national Special Olympics competition was
the biggest event in the market.

Wsuv(tv) Elkhant, Ind., began its coverage
eight weeks before the games began, with
weekly magazine-format half-hour specials
called A Time for Heros. The programs, re-
ported by Mary Parks and Joe Palmieri, chroni-
cled the growth of the Special Olympics move-
ment while alsc focusing on the lives of the
mentally retarded and the various worldwide
organizations that help them. The station pro-
filed businesses that hire the mentally handi-
capped, the athletes preparing for the games
and the people who work with them as
coaches and helpers. In all, eight half-hours
were produced.

During the week of the Olympics, the 6 p.m.
news was broadcast live from the games each
night, plus half-hour wrapups following the
late news that focused on the many inspiring
stories of the games. All totaled, the station
committed 11 hours of programing to the
event.

Since the games were a half-hour away, the
station had to set up a newsroom on the Notre
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Dame campus. The early news remote was at
a different location each night. The station had
no budget for the additional hours and equip-
ment for the coverage—$14,000 in overtime,
the cost of telephones installed at the remote
locations. The total cost was $25,000, most of
which was underwritten by four local spon-
SOrs.

0

The Nov 4, 1986, election day broadcast of
wrRv-Tv Green Bay's Ewyewitness News was
extended from its usual half hour to 90 minutes
to include 24 live reports and interviews from
candidates’ headquarters. - Through the Wis-
consin News Network, the news departments
of wisCTv wrMms-Tv Milwaukee and wrRvTv
merged to form “the state’s largest broadcast
newsgathering organization.” With these facili-
ties, wFRwTv was able to originate live from
Madison and Milwaukee as well as Green Bay.
During the week prior to the election, wFRv-Tv
aired a series of special reports profiling each
candidate. The election day newscast won an
honorable mention in the 1986 Wisconsin UPI
competition for best newscast.

On the morning of Sept. 3, 1987, a man and
a young boy were rescued from an island in
the bay of Green Bay, Wis., where they had
spent the night following a beating accident.
Althougn another man who had been boaling
with the pair was missing and presumed
drowned, the Coast Guard began a search
with hopes he had made it to a neighboring
island. WrrvTv assignment editor, Del Vaughn,
was monitoring the scanner when he heard
the call from the Coast Guard. He knew the
only way to get the story would be to first get a
beat. He rushed home, hitched his boat to his
car and quickly picked up a crew at the station
on his way to the bay During the time they
were on the water, they were the only station
there, according to wrRwTv

o

Spot news in Buffalo, N.Y., has kept wive-Tv
busy. One of the more dramatic stories oc-
curred this past July when a man was spotted
wandering the streets of Cheektawaga, N.Y,
carrying a 12 gauge shotgun. He was sur-
rounded by police for two hours, during which
time reporter Janice Lieberman and photogra-
pher Jay Lauder followed the gunman's activi-
ties. Their coverage ran throughout the six
o'clock newscasl. At one point the gunman
began walking toward Lieberman and Lauder.
Lauder removed his camera from the triped,
but continued shooting. The ordeal ended at
approximately 6:20 when police rushed the
gunman and tackled him from behind. Every-
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thing was shown live.

Other wive-Tv spct stories included:

m Coverage of the Pope's visit to the U.S.
Buffalo has the third-largest Polish community
in the country and 80% of the population there
is Catholic. The station’s coverage began with
a series of reports on the status of the Catholic
church in America and continued with crews
sent to the first and last stops on the Pope's
tour. Anchor-reporter Bob Koop filed live re-
ports via satellite from Miami and a week later
was joined in Detroit by reporter Wadi Sawa-
bini. In all, more than a dozen reports were
sent via satellite back to the station.

m Follow-up coverage of the crash of a
Morthwest Airlines plane in Detroit. whose vic-
tims included six western New Yorkers.

u The destruction by fire of a downtown Buf-
lalo church.

® The arrest of a suspect in the murder of
two Buffalo priests. The suspect was caught
three months fater in San Diego and, accord-
Ing to wivB-Tv it got the first interview with him.
This story won the station an award from the
Associated Press.

A summer flood and, a few weeks later, a
tornado.

® The slaying of an Erie county sheriff's dep-
uty, o

In September, wuLa-Tv Washington began
closed-captioning its 11 p.m. newscast for the
morée than 400,000 deaf and hearing-mpaired
viewers in the market, one of the largest such
populations in the nation. The $100,000 cost
for a year of captioning was underwritten by
Peoples Drug Stores, JKJ Chevrolet, Martin-
Marietta and Riggs National Bank.

The station focused on team coverage of
spot news over the past year. A good example
was coverage of the Iran-contra hearings.
Throughout the hearings, the station had a re-
porter live at the Capitol, another covering be-
hind-the-scenes events, and each evening
presented a live talk-back segment with a prin-
cipal committee member about the day's
events.

When an Amtrak train derailed dear Balti-
more in January, wiLa-Tv had a reporter live on
the scene; another who conducted interviews
with Amtrak officials, witnesses and victims,
and a third who reported on the factors that
might have caused the accident.

O

Minutes after learning of the California earth-
quake. KIro-Tv Seattle was on the air with the
latest information. The station got information
ahead of the wire services by calling people in
the Los Angeles area. The station combined
its information with video from CNN to do its
own live reports throughout the morning. cov-
erage continued at noon with live telephone
reports from California, and live reports from
the University of Washington Seismology lab.
On the afternoon newscasts, live reports con-
tinued, including ones from a reporter sent to
Los Angeles.

A few minutes before the end of its 6:30
newscast, smoke was spotted from a nearby
restaurant. KIRo-Tv's news helicopter was dis-
patched to check it out and the smoke was
reported on the newscast. Within minutes, the
smoke turned into a three-alarm fire, patrons
were evacuated and the building burned to
the ground. Kiro-Tv broke in repeatedly with

live reports from the air and ground, with a
wrap-up on the 11 p.m. news. The next day,
the station began coverage at 6 a.m. with cov-
erage of the fire marshall’s investigation.

When the Pope visited Los Angeles, KIRoO-Tv
was the only local station to cover both papal
masses. The station alsc aired a week-long
series on local Catholics. It explored such is-
sues as education, celibacy and women in the
priesthood.

w]

When the Wayne Milner housing complex in
Kansas City, Mo., was torn down, kmBc-Tv
was on hand to carry the demolition live, the
only station to do so. A half dozen cameras
were placed in and around the building, in-
cluding one in the courtyard that provided dra-
matic pictures of flying debris.

A hidden camera was employed in a Kan-
sas City character test devised by the station.
Several wallets, each containing a $20 dollar

...and after

bill and identification, were planted around
town to see how many would be returned.
About two-thirds were returned. The resuit
was a fun piece that “really had people talk-
ing,” according to the station.

In Trading Places, «MBC-Tv reporter Bev
Chapman traded jobs with Kansas City Ster
reporter Rick Montgomery for a week. Chap-
man faced a city editor, the VDT, the rewrite
people and strange deadlines. Montgomery
faced the assignment editors, the producers,
the camera, and strange deadlines. After-
ward, they both reported on their experiences,
and while each had good things to say about
their temporary assignments. both concluded
there was no place like their respective jour-
nalistic homes.

O

At some peint, every producer faces the dilem-
ma of sparking interest in key state events that
largely feature pomp, circumstnce and
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“housekeeping.” Historically, New Hampshire
Public Tetevision has broadcast the gover-
nor's inauguration and/or the opening day of
the legislature live from the state capital. This
past year, instead of covering the remote pure-
ly as a multi-camera, gavel-to-gavel shoot,
NHPTV interspersed videotaped profiles of
key people and behind-the-scenes informa-
tion such as how a bill becomes law. The talent
also provided historical and political trivia
when what was happening on the floor was
more important to those in the room than to
viewers. The end product provided viewers
with the formality of the day's key events. yet
allowed them informal relief from the “house-
keeping” aspects. NHPTV estimated the pro-
duction cost at about $1,000.

m]

When an Amtrak passenger train collided with
a Conrail freight train ocutside Baltimore [ast
January, wmar-Tv broke into its Sunday net-
work football broadcast with its first of many
reports on the accident, which killed 16 peo-
ple. AwMaR-TV news crew was sent to the crash
site and provided live coverage of the rescue
operation on an expanded 11 p.m. newscast.
Virtually the entire news staff was assigned to
the story, with the station adding a 30-minute
moming newscast to keep abreast of develop-
ments. Live capability on the scene was main-
tained until the wreckage was cleared several
days later.

The station followed up on the story a month
later with a special three-part series, “Who's
Running the Railroad,” featuring exclusive in-
terviews with engineers and conductors who
discussed safety problems.

When the Baltimore Symphony Orchestra
visited Europe and the Soviet Union, wMAR-TV
provided the first live satellite coverage of the
historic tour, including the joyful reunion in
Russia of a musician and his mother. Reporter
Susan White-Bowden, and cameraman
George Stover, who travelled with the orches-
tra, produced a cne-hour prime time special
on the tour.

[m}

When Pope John Paul Il visited Columbia.
S.C., in September 1987, wcBp-Tv provided
the Charleston market with extensive cover-
age. Wcep-1v joined other stations in a local
pool that provided a live feed of raw video and
sound for every step of the trip. That feed was
put on C-band for all the participating stations.
Anchors Terry Casey and Leslie Lyles narrated
the feed from the Charleston studio. The live
coverage was augmented by additional sto-
ries from wCBD-Tv news crews and field anchor
Jean Hill in Columbia.

]

When fire broke out at the DuPont Plaza hotel
in San Juan, PR., wrsB Hartford, Conn., was
able to bring live, firsthand reports to its view-
ers within hours of the tragedy The station
heard of the fire about 6 p.m. on New Years
Eve. Since San Juan is a popular holiday desti-
nation for Connecticut vacationers, it checked
with a travel agent and confirmed that several
persons from the state were booked at the
hotel. Reporter Jeffrey Cole and phctographer
Rick Huntington caught a 7:30 flight to San
Juan. Many problems faced them in San Juan,
including no access to the one satellite uplink
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Network news, local style

It's hard to imagine that five uplinks would prove insufficient to cover a state primary
election. But that was the case in October when the Florida News Network had to
cover six gubernatorial candidates, each in a different city, each with a good chance
of making it into a runoff. With a rented Ku truck, the network had live remotes that
night from all six of the candidates’' parties. Each location had one reporter who
worked for the entire seven-station network (the network now has nine affiliates). That
reporter fed live shots for election cut-ins, as well as taped packages and interviews.
Stations were able to take victory and concession speeches live. The six locations
provided more than 50 live shots during the evenjng.

The big effort came at 11 p.m. FNN stations led their shows with back-to-back live
shots with interviews of the two Democratic candidates who made it into a runoff
election. They then went t0 back-to-back live shots from reporters with the two
Republican candidates who were in a runoff. Alf four shots were taken at the same
time by all the FNN stations. That meant every station could lead with the four hottest
races, one right after another, rather than having to wait their turn and end up with the
most important live shot in the middle of their sports or weather segment. It also
meant each of the stations had only the expense of staffing one location, whiie
receiving live coverage from six.

When the field of candidates was narrowed, FNN co-sponsored debates between
the final senatorial and gubernatorial candidates with the Florida League of Women
Voters. All member stations carried the debates five in prime time. More than 40 radio
stations across the state also carried the debates live and scores of local, national
and foreign reporters were on hand. The debate between incumbent Senator Paula
Hawkins and ber challenger, former governor Bob Graham, turned out to be the only
face-to-face meeting between the two candidates in the campaign.

All through the political season the Florida News Network stations used their
regular daily conference calls and daily half-hour satellite feed to coordinate their
efforts to make sure they had access to any significant political stories. On election
night the member stations again pooled their resources, sending only one crew for
the network to each of the four candidates’ parties as well as to the headguarters of a
pro-casino group that was trying to legalize gambling in Florida. During the evening,
the network supplied more than 60 live shots. Every victory or concession speech
was carried live. Eleven o'clock had all seven stations hitting live shots from each of

the four candidates all at the same time.

divorce proceeding, and hurricane Floyd.

Other spot stories covered by FNN included a Palm Bay gunman's shooting spree
that killed three and injured a dozen; reaction to the Iraqi attack on the USS Starke
from the Mayport Naval Station and the subsequent memorial service at the ship's
base; the killing of a judge and prosecutor in Port St. Joe by a man upset over his

on the island. The station arranged for its co-
owned station in Miami, wpLG, to edit and
transmit the reports back via satellite. From
Wednesday (New Year's Eve) to the following
Saturday, Cote and Huntington took commer-
cial flights between San Juan and Miami. They
came home on Saturday, but returned the
same day when it was learned that the dead
would be flown home. During their next six
days on the island they were able to use the
Puerto Rican uplink. The news staff back in
Hartford was busy also, airing live updates
throughout New Year's Day, interviewing vic-
tims' relatives in Connecticut, gathering infor-
mation from CBS feeds in Puerto Rico and
conducting phone interviews with Puerto Ri-
can officials and Connecticut residents in San
Juan hospitals. Phone lines to Puerto Rico
were jammed and it often took hours for calls
to go through. The station did manage to con-
duct live phone interviews with the governor of
Puerto Rico and eyewitnesses to the disaster.
When a housing complex under construc-
tion in Bridgeport, Conn., collapsed killing 28
workers and injuring at least nine others, wrsa
was prepared. It had bought a satellite van
just a few weeks before and, according to the
station, the vehicle made all the difference in
covering the story. Bridgeport is too far from
Hartford to transmit live reports via microwave

and cloudy skies made it imposible for the
station's helicopter to relay a live feed back.
For the 10 days it took to find the 28 men who
died, the station kept a 24-hour watch at the
scene. In addition to the SNV, the station sent
all three of its ENG trucks to use as editing
stations. At least one field producer and one or
two photographers were on hand around the
clock, as well as reporters. Frequently there
were more persons ivolved, including addi-
tional reporters and editors when needed, and
security guards hired to protect the news vehi-
cles. In all, the station reported spending
$10.000 on satellite time and thousands of dol-
lars on phone communications and overtime.
Wrsa provided live feeds to the New England
News Exchange, CBS affiliates and about a
dozen other TV stations.

The visit of Pope John Paul I to Miami on Sept.
10 and 11 proved a challenging news event
for weLa(tv). Planning began amost a year
before the visit. Anchor Ann Bishop and a
news crew traveled to Rome, producing a one-
hour documentary on the Pope and the Vati-
can. The station broadcast 15%: hours of live
coverage, with reporters live from every stop
on the itinerary, and coverage anchored from a
live remote every day. More than 40 packages
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were produced on the church in South Florida.
o

WaLa-Tv Mobile, Ala., has managed to double
its weekday on-air news time without increas-
ing its staff. In the process it won the most
news awards in its history.

In January 1986, a fire killed four sibling chil-
dren. The station arrived on the scene before
the firefighters and before the father of the
children. The station captured footage of the
father trying to rush into the house to save the
children, and his reaction to the realization that
they were gone. Reporting the story was Nan-
¢y Pierce. The videographer was Russ Kil-
gore.

To go head-to-head with its competition,
which had an hour morning newscast, waLa-Tv
in January 1987, debuted an hour-long morm-
ing news of its own. The program was pro-
duced without hiring additional people.

a

WapT(Tv) Jackson, Miss., received the "best
spot news” award from the Missisippi Broad-
casters Association for its live coverage of a
"wheels up” emergency landing. The pitot was
not sericusly injured.

a

WTHR(TY) Indianapolis sent one-fourth of its
staff to New Orleans to cover the NCAA finals
and the Indiana Hoosiers national champion-
ship in basketball. Newscasts and specials
covered a 6-day period. It was the most dis-
tant origination yet for the station, which began
remote newscasts two years ago. Sports staff-
ers covered the games, while others focused
on the fans and related features.

The torch run for the Pan American games
wound its way through Indiana. Special crews
were sent out to pace the runners, reporting
live via satellite and originating several news-
casts from torch locations. ts arrival in Indian-
apolis culminated in two remote newscasts, in
addition to an hour prime time special on the
eve of the games.

o

On the night of July 26, a tornado leveled sev-
eral homes in a northern suburb of Minneapo-
lis, while the rest of the city was deluged with
10 inches of rain. KMSP-TVS news crew
brought live updates and weather reports
throughout the evening. With an hour-long 10
p.m. news, the station devoted extended cov-
erage to the storm, devoting half of the broad-
cast to a documentary employing natural

A storm 10 remember on KMSP-TV
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"CAROL BURNETT and FRIENDS:
Her reruns are funnler than any first-run show"’

“In comparing October ‘87 to

October ‘86, CAROL BURNETT

hasincreasedthe 1:00to 11:30PM
time period in household shares
by 75 percent. It's a funny show,
but that kind of increase is
nothing to laugh at’”’
"3rtg./sh.x Chuck Velona
VPiGeneral Manager
KHJ TV (Fol3 Angeles

"A great show, is a great show,
is a great show. It’s obvious that
we're winning with it”
srtg./125h.* - Charlle Edwards
VP!General Manager
KTVT-TV, Dallas.

“CAROL BURNETT and FRIENDS

continues to be a powerhouse -

in late fringe. It not only owns ..
its time period, but chased
M=A*S*H, the competition,
right out of the time period.’
12rtg./28sh.* Allan Cohen
VPIGeneral Manage?
KMOV-TV, St. Louis

LARRY KING
USA Today

“CAROL BURNETT and FRIENDS
broughtawhole new meaningto,
late night with one of the-best

_performancesever.Noone: sleeps "

until Carol says. ‘goodnight””’
8rtg./32sh.*  Mike McKinrion

President, McKinnon Broadcasting
_ KBMT, Beaumont

With accolades like these, 25 all-new episodes, the best cast |n
comedy and the biggest names in show business as guest stars. . .

CAROL BURNETT ai! [FIEEN DS




“WHEN OUR TRANSMITTER
STOPPED ... EXCEPT THE
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Chattancoga. January 26, 1987.
WTVC's transmitter — from a Harris
competitor — exploded. Doors
blew away. Quarterinch-thick sheet
steel melted. And Channel 9 went
off the air.

Working through the night in
subzerc weather, Director of Engi-
neering and Broadcast Operations
Manager Dennis Brown and his
staff would bring the station to half
power in 18 hours. But less power



BLEW UP, EVERYTHING

EXPENS

still meant less revenue. They
needed a replacement fast . . . in
30 days rather than 30 weeks. Says
Brown with a smile, “We knew if
anyone could, Harris could.”

The day after the accident, a
Harris rep was on site. Assessing
damage. Identifying needs. Rolling
up the shirtsleeves to pitch in. And
once Lewis Robertson gave the go-
ahead, a new Hams transmitter
was in place and operating just 30

29 F. Lewis Robertson

Vice President/General Manager,

WTVC

days after the order. Channel 9 was
back on the air at full power . . .
with a picture viewers felt was
better than ever!

At Hamis, we understand the
special pace and requirements of the
broadcast industry. We've responded
fast and effectively to our customers’
needs for over 65 years. Supplying a
full line of transmitters, antennas,
control systems, and other high-
quality communicaticns products.

So when your signal goes up
in smoke, depend on Hamis tc put
you back on the air. For the full
story, and your free On The Air
poster, call us today TOLL FREE:

1-800-4-HARRIS, extension 3003.

) HARRIS




sound, interviews with victims and pictures,
but no reporter narrative. Public response was
s0 great that the report was repeated as a half-
hour special. In general, the practice of using
longer documentary-style pieces within the 10
p.m. news has met with favorable response,
zaid the station. One such piece, Flying High,
dealt with the potential substance abuse prob-
tems of airline pilots.

[m}

When a tornado destroyed part of Saragosa,
Tex., few people in distant Monroe, La., were
alarmed. But when it was leamed that Sara-
gosa had supplied emergency relief to Mon-
roe during a flood, people responded immedi-
ately Krveav) El Dorado-Monroe, Ark.,
followed the story as volunteers gathered
clothing and household items and filled 10
tractor-trailers for the 19-hour drive. News
crews went along, with reporter Ginny Oliver
providing live daily reports. The station's cov-
erage was recognized by the Rotary Clubs of
Northeast Louisiana.

When the Pope came to the U.S., kTvE orga-
nized a group of NBC affiliates in Louisiana
and Mississippi and sent one crew to cover
events prior to the visit to New Orleans. Using
NBC Skycom uplink and with the cooperation
of wosu-v New Orleans, KTvE anchor Kriss
Fairbairn provided coverage to the four NBC
stations, anchoring all the reports live from

New Orleans.
o

A gunman dressed as a Ninja warrior tock
over a building at the University of Kentucky
campus in Lexington and held police off for
10 hours. Wrva(Tv) did some 20 interrupts dur-
ing the course of the day. The evening news
featured three sidebars, including back-
ground, campus reaction and a psychiatrist’s
evaluation.

Frankfort, Ky., bureau chief Barry Peel was in
the right place at the right time. When former
governor John Y. Brown Jr. filed his papers as
candidate for governor, Lt. Governor Steve Be-
shear was also filing, and challenged Brown to
a debate. Wrva was there to record the im-
promptu confrontation.

In October of this year, at about 8 o'clock on
a Sunday night, a truck driver drove an 18-
wheeler through the front entrance of a theater,
crashing through the box office and coming to
rest against the concession stand. Amazingly,
no one was hurt. Reporter Bob Hensley filed a
package for the 11 p.m. news. Overnight news
manager/videographer B.W. Blanton was on
the scene first and got exclusive pictures of
the driver.

In the past year, wiva has significantly up-
graded its news operation, purchasing a new

Truck and theater remains on WTVQ
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WHIO-TV's aerial view of derailing

set, weather computer and radar, adding an-
chors and reporters and replacing camera
equipment. The station also went to a one-
hour format for its early newscast.

[m}

When a freight train derailed, causing a tanker
filled with 12,000 gallons of phosphorus to
burst into flames, WHio-Tv Dayton, Ohio, mo-
bilized its staff to cover the disaster. The sta-
tion's helicopter provided an aerial view of the
smoke cloud for local and state EPA officials,
helping them to time the evacuation of sur-
rounding area. Using a Westar 4 communica-
tions satellite system, wHIO-Tv provided live
feeds to the CBS regional and national net-
works. As a result of over 48 hours of continu-
ously updated coverage, the station received
the RTNDA award for best spot news cover-
age.

On Sept. 17, 18 and 19, whio-Tv initiated a
total of 22 satellite feeds from five locations
across the country. Sixty engineers, reporters,
producers and videographers orchestrated
the coverage of: Constitution Day in Philadel-
phia; the Papal visit in Detroit; Festival of Flight
in Dayton, Ohio, and coverage of the setting of
18 world records by the B-1 Bomber in Palm-
dale, Calif.

When Daytonian Sam Hall was captured in
Nicaragua on charges of espionage in De-
cember 1986, wwhio-Tv sent anchor Jim Bal-
dridge and videographer Denny Cheatham on
the first flight there. After an initial live phone
report, further reports on videotape were sent
back via satellite. With no sign of imminent
developmenits, the crew returned after a week
of around the clock reports.

m]

The Pope's three-day visit to New Orleans re-
quired nine months of planning by wosu-Tv.
The New Orleans leg of the visit took 36 hours,
but included 10 planned events, plus one uns-
cheduled one.

The 10 events were covered by a pool com-
prising three network-affiliated and two public
stations. Wbsu-vSs responsibilty was an early
morning ceremony at St. Louis Cathedral and
the parade immediately following. The Cathe-
dral was a six-camera event, the parade five,
with one camera and portable microwave
aboard a flatbed truck just preceding the
Pope’s car. A helicopter two miles away (Se-
cret Service mandated distance) relayed the
signal out of the "canyon-like” Canal Street.
Because of the pool, there was no anchoring
from the scene.

In preparation for the visit, anchor Beverly
Carr had traveled to the cities the Pope would
visit to provide a series Or reports previewing
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the stops.

The Pope was to arrive Friday, Sept. 11. On
Wednesday. a tank car filled with dangerous
chemicals caught fire. Officials warned it
could explode. Thousands of pecple were
evacuated, and the Pope's visit jeopardized.
Wosu-Tv stayed with the story around the
clock, with a helicopter in the air and ground
teams getting as close as possible. The fire
burned itself cut Friday morning, and exhaust-
ed news crews were up at five AM 1o begin the
coverage of the Pope.

[m]

Covering Pope John Paul II's visit to Columbia,
S.C., on Sept. 11 required more resources
than were available at wis-Tv. So the station
formed a consortium with stations in other mar-
kets: watv Charlotte, N.C.; wyrr-Tv Greenville,
S.C.. and wese-1v Charleston, S.C. Six months
of planning went into wis-Tv’s six hours of wall-
to-wall coverage. The broadcast began when
the Pope's plane, Shepherd I, touched down at
Columbia's Metropolitan Airport. The Pope
made stops at St. Peters Catholic Church in
downtown Columbia, the hom eof the presi-
dent of the University of South Carolina, and at
the university stadium for an ecumenical pray-
er service. Using pool cameras, the station
provided live coverage of the events at each
location. In between events, the station aug-
mented its coverage with background pack-
ages and live interviews with religious experts
at the stadium and the station's studio.

Ancther religious event given extensive cov-
erage by wis-Tv was evangelist Billy Graham's
first crusade in Columbia since the 1950%s.
Graham opened his 10-day crusade on Satur-
day, April 25, from the University of South
Carolina stadium. The station moved its regu-
lar 7 p.m. newscast up t¢c 6 p.m. to coincide
with the opening. The station’s weeknight an-
chors, Ed Carter and Susan Aude Fisher, did
weekend duty and anchored the broadcast
from the stadium. In addition to the live seg-
ments, reporters prepared two stories on that
day's crusade activities and a profile of Gra-
ham. Wis-Tv's coverage continued throughout
the crusade with no less than three daily sto-
ries on each evening’s newscast, including
profiles of Columbians who attended the
1950's crusade.

[m}

On the morming of Aug. 20, 1987, a pictur-
esque early morning fog proved to be deadly
chlorine gas leaking into a large residential
area of Morristown, Tenn. Within minutes, wBIR-
v Knoxville, Tenn., was in contact by phone
with Morristown radio announcers who were
familiar with the accident. The station aired

WBIR-TV's chiorine cloud coverage
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WHO'S
CABLE’S

GUN?

If your answer is USA Network, you hit the bull’s-eye. USA has shot right to the top as cable’s most-watched network,
and we're strengthening our leadership position by adding even more exclusive and original programming to a schedule
that’s already cable’s best.

And we're using heavy artillery. The New Mike Hammer joins USA’s lineup directly off network for the cable debut
of this popular action series. The Ace Award-winning Ray Bradbury Theater comes aboard with off-pay
episodes plus brand-new episodes produced exclusively for USA.

That’s two direct hits so far, and we've got plenty of ammo left.

Alfred Hitchcock Presents returns for a second season of all- new
episodes. Robert Klein Time begins its second season with a fresh new look

now entering its third season of new and exclusive episodes. Airwolf takes
off on new adventures. And everyone’s a winner with our original new game
shows.

[t’s this commitment to original and exclusive programming that has made USA Cab]es
Flagship Network. The one network built
“| on the kind of quality entertainment that
adds value to your entire cable package.
i All of it supported by free bilistuffers, ad

mats, program guides, the most compre-
hensive local ad sales program in the business and major consumer
promotions.

So while you're aiming for satisfied subscribers, remember, AMERKA’S ALL ENTERTAINMENT NETWORNK

no one helps keep you on target like USA Network.

Sources: NTI NCAR Special Report May 1987 Avg. Weekly HH Cume, Feb. 1987 NHI. Excluding superstations.
Affiliate Relations Regional Offices: Eastern—Betsy Dirnberger (212) 408-9170, Central-Carolyn McCrory (312) 644-5413, Western—Barbara Kirbach (213) 277-0199
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reports by the announcers, providing up-to-
the-minute information and warnings 1o resi-
dents. After the 30-minute special report, the
station cut in with updates throughout the
morning until the danger had passed.

D

The women's professional golf tournament in
Toledo benefits two local charities. Wrva(Tv)
decided to make a major commitment 1o its
coverage. In addition to live coverage in regu-
lar newscasts, the station produced live, half-
hour highlight specials each evening—a
heavy load for a sports staff of three. To ease
the load, freelance photographers were hired.
Three of the key holes were covered continu-
ously from portable hydraulic platforms, while
a fourth camera was free to roam. Interns were
brought on as grips and helpers. Editing was
done from two bays set up in a mobile health
van that wtvG sponsors through a local hospi-
tal, with haif the van used for first aid, the other
for editing. The site of the tournament is some
distance from the station. In the past, a scaf-
folding tower was constucted for the ENG unit,
but the addition of a 60-foot mast solved the
problem. Some features are produced in ad-
vance, but a little over halt are edited on site
and fed back to the station for the program.

[w}

In covering the confirmation hearings of Rob-
ert Bork, noncommercial xTca.Tv Minneapo-
lis-St. Paul, Minn. the task of balancing the
needs of viewers dependent on an estab-
lished program schedule and the need to pro-
vide access to timely, important information.

The solution was to offer viewers 90 minutes
of edited highlights on each of the nine days of
lestimony. The source of the footage was the
MacNeil/Lehrer live feed downlinked from the
PBS satellite. A reporter, Liz Hannon, watched
the feed while it was being taped and marked
the segments of interest. She also scripted
voiceover copy for transitional bumpers. The
final 90-minute show was uplinked on KTCA-TV'S
C-band dish for common carriage.

Budget for the Bork hearings was $13,485.
Executive producer, Bill Hanley,

[w}

“The week that was” for CBS affiliate wyou(v)
Scranton, Pa.—and one that demonstrates
the versatility of satellite capability—began at
noon, Sept. 10, when anchor Russ Spencer
went live from Miami for the Pope's arrival in
the U.S., then did live wraparounds for the 6
p.m. and 11 p.m. newscasts. Those reports
were made possible by the station’s participa-
tion in the CBS Newsnet coopertive. Wyou-Tvy
has its own satellite truck, Spacelink, but the
truck was in Columbia, S.C., serving as the

WYOU's satellite truck

Newsnet facility for coverage of the Popes
stop there. Spencer'’s report were run back to
back with live shots of weekend co-anchor
Beth Powers in Columbia. Both Powers and
Spencer found Northeastern Pennsylvanians
who were meeting the Pope, and talked to
them for a personal side and Iocal angle,

The coverage took two days, and appeared
in the noon, 5:30 pm., 6 p.m. and 11 p.m.
newscasts.

Miss Pennsylvania is from Scranton, so next
it was on to the Miss America pageant. Report-
er Mike Gargiulo did a live wraparound report
from Spacelink at the Miss America Boardwalk
Parade, including an interview with the contes-
tant as her convertible rolled along the board-
walk.

In all, the station did 23 live satellite reports
in a 10-day period.

0

Mississippi has hit the satellite circuit with a
vengeance, Woam-Tv Laurel, Miss., orga-
nized and supervised the Mississippi News
Network, an election network and the first
sports satellite network. For the Magnolia Elec-
tion Network, participating stations jointly
commissioned three surveys to call the first
and second primary elections, as well as the
November elections. The stations were also
joined by satellite to cover palitical headquar-
ters in the State Capitol of Jackson.

The lives of thousands of Jones County,
Miss., residents were affected by cne of the
worst tornados in U.S. history, which touched
down in Southern Mississippi in February
1987. Woam-Tv was on the scene within 30
minutes with reports on damage and casual-
ties. Live cut-ins were aired every 15 minutes
throughout the day and a 30-minute special
aired at 5 p.m. The station supplied tape to
CBS, NBC, ABC, INN and CNN.

[m]

In Spring 1987, severe flooding threatened the
Lynchburg, Va., area. WserTv geared up for
coverage on its 11 p.m. news. At 9:30, a car
struck a utility pole, blacking out power 1o the
station, whose back-up generator was down
at the time. The station was told power might
not be restored for several hours. Meanwhile,
the station had floeding to report and evacua-
tion centers to list.

The engineering deapriment ran cable from
the station's ABC satellite dish to a live truck,
which fed the signal to the transmitter 25 miles
away. The slation got the network feed back
on, although the local commercial breaks
were black. The station set up an ENG camera
in the parking lot and circled it with cars with
their headlights on high-beam. At 11 p.m., the
station went on the air from its parking lot, with
anchor Kim Frazier updating the flooding situ-
ation and evacuation locations and weather
anchor Charles Middleton providing a fore-
casl. After promising to be back on the air as
soon as possible, the camera panned from the
anchors to the station foge on the truck. Power
was restored at 11:40, and after some furious
editing the station aired an abreviated news-
cast at midnight.

On a more traditional note, with Lynchburg
the home of Jerry Falwell, the PTL story was
the biggest of the past 15 months for wseTTv
The station assigned its Danville, Va., bureau
to the story, since it is only two hours from
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Charlotte, N.C. The station struck a work
agreement with wsoc-Tv Charlotte, N.C., and
ABC for feeds, the proximity of Danville al-
lowed the bureau to edit and microwave when
they could not get a feed from Charlotte. From
Lynchburg, the station covered the effect of
PTL on the Old Time Gospel Hour, whose of-
fices are only a block from the station. Be-
cause of the cooperation of wsoc-tvand ABC,
the station said, it had a competitive advan-
lage, feeding packages from Charlotte and
breaking stories daily.

o

When Erie county Pa., sheriff's department
divers went looking for a missing plane, wkew-
Tv Buffalo, N.Y., went along. It was the only
station to provide live coverage. Reporter Da-
vid Collin and photographers Kevin Minderler
and Al Macleod boarded the search boat and
travelled to the site. The picture was relayed to
a truck on shore. Macleod donned a wet suit
and took an 8mm videc camera with him to
record the divers in action. Through a special
hook-up, Collin talked with diver Captain Ke-
vin Caffery as he searched the lake bottom.

A despondent man with a shotgun walked
into a busy intersection and stopped traffic.
Police sealed off the area while negotiators
tried to talk the man into surrendering. Wkew-
™v went live from the scene during the stand-
off. Those cameras caught the police live as
they tackled him from behind, disarmed him
and placed him under arrest. Reporter Mary
Travers narrated the action from behind a po-
lice car.

In July 1987, a tornado ripped through
Cheektowaga, N.Y., causing millions of dollars
in damage. Wkew-Tv was the first station to
break in with a special report and the first to
broadcast live from the damaged area—an
hour and forty five minutes of coverage inclu-
deing aerial foctage from the station’s helicop-
ter. Live eyewitness accounts coupled with
home video shot by residents helped viewers
piece together the events.

[w]

When two police officers were shot during a
routine robbery call, wxex-Tv Richmond, Va.
reporter Jeff Michael and photographer Joe
Kuttenkuler were sent immediately to the
scene. When they arrived, bullets were still
flying. The two dove under the news car to
avoid being hit, while Kuttenkuler began film-
ing the exchange and the arrival of the first
back-up officers. A perimeter was immediate-
ly esatblished, and it was two hours before the
two could leave the scene. Crews were sent to
the hospital, where the injured policemen
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Wounded oficer on WXEX-TV

were taken. A live truck was dispatched to the
shooting site and live cut-ins began within one
half hour. The gunman used a police radio to
tell his story. Crews in the newsrocm menitored
and recorded the conversations and police
later gave the station permission to use those
tapes on the air. The two wounded officers,
who survived, gave an exclusive interview
from their hospital beds.

On the night of March 19, the lead of almost
every newscast was the resignation of PTUs
Jim and Tammy Bakker. Reporter Chuck Mur-
phy tracked down the Rev. Jerry Falwell at Li-
berty University in Lynchburg, Va., and got an
interview for the 11 p.m. newscast, the only
local station to do s0. Anchor Mark Alexander
spent several days at PTLs Heritage USA com-
plex, again, according to wxex-Ty the only sta-
tion in the market to provide live coverage
from Charlotte.

On May 271th, the station got a tip that Falwell
would fly into Richmond after a press confer-
ence in Charlotte. A crew was dispatched to
the airpert. The station then found that Falwell
was not flying but driving. Reporter Lisa
Schaffner called every Falwell in the phone
book, and reached his daughter. The station
sent a truck to her house to wait on the outside
chance Falwell would be there. He arrived at
5:50 p.m., and Schaffner was on the air with an
exclusive interview at 6:05.

[m}

Arcadia, Fla., is 35 miles east of Sarasota, so
long before the story of a family with several
children suffering from AIDS became national
news, WwsB(Tv) was covering it as a small
town schoolboard issue.

As the controversy grew over the Ray fam-
ily's children, the station continued to cover the
local story, and shot the first exclusive video of
the Ray home as it was gutted by a "mysteri-
ous” fire. The next day, the station produced a
multi-part news series: "Arcadia: ATown in Cri-
sis,” which aired on two days during the 6 p.m.
and 11 p.m. news.

When the Rays decided to move to Sara-
sota, Fla., wwss-Tv looked at its effects on
Sarasota schools, children and families.

When the Suncoast Offshore Grand Prix
came to Sarasota for the 4th of July, wwss-Tv
dedicated every news employe and piece of
remote equipment in the staticn to coverage.

Live remotes began July 1 and continued in
every newscast through Sunday night. The
station showcased organizers and racers and
shot exclusive footage of the powerboat race.
The news team deliverd most of their news-
casts from remote race locations. There were
specials on the race fellowing the news on
both Friday and Saturday Sunday afternoon,
the day of the race final, the station cut in

throughout the afternoon with updates. The
coverage took six cameras, including helicop-
ter shots.

w}

On Sept. 15 and 16 of this year, KTLA(TV) Los
Angeles carried 48 hours of continuous live
coverage of Pope John Paul II's visit to that city.
In addition to covering the Pope at all of his Los
Angeles events, the station sent veteran re-
porter Stan Chambers to the Vatican and to the
Pope’s birthplace in Poland. The material was
made into a two-hour documentary that aired
the week of his visit. Additionally, KTLA built
L.A's first Ku-band mobile uplink truck to pro-
vide coverage live via satellite to other Tribune
stations in New York, Chicago and Denver.
Coverage was anchored by Hal Fishman,
Larry McCormick, Sam Chu Lin, Stan Cham-
bers, Father Michael Manning and Father Virgil
Elizondo. KtLa was the only station to preempt
coverage for two full days. The coverage
peaked with a 14 rating, second only to the
NBC affiliate on Sept. 15. Its daytime ratings
were doubled for the daytime periods.

The station used six live mobile units and
had remote cameras on top of mountains and
tall buildings for aerial views. The 48-hour cov-
erage was simulcast in Spanish by a team of
Spanish interpreters, using the station's SAP
(special audio program) channel.

The station received some 4,000 calls and
2,500 letters congratulating it on its coverage,
and received proclamations from the Los An-
geles County Board of Supervisors and the
Los Angeles City Council.

D

Without live trucks or satellite trucks, but with
ingenuity and effort, wcax-tv Burlington, Vi.,
brought its viewers immediate and up-to-date
election coverage. The station runs its own
election totals, independent of wire services.
In 1986, according to the station, it had
statewide totals sometimes an hour before the
services. With no live capacity trucks, the sta-
tion used a fixed link—ordinarily used to feed
tape from one of its bureaus—from Democrat-
ic headquarters, and two live cameras there to
record the action. Since the Republicans were
40 miles away, the station used a fixed link
there t00, but it came only to within several
hundred yards of GOP headquarters. To solve
that shortfall, the station got the local cable
company to feed its live cameras back
through their system into the microwave link.
That enabled the station to carry concession
statements live and get instant reaction on-air.
Since the fixed link frem Burlington to the stu-
dios was blocked by a hill, the station rented
an 85-foot crane 1o get the receiver up in the
air and get a clear picture. News director
Marselis Parsons suggested the cable TV
route as a possible solution for others. Many
systems are interactive and can be used to
teed tape or live shots.

[w}

When Northwest Airlines flight 255 crashed,
KPNX-Tv Mesa (Phoenix), Ariz., immediately
sent reporters, production crews and editing
equipment to the crash site. The Detroit bound
plane was carrying many Phoenix famifies. Us-
ing a Detroit reporter, and arranging for a satei-
lite hookup, KPNX-TV was able to air live reports
from the site until their crews arrived on the
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scene. For the next several days, the KPNX-TV
news team carried live and taped reports
about why the plane crashed and the status of
the sole survivor, a fouryear old girl. Kenx-Tv
rented a satellite truck from a Detroit station for
transmission of their reports and also used live
satellite feeds from their sister station in Minne-
apolis, kKaRe. According to KPNX-T, by acting on
atip, the station broke the name of the survivor
girl.

When Pope John Paul Il visited Phoenix,
KPNX-TY doubled all its newscasts that day. Live
coverage of the Pope's visit included his arrival
to Phoenix, his visit to a Catholic hospital and
his address to Arizona. Kpnx was the only sta-
tion to tape delay the papal mass so that atten-
dees could alsc view it on TV

w}

With the addition of a satellite news truck,
WTKR-Tv Norfolk, Va., was able to cover break-
ing stories around the region and distant sto-
ries that affect its market. It went to western
Virginia to report on the fight over a proposed
85-mile water pipeline. Another report chroni-
cled the competition between the mountain
and ocean resorts. The station produced a
series of live reports along the Chesapeake
Bay and North Carolina’s Quter Banks, exam-
ining the ecological health of those regions.
Newstar 3 went to Philadelphia for the Constiu-
tion's bicentennial celebration.

WTKR-Tv has allied itself with CBS's Newsnet,
Conus and CNN's Newsbeam, and using
those resources, criginated live coverage of
the USS Stark in its home port of Mayport, Fla.
The station also originated Conus coverage of
the Pope’'s visit to South Carolina.

In 1987, the station expanded its fleet of
microwave vans to three and installed micro-
wave equipment in its Hampton, Va., bureau.
The addition of a microwave link on its tower
allowed the station to do a live shot from 50
miles away.

The station has also introduced a 5 p.m.
newscast, 30 minutes ahead of the next earli-
est newscast. The station’s research revealed
some 100,000 workers, including shipyard
workers, military personnel and government
employes, who left work early enough to watch
a 5 p.m. newscast.

For its upgraded news efforts, the station
garnered Qutstanding News honors from the
Virginia Association of Broadcasters.

D

WrvH(Tv) Syracuse, N.Y., won two national
UPI awards for its coverage of a stand-off in
Smyrna, N.Y. The story involved members of a
‘naturalist” family and law enforcement offi-
cers trying to evict them for nonpayment of

Smyma Standoff on WTVH



taxes. Photographer Dan Roach and Reporter
Larry Sparanc were litterally in the middle of
the two factions, shooting the story, while at the
same time trying to calm the family members.
UPI said of the story: "Excellent coverage of a
very difficult event which required courage for
both the photographer and the reporter. A po-
tentially deadly situation.”

o

When an Amtrak passenger train slammed
into three Conrail engines northeast of Balti-
more on a Sunday afternoon, CBS affiliate
weAL-Tv, with a trimmed-down weekend staff.
had a crew dispatched to the scene within an
hour, while its weekend assignment editor
broke into programing with the first TV bulletin
on the crash. A half-hour later, according to
the station, it was the first to interrupt program-
ing with a live report from the fire station com-
mand post near the crash site. The station as-
sembled five full crews to cover other stories,
at a nearby hospital, blood donation center
and the neighborhood near the crash. Despite
the distance, traffic iams and reduced staff,
the station expanded its early news coverage
for the story. Using both microwave trucks and
satellite trucks, the station provided feeds
both for CBS and the Newstar Network. A
prime time special on the crash was produced
for airing on Monday night.

[m]

The bitter cold afternoon of Sunday, Jan. 14,
was the setting of the worst rail disaster in
Amirak history. A passanger train and a Con-
rail freight engine collided head-on, leaving 16
people dead and more than 170 injured. Ac-
cording to wJz-Tv Baltimore, it was the first
station on the air with a special report just min-
utes after emergency crews arrived at the
scene. The station had three live shots and
three packages in its early evening newscast,
then focused on the rescue efforts for live re-
ports throughout the night and into the 11
o'clock news. The station stayed on the scene,
feeding live updates during the early morning
and afternoon and into the 6 p.m.and 11 p.m.
newscasts on Monday The reports included
interviews with rescuers who pulled people
from the smoldering wreckage and pleas for
help from the community for shelter, food and
blood. The station is still following the story as
criminal charges are pending aginst a Conrail
crewman.

[m]

On August 31, 1986, a commercial airliner and
private plane collided over the community of
Cerritos, Calif. At the time, independent

Krrv(tv) Los Angeles was airing a telethon, so

KTTV's Steve Rambo from crash sight

the regularly scheduled newscast had been
preempted. Within moments of learning of the
crash, the news team was mobilized, with live
reports on the disaster. Coverage included a
prime time special report that evening. The
station's coverage earned it a local Emmy for
best spot news reporting.

The story of Jessica McClure, trapped in an
abandoned well in Texas, captured the na-
tion's heart. On the final day of Jessica's plight,
the Fox station aired live cut-ing on the half
hour, plus live coverage of the moment of res-
cue.

o

On Aug. 30th, 1987, a fire claimed the lives of
12 people, 10 of them children. Wisn-Tv Mil-
waukee began its coverage with reports from
the burned home the morning of the fire, then
followed with interviews with survivors, fire offi-
cials and neighbors. The fire, one of the worst
in the city's history raised questions about
safety that the station addressed in an investi-
gative series.

The station followed the 39-game hilling
streak of Milwaukee Brewers baseball star
Paul Molitar with reports throughout the streak,
including ones on his health, ticket sales and
other effects of the feat.

m]

When dancer Fred Astaire died, KDRW(TV) im-
mediately dispatched a reporter 1o the home
of Ginger Rogers, who lives just outside Med-
ford, Ore. Calls from ABC, CBS, Australian
Broadcasting Network, Group W and dozens
more came in to the station. The reporter got
the interview, and got back in time to edit it,
make several dubs and get them on planes to
the nearest uplink. At the same time, the sta-
tion was accommodating the networks who
were sending crews to do live interviews with
Rogers from the station: First Dan Rather, then
Ted Koppel, then the Australians all used the
station for segments with Rogers.

The worst fires in the region in 25 years
prompted kDRv to air a special half-hour pro-
gram on the fire. The station aired live updates
on the half hour on the situation, then opened
its special with a report of where the fires were,
their size and current containment informa-
tion. The report also included segments on
evacuations, two packages on specific fires; a
package on the latest fire fighting technigues,
live interviews with a variety of experts and a
segment on where food and water donations
were being collected.

o

In the summer of 1987, Battle Creek, Mich.,
hosted an international ballooning champion-
ship. Over 150 balloons and more than one
million spectators converged on the city for the
week-long event. Wuka-Tv wanted to cover it,
but had no live equipment, and was teld that
no sets or camera platforms could be con-
structed. Locating an inexpensive rental mi-
crowave solved the first problem; the city air-
port provided the other sclution. Using the roof
of an airline hangar for a temporary studio,
WwuHQ-Tv embarked on 21 live braodcasts, in-
¢luding six half-hour shows from the cham-
pionships.

o
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WRC-TV in snowbound D.C.

Wee-tv Washington, D.C. was on the move
when the rest of the nation’s capitol was para-
lyzed by one of its heaviest snowfalis. The
city's inability to remove the snow, and the
"holes” in its arguments for not being able to
do so, were outined in the station’s coverage.

Although it does not have a noon newscast,
wrc-Tv decided to go live, the only station to do
so, for D.C. Mayor Marion Barry's news confer-
ence on the snow removal problem. Record-
ing the mayor's first comments on his return
from a California vacation. The station broad-
cast a full hour of local news at 6-7 a.m. to
report on closings and transportation prob-
lems and again expanded its newscast from a
half-hour to an hour at 4-5 p.m. to assist travel-
lers on their commute home.

Change was the order of the day on Sept.
14, as the station premiereed a new logo, sets
anchor teams at 5 p.m. and 6 p.m., new litles,
opens and music.

m]

On Aug. 20, a gunman went berserk inside the
mailroom of the U.S. post office in Edmond,
Qkla. Fifteen people died, including the Killer,
Patrick Sherrill, who took his own life. From the
first word of the shooting to the burial of the last
victim, xoco-Tv Oklahoma City covered the
tragedy. The station provided information to
both print and electronic news organizations
around the world. In addition to its own Gan-
nett TV Group, the station worked with ABC-
TV, USA Today, CNN (including live reports)
MacNeillLehver, CNB, Canadian Broadcast-
ing, INN and the London Times, plus many
other individual stations.

The 5 p.m. news began with a special open-
ing. To make room for the post office stories,
the sports and weather reports were trimmed.
For the 10 p.m. news, new material was
worked in for @ new opening showing scenes
of the horror and grief at the shooting site,
video of the hospital and of Edmond City Hall,
plus a memorial tribute to the victims. Every
story on the 10 p.m. cast was either new or
updated. By the time he gave his live report at
10, reporter Bill Mitchell had been at the post
office for 13 hours, leaving only to write and
edit his packages for the 5 p.m., 6 p.m. and 10
p.m. news. But the story did not end with that
newscast. The station aired scores of reports
over the next six days.

Aug. 20, 1987, koco-Tv remembered the
nightmare, covering the anniversary of the
slaughter with stories about the survivors and
the planned memorial service. Larry Blunt re-
ported on the present stepped-up security at
the post office. Chris Bond told of the counsel-



ors on duty at the Post Office to help the survi-
vors deal with the event. The station inter-
viewed a widow of one of the victims and in a
final tribute, showed the names of the victims
and what the permanent memorial to be
placed at the site will look like.

u]

Probably the largest undertaking ever was
how wyrr-Tv Greenville, 5.C., described its
coverage of the Ecumenical Year in South
Carolina, culminating with the Popes visit to
Columbia. The station took the opportunity to
examine the impact of religion on the lives of
residents and to gauge the impact of the his-
toric visit of other international religious lead-
ers including evangelist Billy Graham and the
Archbishop of Canterbury,

The Pope's five-hour visit took six months of
preparation, according to the station. A group
of stations cooperated in a poo! to provide live
coverage for the visit. Equipped with a satellite
news vehicle, several production trucks and
all the cable they could muster, the station put
together complete coverage, while still pro-
ducing its regular newscast.

Thirteen inches of snow is big news in Scuth
Carolina. Newscenter 4 began live cut-ins ear-
ly to keep viewers acdvised of road conditions,
updated weather and closings. The 6 p.m.
news became a special “Snowbound 87," with
live satellite shots from around the Southeast,
special graphics and local storm stories.

0

Wwno-Tv Des Moines recently mounted a mo-
veable camera 450 feet above its studios on
its downtown tower. The camera, dubbed "sky
eye,” which pans 360 degrees with a reach of
about 35 miles, has a view of downtown, the
airport, the state house, the highway and the
Des Moines river. It has been used to track
severe weather, fires and other spot news.
WHO.Tv used the camera to track the Vice
Presidential motorcade from the airport to the
station on a recent visit.

a]

Grand Rapids, Mich., police officer Joseph
Taylor was shot in the face as he tried to arrest
a suspect. Worv(tv) chief photographer Mark
Mclintosh and reporter Mike Murphy arrived on
the scene within moments and recorded the
suspect's capture and the efforts to save the
dying policeman. The station assigned five
photographers and three reporters with two
live trucks and the station helicopter to cover
the funeral as hundreds of police officers from
across the Midwest came to their last re-
spects. Coverage included a live report dur-
ing the noon newscast as well as extensive
coverage on the 5:30 p.m. and 6 p.m. news.
Wotv began preparing for the Pope’s visit to
Detroit many months in advance. The station
began airing special segments on items of lo-
cal significance 10 days before the event, in-
cluding a report on the status of the Catholic
church in Western Michigan, and one on the
winery that would supply the wine for the Pon-
tiff at his mass at the Pontiac Silverdome. WoTv
assigned three photographers, two reporters
and a field producer for the period leading up
to and including the visit. The station tapped
the resources of a fellow member of the Michi-
gan News Exchange cooperative, woiv(tv) De-

troit, to present live reports from that city. A
motor home was used as the editing base at
the Pontiac Silverdome parking 1ot. Group W's
satellite uplink truck provided the live feed dur-
ing the Pope’s visit.

a]

Satellites played a big role in Wsvn-Tv Miami's
news coveragé—it has purchased more than
100 hours of satellite time in the past year—
originating live reports from a Jerusalem street
corner, a rooftop in Rome and a movie studio in
London.

When Pope John Paul Il visited Miami, wsvn-
Tv covered the 23'% hour trip touchdown to
takeoff. Using 6 microwave links and 10 live
cameras, 125 people worked to provide the
most extensive coverage in the station's histo-
ry. Peter Ford and Sally Fitz anchored the first
day's coverage from the roof of a downtown
hotel. The papal mass proved a challenge.
Crews worked all night to set up the coverage.
Then a severe thunder storm forced the Pope
to stop in mid-mass, and the station to pull its
anchors from the mass set. A cameraman and
several technicians were slightly injured in a
lightning strike, but the station managed to
stay on the air throughout.

a

When wJrrTv Flint, Mich., decided to cover
the United Auto Workers' 50th Anniversary "Sit-
down Celebration Parade,” it was a major un-
dertaking. The station provided exclusive live
coverage at 5 p.m.-7 p.m. on Saturday, Sept.
5, hosted by anchors Bill Harris and Sue Ze-
lenko and automotive reporter Larry Elliott.
The station’s remote truck was used for the first
time that day, with 16 technicians and produc-
tion personnel required, plus another five
news videographers. Later that evening, the
station broadcast a live program at 10 p.m.-11
p.m., “50 Years After the Sitdown," which took
a historic look at the 1937 strike, in addition to
highlights of the parade and other commemo-
rative events.

u]

The highlight of the year for weTv(™v) Palm
Beach, Fla., was the visit of Pope John Paul 1l
to Miami. The station's coverage began the
week before the Pope's arrival, with a live re-
port from Rome, where the station had sent a
crew to do background and feature stories.
On the Pope's arrival, the station’s newscast
was anchored live via satellite from Miami.
There was also extensive special programing,
including a live half-hour report on a parade
down Biscayne Boulevard and live coverage
of a mass at Tamiami park.

After the Pope left, the station felt there was
enough local interest in the trip to justify send-
ing a crew to cover the remainder of the tour.
That crew found clergy and others from the
area in almost all the cities visited, giving a
local flavor to the coverage.

In Mid-October, Hurricane Floyd gave the
station an opportunity to test its preparedness
plans. Thanks to its participation in the Florida
News Network, it was able to go live along the
projected path of the storm, including back-to-
back remotes from Marathon, Miami and Fort
Myers, all Florida.

o
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When President Reagan made a campaign
swing through Springfield, Moc., to give his
support to  ex-governor Christopher "Kit"
Bond. KOLR(TY) was there to provide complete
live coverage of the the visit. That coverage
required 25 people and two live remotes: A
one-camera remote from the airport and a two-
camera remote from the arena where the
President attended a rally Included in the
three hours of live coverage were prepack-
aged taped reports from staff members and
studio guests. The coverage won Missouri
and Arkansas Associated Press awards.

In February, Missouri highway patroiman
Russell Harper was shot down as he made a
routine traffic stop. KoLr was the first crew on
the scene and first with live reports on the
shooting. A manhunt began, and koLR cov-
ered the two-day search, with reporters and
photographers pulling around the clock duty.
When the gunman was finally captured, the
station stayed on after sign-off to be there live.

In another manhunt involving the shooting of
a police officer, koLR was on the scenes
throughout the three-week search. Special
satellite reports were arranged, using the Uni-
versity of Missouri, Rolla, as an uplink point.
Reporters were able to feed video then do
wrap-around reports from the live feed point.

u]

WTRF-TV Wheeling, W. Va., has dedicated its
time and energies to covering high school foot-
ball.

It began preparing for the new season in
August, and in four weeks had produced 44
football preview packages that featured every
team in the Ohio Valley Athletic conference.
Their estimated travel over winding West Vir-
ginia and Ohio roads was 1,000 miles to high
schools in 12 counties. The OVAC, according
to the station, is the largest organized all-
sports conference in the country. The station
featured every team separately, beginning
with the first workouts without pads up to the
last practice before the opening games. The
station aired two reports per day in its 6 p.m.
and 11 p.m. news.

Coverage doesn't stop with the previews,
however. The station tries to cover four games
each Friday night. and has expanded the
sports segment of that newscast from four min-
utes to eight and a half. A second photogra-
pher has als been added to coilect game foot-
age. Another new feature is "Student Athlete of
the Week," a profile of an outstanding player
(chosen by the conference), which airs each
Wednesday night.

o

Workers at Savage Industries in East Allen
township were attempting a process for which
they had no permit. The resulting explosion
killed a man and released a vapor cloud at first
thought to be hydrocloric acid. WrmMz-Tv Allen-
town, Pa., looked at the events, rescue efforts,
eyewitness accounts, the evacuation. the
company's safety record and how the cloud
was created.

The story of Mack Trucks' continuing strug-
gle with the United Autc Workers over the
opening of a new assembly plant has taken
reporters to York and Harrisburg, both Pennsyl-
vania; Washington; St. Louis and Scuth Caroli-
na. Thanks to satellite technology and trade
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agreements with several stations in Columbia
and Spartanburg, both South Carolina, the sta-
tion provided national coverage of the local
story. The station marked the achievement of
an agreement between the union and the com-
pany with a special one-hour newscast. That
coverage included multiple satellite reports
from Washington and exclusive local inter-
views.
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When a devastating tornado hit Jones County,
Miss., last February, kiling seven people,
wJTv(Tv) Jackson, Miss., was there with its
mobile satellite unit providing continuous live
coverage of the touchdown site and a local
hospital where the injured were being treated.
When the homeless residents camped out in
their yards, with bonfires lighting the night sky,
wJTv was there to record the sight.

When a train derailed in Flora, Miss., forcing
the evacuation of hundreds of residents, watv
was there too, combining microwave and sat-
ellite technology to allow anchors Walter Sad-
dler and Melanie Christopher to report live.

When the first black Congressman since re-
construction was elected in Mississippi, witv
was there live. The station then followed the
new Congressman to Washington for the offi-
cial changing ot the guard, providing regular
inserts live by satellite.

With its satellite uplinking capabilities, wutv
was instrumental in organizing a statewide
hookup of commercial stations that enabled
them all to witness the crowning of the new
Miss Mississippi. A mobile uplink truck was
used, with a backup, and a five-camera setup
in the auditorium.

0

In November 1986, Wker(Tv) Dayton, Ohio,
broadcast its 6 and 11 p.m. newscasts from
Walt Disney World's Epcot Center in Orlando,
Fla., which was celebrating its 15th anniversa-
ry. Pointing cut that Orlando is the top vacation
spot for Miami Valley (Ohio) residents. the sta-
tion tied in local reports with reports and inter-
views of Miami Valley visitors to Epcot, former
Miama Valley residents now employed at Dis-
ney World and Orlando organizations tied to
Dayton.

In Apnl, the station's newscast hit the road
once again, with the 6 p.m. news originating
from various locations in the station's ADI

WrTa(Tv) Washington's “Hijacking at Dulles”
was the story of the hijacking of a commercial
jet destined for Dulles International Airport out-
side of Washington. The report included the
only broadcast interview with the Continental
Airlines pilot who landed the plane and got all
the passengers and crew out safely There
was also video of the plane and eyewitness
accounts from passengers.

Reporter David Burnett covered the wreck
of an Amtrak passenger train and freight train
that turned out to be the single worst accident
in the railroad’s history.

WTTG covered closely the cocaine overdose
death of Maryland basketball player Len Bias.
The station had the last exclusive interview
with Bias before his death. In the days follow-
ing Biass death, reponer-producer Tom Hen-
drick interviewed a prison inmate who claimed
that Bias was a frequent drug user and possi-

Traditional set

| and the much-wanted female audience.

WRraB(Tv) Schenectady, N.Y., for 80 years a GE station, was bought by Freedom Newspa-
pers. The new owners wanted to change the demographics of its news audience to attract
younger viewers, but without losing its older audience in the process. Research provided
the solution. The station has an hour newscast at 6 p.m., while its competitors have half
hours. Research said that younger audiences preferred the "quick read” of a shorter
newscast. Rather than cut back, the station split its newscast into two half hours with two
sets of anchor teams, two different formats and little repitition. The first half hour was
designated the hard newscast of record, with news/sports weather, health and consumer
packages and people-oriented features. At 6:30 was a quicker paced, more upbeat
broadcast with “inventive reports, live talk-back interviews and a glib anchor team,” all
targeted at a younger audience. The station has been successful with this split half hour
solution, according to its research, having attracted a stronger core of younger viewers

Quick read” set

bly a supplier.

The dedication ceremony of an arch as the
gateway to the city's Chinatown proved contro-
versial. The station's story told how the arch,
donated by the People’s Republic of China,
was resented by many Chinese-Americans in
the community who identify with the National-
ist regime in Taiwan.

On Tip O'Neills last night as speaker of the
House of Representatives, the station inter-
viewed him about his accomplishments as
speaker. The piece included photos of the
speaker with Presidents dating back to Kenne-
dy.

0

The nation was stunned by the death of 37
sailors in the attack on the USS Stark in the
Persian Gulf. But nowhere was the grief more
pronounced than in the ship’s home port of
Jacksonville, Fla. Almost all the men had im-
mediate family there and the 130,000 enlisted
and civitian personnel there felt the loss of
friends and colleagues.

Covering the tragedy was an ambitious and
emotional task for wJxt(Tv). The station
searched for answers and explanations, but
made a conscious effort to respect the privacy
of the families involved. WuxT interviewed local
Navy experts, as well as those in Washington.
Its most ambitious coverage came five days
after the attack. Friday, May 22, was a day of
mourning and tribute to the fallen. President
Reagan came to the Mayport Naval Base to
comfort the tamilies. According to wJuxT, it was
the only station to provide local coverage of
the emotional event. The program was an-
chored by Tom Wills and Deborah Gianouliis,
with additional coverage from Washington bu-
reau chief, Tina Gulland. Reporter Tad Cliplef
was stationed inside the hangar where a ser-
vice was being held. The station brought in a
signer for the service so that the deaf would be
included.

At 7 p.m., wixT presented an hour special,
‘The Attack of the USS Stark: Jacksonvilie
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Mourns, The Questions Remain.”

The Navy requested copies of the program,
and copies of it and the service coverage
were also provided to all the families who had
lost a loved one.

o

In May, kvec(rv) Las Vegas acquired a satel-
lite uplink truck {Spacelink-3) and immediately
took to the road with a series of live newscasts
revealing great weekena getaway spots near
Las Vegas. Spacelink-3 aiso allowed the sta-
tion the first first-ever live report from inside the
Nevada Nuclear Test Site. When the Pope vis-
ited the U.S., Spacelink-3 sent reperts back
from Los Angeles and Phoenix. When there
were devastasting fires in Northern California,
and an earthguake in Whittier, the station
again was on the scene.

When a Las Vegas woman gave birth to
guintuplets, health reporer Marti van Dorn
was there, filing the first repons on the event.

Reporter Rick Kirkham initiated "agua-cam-
3 when he filed a report beneath the surface of
Lake Mead with an underwater camera, then
followed with “"sky-cam-3" by skydiving with
videocamera in tow:

r1

INDX (the Independent Exchange) is operal-
ed by weix(rv) New York's Independent Net-
work News. it provides raw footage to a num-
ber of independent stations, who produce
their own newscasts. Tribnet, a unit of INDX, is
composed of four Tribune Broadcasting sta-
tions: wrIX(TV) New York, kTLA(TV) Los Angeles,
won-Tv Chicago.and kwan-Tv Denver. The big
test of Tribnet came with the Oct. 1 earthquake
in Los Angeles. it demonstrated, according to
the station, the kind of coverage independent
stations are now capable of. KTLa had key re-
porters and anchor people available quickly
Live units fed footage to the station via micro-
wave. The footage was then transmitted via
Ku-band to other Tribnet stations.

[m}



An annual July 4 celebration proved a chal-
lenge to Kmovw-Tv St. Louis. The station sel up
a remote studio on the fair grounds, broad-
casling throughout the July 4 weekend with
hourly updales on crowds, traffic, schedules
of events and weather, Planning for the event
began in April, with overtime budgets, con-
struction and promotional charges estab-
lished. In addition to the talent and camera
platforms erected at the fair sight, additional
setups were placed on a riverboat docked
nearby. During the day, the fair was the anchor
position, and at night, with crowd control a
problem, the boat was used, affording relative
quiet and a panoramic view of the fireworks
display In all, eight cameras were stationed
around the arch grounds and about 60 em-
ployes worked on the event.

a

It was the most intensive manhunt in Missouri
history: the search of the Rolla, Mo., area for a
suspect in the shooting of a policeman and of
a church deacon, slain as he prepared his
country church for evening services. Ktvy(rv)
Springfield, Mo.,dispatched news crews 1o
Rolla, some 110 miles away, to cover the man-
hunt 24-hours a day Initially, tapes were shut-
tled to and from the station via its Sky-3 heli-
copler (terrain  precludes  microwave
transmission), but the local university had a
fixed Ku-band uplink. The station contracted
with the school for the exclusive use of its
uplink for the duraticn of the manhunt.

Principal reporter on the story. Lisa Richard-
son, provided live and taped segments, keep-
ing viewers informed of the latest sightings
and developments. The search was called off
when it was reported the suspect had rented a
car in Georgia, then resumed when he was
again spotted in the Rolla area. When he was
finally captured——in  Ada, Okla.—kyTvTv
leased a plane and sent two full crews, one to
Ada and the other to follow Brown through the
court process in Oklahoma City.

The coverage increased operalional cosls
by about $60,000, chiefly in uplink and satel-
lite time costs.

On October 7, 1986, Lake and McHenry coun-
ties in llinois and nine townships in Cook
county were declared federal disaster areas.
Flood waters had displaced 15,000 residents
and caused an estimated $5 million in dam-
ages. Wus-tv Chicago devoted all its re-
sources to what became the worst flood in
inois history. Cver the 10 days of rain, the
station carried four full hours of news cover-
age with dozens of reporters. Chuck Goudie
and Tim Ryan reported on efforts to keep back

WLS-TV on the fall floods
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the flood waters, while medical reporter Dr
Bruce Dan gave advice and safety tips for
dealing with the raw sewage floating into
homes. Pgiitical reporter Hugh Hill covered the
governmental aspects of the flooding—during
the flooding, hearings were in progress in
Washington regarding Chicago’s controversial
fiood control project, "Deep lunnel.”

WLsTv's Eyewitness news team visited the
same families each day to convey a personal
sense of the destructive course of the flood.

a

One of the most ambitious projects for wrvp-Tv
Durham, N.C., was coverage of the 1987 U.S.
Olympic Sports Festival, which features thou-
sands of amateur athletes competing at sites

Sports festival on WTVD-TV

across the state. The station provided live cov-
erage of the opening ceremonies, using five
remote sites, plus the station helicopter. In ad-
dition to the opening ceremonies, the station
produced 15 “Festival Faces" 30-second
spots on athletes preparing for the festival.
The spots ran in all dayparts for three weeks
preceding the festival. In addition there was a
half-hour prime time special.

The station recently added a Ku-band truck
to its technical arsenal—it is part of the ABC
Absat System—which it used for the first time
to provide live coverage of the Pope's visit to
Columbia, S.C.

On the other end of the technology spec-
trum, the station continues to make more use
of home video material. When an Army cargo
plane crashed before the soldier's families at
Fort Bragg. N.C., the station relied on three
different home videc cameras at the scene to
compile a complete sequence of the ¢rash.

[w]

In September 1986, wrtaJ-Tv Altoona, Pa., be-
gan using a microwave link from its State Col-
lege, Pa., offices. The link enables the station
1o receive sound bites and video from State
College, giving it live capability from the home
of Penn State University.

On the morning of June 9, 1987, three pris-
oners escaped from the Mifflin County Prison,
in the outlying eastern section of the wrasTv
coverage area. A crew was dispatched from
the station’s State Coilege bureau, still an
hour's drive from the area where the search
was centered. Videographer Bill Wallace re-
corded the capture of two of the escapees,
one an alleged murderer. The third remained
at large as the deadline approached for the
noon newscast. Reporter Barbara Petito re-
mained on the scene, while Wallace went to
the station's State College offices, edited the
video and microwaved it to the station.

L as -Hie

Petito continued to gather information about
the search for the remaining escapee. The
mountanous terrain precluded going live from
the scene, but Petito found a novel alternative:
a restaurant nearby that allowed her to use a
phone located near a television set, which she
tuned to the station. Back at the studio, a map
graphic was created detailing the search
area, the captured prisoners and a freeze
frame of Petito. She then reported live via
phone, updating the serach and describing
the area as she watched the map on the
screen.

[w}

Retired Cleveland auto worker John Deman-
juk was sent to Israel to stand trial, accused of
being “lvan the Terrible,” a brutal gas chamber
guard who participated in the slaughter of
850,000 people at the polish death camp of
Treblinka. Demanjuk contends it is a case of
mistaken identity.

Waw.Tv committed to comprehensive cover-
age of the story. Reporter Mike Conway and
videographer Barry Zuckerman were the only
Cleveland television crew to travel to Poland
prior to the trial in Jerusalem. They interviewed
witnesses who contradicted the prosecution’s
claims. Conway also filed reports from Treb-
linka. The crew then flew to Jerusalem to pro-
vide daily satellite reports. Coverage included
the cpening rounds in the prosecution’s case,
plus the emotional testimony of several death
camp survivors. The station's commitment to
the story cost $25,000 for the five weeks of
location plus satellite costs. Those costs were
reduced by sharing the satellite time with an-
other Cleveland station.

a

When a police shooting was heard on the
scanner, wwwT(tv) Cincinnati was the first on
the scene and found a shootout in progress.
By the time the shooting was over, a police-
man, police dog and the suspect were dead.
The station aired six reports, with various an-
gles, including the dead policeman’s family
and the effect of the shooting on other officers.

A woman was shot and killed in the Cincin-
nati suburb of Cheviot. Reporter Jeff Hirsh
went to Denver when he was told the suspect
had been captured there. The result was an
exclusive on-air confession from the man and
a story on why the crime had occurred.

Norma Rashid put a local spin on coverage
of the Pope's visit to the U.S. She interviewed
residents in eight different parishes on their
concerns about the church, taking that input to
Cincinnati Archbishop Daniel Pilarczyk, vice
president of the national conference of Catho-
lic Bishops. The result was a one-half hour
documentary. Rashid traveled with Pilarczyk to
Los Angeles, where the Pope was stopping.
She filed 10 reports, with the Bishop providing
“play-by-play” of the visit.

o

In November, a dozen people were arrested
on the University of Massachusetls campus at
Amherst, where they were protesting CIA re-
cruitment of UMASS students on the school
grounds. Waege-Tv Springfield, Mass., was
there for the arrests. with photographer Dick
Garrett harrassed by hostile state troopers, ac-
cording to the station. One of those arrested
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was Amy Carter. WGGB-Tv stayed with the story
through arraignment, pretrial hearings and the
trial.

When the Iran/Contra story broke, Massa-
chusetts Senator John Kerry was one of the
first to call for a congressional investigation.
WaeB-Tv tried 1o line up a live satellite inter-
view, but discovered he was on his way home
to Boston. With help from fellow ABC affiliate,
wCvB-Tv Boston, the station jury-rigged a com-
plicated microwave link for an interview at Lo-
gan airport: When the Senator arrived, wcve-Tv
cameras relayed the audic and video to that
station's truck and then studio, form there it
went to the Prudential Tower in downtown Bos-
ton, to the studios of noncommercial wGBH-Tv
Boston, to weevTv Springfield to waes-1vs
mountaintop transmitter-studic link and finally
to NewsWatch 40's control rocom. The interview
was Kerry's first with any Massachusetts sta-
tion,

a

Noncommercial wtvs(tv) Detroit served as fa-
cilitator to bring together Detroit-area stations
for a cooperative pool to cover the visit of the
Pope to Detroit. WTvs executive producer Bob
Rossbach was coordinator of the pool, which
included the network affiliates, the Fox Broad-
casting station and the Archdiosese of Detroit.

Each station contributed to the poot feed by
covering a stop on the Papal visit, supplying
equipment and production staff. Pool partici-
pants could use any portion of the feed, as
well as supplement with their own remotes or
in-studio reports.

During the 23-hour Papal visit, Rossbach co-
ordinated 18 hours of live pool coverage, com-
prising seven major events at six locations,
and employing 36 cameras and approximate-
ly 150 people.

[w]

A chemical fire at a seed company in Wood-
burn, Ind., burned for four days and caused
the evacuation of 30,000 people. WPTA(TV)
Fort Wayne, Ind., covered the initial fire call
with live footage on its 6 p.m. news and a
package of stories at 10 p.m. As the fire ¢contin-
ved to burn, residents of nearby towns were
evacuated for fear of possible toxic smoke.
News director Wayne Ludkey assembled a
team to cover the evacuations. There were
cut-ing every half hour. The decision was
made 1o stay on the air throughout the night—
the only station to do so, according to Lud-
key—to keep residents informed of where to
go, what to expect and how long they would
have to stay away from their homes. One sug-
gestion the staticn had: “Call in only encugh
staff to adequately cover the event. You will
need fresh people the next day to pick up the
story.”

When the Pope visited Detroit, WPIA-Tv sent
a reporter, producer and photographer to cov-
er the event. The crew took an editing van and
news jeep. In preparation for the story, they
searched out people from the Fort Wayne area
who would be meeting with the Pope. During
the visit, the team sent back reports and did
live cut-ins via satellite.

o

Independent KFrTy(tv) Santa Rosa, Calif.,
added a third newscast 10 its lineup. Joining
the 7:30 and 10 p.m. news was a half-hour ai 6
p.m. The 6 p.m. news contains stories in pro-



gress that are detailed at 7:30 and takes ad-
vantage of the station's remote van. "Three live
newscasts within four hours is a tremendous
challenge” says executive VP and general
manager, Jim Johnson

O'Hare cn WBBM

Aug. 13-14 saw the most rain fall on Chicago
(9.35 inches) in a 24-hour pericd. WBBM-TV
carried live reports throughout the day, a half-
hour special preceded the regular news. Re-
porls came from Lester Holt, reporter-anchor,
who was the only reporter at O'Hare airport,
which was surrounded by water that prevent-
ed vehicular traffic in or out. Holt had char-
tered a private plane at nearby Midway Airport
and within minutes was talking to stranded
passengers from the O'Hare lobby.

On March 16, 1987, kspr(Tv) Springfield, Mo.,
a former UHF independent, debuted its news-
casts as an ABC affiliate owned by Lorimar-
Telepictures. According to the station, it is the
first complete Sony Betacam newsroom in
Missouri. Hardly had the equipment been
warmed up when one of Missouri's biggest
stories broke. Fugitive John David Brown, sus-
pected of shooting a policeman and murder-
ing a church caretaker, led authorities on a
two-month chase. NewsTeam 33 dedicated
crews around the clock, airing more than 70
stories. Many of the stories were used by ABC
affiliates throughout the Midwest. The story
ended with coverage of Brown’s return to Mis-
soun after his capture in Oklahoma. The re-
ports won spot news honors from the Missouri
Broadcasters Association.

A year's worth of preparation by KsarTv San
Antonio, Tex., culminated Sept. 13 with Pope
John Paul II's visit to that city. Over its 11 hours
of continous live coverage, the station pro-
vided the pool feed for two of the six locations
of the Pope's visit, empioying six fixed camera
positions, one roving live truck and helicopter
shots throughout the day.

Ksar-Tv got plenty of milage out of its satellite
newsgathering truck last year Among its
stops were Saragosa, Tex., devastated by a
tornado; Comfort, Tex., where flooding
claimed the lives of 10 children, and the Dailas
Cowboys training camp in Thousand Caks,
Calif. Also, for a special, “Celebrate Texas,”
five towns In ksALTv's ADI were visited, with a
crew taking the satellite truck to various
schools and explaining the principles of satel-
lite newsgathering.

When the Healthtex clothing companies

“The fact that people know the
characters gives the sitcom an
advantage..” wuod

Wally, always Beaver’s confessor and protector, is still on the
job as his lawyer. Wally also married his high school
sweetheart, Mary Ellen Rogers, and has two kids of his own,
Kelly and Kevin Cleaver.
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closed their three plants in Maine, thousands
were put out of work and wame-Tv Portland,
Me., jumped on the story. Coverage included
live shots from the plant the day it was closed.
The station stayed with the human story after
the initial shock wore off. It tracked workers
through their lobbying efforts 1o keep the
plants open, and traveled with them to solidar-
ity rallies around the country The station fol-
lowed the workers through retraining and new
jobs, and revisited them several months later
at a covered dish supper at which some work-
ers got the severance pay the courts had
forced the company to give them,

Summer gave the news crew a chance to
get out of doors. Each Friday, the 6 p.m. news
was anchored live from a different area festi-
val. Using terrestrial microwave, the news trav-
elled to August, Naples, Yarmouth and Rock-
land, all Maine. When the aircraft carrier John
F. Kennedy called on the port of Portland, the
Friday news was anchored from the deck of
the *world’s largest conventionally powered"
carrier. A reporter-photographer crew that had
spent three days on the ship provided features
for the broadcast.

O

When tornado sirens sounded, Wcco-v Min-
neapolis began airing weather alerts, and
within 20 minutes had live footage of the de-
struction. After the tornadoes, 14 inches of rain
fell on the city over the next eight hours. In
addition to prime time live five-minute updates
throughout the night, the station's 10 p.m.
news was extended. An hour special followed
at midnight, and another the next morning at 6
a.m., aterting drivers to closed streets.

o

The Outlet department store in Providence,
R.l. burned down on Oct. 16, 1987. The burn-
ing building was 50 feet from the studios of
wJaR-TV, and had once been home to the sta-
tion. WuaR.Tv was faced with the dual task of
covering the biggest fire ever to hit downtown
Providence and protecting its facilities and of-
fices. The story broke on the station's 6:30 a.m
news after a security guard at the station first
spotted smoke from the top floor of the build-
ing. The station aired continuous live cut-ins
throughout the morning. To further document
the fire, the station hard-lined a camera ¢n the
roof, from which vantage it captured what from
other angles appeared to be an explosion, but
was actually the collapse of the store’s roof,
which forced smoke viclently out the upper
floor windows. There were camera crews on
all four sides of the building, plus aerials from
the station helicopter. The 6 p.m. news was
expanded from a half hour t6 an hour. There
were multiple packages, including a report on
the fire, a live interview with the fire chief, a
profile of some of the firemen and a history of
the building.

This year was an election year, with ail the
major statewide offices on the block. WJaR-Tv
covered the election from poll to poll, having
worked out a “unique” relationship with the
Providence Journal Bulletin whereby the sta-
tion "plugged into” its computer for election
returns. In_ exchange the station gave the pa-
per the results of its exit polls. The station also
rented two production vans for election night,

gl 4

Moncommarcial wiersrmn Muncle, Ind., lfcensed (o Ball State University, debuted ils daily
newscasl cn May 4, operating from twa alg fomes donaled by the Ball Foundation: Using

e siudios [ong in-the living room dor productian and the ather in the pador for the news
sef), the program lealures a sis-minuie spot news segment covering state and local
stories, an in-depth exammalion of a top story of the day, & daily special leatura focusing
an =ast central Indiang; sports and wealhar and & daily informaton segment. [(Wikes
production swiiching is dong from the dining room and master condrol §5 in he kilchen,

=oiling is gona in 2 bedroom.)

I place of commercial breaks nside the news, the noncommercial slation Birs shoek
riarke]. cammodilities and “stale headlines” fealures wath chryer graphics and audio carnd
hoallow aurseves Hime o Dreathe and to check cur Bme situaton,” acconding to wess

program manager, Fobarl B Smilh

Due to Smited fingnces, the statian Bas had to depend on donations ang creative use of
materials o run the brogdcast, For example. the slation’s window graphics ane creatod by
projectsg a carouss dissalee und anfe & wal and then shooting that with 2 shedic camerna
since - he slation coes nol have the specisl eflects ecwipment to ganerate . Friends of
Smith provicad anginal music for the cpening at “neasy no cesl” Smith said, sdding that
slaf members Fave become multi-talerted, learing how 1o shaal. edit and produce for @

news iormal

stationing one each at Republican and Demo-
cratic headquarters.

o

During the flooding that affected most of the
state, kruL-tv Tulsa, Okla., stayed on the air
24 hours a day for almost a week to keep view-
ers up to date. During one two-dlay period,
there were cut-ins featuring extensive helicop-
ter footage and four remote reports every 20
minutes.

During the controvery over the Oral Roberts
fund-raising appeal, the station devoted its en-
tire 6 p.m. newscast to the subject and the
possible repercussions on televangelism.

m]

When a grain elevator fire caused the evacua-
tion of homes and businesses, Krom-Tv Fort
Smith, Ark., was the first on the scene, and for
16 consecutive hours provided live coverage
from the air and a sateliite truck.

When anchor-producer Elizabeth  Alex
learned of a planned drug bust, she was on
the scene for exclusive video of the sting oper-
ation, which turned out to involve one of the
largest businesses in the area.

Reporter Luanne Stuart received an Associ-
ated Press first place in spot news for her cov-
erage of the cause and effects of a devastat-
ing local flood.

o

Wez-Tv Boston said it was the first station with
a live cut-in of the crash of a small plane carry-
ing cargo into a home in a Boston neighbor-
hood. The accident, just four miles from Logan
airport, claimed the life of the pilot and injured
three residents. The station fed live reports
from the scene all day long and coverage in-
cluded reports on the accident, the cause and
neighborhood reaction.

The worst flocding in 50 years hit New Eng-
land in April with parts of Maine, New Hamp-
shire and Massachusetts being declared fed-
eral disaster areas. WBz-Tv sent a team of
reporters and camera crews to Maine and Ver-
mont and also reported live from New Hamp-
shire, western Massachusetts and several lo-
cations in eastern Massachusetts.

WBz-Tv had been working for a day and a
half on a story on the Seabrook Nuclear Power
plant when the Nuclear Regulatory Commis-
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sion denied the plant permission to begin low-
power testing. The station acted quickly, with
live reports from Washington on the decision
and live coverage from New Hampshire with
background on the plant and local reaction.

a

On Aug. 31, thunder storms started more than
600 brush fires in the forests of southwest Or-
egon. The QOregon economy, heavily depen-
dent on timber, and area homes, were in dan-
ger. Kew-Tv Portland, Ore., sent three crews
to the area. A fourth crew was sent to Seattle
for a piece on how the fires were used for
nuclear winter research, and a fifth prepared a
story on past fires and reforestation tech-
niques. The station presented a 40-minute
special on the fire, with anchor Tracy Barry in
Portland and ancher Pete Schulberg reporting
live from the fire scene—250 miles away—via
a satellite newsgathering truck. The program
also included a live interview with a spokes-
man at the Unified Fire Command Headquar-
ters in the state capital at Salem.

Portland Mayor Bud Clark dismissed the
city's police chief early one morning. By 10
am., a new chief had been named, making
the third chief in eight months. The station cov-
ered the event on its 5 p.m. newscast, plus a
half-hour prime time special, Conflict in City
Hall, which included an exclusive interview
with the mayor, the facts of the firings and reac-
tion from police officers, their union, city offi-
cials and backers of a Clark recall effort.

o

When a bridge on the New York State Thruway
collapsed in April kiling 10 people, WTEN(TV)
Albany, N.Y. was the first to interrupt regular
programing with aerial video of the disaster.

Wren provided dramatic and exclusive cov-
erage of a rooftop sniper who went on a night-
long spree. Photographer Marty Miller and re-
porter Doug Myers risked injury as they
provided the only on-the-scene report of the
incident, which claimed three lives.

In early October, a freak snowstorm
dumped as much as 20 inches of snow in the
Albany area. Hundreds of thousands of
homes were withou! power or heat. Operating
on emergency power, WTEN was on the air with
emergency bulletins and weather updates
that continued throughout the day and night,



expanding its early newscast to an hour and
its late newscast to 50 minutes to accommo-

date the increased news load. The station con- “It’s gee’ l'eally kinda neat—

tinued its coverage the next day with regular §
updates, and added an extra newscast at 5:30 even th()ugh that Creep Eddle
p.m. A week later, the station presented a doc- -
umentary, The Snows of October. HaSRell iS Sti]]. ar Olllld and Junk

o like that..”” (hicago Tribune

On the evening of July 15, a grass fire burned
out of control in suburban Spokane, eventual-
ly consuming 22 homes. A crew from KXLY-Tv
there was first on the scene of the fire (their
video was later used by investigators to help
pinpoint the cause of the fire), and had live
reports on the 5 p.m. newscast cut-ins
throughout the evening and live and taped re-
ports during an expanded 11 p.m. news. The
station used five reporters, six photographers
and two live units. The station aired traffic
warnings, calls for volunteer air and referred
callers to appropriate agencies for help. Fol-
lowing the fire, the station aired stories about
the controversy over the start of the fire, the
plight of the victims and questions of safety.
The station received requests for dubs of its
stories for use by fire prevention agencies.

Ll

A plane crash at Yeager airport in Charleston,
W Va, was a test of Wowk-Tv Huntington, W.
Va.'s spol news capabilities. The fiery crash
late in the afternoon of March 5 killed four peo-
ple and closed the airpori. Photographer Emil
varney had to descend a steep embankment
to reach lhe crash site, while reporter John
Dickinson was sent to the airport. Photogra-
pher John Dickinson was also dispatched with
the station’s live-capability van. Minutes after
the van arrived, the station had a live cut-in on
the air (it had run a crawl immediately upon
learning of the crash). Some 15 minutes later
the station went live again with footage of the
crash site. Wowk-Tv had a complete repor,
with video and interviews. on the 6 p.m. news.

The world’s most obnoxious teenager is now the world’s
H most obnoxious husband and parent...with a son to match!

Meet Eddie’s son, Freddie Haskell!
Because of the impact of the PTL Club scan-
dal on the city—the complex is 12 miles south
of Charlotte, N.C.—Wsoc-tv has covered the
story closely, with, at times, as many as eight

reporters and three to four live shots per news- v‘ J_!
cast from various parts of the country.
WsocTv sports anchor, Harold Johnson, "7
was first 1o announce that Charlotte had . eave
moved from last to first on the list of teams
being considered for a National Basketball As- lt I Q
sociation expansicn franchise. Johnson broke .
the story two days before the NBA announced
it. The news team devoted many hours 1o the Beaverm
story as owner George Shinn travelled the - ’ ’
country negotiating for a franchise, which was

eventually acquired. -

To cover the Pope's visit to the U.S., wpevi-Ty
Philadelphia assigned reporter Cathy Gan-
dolfo to follow the Pontiff from his fanding in
Miami to his departure from Detroit. She fed
both live and taped pieces, and according to
the station, was the only local station to cover
Iiiehgiele pisiganislo Ry ERe el Los Angeles (213) 281-2600 New York (212) 956-2090 Midwest (319) 277-5406

Another breaking story that wevi-Tv went a ©1987 Hal Roach Studios Inc. All Rights Reserved.
long way lo cover was the earthquake in
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Scuthern California. The story broke at 10:44
a.m. in Philadelphia; correspendent Nora Mu-
chanic took the next available flight and was
there in time to file live updates on the 11 p.m.
news

]

The North Carolina Associated Press first-
place award for spot news coverage went to
wNCTTV Greenville for its coverage of a major

school bus accident. The station also aired
special live coverage of the three-day Mid At-
lantic Farm Show, which included live morning
programs, news inserts and farm news at
noon and in the 6 o'clock report.

WCPO-TV's Minarcin (1) with Harvey

DISPATCHER: “"Got & problam..
[di ke to Enow why it tack
(Ambilatice[15 alght minu

Had teTaall fenglae i our

WUSA-TV [00ks at ambulance delays

T
WTVQ's fire story

The year in documentaries, investigations, series

In April, a hospital orderly named Donald Har-
vey confessed to killing a patient with cyanide
at Drake Memorial Hospital in Cincinnati. Au-
thorities treated it as an isolated case. Wcro-
Tv anchor Pat Minarcin, however, received a
phone call from a hospital staffer who indicat-
ed it was much more than that. The caller said
there had been many suspicious deaths in the
ward where Harvey worked.

Minarcin and executive producer Ed Wilson
spent the next 22 months talking with hospital
employes, poring over hundreds of pages of
documents and talking with hospital officials.
A forensics expert was flown in from New York
to check medical information. Medical authori-
ties across the country were interviewed via
satellite. Commercials were dropped from the
6-6:30 p.m. news block so the program would
air uninterrupted.

On June 23, the station aired its findings in a
one-half hour report about deaths at Drake
hospital. Following the report, county commis-
sioners demanded an investigation of the
county-run hospital.

After the story broke, wcpo-Tv stayed on it
with daily coverage. The investigation spread
to the local veteran’s administration hospital,
where Harvey claimed to have killed 17 pa-
tients, and to a hospital in Southern Kentucky
where he claimed to have killed 13. When Har-
vey confessed to the additional murders, re-
porter Cyndee Benson broke the story.

A grand jury interviewed hospital staff, ex-
humed bedies and indicted Harvey for 25 mur-
ders in Cincinnati, and most recently for nine
murders in Kentucky He is currently serving
three consecutive life sentences. Shortly after
Harvey was sentenced, Minarcin got an exclu-
sive interview with him.

Executive producer Ed Wilson said that
though the station has been credited with the
story, "it couldn't have happened without some
very courageous staffers at Drake hospital”
who came forward with information. Their
faces and voices were camouflaged by digital
and audio effects, but, says Wilson, "They took
the chance. They brought Donald Harvey to
justice.”

(w}

Wusa-Tv Washington has conducted a num-
ber of investigations in the past 15 months,
garnering national attention. One story in par-
ticular was "D.C. Probe," in which investiga-
tive reporter Mark Feldstein revealed that Ka-
ren Johnson, a former D.C. government
employe, told prosecutors she had supplied
the city's mayor with cocaine and then accept-
ed hush money Feldstein also obtained pri-
vate papers detailing the mayor's alleged sex-
ual relationship with the convicted cocaine
dealer. The mayor responded to the charges
live during the station's newscast. Among the
other stories the station broke surrounding the
investigation: a prominent local attorney was
tied to the hush money; some of the mayor's
aides were under investigation, and a woman
who claimed to have first-hand knowledge of
an intimate relationship between the mayor
and Johnson was cooperating in a federal cor-
ruption probe.

Reporter Bruce Johnson's investigation into
the "unacceptable" delay of a D.C. ambu-
lance in responding to a call (the subject of the
call later died of a heart attack) may have
prompted the D.C. fire department’s own in-
vestigation. By using Freedom of Information
Act Reqguests, Johnson obtained copies of
conversations between ambulance dispatch-
er and caller and emergency crew. A day after
Johnson aired excerpts of the conversations,
the Fired Department began its own inguiry.
The Washington Post and Washington Times
newspapers credited wusa-Tv with the exclu-
sive information.

On the documentary side, wusa-Tv pro-
duced a variety of programs. The one with the
most impact was a three-part series ¢on the
Constitution, “Searching for Justice: Three
American Stories.” In the series, Supreme
Court Justice Thurgood Marshall spoke can-
didly with journalist Cart Rowan on current so-
cial issues, unusual for a sitting justice. The
series looked at three major areas: capital
punishment, abortion and segregation. The
segment on abortion yielded a newsmaking
disclosure: Jane Roe, of the Roe vs. Wade land-
mark abortion case, revealed for the first time
publicly that the pregnancy that she sought to

Broadcasting Nov 16 1987

terminate was not the result of a rape, as she
had claimed at the time.

[w]

Wre-Tv Washington launched an investiga-
tion into the city's ambulance service and
problems with its 911 dispatch system. Acci-
dent victims began calling the station when
they didn't get an adequate response from
911. And on more than one occasion, the
Channel 4 news crew arrived on the scene
before the ambulance.

The station also managed to secure two ex-
clusive interviews during the year that were
picked up by the wire services and widely
quoted by publications such as The Washing-
ton Post and Time Magazine. The first of these
was with Mayor Marion Barry's wife, Effi Barry,
after allegations that her husband had given
her a fur coat paid for out of the Mayor's cere-
monial fund. One month later, Susan Martin
Cooke, 31, wife of Redskins owner, Jack Kent
Cooke, 74, talked about her husband, their
recent marriage and the expected arrival of
their first child. Both interviews were conduct-
ed by anchor-reporter Barbara Harrison.

(w}

Bob Hensley, reporter with wtvarrv) Lexing-
ton, Ky., broke the story of the Ford Econoline
ambulances that were catching fire because
of a faulty gas line. Hensely produced several
stories on the subject. Some two hours after
the first story aired, an ambulance caught fire
at a nursing home in Lexington. Fortunately, no
one was hurt.

()

KmcH-Tv Denver investigative reporter Dave
Minshall reported on the dangers ¢f fire in Ford
panel vans frequently used to transport skiers
to and from local resorts, as well as for ambu-
lances. Minshall explained the design flaw in
the gas tanks, which were Iocated so close to
the exhaust system that the gas was boailing
over and igniting. His reports contributed to a
nationwide recall of the vehicies by the manu-
facturer.

(w]



Kmovitv) St. Louis reporter Ellen Jaffe re-
ceived tips from Chrysler empioyes at the Fen-
ton, Mo., plant that odometers were being dis-
connected on test cars, then driven on long
rips by Chrysler department heads. Chrysler
acknowledged having such a program, say-
ing that it helped insure quality.

Eight months after Jaffe broke the story in St
Louis, the U.S. Attorney's office indicted
Chrysler and two top executives on charges of
mail fraud, odometer fraud and wire fraud.
Eventually, 60,000 consumers were given war-
ranty extensions, 40 customers offered new
cars and national ads were published explain-
ing the corrective actions.

Investigative reporter Matt Meagher and
photographer Scott Thomas spent several
nights staking out Sauget, lll., nightclubs that
had received repeated complaints about
drunk drivers. Using low light photography
techniques, the station photographed patrons
“staggering” from the bars and “careening”
from the parking lot, all in view of Sauget po-
lice officers on security duty at the clubs, The |-
team traced the ownership of the nighiclubs to
relatives of the mayor and chief of police. The
result was a crackdown on drunk drivers.

New to the kmov newscast this year is a
nightly three-minute business report that fea-
tures, among other things, an exclusive com-
puterized stock index and a segment in coo-
peration with the St Louis Business Jowrnal
that provides viewers on Fridays a glimpse of
the Jowurnal's Monday slories.

m]

Kytv(tvy Sringfield, Mo., set oul to explore the
amount and types of drug trafficking in the
Ozark hills. Reporters Tony Beason and Den-
nis Graves and photographer-producer Don
Cadoretle each spent two months talking with
drug dealers, undercover agents, users and
other victims of the illicit drug trade. Cadorette
accompanied undercover narcotics agent on
busts. The news team also talked with the fam-
ilies of convicted drug pushers. The station
developed its own graphic and commissioned
a local musician to write a musical "bed” for
the resulting two series and documentary re-
sulting from the investigation. All the pieces
were "umbrellaed” under the title, Wasted. The
two series ran, one at 6 p.m., the other at 10
p.m., for a week. On the Saturday following the
series, a half-hour documentary was aired.

The documentary was distributed to area
schools and copies were requested by local
law enforcement agencies.

-

Oregon enjoys a sister state relationship with
China's Fujian province. Last February, KGw-Tv
Portland sent reporter John Tuttle, photogra-
pher Kevin Felts and producer Malt Shelley to
the country. The result of their month-long trip
was a fourteen-part series and a one-hour
documentary that focused on the bond be-
tween the two states. Topics covered included
the Westernization of the East, economic busi-
ness ties; profiles of chinese workers, peas-
ants and the new capitalists; the role of televi-
sion, and the experience of Oregonians in
China. The station began arranging with the
Chinese government for the trip two years in
advance.

A new immigration law was to have pro-

“There’s more to ‘The New Beaver’
than nostalgia®’ The Detroit News

June Cleaver was always the model homemaker. Now she’s
a city councilwoman and a grandmother serving milk and
cookies to a new generation of Cleavers!

7 ‘Leave
It To
Beaver

Minimum 85 laugh-filled half hours
of family entertainment available
for Fall ’88 or Fall ’89.

Los Angeles (213) 281-2600 New York (212)956-2090 Midwest (319) 277-5406

Produced by Universal Pay TV Programming, Inc.
©1987 Hal Roach Studios Inc. All Rights Reserved.
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NEWSFEED
Raises
My Ratings
And Lowers My
Blood Pressure.

“As anewsdirector, it's my number one nightmare. It's 4:40 p.m. and my top
local storyis breaking athousand miles away. There's notime for my newsteam
or truck to reach the scene. My viewers are counting on coverage.

“Instead of reaching for the aspirin, | reach for the phone: 1-800-922-NEWS.
That's the toll-free number for The NEWSFEED Network. They'll get my impor-
tantstory. Now | can starttorelax. As amemberof The NEWSFEED Network, I'm
part of one of the top television news gathering organizations in the world.

“But it's not just those special things they deliver. Day in and day out it's
breaking news -- from all over -- sports highlights, weather footage, series and
features that | can't get anywhere else. They have a Washington bureau to go
aftertop national stories andthey'lleven get me a ‘react’ frommy Congressmen!

“All day long they tell me what's going on, what's being covered and when it'll
be satellited back to me. When | have a special request or a special need, they
take care of it and deliver my story in time for air.

“The folks at Group W invented satellite news gathering and created The
NEWSFEED Network over six years ago. They've beentheindustry leaders ever
since. That's why | call them, and that's why | stick with them. Because | know
that when there’s something | need to win my ratings war, The NEWSFEED
Network will be there.

“So even if every day isn't a picnic in my newsroom, I've got peace of mind
knowing that I'll get what | want -- when | need it. | just call The NEWSFEED
Network at 1-800-922-NEWS. You should call them too!”

NEWSFEED Gow  a
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found impact on agriculture in the Northwest.
Kew-Tv sent reporter Scott Miller and photogra-
pher Terry Renteria to Mexico for a five-part
senes that looked at how the bill would affect
lives on both sides of the border. Oregon farm-
ers claimed that being able to hire only legal
workers would drastically reduce the number
of potential employes and that a reduction of

~workers would cause their creps to rot in the

field. The series also examined the impact of
migration on the Mexican family, the role of the
church in protecting illegals and the exploita-
tion of illegals by farmers.

In two hours of prime time programing, KGw:
Tv aired an hour documentary, Asylum in the
Streets, followed by an hourlong discussion,
both focusing on the world of the chronically
mentally ill.

[m}

Last fall, PBS aired a controversial nine-part
series, The Africans, which was denounced
by some conservative groups as “Pro-marxist
and anti-Western.” In December of 1986, non-
commercial ksvu-tv Provo, Utah, presented
The Africans: Other Voices, a documentary in
a news magazine format. It included a report
on how the PBS project was formulated and a
discussion with critics and advocates of the
series. The program, which began as a local
one-hour special produced almost entirely by
students, was picked up by PBS and cleared
in approximately 60 markets.

[m}

"We the Jury" according to wcve-Tv Boston,
was the first ever behind-the-scenes look at a
sequestered jury The prime time documen-
tary was reported by David Ropeik, believed
by the station to be the first journalist permitted
to "cover” a sequestered jury The special pro-
filed—from selection to verdict—the 16 jurors
chosen to hear the case of Paul Dunn, a Mas-
sachuselts man accused of killing his preg-
nant wife. Ropeik began work on the program
more than three years ago, when he ap-
proached judge Thomas Morse, chief justice
of the Massachusetts Supreme Court, with a
request to cover a sequestered jury Morse
agreed, and Ropeik gained permission from
all parties, including the defendent, to cover
the jury.

Bitter Endings was a weve-Tv documentary
on the condition of nursing home care in Mas-
sachusetts. The special, hosted by Mike Barni-
cle, addressed the issues of nursing care and
cost, access 10 nursing homes, nursing home
management and alternatives to nursing

home care. Among the alternatives to private

WCVB-TV's view from Bridgewater

by

nursing home care highlighted were life care
communities, home care and community-
based care and nonprofit homes.

In an exclusive five-part series, reporter Ron
Allen took television cameras inside
Bridgewater for the first extensive look in two
decades at the state hospital for the criminally
insane. The news team was permitted virtually
free access to the facility and spent many
hours interviewing patients, corrections offi-
cers and doctors.

a

Convicted killer Charles Manson is permitted to
do one interview every three months. For one of
those interviews, he chose to talk to Kces-Tv
Los Angeles last March. The station wanted to
focus on the question of his sanity, since Man-
son was trying to be transferred to a psychiatric
hospital. Another news hook for the story was
that 1987 is the 20th anniversary of the formation
of the Manson family. The interview lasted sever-
al hours, during which Manson "talked aggres-
sively, often incoherently, about his trial and life
in prison.” He also told the reporter, Bill Stout,
that there were more killings to take place and
that the “family” was recruiting more members.
According to kcBs-Ty the interview indicated
"he should not be paroled nor transferred to a
lesser facility."

0

In March 1987, wrse(tv) Hartford, Conn., in-
vestigative reporter Jeffrey Cole broke the sto-
ry behind the resignation of a local high school
teacher, Wayne Johnson. Cole uncovered that
allegations of sexual involvement with stu-
dents were behind Johnson's leaving. In talk-
ing to other teachers, he learmed that there
had been earlier rumors of sexual impropriety
and that Johnson had openly dated a high
school student, married the 17-year-old when
she graduated and then divorced her four
months later. Cole talked to the student whose
claim of involvement with Johnson since she
was 13 led to his being asked to resign by the
superintendent of schools. Cole’s story also
pointed out that what the superintendent was
not required to do by law was report the inci-
dent to the state Department of Education or to
law enforcement officials. This left Johnson's
teaching certification intact. After reporting
the incident, Cole began examining those
DOE policies. Cole then brought the case to
the DOE and the state's attorney. The educa-
tion department investigated Johnson and
recommended that his teaching license be re-
voked. The state’s attorney also began an in-
vestigation. Two weeks later, Johnson was ar-
rested on 61 sex offense charges. In addition,

KCBS-TV's Stout with Manson
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the state’s attorney also called for an immedi-
ate streamlining of the system for reporting
improprieties and criminal offenses by teach-
ers both tc the DOE and to law enforcement
officials. There is currently legislation pending
that would mandate that school officials take
action on such incidents immediately and re-
port them to the proper authorities. (Johnson is
currently in pre-trial negotiations with the state
and Cole is continuing follow-up reports.)

(w]

In an area housing three major military bases,
civil defense is an important issue. “Prime Tar-
get" was a three-part investigation by KTIE-Tv
Oxnard, Calif., intc the past, present and fu-
ture of local civil defense plans. The first part
of the series traced the history of civil defense
from "duck and cover” mania to current scaled
down plans. The second installment, Blue-
print for Disaster, outlined emergency plans
step by step, as they are proposed to unfold
after a limited nuclear exchange. The last part,
Shelter from the Storm, showed ways individ-
uals have prepared for nuclear catastrophe.

The purpose of the specials, said the sta-
tion, was to confront viewers with their respon-
sibilities in the face of a nuclear age.

[m]

Wwmaa-1v Chicago reporter Peter Karl and pro-
ducers Doug Longhini, Katy Smyser and Mar-
sha Bartel broke the story that the city deliber-
ately witheld information critical to the health of
area children. The team revealed that may
area parks tested by the state had high, and in
some cases, dangerously high levels of lead.
Further, they found, the state had never in-
formed parents of the problem, or potential
hazards. The station immediately broadcast a
list of contaminated parks. Six months later,
the station decided to see if anything had
been done to correct the problem. While no
clean-up action has been taken, the station
found that the lllinois EPA had applied for mon-
ey from the EPA Superfund, declaring six Chi-
cago parks hazardous waste sites because of
high levels of lead contamination. The on-
going reports also revealed that the city was
using outdated testing procedures when
screening children for lead poisoning.

Public outcry following the series forced the
city to change its testing procedures, and the
City created a Lead Task Force to examine the
problem.

In the documentary Wings of Eagles: Has
Our Luck Run Out, science and aviation spe-
cialist Jim Tilmon and producer Mike Wright

A day in the park for WMAQ-TV



iooked at airline safety, talking to pilots. air traf-
fic controllers, FAA management and aviation
experts. They also highlignted some “star-
tling" statistics of pilot errors, controlier mis-
takes and equipment failures.

Phone solicitation is big business in Arizona
and the state has few laws lo protect the pub-
lic. Ktsp-Tv Phoenix reporter William Ladeun-
esse took jobs at five different phone "boiler
rooms” to research the topic for a five-part
series on "Phoney Money” Hidden camera
footage showed organizations soliciting mon-
ey for charities that actually only lines the
pockets of the company. The series revealed
names and companies to be wary of, and La-
Jeunesse outlined how to deal with lelephone
solicitors and how to tell whether they are le-
gitimate.

The station produced a one-hour special
that divided its time between Supreme Court
Justice Sandra Day O'Connor and humorist
Erma Bombeck, interviewing the two on their
activities and ambitions.

WEEK-Tv Emporia, lll., combined live, tape
and graphics (o produce a trio of prime time
specials.

The first, American Dreamers, was a half
hour telling the stories of three local entrepre-
neurs who had battled to stay in business dur-
ing the city’s near depression. The central lli-
nois economy had bottomed out, and a station
survey showed viewers were ready for some
upbeat stories on the anticipated recovery.

picture-perfect market, too.

BE A BIG FISH
l’ BEAM
¢ 1COMMUNICATIONS

A% WDAM-TY, NBC, Laurel/Haltiesburg, MS
NBC KYEL-TV, NBC, Yuma, AZ/EI Centro, CA

@ WCFT-TV, CBS, Tuscaloosa, AL

1987 Beam Communications Corp.

person. By 1990. Total Retail Sales in Laurel/Hattiesburg are projected
to rise 52%, outspending projected Total Retail Sales increases i
Mississippi, the East South Central Region and the entire United States,
proving that Laurel/Hattiesburg is truly a video marketer's mecca,

WDAM-TV DOMINATES THE MARKET.

We're the #1 station Sign-on to sign-off. We have the facts, figures
and programming, including the #1 news in the nation, to
help make your sales rate higher in the Southeast's

WPBN- TV/WTOM -TV, NBC, Traverse City/Cadillac, Cheboygan, Ml

Source: 1886 Survey of Buying Power
February 1987, Neilson

Next, Memorial Day brought nearly 10,000 vet-
erans to lhe area for a “welcome home" pa-
rade targeted in particular to Vielnam veter-
ans. Some 60,000 people were on hand for the
tribute. Week-Tv assigned three-quarters of its
20 member staff to cover the parade and its
planning, and to develop sidebars on relevant
issues such as women vels, MIAs and the dis-
abled. The result—10 hours of video, six side-
bars and graphics—yielded a one-hour docu-
mentary, Lest We forget, by producers Lonnie
Hartley and Tom Mclintyre.

on July 29, 50 runners started from Mem-
phis en route to Peoria for the fifth annual Run
for St. Jude. to benefit the hospilals that treat
childhood cancer. Sports anchor Lee Hall look
a hand-held camera along for a short series
that turned into a half-hour documentary on
the runners and the children they were running
for, During a six-hour telethon for the hospitals,
viewers pledged over one half million doliars,
a 40% increase over the previous year.

Combine over 7,800 miles, 10,200 person-
hours, 70-plus hours of satellite tme, $34,000
in transponder time, 360 hours of videotape
and over 40 miles of cable; That is the recipe
for Heart of Ohio on wens-Tv Columbus, a se-
ries of half-hour live newscasts—more than
125 ot them-—from different locations through-
out Ohie.

A staff of 10 works on each day's newscast
from venues as varied as a canal boats, muse-
ums, ball parks, festivals, monuments and
race tracks. With the exception of a 90-second
news wrap-up. all the programs air without a

WHYBE A LITTLE FISH
INABIG POND"

TV, VCR AND TAPE SALES EARN HIGH RATINGS
IN LAUREL/ HATTIESBURG.

Laurel/Hattiesburg, Mississippi outspends Buffalo, New York, the 35th
ranked HH AD! in the United States, for TV, VCR and Tape sales-per-

script. For far-flung locations, the station uses
its Skybeam mobile sateliite truck. Closer to
home, a microwave signal is employed, while
using the truck as a production center and
anotner truck for editing work. Heart of Ohio
uses no sets, with the co-anchors, Dave Kay-
lor and Dana lyler, interviewing people, ex-
ploring interesting locations and introducing
feature pieces. The co-anchors each put to-
gether a package for the broadcast, as does a
reporter, trying to work a day in advance. The
field producer plans stories, scouts locations
and makes travel arrangements. Originally,
wbns-Tv planned to air the special broadcasts
from April 27 to May 22, but viewer response
was "enormous,” and the broadcasts were ex-
tended for another five months.

Teachers have requested copies of the pro-
gram that dealt with state history and local
chambers of commerce have received copies
for use in promoting their cities.

The program has also featured live news
segments from beyond Ohio. Those include
segments from Seatlle about a chiid undergo-
ing a life-saving operation; from Atianta to cov-
er the Ohio State Buckeyes in the NCAA bas-
ketball championships and Salt Lake city for
preparations for a Children's hospital telethon

Dave Stanton provides special reports, Phil
Paulin is director and photographer, Duff Lind-
say is field producer-photographer, Joyce Bel-
monte is producer and Dan Black is engineer.

In 1973, a jury in Tampa, Fla., convicted Joe
Green Brown of murder, based largely on the
testimony of a coc-detendant. Brown spent 14
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years on death row, including coming within
24 hours of execution

Wrsp-Tv St. Petersburg, Fla., investigated
the evidence and testimony against Brown
and, while engaged in that study, learned from
the prosecutor that Brown was about to be
released because the co-defendant had
changed his story and there was no other evi-

rAcrion NEWS

I

fi,";

WTSP-TV's John Wilson with Brown

dence connecting Brown to the murder. Wrse-
v broke the story on its 6 p.m. newscast and
had live coverage as Brown walked out of pris-
on a free man. The story was picked up by
major newspapers and the networks and sev-
eral months later was the subject of a piece on
ABC's 20/20.

The station's "Diagnosis: Deception” was a
three-part investigation into the muliti-million
dollar problem of insurance fraud. Healthline
reporter Michael Salort, photographer Gene
Yagle and researcher Julia Jackson discov-
ered that Florida had a "national fraud squad,”
made up of investigators from the nation's in-
surance companies. The squad identifies and
have arrests doctors who are falsifying insur-
ance claims to get payments. The report re-
vealed that this was the first operation of its
kind in the country. The report als¢ looked at
some of the doctors who were the early targets
of the crackdown.

o

California North is produced by the program-
ing department at independent kFrv.Tv Santa
Rosa, Calif., but many of its segments air on
the station’s newscasts as well, and news sto-
ries are expanded to become features on Cali-
Jfornia North.

A segment called "Welcome Home" earned
a Gabriel award, among many others. The sto-
ry began as a "routine” feature on the Moving
Wall, a scale model of the Vietnam Veterans
memorial in Washington that has been on dis-
play in various cities around the country. "Wel-
come Home"s producer took it beyond the
routine. He tracked down and reunited three
veterans who had thought each other killed in
the Vietnam war. "Welcome Home" document-
ed their reunion at the memorial in Washing-
ton.

Other segments have included ones on a
company that trains dogs as companions for
people with disabilities, area people with mus-
cular dystrophy and on the California wine
country of Sonoma and Napa.

u]

It was a year of travel for wwLe-Tv Springfield,
Mass. In November, station management de-

-3 o1

cided it would be a good idea to show viewers
facing a long New England winter how the
other half lived, so a 10-person crew was sent
to Hawaii, including engineers, producers, tal-
ent and news teams, to produce the news live
via satellite from Honclulu. The station deliv-
ered its one-hour news block from 5:30 p.m. to
6:30 p.m. and its 11 p.m. news from the balco-
ny of the llikai Hotel. Reporters back in Spring-
field covered local and regional news, then
sent their stories to Hawaii via FAX machines.
On Nov. 11 (Veteran's Day), the news team vis-
ited the U.S.S. Arizona and Pearl Harbor.

Then, in March, a crew was sent to Ireland to
capture the flavor of that country as St. Pa-
trick's Day approached. They contacted sev-
eral area families with relatives in Irefand and
tried to touch base with them. The pieces
served as an appropriate preamble to the sta-
tion's four-hour coverage of the Holyoke St.
Patrick's Day Parade.

The station was on the road again in May
"Celebrating New England” by traveling to Ver-
mont, New York, New Hampshire and Con-
necticut to originate newscasts from varicus
venues.

u]

An FBI shooting that left two FBI agents and
two suspects dead and several people
wounded was the subject of a news special on
wsvN-Tv Miami. The special included tape re-
cordings of the FBI agents as they prepared to
stop the suspects, as well as an exclusive
tape recording of one of the suspects as he
gave a layman's sermon at a Iocal church. De-
bra Juarez West produced the report, which
was edited by photographer Phil Zarowny.

Reporter Brian Cabell and photographer
Henry Cardenas traveled by jeep, plane, dug-
out canoe and foot to a contra camp at the
Nicaragua-Honduras border for a report on
the war there.

On the investigative side, the station aired a
series that examined how illegal drugs are
smuggled into the country. Reporter Robert
Gilmartin  and photographer Ken Tolliver
chased drug running planes with the Coast
Guard and Drug Enforcement Administration
trackers.

"Family Ties” documented illegal activites
by organized crime figures. Reporter Ralph
Page and photographer Kevin Roark spent
more than six months watching an undercover
police officer make deals for stolen property
with suspects. Twelve underworld figures
were eventually arrested and indicted.

“Juvenile Guards" detailed illegal activities
of detention guards. Photographers Dale West
and Roark documented guards trying to en-
courage youths to steal cars and car parts. As
a result, three guards were arrested and an-
other disciplined.

u]

In September 1987, wrowtv Steubenvilie,
Ohio, sent a two-man news team to Osaka,
Japan, to report on a cooperative steelmaking
venture between Wheeling-Pittsburgh Steel
and the Japanese. The resuit was a five-part
series, a documentary and a six-week series
about a steelworker who was being retrained
in Japan to operate a steel mill in the Ohio
Valley.

o
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In November 1986, weav-Tv Green Bay, Wis.,
investigated the death of two migrant farm
workers who died of carbon monoxide poison-
ing—they had tried to heat their trailer with a
charcoal grill. The station's reporter discov-
ered that the gas company had turned off their
gas two days earlier despite a state moratori-
um on utility turnoffs because of the cold
weather. The Wisconsin Public Service Com-
mission was alerted and launched its own in-
vestigation, which discovered there were seri-
ous breakdowns in its management, training
and education of employes regarding cold
weather service disconnections. As a result of
the report and subseguent investigation, the
gas company instituted training programs.
The deaths are currently under investigation
by the state Attorney General's office.

u]

WwL-Tv New Orleans has expanded its news
coverage by more than 30% over the past
year-plus. The one-hour morning news has
been expanded to two hours, a noon Saturday
newscast added and a once-a-month news
magazine created for Sunday nights.

The new morning show required revamping
the format from a news and weather lead-in to
the CBS Morning News to a two-hour self-con-
tained news and entertainment program {the
Morning News was dropped). In the new pro-
gram, an average of five guests discuss news,
health, business, community events and lei-
sure activities. The program also showcases
two New Orleans staples, food and music, pro-
viding a stage for local musicians and ¢ooking
segments with new recipes and guest chefs.

For the month of May, the program went on
the road every Friday to explore the state's
culture and history first hand. A different neigh-
boring town and its people became the focus
of each show. Although the locations were all
within 40 mites of the City, the earliness of the
newscast meant the production crew had to
set up Thursday nights. The work paid off, with
the second hour of the program garnering a
39 share to a 23 for Today and a 12 for Good
Morning, America.

The noon Saturday newscast was an adven-
ture, said the station, exploring the “unex-
plored space between 'kid vid' and the after-
noon sports.” A cover story explores the
week’s top local story, followed by an interview
with a guest to lend a new perspective to the
event. There are alsc movie reviews, a local
financial consultant with tips on money man-
agement and an outdoor feature.

The Sunday evening program, Bill Elder's
Journal, features the investigative reporter in
search of the unusual story Examples range
from the "wanton slaughter” of geese to the
exploration of the country's oldest operating
carousel.

u]

Team coverage was the technique employed
by wwwt(tv) Cincinnati in its coverage of the
closing of the General Motors plant in Nor-
wood, Ohio, which was throwing 5,000 people
out of work. During the weeks leading up to the
closing, the station produced a variety of re-
ports covering the event from many different
angles, among them the effects on white ccllar
as well as blue collar workers and the econom-
ic effects on local business. One story fea-



tured reporter Dave Robinson, who arranged
with the union to work on the assembily line for
a day to talk to some of the line workers and
get a feel for their jobs. That rapport came in
handy. On the day of the closing, management
barred news cameras. Robinson called the
union, and one of its members brought a VHS
camera into the plant and provided wuwT with
footage of the last day.

When two Veterans Administration Hospital
police guards decided toc "blow the whistle” on
the VA oolice chief, they contacted the FBI.
When they got no response, according to the
station, they contacted wwwi's Robinson. Rob-
inson’s investigation found patients and visi-
tors who were willing to go on camera with
their charges against the chief. Following the
two-part story, the FBI's interest was kindled,
Congress began an investigation and the
NBC Nightly News picked up the story. The
chief is still under investigation.

]

Radon is an odorless, tasteless and colorless
gas that results from the decay of uranium in
the ground. The potentially deadly gas in-
creases the risk of cancer to those exposed.
Wnev-Tv Boston consumer reporier Phyllis
Eliasberg first reported on possible radon dan-
gers in November 1986. The station received
some 13,000 letters of concern. Prompted by
that response, Eliasberg conducted a test—
for a six-part news series—that showed that
one of every three homes tested had “unnac-
ceptable” levels of radon gas. The series also
showed what one person has done to alleviate
the radon problem, and looked at possible

reasons for the high levels.
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WnNEV-Tv aired a documentary that looked at
the struggle of more than 400,000 Soviet Jews
to emigrate to the U.S. and Israel. Featured in
the program, Free to Hope, was exclusive foot-
age and interviews with Soviet Jews, plus pro-
files of three families. Also profited was Soviet
emigre Anatoly Scharansky. Shortly after the
program aired, Misha Fuchs-Rabinovich and
his family, who had been featured in the docu-
mentary, were granted permission to emigrate
after eight years of waiting. Following the do-
cumentary’s airing, the station showed the
names of Massachusetts-based organizations
working for the release of Soviet Jews.

Anchor Dave Wright was among a group of
journalists allowed into Iran. In "Dave Wright's
Journal: Inside Iran,” he took the viewer
through the streets of Tehran and to the battle-
ground where an estimated 30,000 Iranian
and lraqi soldiers have died. The special aired
in February in both the 6 pm. and 11 p.m.
news.

0

In a documentary that aired the day before
Thanksgiving, wRAL-Tv Raleigh, N.C., investi-
gated hunger and poverty in America and the
vicious cycle that seems o consume genera-
tion after generation of children. For Every
Fourth Child, Reporter Nina Szlosberg and
photographer Art Howard spent two years
with poor families in rural North Carolina, learn-
ing of their hopes, and the absence of hope. It
also took a look at welfare and food stamp
programs and talked to recipients about the
barriers to such aid. The investigation looked
at what community leaders are doing or not
doing to help, searching churches, schools
and community centers for programs de-
signed to meet the needs of the poor. In addi-
tion to the documentary, the station aired a
half-hour round table discussion immediately
following the program. The documentary re-
ceived an award from the RTNDA and a nation-
al AP award.

WRaAL-Tv sent anchor Bill Leslie and photog-
rapher Rick Armstrong to the North Carolina
mountains to track down some former moon-
shiners and relive the “good old days." They
found three who were willing to relate their
stories of making white lightning and avoiding
the revenuers. The series, “Still on the Hill."
won UPI state and regional awards and a copy
was requested by the FBI for its archives.

The state has been celebrating the 400th
anniversary of the Roancke voyages that re-
sulted in the colonization of the area. As part of
a reporter_exchange, the station sent week-
night anchor Charlie Gaddy to Plymouth, Eng-

land, to celebrate the trip from the other end.

His co-host was English (Television South
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West) anchor Jilly Carter. During his week in
England, Gaddy supplied three remotes for
the 6 p.m. news. Back in North Carolina, Televi-
sion South West anchor John Doyle spent two
weeks filing stories from wraL-Tv When the
celebration wrapped up in Manteo, N.C.,
Carter joined Gaddy there as co-host.

[}

Among the investigative reports prepared by
wBZ-Tv Boston were stories on: Boston's Car-
dinal Bernard Law (the station followed him to
Poland); South Africa; the victims of violent
crime; the plight of Massachusetts homeless;
black student activism; improper hazardous
waste removal; substance abuse; "hidden ad-
dictions" of nicotine, cocaine, alcohol and
food, and advertising's role in creating de-
mand for addictive products; AIDS (reported
from London on a British program to educate
the public about the disease), contamination
in drinking water, and problems in the time
sharing industry.

Wsz1v also produced documentaries on:
Tip O'Neill; great black women; Rose Kenne-
dy; the fight to clean up Boston harbor, AIDS
(an ongoing efforts that began in 1985; in 1987
the station aired more than 10 stories on the
disease, numerous PSAS, editorials and pro-
duced and distributed more than 200,000
copies of a brochure.}

[w}

Waz-Tv Baltimore decided to mount an in-
depth look at education in the state. It came up
with "Class,” a menth-long series of daily re-
ports in February. Each report examined prin-
cipals, school systems, teachers and parents.
The station ranged up and down the East
Coast looking for creative teaching ap-
proaches, with satellite reports from Tallahas-
see, Fla.; Hartford, Conn., and the Bronx, in
addition t¢ stories from the Baltimore area.
Each week had a theme. Early on, lengthy off-
camera interviews were conducted with area
school superintendents to find out their con-
cerns. Stories examined the pay structure and
-incentive programs to attract teachers. A side-
bar repcrt was alsc done from Virginia, where
that state's school system has decided to try
merit pay as one answer. "Class” received one
of 10 awards presented by the National Edu-
cation Association for the advancement of
learning through broadcasting.

Wuz-1v reporter Don Williams decided to find
out what it was like to be a street person and
spend four days and nights with the homeless.
He told his producer Isisara Bey and photog-
rapher Bob Bergschneider that he would go it
alone for the first two nights. He wanted to
survive the way the homeless survived—no
creature comforts; only what he carried in his
Army laundry bag. He also had to win the con-
fidence of those he would later talk to and he
couldn't do that with a camera shadowing his
every move.

On the third day his crew joined him. What
they found was a reporter who appeared fa-
tigued and dazed and highly emotional about
what had happened the past two days and
nights. The crew decided to make Williams as
much a part of the story as the homeless they
would ipterview: For the next twg days Williams
would continue his role as a homeless person
while getting a close look at the men and wom-

WJZ-TV's Williams as street person

en of the streets. He would find out how they
had gotten there, where they slept when they
weren't in the missions, where they got their
food and the danger for them on the streets.
The team produced two five-minute pieces. “A
Close-Up Lock at the Homeless" was award-
ed a National Unity Award for reporting on so-
cial issues and Maryland's Associated Press
award for best investigative/documentary,.

[m}

Wan-Tv Chicago's “Contract Charades” docu-
mented conflicts of interest at Chicago's De-
partment of Public Works. The investigation in-
volved more than 1,000 hours of public
records research, hundres of FOI requests,
interviews with current and past city officials
and the development of a computer database
to analyze contracting practices. Reported by
Joel Weisman, “Contract Charades,” uncov-
ered 11 city officials, including the Aviation
Commissioner, formerly head of public works;
two deputy commissioners, and the city's chief
construction engineer, afl with sons or wives
working for private contractors on city jobs.

The series helped bring about the resigna-
tion of the Aviation Comissioner, the establish-
ment of a City Ethics Board, the banning of
“family ties” Ilike the ones uncovered and new
city contracting practices.

WGN-Tv's most recent investigation began
as a series in July 1987. *Toxic Ash," also re-
ported by Weisman, revealed-—and EPA tests
confirmed—that the ash from the municipal
incinerator contained "hazardous™ levels of
heavy metals, including lead and cadmium.
The station documented city trucks leaking
the toxic ash on city streets, showed the threat
to workers at the incinerator and discovered
the city dumping the contaminated ash in the
middle of a residential neighborhood in viola-
tion of EPA rules.

As a result of the report, according to the
station, the city has promised to stop dumping
ash in residential neighborhcods, to allocate
$7 million for safe ash disposal and to begin
tests for workers who handle ash.

[}

When a man was arrested and tried for the
brutal murders of six people during a 39-day,
7-state odyssey, WsMv-Tv Nashville traced his
steps from Ipsilanti, Mich., to Tennessee, Cali-
fornia, Arizona, Louisiana, Florida and Texas,
where he was finally captured. They talked to
victims' familites, police and secretly record-
ed telephone interviews with the accused. The
result, a five-part series and hour documen-
tary, was a “haunting” look at the aftermath of a
serial killer.
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Wsmw1v produced a five part series and a
30-minute documentary, *A Matter of Faith,” on
the little Yugoslavian village of Medjugorje,
where some teen-agers claim to have seen an
apparition of the Virgin Mary. Thousands of pil-
grims have since flocked there hoping for a
miracle. Reporter Demetria Kalodimos and
photographer Pat Slattery followed one such
pilgrimage, that of a Nashville couple for their
child stricken with cystic fibrosis.

a

Al 7 a.m., a truck carrying three city workers
left the Oklahoma City maintenance yard. Fol-
lowing close behind, a kTvy(m news crew fol-
lowed, and for the next several hours docu-
mented how the workers spent their day. Over
the next several weeks, work crews were
picked at random and the same scene was
repeated. The result was an investigative se-
ries on the 10 p.m. newscast, “Money for Noth-
ing,"” that showed workers in a number of un-
complimentary work poses: urinating  on
residential streets, running personal errands,
sleeping, reading the newspaper. After the se-
ries aired, Oklahoma City officials adopted ex-
tensive new guidelines for workers. City Man-
ager Terry Childers fired four employes and
suspended or reprimanded several more.

In February 1987, kTvy broke the news that
the Post Office had concluded its investigation
into the 1986 Edmund, Okla., shooting in
which 14 people died, and that the murders
were believed to be premeditated.

In December 1986, kTvy reported that many
pilots were being allowed to fly despite alcho-
hol or other drug problems. The two-month
investigation, based on FAA documents and
other medical reports, focussed on an Alva,
Okla., family that had lost a loved one in a
plane crash in which the pilot had a blood
alcohol level twice the allowable limit.

Railroad accident drug tests were being fal-
sified and, according to krvy, it was the first
station to report the allegations and the first to
reveal that criminal viclations were being in-
vestigated by the U.S. Attorney in Oklahoma
City.

a

During the past year, waLa-Tv Washington's
consumer unit, led by reporter Roberta Bas-
kin, has reported on a number of consumer
and health issues. They have included alco-
holism among commercial airline pilots and
lack of government regulation in the cosmet-
ics industry.

In “Flying High,” Baskin conducted a two-
month investigation into the the incidence of
aleoholism among commercial pilots, the
loopheles that keep them flying and what is
being done to correct the problem and help
the pilcts. Baskin talked to 30 recovering alco-
holic pilots at Washingtons National Airport,
Chicagos O'Hare and Los Angeles Interna-
tional. They revealed how the combination of
stress, boredom and long hours often leads to
heavy drinking. Baskin found that National
Transportation and Safety Board records
show that one in 10 general aviation accidents
list alcohol as the cause. As a result of the
reports, a congressional committee asked her
to testify on a proposed bill to cross-match
driving records with pilot licenses. A number
of airlines are now using the series to help in



the rehabilitation of alcoholic pilots. In Septem-
ber, Baskin received the Scott Newman Drug
Prevenlion Award, a nalional award honoring
programing that works to prevent drug abuse.

In May, Baskin conducted a month-long in-
vestigaton of the cosmelics industry. examin-
ing the markup on makeup, the lack of govern-
ment regulation and the types of tests
conducted before a product is sold.

WJLA-TV'S |-Team investigations included a
local parachuting school, a look at D.C Gener-
al hospital and the overcrowding and under-
funding that can lead to tragedies and an in-
vestigation of a neo-Nazi compound in West
Virginia, the last earned an Emmy for outstand-
ing investigative series for 1987.

“Skydiving” detailed the miserable safety re-
cord of a local parachute school. According to
reports filed by the FAA and the U.S. Parachut-
ing Association, the schoo! had more fatalities
in the last four yreas than any school in the
country. Many of the accidents, reporter Scott
Klug discovered, were apparently caused by
the negligence of instructors. As a result of the
reports, the Maryland State Aviation Adminis-
tration and the Maryland State Senate Commit-
tee launched Investigations.

The station’s “Seven On Your Side” unit,
headed by Paul Berry, helps resolve consumer
complaints. Earlier this year, Berry looked at
the problem of sudden acceleration in Nissan
sports cars. There was a recall of some Nissan
cars five months after Berry's reports.

B

Gerald Hanson was convicted in 1987 of
shooting a convenience store clerk, all the
while maintaining his innocence. A kiro-Tv Se-
attle investigation uncovered discrepancies
in the investigation. As a resull, Hanson was
released from prison and granted a new lrial.
The station won a national UPI award for top
investigative reporting.

In “"Cancer on Death Row" the station
looked at the ethical issues involved in keep-
ing a death row inmate alive so that the state
can put him to death.

In “llegal Dumper,” Reporter Karen O'Leary
and photographer Bill Heinlein stayed up all
night to catch an employe of a cleaning com-
pany pumping highly hazardous waste into a
storm drain. O'Leary received an award from
the Society of Professional Journalists, Sigma
Delta Chi for the story.

After hearing from numerous unhappy car
owners about the states new “lemon” law,
KIRO-TVS consumer unit did some checking.
They found that the law "had no teeth.” Whiie it
defined what a lemon was it did not give car
owners “lemon-aid.” Foliowing the series, a
tougher law was drafted, and when auto mak-
ers tried to Kill the new bill, the station aired
follow-up reports and commentaries. The new
bill was passed.

Reporter Hilda Bryant and photographer
Rus Thompson went along as Planned Parent-
hood workers travelled to Bangla Desh, report-
ing on the task of informing the people there
about birth control. The program is one that
may be scrapped due to federal cost cutling.

w}

A weiR-Tv Knoxville, Tenn., news series "Deal
Street,” dealt with a neighborhood where
drugs were readily available on the streets, a
potentially dangercus place to do a story. The

WBIR-Tv on "Deal Street”

station scouted a residents window from
which to videotape and a station employe was
wired for sound and drove into the neighbor-
hood. A drug dealer approached the car im-
mediately with a price list and inventory—
alarming proof of how readily available the
drugs were. Weeknight anchor Bill Williams ar-
ranged an interview with a man who openly
claimed lo be a dealer. Following the report,
police "beefed up" efforts to crack down on
the dealers and the series won a first place
Tennessee Associated Press award.

a

WcsH-Tv Porttand, Me., anchor-reporter Jan
Fox and chief photographer Scott Wernig pro-
duced an AIDS documentary in April of last
year. It discussed sale sex and looked at the
impact of AIDS on the people of Maine. More
than 100 schools in Maine asked for copies to
use in their curricula.

The station's investigative team exposed
mistreatment of migrant workers bused to
Maine to pick the broccoli crop. The same
team examined the high unemployment and
economic conditions on the Incian Island Res-
ervation near Bangor. The reporls showed that
despite the infusion of millions of dollars from a
land claims settlement with the federal govern-
ment, life had improved little. Both investiga-
tions were joint efforts with co-owned wLBz-Tv
Bangor, Me.

In reaction to the growing level of violence in
Michigan prisons, woiv(tv) Detroit produced a
hali-hour documentary on the state's prison
system. Never-before-released footage of
confrontation between prison inmates and
staff, obtained by the station through the Free-
dom of Information Act, was used to show a
level of chaos, the station said had never been
seen by Michigan residents or the media. Re-
porter Mike Lewis discussed the prisen prob-
lem and examined solutions with Michigan
Governor James Blanchard. The program
won first place awards in the state UPI and AP
competitions and won the American Bar Asso-
ciation's 1987 Silver Gavel Award.

Another wDIv investigative story had report-
er Ned McGrath investigating the effects of
radon—the colorless, odorless radioactive
gas that seeps into homes through water or
soil—in the Detroit area after radon levels high-
er than EPA standards were detected in some
Michigan communities. In the three-part se-
ries, McGrath traveled to a radon testing labo-
ratory at the University of Pittsburgh to look at
its procedures and told homeowners how to
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lest their homes for radon by using a simple
kit. Woiv offered viewers a free brochure about
radon detection and how to obtain a free ra-
don testing kit

In the wake of deaths and violent cutbursts
In mental institutions, woivs Mike Wendland
and the station’s investigative team uncovered
serious safety and staffing problems that ad-
versely affect more than 10,000 patients in
Michigan's mental health system. The three-
part investigation took tameras inside two
state psychiatric hospitals for a dramatic look
at problems such as overcrowding, patient
abuse and a lack of supervision that resulted
In several patients being raped. In an effort to
find solutions to the problems with Michigan's
mental institutions, Wendland also talked with
attendants who have been assaulted by pa-
tients, looked at the lack of staff member train-
ing and scrutinized the operations of the Michi-
gan Department of Mental Health.

Another Wendland investigative piece ex-
posed the multi-million-dollar-a-year theft of
doliar bills from Detroit bus fare boxes by
some drivers. Following these reports, the De-
troit City Council enacted a coins-only policy
for city buses. Wendland's follow-up inquiries
on the story led to a three-month investigation
which uncovered widespread allegations of
corruption and mismanagement in Detroit's
Department cf Transportation. The station then
aired a 10-part report revealing general de-
partment corruption including employe theft
and kickbacks and payofts to DOT officials.

a

KaRE(TV) Minneapolis introduced what it be-
lieves to be the first husband and wife weath-
ercasting team appearing on the same news-
cast—the station's hour morning news at 7
am. Andre Bernier highlights current weather
conditions from the stations “backyard,”
which is exposed to the elements, while his
wife, Sally Patrick, details the forecast maps
indoors. They banter back and forth from their
respective locations, something that the view-
ers can easily relate to, says Patrick.

w}

The increasing use of steroids sparked an in-
vestigation by kxtv(Tv) Sacramento, Calif., re-
porter Tony McEwing. "What Price Glory?" ex-
plained what steroids are, how they work and
their possible harmful side effects. McEwing
traced steroid use from the pro football fields
to local gyms and even junior high school lock-
er rooms. Sacramento’ steroid users told of
their experiences with the drug.

a

In a series of reports on hazardous waste and
the Duriron company, wker-Tv Dayton, Ohio,
reporter Dan Tambellini learned exclusively
that the first phase of a study of the investiga-
tion of the environmental effects of Duriron’s
waste handling and disposal practices had
been rejected by the State Attorney General's
cffice and the Ohio EPA because they had
judged it biased.

WKEF-Tv won a number of awards last year
for its coverage. Among the winners were
"Shuttle Explosion,” a local report featuring an
area teacher who had been in the space pro-
gram; "Borrowing Honduras: Reagan, Refu-
gees, and the Rebels," about the U.S. involve-
ment in Nicaragua, and coverage of an

-

accident and fire on Interstate 75 that closed
the highway.

[u]

In 1984, a Houston court sentenced a
hinnaapois man, Steve Fossum, to 12
ye875 lor a rape he awore he did not
cormmit. Weeo-tv Minneapolis investi-
gated afler learning that officials in-
volvad with fhe cass also had doubts
adout hig guilt Heporiers Andy Green-
spary and Al Austin became convinced
Fogsum wee innocent The investiga-
b lasled eight months, cost $100,000
anc regulied inoan hourlong prime time
special thal aired in Apnl of 1987

The investigatiocn uncovered evi-
dence overicoked by bath defense and

arosecution, mchaling withesses who
wirg pever comactad, lab tests that
were nol done, physical evidence ig-
nivedl and imconsistencies in the testi-
many al the afeged wetim,

| Atfter the sories was shown in Hous-
| ton {over K0Ty thers), the Texas dis-
tnct aflorney sgreed 1o new tests of
physcal evidence, wiveh proved con-
wlusivaly that Fossum could not have
committed the crime. Fossum was
granted a pardon from the Governor,
with reporter Greenspan aliowed to de-
liver the news personally.

For three months, wees-Tv New York investiga-
tive correspondent Arnold Diaz worked on a sto-
ry on home care attendants and discovered
some were "neglectful, abusive and downright
criminal.” To do the story, a producer posed as
an applicant for a home care attendant job and
used phony references and personal informa-
tion. She was hired on the spot; the agency had
not checked her out. The sequence was filmed
by an undercover camera. According to weas-
T "public officials responded to Diaz's reports
with a call for better regulaticn.”

Ancther wcBs-Tv investigative report  fo-
cused on bus safety A four-month undercover
investigation revealed unsafe buses and bus
drivers with bad driving records. To research
the story, Diaz and producer Ann Sorkowitz
went through thousands of inspection reports,
obtained through the Freedom of Inspection
Act, and discovered many large companies
had "terrible” safety records. “Through long
stakeouts at bus depots and by cross check-
ing buses under contract with the Board of
Education against state inspection reports,”
Diaz uncovered lines with unsafe buses in op-
eration. Wces-Tv discovered that little is done
lo penalize companies for this negligence.
And although New York has laws to weed out
bad drivers, Diaz found that there were ways
to get around the laws. By randomly checking
the driving records of bus drivers ticketed by
police, the reporter found there were drivers
ilegally carrying multiple licenses to hide bad
records. WcBs-Tv says that as a result of the
series, the New York Department of Transpor-
tation took “immediate action.”

m]

Investigative reports have played a large part
in kspx-Tv St. LOuis's news coverage.
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In "Lost and Not Found,” Reporter Rich
Isome examined dozens of cases in which
state property had disappeared, including
typewriters, office furniture, refrigerators, TV
sets and even a ride-on lawn mower. In a five-
part series, {some uncovered some serious
flaws at drug testing labs. Another undercover
investigation followed municipal workers on
the job. Isome found some drinking, reading
the newspaper, comparing paychecks and
sleeping. Five city employes were suspended
as a result of the investigation. Ancther five-
part report lcoked at auto repair shops. Isome
took a car with some common repair problems
to several dealers, demonstrating how those
repairs could be blown into big bills through
unnecessary repairs and parts replacement.
After finding that high counts of bacteria in
soft-serve ice cream caused illness, the sta-
tion urged city health inspectors to begin test-
ing. As a result of the story and numerous fol-
low-up reports, the health department
implemented a new testing policy.

[m]

“Florida: State of Neglect” was a series of in-
vesligative reports on weta(Tv) Miami. They
focused on Floridas Department of Health and
Rehabilitation Services. The investigation un-
covered alleged instances of neglect and
abuse of children, the elderly and the retard-
ed. After the series aired, the station and the
governor's office together received 5,000 re-
quests for an investigation.

a

WAaTE-TV took its newscast on the road, a pro-
ject they have dubbed "Hometown Spotlight.”
Because the Knoxville, Tenn., market sits in
the Tennessee River Valley, between the
Smoky Mountains and the Cumberland Moun-
tains, most of the live broadcasts of the 6 p.m.
remotes were difficult technically The station,
which does not have a satellite news vehicle,
used live trucks and portable gear to bounce
the signal from mountain to mountain and
back to Knoxville. Remotes have been sent
from as far away as 70 miles. The key to suc-
cess for the station was technical planning
and testing of signals.

As might be expected, most of the added
expenses were in overtime for technical crews
setting up and testing shots, production per-
sonnel readying the sets and the news talent
getting everything done they needed to for
that day's news before leaving for the remote.

The station feels the expense was well worth
it. The viewers look forward to the appearance
of the newscast in their community, and the
anchors find the on-location newscast “inspi-
rational and informative.”

a

In a 10-part series, wow-Tv Cleveland ex-
posed police officers who were abusing work-
ing rules, drinking on the job, fixing tickets and
using excessive force. The series also re-
vealed that one officer had plotted a contract
killing.

The reports triggered several interdepart-
mental investigations. Eighty officers were dis-
ciplined, three policemen were fired and a
fourth convicted of conspiracy to commit mur-
der—the series footage was shown to the jury
during trial. The series won a UPI regional
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WJIW-TV invesligates a VA hospital

award for invesligative-documentary report-
ing.

A two-month investigation detailed how gov-
ernment workers at the Cleveland Veterans
Hospital, the largest such hospital in the coun-
try, have been exposed to dangerous levels of
poisonous gases for several years. The |-
Team, led by reporter Carl Monday., discov-
ered that VA hospital officials had ignored
warnings regarding the leaking of gas for sev-
eral years, despite an “alarming” rate of respi-
ratory disease, cancer and other ilinesses
among workers.

A congressional subcommittee on velerans
affairs is currently conducting its own investi-
gation as a resuit of the series.

Wow-tv smelled a rat when it got a tip that
empty boxes of "government” cheese were
being disposed of in the trash bin of an areg
restaurant. Reporter Tom Meyer traced the
cheese and found that it had come from a
suburban distribution program, which was
missing some 4,000 cases of government is-
sue cheese. The report included interviews
with restaurant employes who told of the
cheese's theit and resale 10 ocal restaurants.
To date, eight people have been indicted by
government investigators acting on the report.
Three city employes have been fired and an
additional 20 are expected to face criminal
charges.

3

Colleen Hunt of wrix(tv) New York reported an
exclusive story of a woman whose son was
taken away by the city and placed in its foster
care program. The woman's fight to get the
boy back uncovered mismanagement in the
social service system and the report helped
reunite mother and child. Reporter Alec Rob-
erts investigated New York city officials who
were living in subsidized housing intended for
the city's needy In "Mad as Hell,” Roberts also
reporled on the irritants of life in the city.

KtTy(ty) Los Angeles produced a report on
the drug problem in the United States and
Mexico: "Trail of Greed-Trail of Death.” The
problem: In Southern California alone there
are 60,000 heroin addicts and 40% of individ-
uals under 35 use cocaine reguiarly.

Reporter Chris Harris went 1o Mexico to dis-
cover how the drugs are made and how they
make their way to the U.S. Harris began his
search in an area known as the "Golden Trian-
gle,” where reportedly 33% of all marijuana
and heroin entering the United States origi-
nates. Harris went along with a special police
sguad on a mission to destroy a marijuana
plantation. The special also included inter-

Duty-free giversion on KRON-TV

views with local Mexican authorities, who de-
scribed some of the most notorious traffickers.
One “trafficante” has allegedly made $32 mil-
lion in six moenths from his drug dealing. They
also told of a police chief who is said to have
pocketed $300 million in protection money.

0

A man who appeared before Congress as a
pro-contra Cathalic priest was discovered to
have been paid $75,000 for his public rela-
tions efforts in the contra cause, and was
found not 1o be a Roman Catholic. Those were
the findings of kRoN-Tv San Francisco’s Mark
Jones that resulted in Congressman Sam Gej-
denson (D-Conn.) calling for a congressional
investigation. Head of the Latin American Stra-
tegic Studies Institute, Father Thomas Dowling
received thousands of dollars from contra
leader Adolfe Calero to travel across the U.S.
to build up support from the contras. In April
1985, Dowling appeared in clerical garb and
identified himself as a Catholic priest before a
House subcommittee to defend the contras
against atrocity charges brought by the Ro-
man Catholic clergy. It turned out his appear-
ance was arranged by Lt. Col. Cliver North.
Dowling told Jones that he had been ordained
"by the Old Roman Catholic Archdiocese,’
also known as the North American Old Roman
Catholic Church of the Utrecht Succession, a
splinter group that rejects the authority of the
Pope and such rules as celibacy for priests.

Another series of KRON-Tv reports charged
that Duty Free Shoppers Inc. was violating its
contract with the San Francisco Airport Com-
mission by diverting business from its leased
airport site to another shop and that the city
could be losing millions-of dollars in rent from
the diversion, since much of what was sold at
the downtown store was not reported to the
city Reporter Vic Lee and investigative pro-
ducer Craig Franklin alsc uncovered kick-
backs to Japanese tour operators for their
help in the diversion. The station showed on-
camera examples of racial discrimination
against black shoppers—a possible violation
of civil rights statutes. Following the reports,
the district attorney launched civil and criminal
investigations into the company.

In Louisiana, many parishes (the eguivalent of
counties) are named after saints, but accord-
ing to wosu-tTv New Orleans, that is some-
times where the similarity ends.

Investigative reporter Richard Angelico un-
covered a pattern of fraud and corruption in St.
Bernard parish. In one series of reports, he
detailed how a local police juror and his wife,
who served as a purchasing agent, collected
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trousands of dollars in kickbacks on air condi-
tioning repairs. Both were indicted by a feder-
al grand jury and are currently in prison.

Another story told of how parish officials had
spent thousands of dollars on a two-foot high
fence around a police complex—it was found
that the contract had been given to the relative
of a parish official without public bid. They had
also spent nearly $100,000 on interior decora-
tion that no one would acknowledge authoriz-
ing. At the same time the parish was laying off
employes because of budget problems. The
story focused on the money spent, the lack of
budgetary controls and included interviews
with officials. Another story pointed out that the
police jury secretary-treasurer had falsified a
bill for carpeting to cover a golf trip to Florida.
He was indicted and pled guilty.

In ancther Angelico investigation, a local
sheriff was found to have hired and paid pan-
time deputies who never showed up for work.
He later admitted on camera that most were
hired as pelitical paybacks or to win votes.
Because the sherifi's department gets federal
funds, both the FBI and U.S. Attorney's office
are investigating the case.

[m]

In the spring of 1987, a drug dealer slashed
the throats of two women on the South side of
Madison, Wis. A few weeks later, gang mem-
bers strangled and mutilated a young man
during an ‘"initiation” ceremony. Residents
complained that news coverage of those
events was giving viewers an unfair impres-
sion of the area as crime-ridden and danger-
ous. Wmtv(Tv) reporter Cathy Hanson and
photographer Don Cady spent the past sum-
mer there trying to profile the real South side
The result was a half-hour documentary show-
ing that other parts of the city had more crime
and that South side residents were working
hard to improve their neighborhoods, attract
more businesses and create more jobs

D

According to Wave-Tv Louisville, Ky, it was the
first station in its market to take its entire news-
cast on the road. Thanks to its satellite capabil-
ity the station broadcast its news live from Eli-
zabethtown and Frankfurt, both Kentucky, and
Madison, Ind,

D

WNEeP-Tv Scranton, Pa., faced a problem. With
widespread access to satellites, local news
operations have available dozens if not hun-
dreds of naticnal stories, while at the same
time commitment to local news is at an "all-

WNEP-TV's newsreel, 1987 style

3 - S :=

time high.” The real "meat and potatoes” is
local reporting, said news director Paul
Stueber. But the opportunity to use some of the
many national and international stories now
available shouldnt be squandered. he said.
The solution: The World in a Minute, an up-
date of the "newsreel” concept. With tight writ-
ing and clever production, the station runs
seven to nine items in the alfoted 60 seconds.

Viewer response has been “terrific,” says
Stueber.

o

Covering the International Summer Special
Olympics in South Bend, Ind., Aug. 1-8 re-
quired the most "ambitious and comprehen-
sive” marshalling of news forces in the history
of wNpu-Tv, according to the station.

Four thousand athletes from 70 countries
and 50 states converged on the city and quick-
ly captured the hearts and attention of the
community. In response, wnDu-Tv expanded its
30-minute 10 p.m. newscast to 60 minutes.
The 6 p.m. news included in-depth coverage
of the games, whife the 5 p.m. news originated
from the games site and included on-set
guests, reports, and taped reperts. The 6 p.m.
report included live reports, a live interview
and several taped reports. The 10 p.m. news
included four live reports, two live interviews
and taped reports on athletes, events, person-
alities and other aspects of the games, plus a
nightly piece set to music that set the mood of
the games.

Coverage required out-of-the-ordinary tech-
nical reserves. The remote set for the 5 p.m.
news—and cut-ing in other newscasts—re-
quired a fiber optic link to the station, a micro-
wave backup and a full remote production
truck and staff. Because the games took place
over a wide area, the station leased six golf
carts to ferry crew and equipment. The station
also leased two Betacams, outdoor lights and
eight two-way radios. The staff was augment-
ed with part-time hires and interns.

The station's KU-satellite truck was used to
provide live and tape feeds to other stations
following their athletes and to the networks.

[m]

In late August 1986, a little girl made a dramat-
ic appeal on wHec-Tv Rochester, N.Y., for a
liver tor herselt and cothers like her. Over the
labor day weekend, a liver was found and she
was rushed to a Chicago hospital for the oper-
ation. The station rushed to get photographer
Bob Hitchcock and reporter Bob Longo to Chi-
cago. They aired a number of reports on liver
transplants in general and Christina’s in par-

WHEC-TV's Gabe Dalmoth with Christina
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ticular over a two-day period. The station was
the first to talk to Christina by phone when she
was still in the hospital and the only station to
return to Chicago to follow Christina back to
Rochester. The station aired an update on the
successful operation gne year later.

[m]

Kame(tv) Honolulu, has done five in a continu-
ing series of investigative programs under the
title of "Kame Reports.” Reporter/producer
Matt Levi has reported on questionable use of
vending machine revenues by the local police
department, covered an ongoing dispute be-
tween the prosecutor and the police over an
unsolved series of murders, examined the rise
of Filipino youth gangs in the community, ques-
ticned the use of public funds for entertain-
ment purposes by the judicial branch of the
government and followed major cocaine and
marijuana crackdowns through a sting oper-
ation using police surveillance videotapes.

D

The Des Moines, lowa, police department
prohibits reporters from accompanying offi-
cers on ongoing operations. Since the depart-
ment has been using video equipment to doc-
ument raids, wHo-Tv requested videotape shot
by undercover police on a series of heroin,
cocaine and bootlegging raids. The police
agreed, and the video revealed many things
few viewers had seen before, including piles
of money seized, a pot of acid used by drug
dealers to destroy evidence and even a man
jumping through a window to try to escape
capture. One of the undercover policeman
was used as narrator. The result of this cooper-
ative video venture was a three-part series on
the growing drug problem in Des Moines, plus
a one-half-hour followup special.

With many saying the farm crisis was over,
wHO-TV went to the experts. In a week-long
series, the station talked to the farmers, bank-
ers and equipment dealers it had talked to
three years earlier during the height of the eco-
nomic crunch. The station found an upbeat
mood and confidence that things were looking
up.

D

The Oscar telecast is always a big draw, but it
also always seems to end 45 minutes before
the late newscasts, according to komo-Tv Se-
attle. To carry that audience into the news, the
station produced its own A Night at the Oscars
live, hour-long news special, anchored in Seat-
tle and from the site of the Oscar ceremony in
Hollywood. Reports covered such topics as

How would you wani
Evans to vote on the

Bork nomination?

" For 48.2
Against 51.8

Total Calls 19,022

KOMO-TVs telephone poll

9



ihe health of the movie industry in Washington
slate, Seattle as a test movie market, recent
movies filmed in the state, money spent in pPro-
duction, a comparison of real alhletes and
movie representations and a visit with a family
named Oscar to see how they celebrate Oscar
night. The number of nominations for the mov-
ie “Platoon,” proved a springboard to a series
on Vietnam and its portrayal in the movies.

In all, five producers, eight reporter-camera
teams, two remotes and eight weeks of plan-
ning went intc the coverage.

Komo-v has designed its own telephone
polling system, Televote. the system employs
a personal computer with a telephone inter-
connecl medule. Twenty telephone lines feed
into the computer. Responses are lallied and
displayed as numbers and percentages on
menilor. Response has been overwhelming
said the station, with one poll on Ollie North
receiving 50,000 calls. Televote guestions are
repeated once or twice each newscast, wilh
totals reported each time. The station aver-
ages about one Televote poll a week.

Komo-1v received Best Newscast honers in
UPI's annual regional competition

wis.tv Columbia, S.C., sent its special pro-
jects team of Charley Keyes and Lonnie We-
hunt to South America for six days in July to
report on South Carolina National Guard engi-
neers building a road in the jungle of eastern
Ecuador. The three-part series looked at the
value of the project, ils military and foreign
policy implications and the reaction of the lo-
cal population. Ecuaderean humidity proved
even tougher on equipment than South Caroli-
nas climate. Each merning, producer Wehunt
had to borrow a hair dryer from the female
guard members to dry up the moisture that
had collected inside his three-quarter-inch
video recorder overnight.

Japan was also a destination for a wis-tv
crew Reporter Sean Callebs and producer
Wehunt followed a class of Columbia eighth
graders on a 10-day mission of peace and
introduction to a new culture. The two filed
their first story on the 42d anniversary of the
dropping of the first atomic bomb from Hiroshi-
ma, where the students took part in an interna-
tional peace ceremony. Another story was filed
from Japan and three more aired shortly after
the crew returned to the U.S. The coverage
culminated in a 30-minute documentary that
not only highlighted the students’ travels in the
country, but explored the business ties be-
tween South Carolina and Japan as well. The
special profiled a Japanese native who repre-

WIS-TV a! Hiroshima

A house fire that claimed 10 lives raised ques-
tions about safety that wisn-tv Milwaukee
wanted lo answer. The stalion aired a series of
reports on neglect and the condition of inner
city housing. Interviews with city inspectors
showed that much of the city’s housing was
not up to code. The stories also talked about
prevention of house fires, emphasizing the
use and proper placement of smoke detec-
ters

Wisn.Tv examined crime in a series of four
prime time specials during @ month-long cam-
paign entitled "Crime: Injustice for All." The
specials looked at the prison system, the cycle
of violence which is passed from parent to
child, a segment in which viewers could call in
with tips on the whereabouls of suspected
criminals and one on the steps necessary to
better safeguard a home from burglary In ad-
dition to the specials, the 10 p.m. news fea-
tured a series of reports on crime.

More PCB's (hazardous chemicals used in
electrical transformers) are burned in El Dor-
ado, Ark,, than anywhere in America. When
the company that owns the incinerator asked
the EPA for permission to burn more, there was
public protest over possible health hazards.
KTtve-Tv produced a three-part series and a
one-hour iive call-in special the night before
the hearing. A KTVE-Tv crew was allowed inside
the plant to document the handling and incin-
eration of PCB's, the first time the company
had allowed such filming. Several months lat-
er, the firm withdrew its application for permis-
sion, ciling @ change in market conditions

Ktve-Tv hires new reporters with less than a
year of experience. That often means on-the-
job training. In April, the station sponsored an
informal, off-the-record seminar on issues in
lhe Louisiana legislature. State representa-
tives and senators from the area were invited
to a two-hour gathering at the station’s studios
1o meet the news personnel and explain the
major ISSUEeS N the upcoming Session

Wwar-Tv Baltimore aired two primary election
debates between the two mayoral candidates
and the three candidates for city council presi-
dent. The station’s political coverage also in-
cluded a three-part pre-election series on the
mayor's race, three polls conducted at various
stages of the campaign, an election night exit
poll that accurately projected the winner and

Mayoral o on WMAR-TV
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Starting young. Noncommercial weGu-Tv Bowling Green, Ohio, has a rather nontradi-
tional newscast. It consists of 24 weekly, 10-minute news features written and delivered by
sixth graders in various area towns. The programs are created in cooperation with the
Northwest Ohio Educational Technology Foundation, and are produced by a Bowling
Green State University graduate student in mass communications or radio/television/film.
There are seven main objectives 1o the newscasts: to provide a writing exercise; to help
students become aware of career cpporiunities in television; to provide an exercise in
which students are producers of television as well as consumers; to help students appre-
ciate their communities; to show the value of teamwork; to provide practical experience in
mass communication, and to develop oral reading skills.

Each show comprises three videotaped stories, a brief recognition of the originating
town, a "kid in the street” interview and transitional bumpers.

wall-to-wall coverage of returns.

The station produced a one-hour, prime
time documentary, Waterline, about the peo-
ple who live on the islands of the Chesapeake
Bay Reporter Rick Douglas and cameraman
George Stover spent several months touring
the Bay meeting and talking with those who
take their life from it. The program won a re-
gional UPI award for best documentary.

(w}

WJaR-Tv Providence, R.l, sent ils investiga-
tive team to check out the state’s Depariment
pf Children and Families. The result was a four-
part series on children who run away while
under the depariment's care. The series
looked at both their life on the streets and
problems with the DFC. The report prompted
an internal investigation.

“Seeking Sobriety,” was a four-part series on
the Edgehill Newport Alcohol Treatment Facili-
ty, the first time TV cameras were allowed in-
side. Reporter Pat Mastors and photograher
Robert 1zzo spent time with the residents of
Edgehill to gain their trust and learn of their
lives. The station reported on the treatment
process, therapy sessions, support groups
and the recovery process. The material was
also incorporated into a half-hour special on
alcohaolism.

In "No Experience Necessary,” the |-Teamn
uncovered the lack of regulations governing
private security agencies in Rhode Island. A
station intern was sent to one firm to get a job.
The intern was hired in a day with no qualifica-
tions, no training, no experience and no back-
ground check. The series prompted propos-
als to the. State Legislature to tighten those
regulations.

On the documentary front, the station sent a
crew to the Thai-Cambodian border for a one-
hour special. The Rhode Island area hosts
many refugees from Southeast Asia with rela-
tives in border camps. The station brought
greetings from loved ones, and returned them.

Stories included the lives of camp dwellers
their efforts to gain freedom.

a

In 1886, Geronimo surrendered to the U.S.
Army in Arizona. In 1987, PBS affiliate kuarTv
Tueson, Ariz., produced a half-hour docu-
mentary on the indian warrior, Geronimo—The
Final Campaign, that was carried on more
than 100 PBS stations. The program garnered
the highest ratings of any program, local or
otherwise, in the station's history.

Hosted by Will Rogers Jr., the documentary
was taped on location at significant campaign
sites in Arizona and Northern New Mexico, em-
ploying native Americans, campaign histori-
ans and soldiers in historic costume. The rug-
ged terrain covered by Geronimo proved a
challenge to talent and crew trying to reach
historic locations. Executive producer of the
program was Don Burgess. Fran Sherlock and
Hector Gonzalez were co-producers. Writer
was Tim Mclintire.

u]

Wrvc(tv) Chattancoga weekend news an-
chor John Favole and photographer Richard
Simms traveled to Denmark with a group of
area youth on a student exchange program.
The result was a seven-part series, "Destina-
tion Denmark,” about the exchange of stu-
dents and their efforts to learn about world
peace.

Health reporter MaryEllen Locher spent sev-
en days in Cancun, Mexico, as part of a follow-
up report on the progress of a Mayan girl who
returned to Mexico after plastic surgery in
Chattanooga. She travelled with two Chattan-
nooga doctors who donated their medical ser-
vices for two weeks as part of a team of doc-
tors sponsored by the Plastic Surgeons
Foundation. For her five-parnt series, Locher
talked to patients and doctors. She followed
children through life-changing surgery and
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visited indian villages.

When two Chattanoogans who work with
area homeless traveled to San Antonio to hear
a special message from the Pope, wive went
along, sending home daily reports for the 6
p.m. and 11 p.m. news.

For the 10th anniversary of Elvis's death, an-
chors Bob Johnson and Locher spent three
days in Memphis, visiting Elvis's scheol, get-
ting a private Graceland tour and talking to
some of Elviss close friends. The result was
two special editions of the news live via satel-
lite from the grounds of Graceland. A crew of
12 directors, producers, photographers and
engineers were employed, using the station’s
ENG/Production truck and a rented C-band
uplink.

a

Idahe Educational Public Broadcasting
shows viewers a different scenic spot in the
state each month. “QOutdoor Idaho" and its
crew accept the physical and technological
demands of taking viewers on the "scenic
route.” The production team have soaked
themselves taping a thunderstorm, driven
2,000 miles to get to a river and back; climbed
9.000 feet, gear in tow (including a close
scrape in which a horse tumbled from a rocky
ledge with a producer on its back). Responsi-
ble for the show are producer-host Bruce Rei-
chert, pholographer-editor Jeff Tucker, editor
Al Hagenlock and producer-writer Royce Wil-
liams.
u]

An 11-year high of nearly 10,000 Oklahoma
children under the age of 18 were arrested last
year for such crimes as murder, rape and rob-
bery [n her three-part series, “Bad Apples,”
Koco-Tv Oklahoma City reporter Cathy Davis-
son talked to three teen-ageer serving time for
murder. In addition to visiting death row, Davis-
son went to Oklahoma school assemblies
where youth are shown how not to go to pris-
on, to counseling sessions and to the parents
of convicted killers.

It was the best of times. Qil prices were soar-
ing, and the money kept rolling in. It was the
boom. And then...bust. when oil prices plum-
meted and unemployment soared, KOCO-Tv re-
porters Carol Wilkinson and Bill Mitchell want-
ed to learn what happened. Then told their
story in a one-hour documentary, Black Gold
Blues. From ghost towns to the Presidential
suite at Phillips Petroleum. they talked with a
range of businessmen, historians, political
leaders and small businessmen to get a feel
for the industry's cyclic history of boom and
bust.

Black unemployment is more than double
that of whites in Oklahoma City. The station
took those facts and figures and put names
and faces on them in a one-hour decurmentary,
Why the Eagle Doesn’t Fly. It examined the
reasons for this inequity, where it is rooted and
how it can be changed.

n)

Wpam-Tv Laurel, Miss., produced a docu-
mentary from remote villages in Honduras. Re-
porter Joann Rush joined a group of South
Mississippi missionaries traveling to that coun-
try. He spent a week in remote villages with the
doctors, dentists and other medical profes-



sionals. The resulting one-hour special is
scheduled to be shown to the Honduran Presi-
dent and minister of health.

a

According to Wrva(Tv) Toledo, Ohio, "Medi-
cal Marvels” is a semi-monthly series of one-
hour, prime time specials produced as a coop-
erative effort by the seven television stations of
Storer Communications. topics included
blocd tests designed to detect AIDS, Cancer
and Alzheimer's disease, cbesity, heart trans-
plants, surrogate mothering and more. Each
station acts as a bureau on the project, with a
"Medical Marvels” producer at each station
working independently and each responsible
for a single story. The local station ancher does
the opens, closes and introductions for his sta-
tion's show In the case of wtvG, the anchor
talent is taped on location in a hespital.

u}

After gas leaking from a faulty water heater
killed one and injured several at a local hotel,
wTvr(Tv) Nashville began locking into the pos-
sible causes. The result was a series that re-
vealed that code standards were frequently
ignored in the city and that over 6,000 build-
ings had never received a final inspection. The
mayor put all inspectors on six-day weeks and
called for more money and more inspectors.

The station also uncovered apparent wrong-
doing by a city police officer. The cfficer, the
department’s chief pilot and head of its avi-
ation division, was videotaped filling his per-
sonal plane with city fuel. The station also
found that the city had paid for tires for the
plane. As a result of the story, the officer has
been relieved of his authority over the aviation
division and an internal affairs investigation is
under way.

During the week leading up to a run-off elec-
tion for mayor, the station extended its late
newscast by 10 minutes and gave each candi-
date five minutes per night to discuss an issue
chosen by the station. The candidates also
participated in a live election eve debate.

u]

“They call it the one red light you can't run.”
That was the beginning of a documentary on
cancer co-produced by Kicu-Tv San Jose, Ca-
lif., and noncommercial KTEH(TV}.

Naked in Yankee Stadium was a one-hour
special that detailed the emotional struggles
of three people diagnosed with cancer: a psy-
chology teacher; a single mother, and a young
family man. Each shared candidly their anger,
fear and hope as they tried to come to terms
with the disease. Copies of the documentary
were made available to cancer patients and
for use in sensitivity training for doctors and
nurses.

According to kicu-Tv, the co-production ap-
proach, with each station contributing man-
power, videotape equipment and prometional
resources, produced a program that neither
could have created alone.

[u]

Wsoc-Tv Charlotte, N.C., crossed the Atlantic
to follow the Charlotte Symphony on a three-
week tour of Europe. For the station, there
were the logistics of moving and clearing
equipment through customs and arranging

satellite lime for feeds. The trip produced a
five-part series and an hour special, Bravo
Charlotte, the work of anchor Meg MacDon-
ald, producer Robin McCourt and photogra-
phers Bill Williamson and Joe Ehlich.

a

KHsTv Los Angeles investigative reporter
Dan Medina produced a three-part special re-
port on "medi-gap” insurance, the medical in-
surance policies aimed at the elderly that re-
ceive heavy celebrity advertising and suggest
that federal and state health insurance poli-
cies are not enough in times of crisis. His story
reported a number of insurance companies
that do not pay the elderly as their advertising
suggests they do. Because of Dans report,
entertainer Bob Barker withdrew his endorse-
ment from one such company and prohibited
the company from airing any commercials that
featured him. Also, California Senator Pete Wil-
son began hearings to ook into possible fed-
eral legislation to regulate such advertising
and the California State Legislature passed a
law mandating that a disclaimer be added to
all such advertising in the state.

Other kHJ-Tv investigative pieces included
uncovering the fact that the Los Angeles Dis-
trict Attorney’s Office did not prosecute cases
of child molestation invelving children under
the age of five, despite the fact that there is no
basis in law for not prosecuting: an examina-
tion of the TV ratings system with interviews
with the heads of Arbitron and Nielsen and
with members of an “Arbitron family” {the sta-
tion was careful not to air this piece during a
ratings period to avoid any hint of stunting),
and a story on the children of Los Angeles’
skid row and a ballet program for them run by
a former deputy district atterney.

u]

Noncommercial WHA-Tv Madison, Wis. and
Wisconsin Public Television MNetwork jointly
produce Wisconsin Magazine. Highlights of
the program included a documentary on Nica-
ragua shot on location by Producer Rick Rock-
well, videographer Jim Erskine and sound re-
corder Kerman Eckes. They travelled to
Nicaragua with a contingent of Wisconsin poli-
ticians and political activists to document the
signing of the Nicaraguan constitution. The
show also traveled to Korea to produce a doc-
umentary on two Milwaukee women who ar-
range free medical care for seriously ill impov-
erished Korean children, Other
decumentaries included two on native scns
who had made their marks: magician and es-
cape artist Harry Houdini and Senator Gaylord
Nelson, "father of the modern day environmen-
tal movement.” Several of the show's seg-
ments were picked up for airing by the Mac-
NeillLehrer NewsHour.

Dave Iverson is executive producer and
Mark Weller managing producer of Wisconsin
Magazine.

m}

WeaLTv Baltimore reporter Jayne Miller
launched an investigation into how prepared
the Baltimore-Washington International airport
would be to handle a major emergency. She
discovered that the facility which handles
thousands of flights each week, had no ambu-
lance at the airport and had frequent break-
downs of its fire trucks and equipment. She
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documented reports of delays in medical care
because off-site ambulances were being held
up at locked gates, and paramedics once in-
side were often confused about where to go.

After the series aired, state officials secured
an ambulance for the airport and applications
for more paramedics.

Another investigation by Miller involved a
child beaten to death by her mother's boy-
friend. Miller found that instances of prior
abuse had been on the social service records
for years and nothing had been done to pro-
tect the child. Following the report, the agency
launched its own probe that showed problems
in its ability to flag multiple abuse cases. Miller
received AP and UPI awards for her story.

Maryland Lemon Laws require a manufac-
turer to buy back cars with serious or uncor-
rectable problems. Wsal-Tv wondered what
happens to those cars. What it found was that
many were being resold without being re-
paired. The station tracked the paper trail of
one resold lemon to its new owner. The dealer
agreed to take the car back and refund the
money. Eight months later the station decided
1o find out the fate of the car. It had again been
resold without repair. As a result of the story,
the Maryland Attorney General's office has
launched an investigation and the originat lem-
on law was toughened by its sponsors. The
station also produced a pamphlet outlining
car buyers rights, and distributed several
thousand.

m]

Werz.-Tv Baton Rouge, La., aired a one-hour
documentary featuring investigative reporter
John Camp detailing the inequities in Louisi-
ana's property tax system. The station fol-
lowed that with another Camp report, this time
a five-part series on a Florida-based baby bro-
kering business that exploited loopholes in
Louisiana's adoption laws. The program was
credited with helping reform those laws.

When the Jim Bakker/PTL Club scandal
broke, Baton Rouge-based evangelist Jimmy
Swaggart was one of Bakkers most outspoken
critics. The slation aired a prime time special
on the Swaggart ministry The report asserted
that many of the problems of the Bakker minis-
try also existed in Swaggarts.

[m}

When it appeared that young aduits in a cer-
tain area showed higher cancer rates than nor-
mal, wpTA(TV) Fort Wayne, Ind., decided that
the questions of the areas safety needed to be
addressed. It conducted six months of re-
search and interviews with cancer victims that
resulted in a news series. As a result, the state
conducted soil tests apd took health surveys
in the area. The tests were negative, and the
survey results are still being compiled.

The station sent anchor Keith Edwards and
chief photographer Bil! Schneider to Hongu-
ras for a week to profile members of the local
Army reserve there tc help safeguard the
building of a road. The result was a 9-part
series on the military mission, the road and the
people affected by it.

o

In “Surgery Center: Surgery Scams.” WBBM-TY
Chicago reported on two heaith care clinics
that were discovered to be charging for surgi-
cal assistants who werent there, tests not

WBBM-TV investigates plight of children

done and surgery not performed. Since the
series’ broadcast in June, the U.S. Attorney's
Office has been investigating possible crimi-
nal fraud at the centers and the state of lllinois
is investigating the doctors whe own the clin-
ics for possible suspension or revocation of
their medical licenses.

The lliinois Department of Children and
Family Services was "caught and punished"
as a result of a September 1986 series of re-
ports detailing the plight of children whose
cases had been mishandled. As a result of the
investigation, the director of the department
ordered a review of 500 pending cases; the
Cook County director of the department re-
signed; two top administrators were trans-
ferred, and disciplinary action was taken
against 13 caseworkers and supervisors.

The series garnered the station a 1987 Best
Investigative Reporting award from RTNDA.

[m}

WrHR-TV Indianapolis spent seven months in-
vestigating public education. The result was a
prime time documentary, “Class of 2000" (this
year's kindergarden class). WTHR showed
what it characterized as "classrooms in cha-
0s” and “schools out of control,” while also
showing successful approaches to eliminate
truancy and dropout rates and raise educa-
tional standards. The station's investigations
resulted in changes in two state laws.

Troubleshooter Jody Davis revealed a legal
loophole that could have allowed a prisoner to
gain custedy of a child he fathered with an
underaged girl. Reports on the loophole
prompted state legislators to close it. In an-
other case, the troubleshooter squad found
that rabid dogs were allowed to run loose be-
cause of legal technicalities about quaran-
lines. State legistators closed that loophole as
well, according to the station.

Reporter Bill Gephart found that govern-
ment-required car defect notices were back-
logged at the Department of Transportation
due to the “disarray of records.” The series
helped prompt two Congressmen to call for
computerization of the defect records.

[m]

WrpTF-Tv  Raleigh-Durham, N.C., began a
news operation. from scratch on Sept. 15,
1986—it had been airing only newsbreaks in
recent years. Thirty news personnel were
hired for the 6 and 11 p.m. half-hours. Live
capability was added, a news bureau in Fay-
etteville, N.C., new stugio cameras, field cam-
eras, edit stations, a set and weather graphics.
In its first year, the station won honorable men-
tion best TV newscast from the Carolina chap-
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ter of RTNDA, a special achievement award
from Associated Press and an award from the
State Education Association for a five-part se-
ries, "Teach the Children Well.”

[m]

Asians-Blacks: Collision Course was a two-
part series on WTTG(TV) Washington on the
clash between Asian businessmen and black
residents of Washington. "The day of an Asian
store on every corner of the black community
is over," said one businessman. The series ex-
plored the reasons for the success of Asian
entrepreneurs.

The station won a local Emmy for its report
on the closing of an auto tire factory that took
the viewer on a tour of the plant in its waning
days, meeting workers who had spent all their
working lives to the dying plant.

In a three-part series, the station took a look
back at the Chesapeake Bay beach resorts
and their pcpularity before the Chesapeake
Bay Bridge opened up the ocean resorts. The
series is currently being used in educational
pregrams at the Chesapeake Railway Muse-
um.

There are about 100,000 illegal Salvadoran
refugees, In Search of Freedom: Salvadorans
in Washington looked at the fears, culture
shock and homesickness of the displaced
group, told through the voices of Salvadoran
educators, doctors and others. The D.C. office
of Latin Affairs called the series the most pow-
erful report ever done on the topic.

m]

Woar-Tv Kansas City, Mo., produced a series
of reports that examined the drug problem
from a variety of perspectives. "The Pipeline
locked at how illegal drugs enter Kansas City,
the amount of money involved and how police
departments are sometimes inadequately
equipped to handle the flood of drugs. “High
Society” posed and tried to answer the ques-
tions “1) Why do we use drugs? 2) How did we
get in this mess? 3) How do we get out?”
"Drugs: The Body's Crisis” looked at the phys-
ical toll drugs can take. “QOur Kids" looked at
the impact on chiidren. “Off the Ball* looked at
drugs and sports. "Inside the System" looked
at what happens to a drug offender who enters
the penal system. "Whats Our Business"
looked at the business community as it relates
to the drug problem, and “Success Stories"
profiled the policemen, teachers, doctors,
counselors and others who are fighting the
battle against drug abuse.

[u]

What began as a weekend tribute to profes-
sional football stars at Canton, Ohio's, Pro
Football Hall of Fame, has turned into a week-
long celebraticn, beginning with the grand pa-
rade, and including enshrinement ceremonies
and the exhibition game.

From the first marching band to the last play
of the exhibition game, woac-Tv covers the
week with a series of specials, plus nightly
coverage of events during regularly sched-
uled newscasts. The station provided first-
ever live coverage of the Kickoff Parade and
the Grand Parade and interviews with the Hall
of Farme Queen and her court, visiting celebri-
ties and event organizers. News director Scott
Davis toured the Hall of Fame, profiled induc-



tees and hosted a live 90-minute special pre-
viewing the upcoming football season,

]

"Home of the Forgotten” was described by
wive-Tv Buftalo, N.Y., as its “most compelling
news series.” Reporter Lee Coppola detailed
a long list of abuses at a facility for homeless
people. Undercover reportage detailed sub-
standard living conditions and neglect. The
eight-part series also included interviews with
former residents of the home who told stories
of drug prescriptions improperly prescribed
and of sexual abuse. The state is now moving
to have the facility closed.

u]

In 1987, wwvi-tv Cambridge, Mass. (Boston),
initiated a major news expansion. Its 10 p.m.
weekday news, which had been a half-hour,
was expanded to an hour, and a half-hour 10
p.m. news was added on the weekend. On the
sports side was added the half-hour Sunday
Seoreboard at 10:30 p.m. and a Celtics Tonight
pregame show before each Boston Cellic
away game. In June, the station aired a locally
produced one-hour documentary, Dreams De-
Jerved-Athletics and Academics.

0

When the story about suspected mass mur-
derer Donald Harvey broke in Cincinnati in
June. it caught the attention of kTviTv) Qak-
land, Calit.

Reporter Bob MacKenzie traveled to Ohio
and Tennessee and, with the help of Cincin-
nati's wceo-Tv. interviewed the 35-year-old
nurses aide—accused of murdering pa-
tients—and his mother. MacKenzie discov-
ered that Harvey had been killing since he was
a teen-ager, after having been sexually molest-
ed. The resuit of the interviews was a one-hour
special also shown as a five-part series on the
10 p.m. news.

Reporter George Watson, accompanied by
45 World War Il veterans, took a nostalgic trip
to Guadalcanal for the 45th anniversay of that
battle. The trip evoked powerful emotions in
the veterans, who had lost friends in the battle.
Adding Japanese and U.S. newsreel footage
to the mix, Watson presented a 30-minute spe-
cial and a series for the 10 p.m. newscast.

[m]

Miracles in Medjugorije was a story that
seemed to touch deeply the largely Catholic
population of New Orleans. WvUEg(Tv) sent re-
porters Jim Bailey and Mary Lou McCall to the
Yugoslavian town to cover the reported visions
of the Blessed Mother by children of the vil-
lage. The trip resulted in a 10-part series and
half-hour documentary. Following the story,
Bailey and McCall received requests to speak
at area churches and an invitation to appear
on the nationally syndicated Sally Jessy Ra-
phael Show. The station received hundreds of
requests for videotapes of the report. Re-
sponse to the series was so great that the sta-
tion sent the reporters back to Medjugorje in
March 1987 for a follow-up report.

Miracles in Medjugorje received a number
of awards. including ones from the New Or-
leans chapters of the Press Club and Women
in Communications, and a Gold Medallion
award from the Broadcast Promotion and Mar-

-

keting Executives in the “special projects”
category.

[m]

Statistics show that Texas leads the nation in
the number of births by teen-agers 14 and
under. For two months, producer Steve Wright
and reporter Karen Boudrie of kris-Tv Corpus
Christi, Tex., interviewed teen-age mothers,
teachers, health officials and lawmakers. The
product was a prime time documentary, A
Generation at Risk. that aired early in June.

Highlights included a tour of the Corpus
Christi  school district's teen-age mother's
school, a young mother explaining the difficul-
ty of completing high school and caring for a
baby and a school principal comparing a cur-
riculum without sex education to ‘“teaching
sormeone about rattlesnakes but not teaching
them about poison.”

Schools in the station's ADI requested
copies of the tape to show 1o their sex educa-
tion classes.

[m]

Noncommercial wHyy-Tv Philadelphia decid-
ed that the best way to celebrate the bicenten-
nial of the Constitution on a limited budget
would be to provide an updated sequel to Bill
Moyers Report From Philadelphia, a daily
three-minute PBS series done as though he
were alive in Philadelphia 200 years ago.
Whrytv's 60-second version, which immedi-
ately followed the Moyers Monday-Friday
spots, talked about the town today. Producing
the spots on a weekly basis—five pieces were
shot each Monday—allowed for inclusion of
contemporary events such as the Iran-Contra
hearings and local elections.

The spots were shot at locations that tied in
with the Moyers pieces. A single betacam was
used with a two-man crew and portable tele-
prompter.

[m]

Noncommercial Wrtw(tv)s "Crisis on Federal
Street” documentary aired on Tuesday, Jan. 6,
1987, and garnered the station its highest rat-
ing ever for a news-public affairs documen-
tary. The broadcast was hosted by Hodding
Carter Il and focused on a family that has
lived on public aid for three generations. The
documentary explored the complex problem
of institutionalized poverty at Chicago’s Rob-
ert Taylor Homes. the “largest, most ambitious
public housing project in the world and the
poorest urban community in the U.S,” accord-
ing to the station. Many of the problems dealt
with in the special are now in the news else-
where as the Chicago Housing Authority fights

il -
Media massed for WTTW debates
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to maintain control of the subsidized housing
projects in Chicago. The station received an
Emmy for best documentary of local signifi-
cance

On January 20, wrw broadcast a one-hour
special entitled Justice Greylord Style, which
looked at the FBl-initiated Greylord undercov-
er investigation of the Cook County judicial
system. To date, 58 judges, lawyers, bailiffs
and police officers have been indicted and 30
convicted. Wrrw's John Callaway led a group
of individuals with expertise on the court sys-
tem in a discussion of the various issues in-
volved. The discussion was prompted by vi-
deotaped vignettes on the case. PBS
broadcast the special nationwide on Aug. 9,
1987.

One of the biggest stories of the year was
the Mayoral race. Wrtw was the only station to
get the four candidates to appear on a live
televised debate. On the day of the debate,
there were some 150 journalists at the studio
to cover it.

o

KinG-Tv Seattle produced a number of docu-
mentaries this year, among them: Senate for
Sale, a half-hour lock at political action com-
mittees and their influence on the political pro-
cess; Shelter from the Storm, an hour special
on low income seniors living in poverty, and
Salmon: Not Just a Fish Story, an hour-long
look at the changes and upheaval in the salm-
on fishing industry, one of the Northwest's eco-
nomic mainstays.

On the news series front, KING-Tv News's
“Top Story” produced a five-part series on the
Seattle school district, focusing on the super-
intendent of schools, the gap in academic test
scores between black and white students,
mandatory busing and comparing school sys-
tems.

In a follow-up to an earlier Soviet-American
joint production, kING-TV sent anchor Jean En-
ersen to the Soviet Union. The result was a
five-part series on Soviet women, a 90-minute
special and two news reports.

[m}

When the Presbyterian Church was searching
for a site for its international headquarters,
Louisville, Ky.,, was among the candidates.
The headquarters would bring almost 1,000
jobs, a payroll of $32 million and a $100 million
annual budget, having an estimated $52 mil-
lion-a-year impact on the local economy,
Wave-Tv covered all aspects of the story, When
church representatives met in Biloxi, Miss., to
decide, the station carried daily satellite re-
ports of the heated debate and dramatic vote.
The general assembly voted 332 to 309 for
Louisville, reversing a recommendation of its
relocation committee. Coverage included a
live, half-hour documentary about the deci-
sion process that aired the evening of the deci-
sion.

a

Salesmen were peddling an alleged miracle
drug, even though they had been ordered to
stop by the Food and Drug Administration.
WeeH-1v Fort Myers, Fla., expcsed the com-
panies involved and informed those buying
the capsules that the wonder drug touted as a
cure for cancer was nothing more than a con-

centrated dose of vitamins.

In an exclusive interview with weBH-TV, a doc-
tor admitted to a mercy killing of his wife, who
had terminal cancer. State investigators heard
the admission and launched an investigation.
The doctor was arrested and charged with first
degree murder and conspiracy to commit
murder.

o

When an earthquake struck El Salvador in Oc-
tober 1986, koLp-Tv Tucson reporter Saul
Saenz and photographer Jeff Bundonis,
hitched aboard an aircraft from Tucson carry-
ing food, medical supplies and building mate-
rials. Saenz, who speaks Spanish, talked with
local citizens, authorities and officials, while
Bundonis photographed the damage and the
relief efforts, including a warehouse full of sup-
plies and the homeless waiting in line to re-
ceive their supplies. According to Saenz,
while some people felt exploited by the arrival
of the media, most talked willingly of the
quake, seeing it as an opportunity to ask for
much needed help. Saenz provided a live tele-
phone report from the quake sight.

After a day in the city, they flew back to Tuc-
s0On, arriving in time to run to the station, edit
tapes and give their reports. The story helped
bring more donations and a second planeload
of supplies was dispatched within a few days.

o

WeTF-Tv Raleigh-Durham, N.C., covered a
range of AIDS-related stories, culminating
with a prime acess, half-hour special, Living
with AIDS. The program focused on local
AIDS patients, their families, medical prob-
lerns, the problem of AIDS and prostitutes at a
local military base and the progress in re-
search. Viewer response was overwhelmingly
positive. Several Raleigh doctors and hospi-
tals requested copies of the tape, and the
host, Ben Garrett, spoke at a state conference
on AIDS about the role of the media.

The station also produced a 30-minute doc-
umentary, “The Boomers Face 40, locking at
how much the world has changed the Baby
Boom generation. Wetr-1v reporter Phil Pratt
took viewers through a historical overview of
the events of that era and then took an in-
depth look at several “boomers” whose lives
were profoundly affected by the values of the
'60's.

[n]

KcTvrv) Kansas City, Mo., aired a five-part
investigative series, "Money vs. Justice," al-
leging unfair and illegal practices by a local
lawyer. Ketv petitioned the stale supreme
courts of Kansas and Missouri, asking each to
open up any secret invesligative proceedings
that might have been instituted against the at-
torney. The station also filed a lawsuit against
the 16th Judicial Circuit Bar Committee asking
the court to declare the supreme court rules
unconstitutional as they relate to secrecy sur-
rounding the discipline of attoerneys. Those de-
cisions are pending.

n]

“Hurricane Watch,” was a half-hour documen-
tary on waLa-Tv Mobile, Ala. At the beginning
of 1986's hurricane season, the station ran a
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special recapping the 1985 season, which in-
cluded close calls from hurricanes Elena and
Juan, and a look at a particularly strong hurri-
cane in 1979. It alsc reminded people what to
do and where to go in case of a hurricane. For
the 75th anniversary of the Pensacola Air Sta-
tion, waLa-Tv aired a three-part series on the
anniversary, looking at both the past and future
of Navy flying.

o

One of wevi-tv Philadelphia’s many docu-
mentaries focused on the hardships that Viet-
nam War veterans face in their adjustment to
life back home and the role the Veterans Ad-
ministration plays. "Vietnam Vets: Broken
Hearts, Broken Minds” looked at the ways in
which the conflict differed from earlier wars: its
men did not return as heroes; its soldiers were
much younger and less mature; it was guerilla
warfare with no front lines and no safe havens,
only an invisible enemy that sometimes came
in the form of armed children; it was unpopu-
lar, and difficult for both the soldiers and those
back home to understand.

Awpvi-Tv investigation examined unsafe sea-
food in a three-part series and provided view-
ers with information to make intelligent deci-
sions about a food group that many assumed
always to be healthy.

]

Kpom-Tv Fort Smith, Ark., produced a local
version of the national special, Scared
Straight: 10 Years Later, in which youth are
introduced first-hand to prison life. Co-an-
chors Bill Oltman and Elizabeth Alex toured an
Arkansas prison with four teen-agers from lo-
cal schools. They arranged for one-cn-one
talks with prisoners, folowed by a live, 30-
minute ‘panel discussion comprising lawmak-
ers and citizens.

a

In March, wask-Tv Detroit added a business
news segment to its newscasts. Reporter Mur-
ray Feldman heads up the unit and anchors
five-minute reports at 5:30 and updated re-
ports at 11 p.m. Feldman draws on a team of
writers and producers, plus a computer that
links the station with national business data-
bases that give a national perspective on local
activities. The Channel 2 business Report fo-
cuses on local business trends, changes in
lifestyle, in-depth reporting of major business
issues and ongoing investor advice from local
experts who offer tips on subjects ranging
from stock market strategy to IRAs to savings
bonds.

0

Korv(Tv) Medford, Ore., conducted a three-
part investigation into the future of the timber
industry in southern Oregen, which provides
nearly half the jobs in the region. A Follow-up
on the series sent a station reporter to Dallas,
where he interviewed the president and chair-
man of one of the largest timber corporations
in southern Oregon. The series looked at the
environmental and economic impacts of in-
creased cutting, statistics on how much tim-
ber is available and the amount of timber be-
ing cut.

o



WarT(Tv) Jackson, Miss., was the first 1o
break an investligative report on a male prosti-
lule who tested positive for AIDS. The police
were faced with the problem of trying to keep
him from infecling others. The story was a
team effort headed by co-anchor Stephanie
Bell. The report received national attention
and was picked up by major newspapers and
the networks. The station followed up the story
with reports on social and medical aspects of
AIDS.

While touring an area hospital, KBAK-Tv Ba-
kersfield, Calif., reporter Julienne Smith no-
ticed a container of blood being poured down
an ordinary drain. She was prompted to ask
what standard blood-handling procedures
were. What she found, in a series of stories,
was that there were conflicting rules and regu-
lations, with some of the blood going inlo sew-
ers that led to a reclamation plant that pro-
vided water for agricultural use. The station's
investigation is continuing.

WNEV-TV confronts AIDS

Drug abuse facts from WYFF-TV

Public affairs: a chance to serve

In response to the growing concern about the
deadly AIDS virus, wNev-Tv Boston launched
an awareness and education campaign in
February The campaign included news re-
ports, specials, editorials and PSAs, communi-
ty-related activities, the production of an edu-
cational video and the seleclive acceptance
of condom ads for the prevention of disease.
One special "Sex and Singles,” was shot on
location in area bars, health clubs, discos and
daling clubs, and looked at how the disease
has affected the heterosexual community. The
show also featured a discussion group among
singles of various ages talking about the ef-
fects the disease has on their dating. Another
special, “Teaching our Children,” dealt with
how to tell children about AIDS, and featured
the suggestions of parents and educators.

For the second year in a row, WNEV.TV Spon-
sored a public service campaign on behalf of
Project Bread's walk for Hunger. The cam-
paign included PSAs and promotional spots
for the May 3 walk. In addition, the station pro-
duced a half-hour special {o encourage peo-
ple to participate in the walk. As a result, more
than 2,500 additional people signed up. The
walk raised $2.5 million.

In commemoration of the 200th anniversary
of the signing of the Constitution, WNEV-TY be-
gan a 14-month public service campaign that
included specials, documentaries and an
awards competition designed to honor excel-
lence in teaching about the Constitution.
Among the specials were The Chief .Justice
and the Kids, featuring former Chief Justice
warren Burger talking to 13 student reporiers,
and a special on the Fifth Amendment, Power
of Silence.

o

wWvyrr-Tv Greenville, S.C. devoted a month to
the subject of drug abuse. The story began
with an editorial outlining the planned cover-
age and asking viewers to watch the program
as a family and discuss the topics raised
Each reporter was assigned one or two re-
ports on a different facet of the issue. Included
in the segments were actual drug raids and
buys, abuse prevention and treatment and
ways everyone can help in the fight. The sta-
tion's efforts were recognized by the South
Carolina Broadcasters Association as out-
standing documentary-series.

0

WTHR-Tv Indianapolis’s Coats for Kids cam-
paign netted more than 10,000 winter coats for
needy children. The coats, donated by view-
ers, were cleaned hy a local dry cleaning
chain and distributed free to poor families.

The 10-day Greater Indianapolis Cholester-
ol Screening Project was conducted at area
malls. More than 30,000 people took the two-
minute test, and showed “significantly” higher
levels than the national average. One-third of
those tested, in fact, found they were at high
nsk. Also participating in the project were the
Heart Association, a local hospital and makers
of a new testing device.

C

King-Tv Seattle’s Face to Face: U.S./U.S8.S.K.
was a follow-up to a December 1985 program,
A Citizen’s Sununit, in which a Seattle and
Leningrad audience were linked via satellite.
In Face to Face, the idea was taken one step
further: A young couple who had been in the
audience in Seattle in 1985 travelled to Lenin-

Broadcasting Nov 18 1987
17

WORLDWIDE
DISTRIBUTORS
OF QUALITY
TELEVISION
PROGRAMMING

It fakes a specialtype
of company to conduct
business globally. Coral
hasthe experience, rights
and product to service
the television industry
notonly inthe US. but
on every continent
throughout the world.

Ifyour stationis looking
for first-rate first-runs or
re-runs, look first to Coral
Pictures.The company
has a staff experienced
in all phases of broad-
casting to help stations
achieve their most
optimistic projections.

CORAL

PICTURES
CORPORATION
6850 Coral Way.
Miarni, Florida 33155
Tel. (305) $61-8922
Telex 441132 CORAL
Fax (305) 665-7194




grad to meer the family of one of the Soviet
audience members. Then the Soviet citizen
visited Seattle. The program was hosted by
anchor Jean Enersen, and was a look at both
cultures. The effort was a joint one between
KING-Tv and Gostelradio, the Soviet State
broadcasting entity, which shared manpower,
equipment and facilities. The Soviets pro-
duced their own version of Face to Face as
well.

In June, KING-TV produced a series of "safe
sex” PSAs aimed at teen-agers, gays and the
general audience. Those aimed at teen-agers
were aired in conjunction with a special, Teen
Sex: What About the Kids?, that examined the
question of sex education in public schools.
The station has also produced and aired a
number of PSAs promoting responsible atti-
tudes toward sex as the best means of com-
batting sexually transmitted diseases and un-
wanted pregnancies. Teen Sex: What about the
Kids? was the third in a series of specials. The
two-hour program looked at sex education in
the schools. The first hour followed a week in
the lives of students of a progressive sex edu-
cation class. The second hour was a live, in-
studio discussion of the merits of sex educa-
tion. A telephone poll during the second hour
received 10,000 calls

The station received a 1987 Presidential
Award for Private Sector Initiatives for “Getting
to No," wkinG-Tv's ongoing campaign against
substance abuse. Included in the effort are
PSASs, specials and the sponsorship of com-
munmty projects

a

The syndicated Oprah Winfrey Show, owned
and produced by wis-Tv Chicago, traveled to
all-white Forsyth county, Ga., to broadcast a
live remote from the Dinner Deck restaurant.

Forsyth county had been in the news because
of a series of civil rights demonstrations and
counter-demonstrations by the Ku Klux Klan.
There had been no blacks living in Forsyth
county for the past 75 years. Winfrey wanted to
find out why.

The program opened with clips of recent
demonstrations, followed by an open forum
discussion. As residents discussed their feel-
ings, some rebutted the image of their county
they felt had been unfairly promoted by the
media. The Rev. Hosea Williams, a civil rights
activitist, led picketing outside the restaurant
to protest his exclusion from the show (Win-
frey's ground rules had been that the show
would feature only Forsyth county residents).
When the picketers were arrested, Winfrey re-
E ported it as part of the show, then continued

with the discussion.

In November 1986, wis-Tv launched a one-
year campaign, "Say No! to Drugs," in cooper-
ation with the Chicago Sun-Times. Each
month, a drug awareness special was broad-
cast on wLs-Tv as a series of 12 features. In
addition, bumper stickers, buttons, tee shirts
and sweat shirts were produced with the “Say
Not" theme. Station talent was made available
for motivational speaking engagements and
the station organized, produced and broad-
cast a parade to salute those groups active in
the anti-drug area.

WLs Ty in cooperation with the League of
Women Voters of llfincis, produced and broad-
cast a series of five exclusive debates among
candidates for major statewide office, includ-
ing lieutenant governor, attorney general,
comptroller, treasurer, secretary of state and
U.S. senator. The debates were moderated by
Mike Jackson, Andy Shaw and Mary Ann
Childers of wLsTy with a panet of print and
electronic media political experts questioning
the candidates,

[w}

Noncommercial ktca-Tv St. Paul employed a
novel device in a speciat on AIDS. Three pre-
produced "mock” news stories during the
hour-long program told the story of a hypo-
thetical AIDS incident in a mythica! Minnesota
town. Two panels then debated the implica-
tions of the diseases. The discussions were
taped before a live audience as part of a
statewide AIDS conference.

The three-minute mock newscasts were
presented by former CBS News reporter Ka-
ren Boros and dealt with such topics as confi-
dentiality vs. public's night to know, school and
workplace policies, public health education,
mandatory testing, quarantine and legislative
policies.

A companion outreach project included bill-
boards, posters, magazine and newspaper
ads and educational brochures at a cost to the
station of $5,100 (above community contribu-
tions of $45,500). Executive producer was Bill
Hanley: producer-outreach director, Wendy
Wiberg; associate producer, Anne Ostberg,
and production assistant, Gail Feichtinger.

]

"Foodline 24" is an areawide food drive con-
ducted by kpom-Tv Fort Smith, Ark. The week
before Thanksgiving, food is collected and
corporate and business donations are taken.
PSAs featuring station personalities air
throughout the drive, which culminates in an
hour-long mini-telethon asking for donations
and educating viewers about hunger. in 1986,
‘Foodline 24" raised over 12,000 pounds of
food that was distributed through the Food-
bank and the Salvation Army to needy fam-
ifies.

“Fanline 24" asked viewers to help a neigh-
bor during the summer months by donating a
fan to the needy. Through PSAs and stories,
the station collected 600 fans that were then
distributed to needy families in the area.

]

In January 1987, wwio-tv Dayton, Ohio,
launched a public awareness campaign on
the dangers of radon gas. The station distribut-
ed 10,000 radon test kits at no charge to area
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residents to test the level of radon in their
homes, as well as airing documentary-style
information on the threat. Approximately 6,000
tests were returned, producing one of the
country's largest data bases on the gas. The
station's efforts were highlighted in a hearing
of the House Subcommittee on Transportation,
Tourism and Hazardous Materials. One con-
gressman said of the effort: “It was up to a
television station to alert us and to come up
with the only factual data that we have.”

u}

Wisn-Tv Milwaukee devoted a month-long se-
ries to “Schoolvote," a program designed to
help parents and others set educational priori-
ties. The series began with a Town Hall meet-
ing at City Hall, attended by 130 teachers,
parents, administrators, community leaders
and students. The 10 p.m. news featured a
series of eight segments by reporters Anne
Kavanagh, Mark Siegrist, Mike Anderson,
Dave Wagner and Kathy Mykleby on such to-
pics as desegregation, at-risk youth, disci-
pline, school financing and teen-age pregnan-
cy. There were also three specials about the
project. The final special, Schoolvote: The Re-
port Card, presented the results of the project
to Milwaukee area decisionmakers.

When World News Tonight with Peter Jen-
nings originated from wisn-Tv, the station pro-
duced a 90-minute special, Ask the Media, in
which Jennings moderated a discussion
among leading Milwaukee area journalists.
The program gave the studio audience, com-
posed of viewers and community group repre-
sentatives, a chance to address their ques-
tions and concerns directly to the media.

Educational priorities on WISN-TV

Noncommercial wmvs(Tv) and wmvT(TV), both
Milwaukee, wanted to become a major public
affairs force to compliment rather than com-
pete with established news media. Their an-
swer was Smith & Company, a local television
platform that allows area viewers to meet and
talk with the movers and shakers of Milwau-
kee. The show has five producers who rotate
responsibility for subjects for the Monday-
Thursday 10:30 p.m. half-hour program. The
show is designed to be flexible enough to re-
spond to the morning’s headlines.

On Qct. 7, for example, Milwaukee county's
Director of Parks was fired by the County Ex-
ecutive, apparently because he endorsed
State Senator John Norquist in his bid for may-
or. That evening, both endorser and endorsee
were on Smith & Company. Other guests have



included Miriam Ben Shalom, winner of a 12-
year battle with the U.S. Army after her dis-
charge for being lesbian; Olympic Gold Med-
alist Bob Beamon, and AIDS researcher Dr.
Karen Lamb.

o

WsynTv) Miami sent a crew to the Soviet
Union to accompany a group of South Florida
teen-agers traveling there as part of the Peo-
ple to People student ambassador program.
Assignment manager Kira Grishkoff's fluent
Russian proved invaluable. The trip produced
a series showing the USSR through the eyes of
the teen-agers.

The station, which had sent a news crew to
cover the 1986 earthquake in Mexico City, re-
turned the crew a year later to see how the cily
was recovering from the disaster. There, they
met an 11-year-old boy, born without legs, who
did not qualify for special help. With the help of
reporter Brian Cabell and photographer Henry
Cardenas and others who learned of his
plight, the boy was brought to the U.S. and
fitted with a prosthesis. The station put togeth-
er a special on the story.

When Florida voters faced a referendum to
legalize casino gambling and Iotteries, the sta-
tion produced a series of live and taped re-
ports from Atlantic City, detailing what impact
gambling and lotteries have on the communi-
ties that currently have them.

[m}

The majority of the public affairs efforts of
KTT¥WTV) Los Angeles were under the "For
Kid's Sake" banner. Throughout the year, the
station aired documentaries and specials
dealing with divorce. drugs. runaways and
other problems facing youth. One special was
a play written by a 12-year-old about the ef-
fects of divorce on a child. In conjunction with
some of the specials, the station printed an
informational pamphlet that could be obtained
from the station or through one of the cam-
paign's corporate sponsors.

The station was also co-sponsor of a 10k run
for charity that raised $90,000 for the Blind
Children’s Center in Los Angeles. Station staff
were on hand at the run, handing out For Kid's
Sake brochures.

u]

Drunk drivers were the subject of a sobering
special on kLye-tv Davenport, lowa. "The
Quad Cities' Hidden Assassing: Drunk Driv-
ers" examined the frightening and humiliating
experience of an arrest for drunken driving.
from the arrest. with its booking and finger-
printing, to the costs in attorney's fees, court
costs. medical treatment and high insurance
premiums. Providing lhe facts were altorneys,
law enforcement officials and judges. Since
the Quad cities area is on the border of lowa
and lllinois, the procedures in both states were
reviewed, with reporters nding along with the
officers as well as researching the laws. There
were also videotapes of actual arrests. Since
its air dale, more than a dozen organizations
have requested copies of the show for educa-
tional purposes. Two lowa educational agen-
cies are making a version of the program avail-
able for schools. "Hidden Assassins” also
received a number of awards.

o

As a part of its Family Matlers public service
campaign, kIRO-Tv Seattle looked at “Who'l
Take Care of Grandma,” alternatives for the
care ol the elderly. Five Puget Sound families
were profiled, each facing the care of an older
family member, but approaching it from differ-
ent emotional and economic grounds. The sto-
ries included a look at what community re-
sources are available to older people and
suggestions on how to communicate with the
elderly.

Also a part of the Family Matters campaign
was a special on parenting. "Coming of Age:
Parents anc Teen-agers,” looked at some of
the ways parents successfully cope with the
task. Four families were profiled: a single moth-
er and daughter; a divorced couple who share
custody: a working couple with six children,
including 17-year-old triplet boys, and a Chi-
nese-American family with three teen-agers.
At the end of the special. all the parents got
together for a discussion of their relative suc-
cess. Viewers of the show were able to call the
station and speak with registered nurses and
therapists staffing a phone bank.

Blow the Whistle on Drugs was a prime time
special in which youth from all walks of life
shared their thoughts about substance abuse
and suggestions on how parents can help
them steer clear of drugs.

u]

In June 1987, three driver education students
and their teacher were killed by a drunk driver.
wkew-Tv Buffalo, N.Y., was on hand to report
the tragedy. Two days later. the station aired a
special one-hour edition of its 5 p.m. news
entitled "Cry for Life.” The special focused on
the tragedy and the problem of drunk driving.
It originated live from the town in which the

Crash site on WKBW-TV

crash occurred, with parents of one of the ¢hil-
dren as guests. the National Commission
Against Drunk Driving, Washington. selected
wkaw.Tv for its Distinguished Service Award for
its efforts.

[m}

For the first time in its history, wJRTTv Flint,
Mich., became involved in a campaign to com-
bat substance abuse. "Team Up Against
Drugs” was a communilywide campaign for
the month of April. Included in the station's
efforts were: four prime time specials, three
locally produced movies. three 6 p.m. and 11
p.m. news series, three naon news interviews,
two weeks' worth of syndicated programs that
dealt with the problem, eight public affairs pro-
grams and over 30 PSAs. One of the most
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successful of those efforts, according to the
station, was the sponsoring of a PSA contest
open to students in grades 7-12. Over 400
entries for a 30-second spot discouraging
drug abuse were received. The two first place
awards (in two age categories) were trephies
and a cash award for the schools. In addition,
the winners assisted in the preduction of their
spots.

The special programing included a one-
hour documentary focusing on the addictions
of alcohol, nicotine, cocaine and eating disor-
ders. And the campaign included a Project
Graduation rally for high school students, at
which students were asked to sign a pledge
agreeing not to drink and drive and parents
were asked to pledge that they would give
their children rides home, no questions asked.

u]

Coming of Age was wowv Detroit's 10-part ex-
amination of the issues and concerns facing
the growing number of clder people. Anchor
Mert Crim and nine other reporters focused on
problems, solutions and the ways people are
coping with growing older—from keeping
healthy to coordinating finances and retiring
with flair. Reporters Debra Silberstein and Dr.
D'Anne Kleinsmith locked at Alzheimers dis-
ease and other health concerns; Carmen Har-
lan, Margie Reedy, Roger Weber and D.X. Riley
reported on care for aging parents, senicr day
care, retiring in northern Michigan and what to
expect when looking for a nursing heme; busi-
ness editor Jennifer Mocre focused on the
growing trend of marketing products to older
people; consumer reporter Anne Thompsen
reported on what older consumers need to
look out for in the way numerous offers are
directed toward them, and Ned McGrath
helped make sense ¢of and offer advice to sen-
iors on the paperwork maze of Social Security.

u]

Beyond the Sheiter Door, a 30-minute docu-
mentary on noncommercial ksol-7v Broom-
field, Colo., traced the beginnings of the
movement to help battered women. It featured
those who first offered shelter to the women,
activists who raised the “consciousness” of
many on the issue and those who fought for
legislation to protect battered women. It won a
local Emmy for Best Target Audience Program.

For its election coverage, kepi-Tv held a town
meeting in its studio, featuring journalists and
community experts in agriculture, economics
and education to question the candidates.
Then-candidate Tim Wirth appeared for 45
minutes of questioning, while the other candi-
date failed t¢ appear.

Keoi aired two documentaries that the Pub-
lic Broadcasting Service turned down as ad-
vocacy pieces. The documentaries were Dark
Circle, a look at the Rocky Flats nuclear weap-
ons plant and Vietnam: The Impact of Media,
Accuracy in Media's analysis ¢of how the war
was reperted. The films were followed by a
studio discussion featuring experts with di-
verse views and, in the case of Dark Circle,
the filmmaker. The discussion centered on the
programs’ accuracy, the legitimacy of advoca-
¢y journalism ang the PBS decision to reject
the programs. The Vietnam film was uplinked
and broadcast by more than 50 PBS affiliates.

0

Working with area law enforcement officials,
wker(Tv) Dayton, Ohio broadcasts a picture
of a wanted felon every Monday at 6 p.m. and
11 p.m., accompanied by a further description
of the suspect and phone number of the police
department. Often calls with information come
to the station and are forwarded to the police,
in other cases, fugitives themselves have sur-
rendered following the broadcast.

In October 1987, the “BOLO" (Be ¢n the
Lookout) segment was expanded to include a
special feature airing Thursdays and Sun-
days, on "Miami Valley's 10 Most Wanted List."

The program was the idea of Police Detec-
tive Bill Mullins and Lieutenant Ed Crowder. In
all, 58% of the fugitives shown have been
aprehended.

[m]

Wrvr(Tv) Nashville applied its time and tal-
ents to a number of local problems. To in-
crease awareness of cholesterol, the station
aired a series on the subject, in conjunction
with the series, tests were conducted and the
station distributed general information and low
cholesterol recipes.

The station dealt with the problem of radon
gas in both a series and documentary and
bought several hundred testing kits to sample
homes throughout the area.

[m}

Eleven xTvy(Tv) Oklahoma City photogra-
phers packed their cameras and hit the road.
Their assignment: to capture a day in the life of
Oklahoma. The result was a one-hour portrait.
The documentary was so well received, it was
repeated. The program was produced by Tony
Stizza and Linda Cavanaugh. Coordinating
producers were Dana Fowler and Mary Ann
Eckstein.

[m]

General assignment reporter Paula Tutman of
wLkY-tv Louisville, Ky., highlighted problems
faced by those with physical handicaps when
she visited Louisvilles new theme park in a
wheelchair and found most of the rides inac-
cessible. A follow-up one menth later, howev-
er, found that park officials had implemented
suggested changes and trained persennel to
be mere sensitive to the needs of the Kentucky
Kingdom park's handicapped visitors.

The Kentucky Chapter of the American
Heart Association awarded medical reporter
Caroline Seay their Media Award for her series
of reports on how many people deny exper-
iencing heart attack symptoms.

Community awareness was further en-
hanced when consumer reporter Ralph Mer-
kel discovered that many of the problems be-
ing experienced by newer model cars were
caused by mixing alcohol with gas. A random
survey of twenty gas stations garnered consid-
erable attention and caused at least one inde-
pendent dealer to remove all gas with alcohol
from his 15 area stations.

WwKY-Tv was also the first t¢ report the clos-
ing of the Louisville Times newspaper.

u]

New Hampshire Public Television spon-
sored three debates for candidates for the
state’s highest offices. The goal was to provide
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viewers with the least rhetoric as well as to
guestion candidates from a variety of sources.
Eschewing the standard League of Women
\bters format, NHPTV introduced what it called
a livelier format that allowed candidates to
challenge one another, the media to interro-
gate them, and more importantly, provided
viewers with a chance to ask questions.
NHPTV said the phone response on its "Reac-
tion Line" from viewers was very favorable and
the candidates’ responses provided good
copy for regional media.

High Tech in the Classroom was NHPTV's
response o its audience's interest in educa-
tional topics. The live, two-hour program on
advanced use of computers and videodisks in
New Hampshire classrooms primarily target-
ed parents and students. The first hour was
broadcast throughout a four-state region.
Based in the studio, this program featured four
field pieces, an audience and phone calls.
The second hour was a teleconference for
teachers and administrators via satellite down-
links to three New Hampshire sites. These tar-
get-audience viewers could call in to experts
and other teachers to answer technology
questions. The two programs cost about
$5,500, primarily for satellite time and promo-
tion.

0

Woam-tv Laurel, Miss., was instrumental in
negotiating the first gubernatorial debate of
the palitical season. The one-hour debate was
held in association with the Young Lawyers
section of the State Bar Association and the
Mississippi  Associated Press Broadcasters
Association. It was carried on a delayed basis
by seven stations across the state.

When General Motors decided to stop spon-
soring its Best of Class salute to high school
seniors, woam-Tv sought—and found—private
sponsorship. More than 100 students were
treated to a day of activities as well as being
featured on a 30-minute special and numer-
ous promotional spots.

Woam-Tv dedicates each Wednesday to lo-
cal mayors. On its 5 p.m. news, citizens can
call the station and have their guestions an-
swered by the mayor on the air.

Through the Sherry Shell Golf Tournament,
Woam-Tv helped raise more than $5,000 for the
domestic abuse family shelter in Laurel and
the Girl Scouts.

[m}

The full impact of the AIDS crisis was brought
home by kame(tv) Honolulu, which assigned
reporter Leslie Wilcox and photographer Cliff
Watson to follow an AIDS victim through the
last months of his life. The station recorded
visits 1o the doctor, funeral arrangements and
hospital stays, culminating in an interview with
the patient just 90 minutes before he died.
Portions of the program have been incorporat-
ed into the Hawaii State Department of Educa-
tion's AIDS education project.

The station als¢ completed its two-year cov-
erage of a native Hawaiian crew’s voyage
throughout the South Pacific using no naviga-
tion instruments. Watson and reporter Elisa Ya-
dac sailed with the crew for the final two
months, overcoming various technical prob-
lems in the process. A Kangaroo weather cov-
er over a Betacam donated by Sony and a



disposable Expedition Battery which runs a
Betacam for two to three hours and has a shelf
life of five years, solved the most basic prob-
lems of salt water and power for the camera

Travel has played an important part in news
coverage for xGMB, whose nearest neighbor is
2,000 miles away. Specials include reports
from the Philippines immediately following the
overthrow of Marcos, and a trip to the All Star
baseball game in Oakland, Calif. to check-up
on local Sid Fernandez.

“Project™ cast on WBBM-TV

Cabrini Green, one of Chicago’s most trou-
bled housing projects was the stage for weem-
Tv's "Project,” a drama-musical performed and
inspired by residents, combined with profiles
of the tives of the cast members. The cast of
the show was invited to perform in London last
summer and the station's documentary re-
ceived a number of awards, including best
public affairs program from the lllinois Broad-
casters Association.

Free books from WVEC-TV

Some 4,000 library books left over from a
weekend book sale were about to be burned.
That's when a viewer contacted WHEC-TV
Rochester, N.Y. The station's Action Team
went into action. It collected and repackaged
the books and offered them free to viewers o1
a first come, first served basis. The next day,
representatives of church groups, social
agencies and other organizations turned out
three hours before distribution time. The
books were gone in 15 minutes.

Since then, the action team has developed
BookAlert, a way to link agencies that could
put the books to use with the libraries that
would otherwise dispose of them. Under the
program, 1,000 books were sent to a prison o
provide a library for inmates.

Former Beirut hostages and family mem-
bers of current hostages used wxec-Tv facili-
ties to tape a plea for the safe release of all the
hostages. The tape was subsequently broad-

cast in Beirut.
m|

To keep the community aware of possible
health problems, wetaryy Fort Wayne, Ind.,
has a full-time health coordinator who ar-
ranges health screenings at various sites in
the community, including businesses and
schools, checking height, weight, blood pres-
sure, as well as for cancer. Results showed
that some high school students had obesity
problems, ancther a high rate of circulatory
problems.

With its Poll 21, weTa conducts a number of
computerized phone pells to gauge public
opinion on a range of topics, from mandatory
seat belt laws and the 65 mile-an-hour speed
limit to choices for mayor and exit polling. The
station features many of the polls on Sundays,
providing a solid story on a traditionally slow
news day.

O

There are 120 municipalities and hundreds of
small towns in the WTAE-Tv Pittsburgh viewing
area. In 1987, the station began a program
designed lo serve those communities. "Our
Town" is a weekly visit to a neighborhood of the
Pittsburgh area. Reporter Yvonne Zanos and
anchor Paul Long assemble stories featuring
historic aspects and points of interest in each
town. Community leaders and residents are
interviewed for the stories. The station uses its
mobile satellite truck, Newstar 4, to beam
back stories from the far reaches of the ADL

a

In April, KoLp-Tv Tucson, Ariz.,, mounted a
month-long anti-drug camaign, The Spirit of
Independence” Freedom from Substance
Abuse, aimed at informing the public of the
many problems associated with drug abuse
and highlighting programs available. KoLo-v
president and general manager, Matthew
Kreiner, sent letters to prominent area busi-
ness leaders and educators throughout south-
ern Arizona asking for their help. The cam-
paign began on April 7, with a prime time hour-
long documentary exploring a host of
addictions. The ensuing campaign included
four editorials and dozens of PSAs, the latter
featuring elected officials, movie and televi-
sion personalities and business leaders.

Two "town hall” meetings were held al a Tuc-
son high school and broadcast live. The first
featured high schoo! students—both in the
auditorium and by phone line from other
schools—quizzing a panel of experts, moder-
ated by xoLD-Tv anchor Vic Caputo. The sec-
ond featured aduits in a similar format.

The station sponsored an essay contest on
the subject, “What should parents know about
drug and alcohol abuse?,” which was open to
all schoo! children in the viewing area. Follow-
up interviews with the contest winners—first,
second and third place finishers in four grade
categories—produced features for newscasts
and a series of PSAs. Each Sunday during
April, the station's two weekly public affairs
programs dedicated discussion to substance
abuse. News series on the subject included
"Substance Abuse in the Schools,” reporter
Brian Ziegler; "The Problem Drinker,” reporter
Geoff Oldfather; “Born Hooked,” reporter Bar-
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bara Grijalva, and "The War on Drugs,” report-
er Saul Saenz. All special reports were closed
by offering a pamphlet with names and tele-
phene numbers to contact for specific prob-
lems. Weekly "Recognition Certificates” were
presented to persons making an "outstanding
contribution to the community fight against
drugs and alcohol.”

o

Wwss(Tv) Sarasota, Fla., co-sponsored and
helped design "Step Up: A Career Opportuni-
ty Program" to provide highly motivated young
blacks in the community with a network of con-
tacts among top executives in local business.
Ten participants were selected and matched
with 10 local companies (including wwss). A
top manager at each company pledged exten-
sive personal time to his or her student. Wwsg's
news department followed the 10-week pro-
gram on a weekly basis, profiling each partici-
pant and business partner.

All the participants were pleased with the
program. Five of the 10 youths were hired full
time by their spensor companies. The remain-
ing five had job offers pending.

[m]

From Qctober 1986 to February 1987, WDAF-TV
Kansas City, Mo., worked to raise viewer's
awareness of drug abuses through the "4 No
Drugs" campaign, combining public service
announcements, news series and printed ma-
terial. The station provided information on the
different types of drugs, their health risks, tech-
niques on how to say no and resources such
as the National Council on Alcoholism and
Drug Abuse.

As a result of the campaign, the station was
awarded the National Council on Alcoholism's
Public Service Award, which is not given every
year. According to the council, the station
"took the necessary time to develop a plan of
action, perform the required research and of-
fer a sensible, nonthreatening program

WDAF-Tv also conducted a cancer screening
project: “Fry Now, Pay Later" A total of $31,158
in airtime was committed to the project. Of the
1,374 people who attended the screening at
an area shopping center, 475 were found to
have some abnormality that could be cancer-
ous or pre-cancerous. In connection with the
screenings, Meryl Kin McKean produced a
four-part news series about skin cancer for the
6 p.m. news.

(W}

In conjunction with literacy and education
groups, waow-Tv Eau Claire, Wis., has pro-
duced two half-hour specials and numerous
PSAs for "Project Literacy U.S."

The program focused on those who had
benefited from literacy programs and the
problems illiteracy can cause for business. It
was difficult, said the station, to find people
who would come forward and talk candidly
about their problems in communicating, but
those who did prompted others to call the Lit-
eracy Volunteers of America hotline for help.

W}

In September 1986, wuw-Tv Cleveland, in con-
junction with the American Cancer Society
and area radiologists, offered free mammo-

WJIW-TV promotes mammograms

grams and provided extensive education on
breast cancer and its current treatment. Of the
1,733 women tested, 32 biopsies were per-
formed. Eleven women had lumps removed
and three had partial mastectomies. The sta-
tion received several letters from women say-
ing they would have been unable to afford the
mammograms themselves.

The station supported the campaign with a
week-long special report in its newscasts, live
PM Magazine cut-ins and a half-hour special.

With the beginning of the school year, waw-Tv
shifted its public affairs focus to literacy. "Drop
Everything and Read" stressed the impor-
tance of that vital skill. The campaign began
with an hour-long, prime time special, support-
ed by a series of 20 PSAs featuring CBS Net-
work and station personalities talking about
what reading has meant to them. On-air talent
also participated in reading programs at area
libraries, and some 20,000 brochures, along
with reading tip sheets, were distributed.

(W]

On October 14, 1986, wtaJ-Tv Altoona, Pa.,
along with the Pennsylvania League of Women
Voters, produced the only statewide live de-
bate between gubernatorial candidates Rob-
ert Casey and William Scranton |l. The panel
included journalists from Philadelphia, Pitts-
burgh and Washington. The debate was
uplinked from Altoona to all the markets
across the state.

On Oct 20, 1986, the station produced an-
other debate between an incumbent con-
gressman and his challenger. That debate,
100, was made available to stations statewide.

[m]

Binghamton, N.Y, has suffered from racial
tensions engendered by various incidents.
Noncommercial wska there brought together
principal figures in the community to analyze
the stresses and search for solutions in Fo-
rum: People & Prejudice.

Producer Julie Kramer first arranged a
meeting at the station of some 20 concerned
persons for a nonbroadcast discussion at
which they could speak frankly and off the re-
cord about their resentments, fears and
hopes, as well as the differing perceptions of
events—perceptions that may be determined
by a group's experience.

From this discussion and through research
of recent racial incidents, Kramer developed
questions and recruited a six-person panel
that included Binghamton's mayor, a sociolo-
gist and several community leaders. The dis-
cussion was moderated by station president,
Michael Ziegler.

The program was broadcast live from 8 p.m.
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to 10 p.m. on Thursday, Oct. 8. It was felt that a
large studio audience might tend to turn the
discussion intc a play for audience support or
add a distracting element of emotionalism. A
phone-in program would open the discussion
to the entire community, but might not aliow for
systematic discussion of issues. It also would
leave most callers hearing a busy signal. The
solution was to arrange with several other
community institutions to host "participatory
groups” that would watch the broadcast to-
gether with an open phone line, and whose
questions would be brought in regularly dur-
ing the two hours. A number of these groups
were open to the general public.

W}

Venezuela, the home country of Cincinnati
Reds baseball player Dave Concepcion, was
ravaged by massive floods in September
1987. wwwt(tv) helped him organize a clothing
drive. The station provided news coverage for
two weeks to promote the drive, and enlisted
the help of a local moving company for collec-
tion and transportation of the clothing to Mi-
ami, where it was met by the Venezuelan air
force. Reporter Jeff Hirsch traveled to Florida
with the clothes and interviewed the Venezu-
elan general in charge. The station volun-
teered its time to man the collection site for the
week-long drive. When it was done, there was
enough to fill an 18-wheel rig to capacity.

And when the Archdiosese of Cincinnati
called upon wiwr anchor Jerry Springer, to
help organize a drive for medical supplies to
Bolivia, the station went into action, collecting
over two tons of supplies. Springer traveled to
Bolivia with the suplies and reported on what
he found there .

“Sound-off” is a feature in which the commu-
nity speaks its mind on national and local is-
sues. Reporter Jerry Springer conducts inter-
views in different parts of town for three nights,
then compiles them into a news segment.

o

WrsB(rv) Martford, Conn., chose cholesterol
as the topic of a news series during the Octo-
ber rating book. The station’s vice president of
creative services and projects, Lois Koteen,
decided it would also be a natural community
service effort since the station has long spon-
sored health fairs and community events. Con-
sumer reporter Mary Ollie Newman and the
news department developed a series of re-
pbrts on what cholesterol is, what it does to the
body and how best to avoid it. Included were
interviews with heaith experts, individuals who
have had high cholesterol levels (ranging from
Arthur Ashe to an active physical education
teacher to a child). Newman also went through
the supermarket to give viewers practical ad-
vice on what to watch for in avoiding cholester-
ol.

Koteen and the station's promotion staff,
meanwhile, were making “Cholesterol Check"”
a station-wide project. Brochures were made
available to viewers; 12 sites were established
in the state to offer inexpensive cholesterol
checks over a six-day period. For $5, individ-
uals could have a quick, finger-prick blood
test and learn their cholesterol level in min-
utes. Sites included hospitals and supermar-
kets. The station quickly gave out the first print-
ing of 10,000 brochures and then exhausted a
second run of 10,000. A year afterward, it is



still receiving requests for them. More than
15,000 people came to have their cholesterol
checked. Some stood in line for more than two
hours and, often. the sites had to stay open
hours longer than planned. Newman aired her
evening reports live from the test sites.

a

The 1987 Breast Screening Project. held in
February, was a slatewide campaign hosted
by the American Cancer Society. co-spon-
sored locally by KHOU-TV Houston. The
comprehensive community education cam-
paign culminated in a week-long series of spe-
cial reports. The reporis. hosted by anchor
Felicia Jeter and produced by Carleton Cole.
informed viewers about breast cancer and the
importance of early detection. Viewers were
encouraged to call the Mammography Hot-
line. The station also produced and printed
50,000 breast cancer-mammography testing
information packets. plus 2.500 brochures on
self-examination.

As a result of the week-long series. over
22,000 viewers called the hotline. Among the
awards the station received for its efforls was
the American Cancer Scciety's Special Recog-
nition Award.

KHou-1v's “Stop the Madness,” anti-drug cam-
paign is a year-round efiort. The campaign in-
volves extensive on-air and off-air projects.
Among those: a poster and public service com-
mercial contest involving sludents from area
schools; PSAS; a two-hour prime time special: a
drug hotline; Project Graduation, a drug free
graduation party, and a pamphlet with informa-
tion about treatment.

The two-hour special, "Hard Habit to Break,”
featured a documentary that took viewers to the
“front lines” in the battle against drugs. Report-
ers traveled 1o Mexico as well as holding stake-
outs at known local drug hangouts, to show ac-
tual drug deals in progress. The second hour
was a live audience discussion, with a panel of
experts.

]

For the second year, wez-Tv Boston devoled
its resources o a "total" public service cam-
paign. “For Kid's Sake." In addition to regularly
scheduled programing, it included various
programs and projects including: "Home Fire
Drill Project,” "Great Expeclations: Prodigies,
Gifted Children and Your Kid," “Children's Hos-
pital Telethon,” “Suffer the Little Children,” "A
Rock and a Hard Place,” "Rap-Around,” “The
State of the Child,” "Kidsfair," "Drugbusters.”
"Ski Race for Wednesday’s Child™ and “Walk 4
Wednesday's Child.”

[m]

A regular feature cn wewi-tv Philadelphia’s
Aclion News has become a commonly used
tool by the Philadelphia Police in closing cases
left open by missing pieces of information.
*Crimefighters” is the specialty of weekend an-
chor Rob Jennings. Police are able to callect
data through the “Crimefighters” tip line,
which viewers with knowledge of a particular
crime reported on can call. Several murders
and other cases have been sOlved as a direct
result of the feature; the most recent was the
murder of Israel Nuremberg, solved this past
June after a tip on “Crimefighters.” Jennings
has been honored by the Philadelphia Police,
the Fraternal Order of Police and the Citizens

A
WASHINGTON REPORTING
FELLOWSHIPS

L L]
Applications
L]
be
accepted.
The Paul Miller Washington Reporting Fellowships program
is designed to help Washington-based print and broadcast

bureau chiefs and staffers do a better job of developing locally
oriented news stories in the nation’s capital.

Beginning in Spring 1988, 12 fellows will spend two days

a month for 12 months meeting with experienced Washington
journalists, visiting the places where local news originates,
learning how to obtain information, and getting to know
prominent newsmakers and behind-the-scenes news sources.

Eligibility The fellowships are designed primarily for
journalists currently or about to be assigned to Washington
by any regional or national newspaper, wire service, or radio
or television station maintaining a bureau in Washington.
Applicants’ employers must endorse applications and affirm
recipients will be permitted to attend all sessions.

Selection Fellowships will be awarded based on applicants’
potential to provide superior coverage of locally oriented news
in Washington for readers and audiences across the country.

Schedule Applications are due January 15, 1988 and recipients
will be announced in February 1988. Classes start in April 1988.

Location Many of the sessions will be held at the National
Press Club in the National Press Building at 14th and F Streets,
N.W. Others will take place on Capitol Hill.

Faculty The associates who will teach the sessions include
experienced Washington reporters, analysts and other
Washington-based experts.

Fees The fellowships are tuition-free. Meals, and when
applicable, transportation and lodging will be provided.

Affiliation The fellowships are an operating program of

the Gannett Foundation of Rochester, N.Y., in cooperation with
the National Press Foundation, and using the facilities of the
National Press Club.

Additional information and application forms are available from:

Paul Miller Washington Reporting Fellowships
PO. Box 12310, Arlington, VA 22209, Phone: (703) 284-6727
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Crime Commission.

The 200th anniversary of the U.S. Constitu-
tion was celebrated by wpvi-Tv with almost
year-long coverage. On Sept. 17, Constitution
Day, virtually every member of the news team
took part in the nine-hour live telecast of the
day's parade. In addition, a one-hour special
plus expanded regular news coverage gave
viewers a wrap-up of the day’s events and live
coverage of the lighting of a Philadelphia land-
mark, the Benjamin Franklin Bridge.

o

Wceve-Tv Boston wanted to take a new ap-
proach to the problem of drug abuse. It decid-
ed a movie format might be a way to tell peo-
ple something they don't always want to hear.
The result was an hour-long docudrama, Se-
crets, starring Barbara Feldon, Jon De \Vries

l"H

1!:1_||-.!!|_| N ”Il _|'I

and Christian Slater, that aired in prime time.
Secrets was based on the true story of a Lex-
ington, Mass., family whose son became ad-
dicted to drugs. Its airing was followed by a
taped discussion between the actual family
and Dr. Timothy Johnson, wevetvs (and
ABC's) medical editor. The program ended
with an overview by Johnson of the drug prob-
lem in Massachusetts and across the country.
The series initiated a public service campaign
against illegal drugs called, “Dont Be
Pushed." The campaign included prime time
specials, news series and segments in news
broadcasts.

[m]

Leona S. Morris is wJz-Tv Baltimore's senior
citizen correspondent. She got the job in Feb-
ruary 1987 at age 72. A former faculty member
and dean of student personnel at the Commu-
nity College of Baltimore who had been retired
for 13 years, Morris was hired by the station
after a viewer wrote and convinced News Di-
rector Natalea Brown that Baltimore needed a
reporter for that beat. The viewer recommend-
ed Morris who had been active for years in
civic and community affairs as one of several
candidates. In her segment, ‘The Years
Ahead,” Morris reports on issues of concern
and interest to senior citizens ranging from
stories about adult day care and senior olym-
pics, to senior volunteers working with the
Maryland State Police.

u]

Wan-Tv Chicago's special report, "AIDS: Chi-
cago at Risk," focused on what it found to be a
lack of state and city action to stop the spread
of AIDS among IV drug users. Both the series
and a half-hour special, AIDS: Someone You
Know, were reported by anchor Pat Harvey.
The reports also focused on the lack of ser-

=

vices for people with AIDS and detailed the
long-term costs of failing to provide home
health care and other services.

o

KxL-Tv Spokane, Wash., participated in the
ABC/PBS Project Literacy campaign. Part of
its involvernent was a 60-minute program
about illiteracy entitied “Can Johnny's Parents
Read." A guest panel answered questions
from a live audience, interspersed with several
taped reports. The station produced a three-
part series focusing on the scope of the prob-
lem, the options for solutions and the need for
volunteer help, as well as three PSAs. Beyond
programing, kxLvTv was a participant in the
Spokane Literacy task force and produced a
video tape to be used to help screen and
place reading tutors.

u]

Noncommercial wrvs(Tv) Detroit, along with
woiv(TV) there and a coalition of community
groups, substance abuse professionals and
student organizations, conducted a campaign
to encourage teen-agers to make responsible
choices about alcohol consumption, especial-
ly at graduation time. In that effort, the station
produced a live, hour-long interactive pro-
gram, Project Graduation: The TV Rally, link-
ing schools throughout the metropolitan area
for a discussion about what teen-agers can do
to help prevent drunk driving. Three experts
led groups of students in discussions of 1)
myths teen-agers accept about drinking and
driving, 2) the legal ramifications of drunk driv-
ing and 3) the tools they need to make respon-
sible choices. Another component was a tele-
phone survey.

Wrtvs brought together people from three
different locations via microwave and land
lines for a 90-minute dialogue entitled The Peo-
ple, Yes: America Unedited. The program was
a pilot for a possible national public television
series. Monitors at each site kept the parties in
touch with each other, with a moderator at the
wrvs studios.

o

When a Grand Rapids, Mich., police officer
was killed in the line of duty, worv(rv) joined
with wLA+aM-FM there to sponsor a radio "Re-
questathon" to raise scholarship money for
criminal justice students in commemoration of
local police officers who had died in the line of
duty Anchors and reporters joined with the
DJ's on their air shifts to help solicit pledges
over the four-day effort. With a goal of $14,000,
well over $20,000 was raised.

o

Two year's ago, wxex-Tv Richmond, Va., be-
gan a pregram called “Just for Kids,” de-
signed to provide news of interest to children
while also giving them a hand in the produc-
tion of those stories. In cooperation with five
area school districts, each Monday, an ele-
mentary age student reports a news feature
about children, for children. The program has
also provided the opportunity for students to
produce half-hour back to school and Christ-
mas specials.

To culminate a month long celebration of
Memcrial Day, which had included the airing of
10, 60-second vignettes, wxex-Tv set up mem-
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bers of its anchor team at a local hotel to give
away 5,000 flags. So many pecple wanted
them that an extra 7,000 had to be shipped in
to meet the demand.

o

President Reagan presented wrc-Tv Wash-
ington with the White House Presidential
Award for Private Sector Initiatives for its
“Beautiful Babies...Right From The Start” cam-
paign. The $3 millicn, 18-month campaign—in
conjunction with the March of Dimes Birth De-
fects Foundation and Blue Cross and Blue
Shield of the National Capital Area—was de-
signed to attack the area’s high infant mortality
rates. Anchor and reporter, Barbara Harrison,
whose own pregnancy was closely docurnent-
ed in many of the pieces, received a special
citation from the United States Department of
Health and Human Services as well as the
Mather of the Year award presented by The
District of Columbia Human Services Depart-
ment.

[m]

In 1985 and 1986, almost 100 people died in
accidents involving trucks in East Tennessee,
many involving faulty eqipment. Wsr-Tv
Knoxville decided to investigate truck safety.
Reporter Tom Lee and photographer Daryt De-
busk visited a truck inspection station; the re-
sults were startling. some trucks were running
with damaged tires, other with very little brak-
ing power. As a result of the three-part series,
"Trouble with Trucks,” authorities have tough-
ened enforcement, decided to build more in-
spection stations and passed tougher legisla-
tion. The special was used cn a 60 Minutes
broadcast and won a Tennessee Associated
Press award.

KPNX-TV looks at a “crisis”

Kenx-Tv Mesa, Ariz.'s Dave Marquis and Ed
Oliver spent more than two months compiling
information about Arizona's public education
system. Classroom Crisis, a 30-minute special
that kPNX-Tv aired in prime time, detailed how
continued decreases in the supply of money
and manpower for Arizona public schools
could have disastrous effects for the future.
Marquis and Oliver traveled throughout Ari-
zona examining rural and urban schools. The
special has been nominated for several edu-
cation awards.

o

Fewer students, fewer dollars. The solution
seemed to be to close some schools. But
which ones. KwwL-Tv Waterloo, lowa, held a
town meeting, “Our Classrooms in Crisis,” to



discuss the emotional issue. The station
broadcast from four locations. Some 25 panel-
ists representing school boards, government,
special interests and students were brought
logether to answer questions posed by the
station reporters, a studio audience and view-
ers. Preproduced background reports helped
stimulale discussion. lowa govemor Terry
Branstad appeared via satelite from Des
Moines. It takes nearly the entire kwwL-Tv staff
to fill production positions, host the live audi-
ences in three locations and report from oth-
ers. The remaining staff must produce a 10
p.m. newscast.

Kron-tv San Francisco launched an exten-
sive campaign to increase its viewers aware-
ness of the need for organ donors for trans-
plant surgery The campaign, christened "Gift
of Life," inciuded treatment of the complex is-
sues involved, plus public service announce-
ments, brochures, bumper stickers and donor
cards. Among the newscast fealures, by re-
porter Sylvia Chase, were ones on the poi-
gnant meeting between a transplant recipient
and the donor's family, and a Lear jet ride with
the Stanford Medical Center transpiant team
as they race to relrieve a donated heart.

In February 1987, wisc-Tv Madison, Wis,,
teamed up with the American Lung Associ-
ation in a three-week campaign to help resi-
dents stop smoking. Promotional efforts for the
campaign began in January, with five, 10-sec-
ond video teasers wilth such catch-phrases as
‘kick the nic,” “snuff the puff” and "pack it in.”
Those were followed a week later by 30-sec-
ond spots introducing the upcoming series
and recommending various locations for ob-
taining “stop smoking” guidebooks. In addi-
tion, 60O press releases were sent to area bu-
sinesses, chambers of commerce and health
organizations. To kick off the *Freedom From
Smoking” series, an introductory segment
was featured in the 6 p.m news and the Sun-
day 10 p.m. The segments previewed 20 area
residents whose progress would be moni-
tored on-air throughout the 20-day assign-
ment. The campaign aired on 20 consecutive
days, with co-anchors Tedd O'Connell and
John Karcher leading viewers through the
ALAs self help manual, "Freedom From Smok-
ing in 20 Days."

Through grants from local insurance com-
panies, the seif-help manuals were made
available to viewers free. The ALA ran oul of its
10,000 alotment of manuals, and area organi-
zations requested copies of the series.

0

Wagagb-1v Springfield, Mass., presented a 21-
day series in July, in cooperation with the West-
ern Massachusetts Lung Association, the
YMCA and a local health insurance provider,
10 help viewers stop smoking. Of the five peo-
ple chosen to participate in the "Stop Smoking
with Newswatch” campaign, four quit. In addi-
tion, thousands of Freedom from Smoking in
21 kits were distributed

The station devoled its entire 5:30 p.m.
newscast on Feb. 24 to an in-depth look at

AIDS. Elements included interviews with AIDS
victims, a check-list presentation on what's
known and not known about the disease, and
guidelines on its prevention.

WHoiTv) Creve Coeur, lll., aired its first ever
Inform-a-thon for the United Way The Five-
hour live special, "No One is Alone,” informed
viewers of the different community services
provided by the United Way Segments includ-
ed in-studio and live-remote interviews with
volunteers and professionals, and included
questions phoned in by viewers. Three direc-
tors and two remote units to handle the broad-

cast.

The station also aired a 90-minute prime
time special on heart attacks and a 60 minute
special on teen-age suicides.

WHOI-TV's Inform-a-thon

Kcas-tv Los Angeles concedes that coverage
of the passage of the Simpson-Mazzoli national
immigration bill was difficult. Southern California
has an estimated 1.5 million undocumented
aliens and, according to the station, many local
businesses and others employ them. Bringing
the story o its viewers presented a challenge to
kces Tv because it had to “explain complex
laws to our audience, many of whom were
wary of them and more of whom did not speak
English fluentty enough to comprehend thor-
oughly " One way kcas-Tv brought the news to
its audience was by simulcasting the series in
Spanish on KaLiam) Los Angeles, a Spanish-
language station. One of its programs cover-
ing the bill provided a “clear, simple explana-
tion of the requirements for gualification and
the steps in application.” The report also fol-
lowed a family through the filing procedure
and featured simple graphics. On hand for an
interview was a commissioner from the Immi-
aration and Naturalization Service, who field-
ed viewer calls. Kces-Tv also provided a hot-
line.

Project Lifesaver was a month-long statewide
public service campaign to reduce traffic fa-
talities by changing driving behavior. Weco-Tv
Minneapolis was convinced thal journalists
and the public had become complacent about
traffic fatalities, comparing their coverage with
the wall-to-wall stories on airline disasters. The
slation recruited other media organizations as
sponsors in the project. The result was a coop-
erative effort among the station, WCCO(AM)-
wLTE(FM) Badio, the St. Paul Pioneer Press and
Dispatch, Rurh/Paragon Advertising and The
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St. Paul Companies insurance company.

In addition to playing a leadership role in
organizing the effort, the station broadcast nu-
merous special programs, including "Sudden
Death,” a 60 minute, prime time documentary
investigating the fatalities in Minnesota over
one spring weekend. "Minnesota Safety Test,”
a 30-minute prime time safety quiz; three 30-
minute educational programs targeted at chil-
dren; nightly reports on traffic safety issues; a
30-minute dramatic special showing how to
prevent family and friends from driving drunk,
and extensive PSAs.

The success of the project was due, in large
part, to the accompanying community out-
reach program. Some 500,000 booklets were
mailed to churches, schools, businesses and
clubs, enlisting their support and presenting a
detailed plan of action for educating people
about safe driving. Five million pieces of sup-
port material—stickers, buttons, etc.—were
distributed

Results were dramatic, said the station. Al-
most 250,000 drivers "tock the pledge" to
wear seatbelts, not drink and drive and not
speed. Seatbelt use during the campaign in-
creased by 50% and the number of traffic fa-
talities declined.

Project Lifesaver won a national Emmy for
PSAs and a Peabody award, among others.

u}

A Curable Cancer,” was a month-long cam-
paign promoting public awareness of colo-
rectal cancer spearheaded by wJAC-TV
Johnstown, Pa. Some 26,000 test kits were
distributed. At least 10 cancers were discov-
ered, plus 25 potential cancers. Station partici-
pation in the campaign {in cooperation with a
local hospital and pharmacy) included PSAs,
a series, news stories and live reports from kit
distribution sites.

To report the accomplishments of area pri-
mary school students, the station airs a weekly
1%2- to 2-minute feature on Super Students in
its early morning weekday and Saturday even-
ing newscasts. A student is featured who is
exceptionally active in a leadership role in his
or her school and community, or who has a
special talent or hobby.

[m}

In a public service campaign to promote
"Food for Families” during the Christmas sea-
son, krse-Tv Phoenix and Smitty's grocery
stores encouraged people to donate food to
boxes set up in the stores. Each day, the sta-
tion aired a story featuring either a charity
worker or a family of food recipients. News
talent appeared at various stores promoting
the drive and PSAs were produced and aired.
The drive raised 3,600 boxes of food, each
box enough to feed a family of four for a week.
In a live, prime time special, KTSP-Tv encour-
aged viewers to “Team Up Against Drugs.”
Deborah Pyburn-Brewer hosted the program,
which featured a panel of community leaders
that included governor Evan Mecham and po-
lice chief Ruben Ortega. The discussion in-
cluded questions from the studio audience
and viewers, who called in. A segment of the
program was broadcast from the county jail,
where viewers met a convicted drug trafficker.
Community Information and Referral person-
nel were on the lines putting viewers in touch
with agencies that could assist in drug abuse

problems or telling them how to volunteer their
time to the cause.

In a campaign to promote reading in
schools, kTse-Tv sportscaster J.D. Hayworth
read ciassic children's books aloud to children
at the local public library then discussed the
books with them afterwards

KTAP-TV's Storyteller

Wvec.Tv Hampton, Va., is located in the
“Navy" town of Norfolk, Va., and accordingly
has a commitment to the military segment of
its market. One example is A Navy Christmas,
a one-hour special broadcast Christmas Eve
and again on Christmas day. Reporters Joe
Flanagan and John Wessling visited ships de-
ployed to the Mediterranean to see how the
military community shares the holiday with
family spread across the globe. In preparation
for their trip, Flanagan and Wessling assem-
bled gifts and messages toc deliver to the sail-
ors.

[m]

In the fall of 1986. wsLa-Tv Washington ar-
ranged a debate between senatorial candi-
dates Barbara Mikulski and Linda Chavez, the
first of only two participated in by the candi-
dates. The live, prime time, hour-long special
was moderated by anchor Renee Poussaint.

More than 50 members of the local and na-
tional press viewed the debate from an adijoin-
ing wJiLA-Tv studio. The debate was also select-
ed by the United States Information Agency to
show in Jakarta, Indonesia, as part of a pro-
gram on the U.S. electoral system, including
the role of the media in U.S. elections.

In June 1987, the station broadcast its sec-

WJLAs Renee Poussaint and Wes Sarginson

ond annual “Seven Salutes Seven Who Care”
awards banquet, devoting an hour of prime
time to recognize cutstanding community ser-
vice. Those honored included an 80-year-old
arthritis victim who teaches self-help classes
to sufferers of the ailment, and a founding vol-
unteer of a local soup kitchen. Each of the
recipients received a check for $1,000 from
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wJLA-TY, made out to his or her favorite charity.
The telecast was shot with five cameras in-
volving a total of 22 technicians, two produc-
ers, one director, three stage managers and
five reporters. In addition to the special, the
station aired PSAs featuring each honoree.

u}

Kicu-tv San Jose, Calif., devoted a month of
time and resources to promoting community
awareness of the growing problem of PCP use
in the South Bay area. All editorials, PSAs and
public affairs programing targeted the govern-
ment and private resources available to treat
and intervene in cases of PCP and other drug
abuse.

A five-part series by reporter Robert Braun-
stein and ENG photographer-editor Ri¢c Shir-
aki aired each evening on the 10 p.m. news.
The series presented an overview of the prob-
lem, its effect on law enforcement officals, its
impact on family members, treatment facilities
and the governments approach to the prob-
lem.

An hour-long production, Angel: Dust of
Death, featured questions posed by audience
members and hosts to five different paneis of
pharmacological, phsychological, law en-
forcement, legal and government representa-
tives. Executive producers were Jan Hutchins
and Roy Avila.

[m]

In February and March of 1987, wrrv.Tv Green
Bay, Wis., presented The Hidden Cancer, a
follow-up to the station's 1984 colorectal can-
cer screening program. The station aired two
weeks of special reports with information on
the nation's number-two killer among cancers.
More than 62,000 test kits were picked up at
area ShopKo pharmacies and later processed
by volunteers at St. Vincent Hospital in Green
Bay. Wrrv-Tv continued to air updates and fol-
low-ups, as well as health and diet tips. Of the
794 positive test results, 34 were confirmed
cases of cancer, with an additional 83 cases of
polyps. The station estimated that at least 50
lives were saved by early detection through
the campaign.

u]

KuRH(TV) Tulsa, Okla., and the American Heart
Association conducted free “Heartcheck”
cholesterol screening with area hospitals.
Over 6,000 people were tested to see if they
were at risk of heart disease. Before the
screenings, the station ran a series on the
risks of high cholesterol levels and what could
be done to control them. During the screening,
reporter Linda Goelzer reported live daily from
each location.

KJyrH and the Tulsa Community Food Bank
teamed up for the second annual "Food for
Families” food drive to collect nonperishable
food for needy families in eastern Oklahoma.
The drive wrapped up with a baseball game at
which the admission was cans of food. Over
30,000 pounds of food was collected.

u}

WpLG(TY) Miami's “Transplant” focused on the
search for @ new heart for Mark Frye, a 27-
year-old South Florida man suffering from end-
stage heart disease. It was an opportunity to



personalize and explain the process. The pro-
gram spotlighted the number of people and
lalents necessary lo engineer a successful
transplant, the first in Florida in 20 years.

o

WuHa-Tv Battle Creek, Mich., found its first
foray into food drives rewarding. The project
began with contacts made at over 100
schools. The station offered to showcase local
youth as they competed to raise the largest
amount of canned goods. Every school that
collected food was allowed to send two stu-
dents for an on-air appearance. The schools
raising the most food were also the subject of
special profiles. Staffers Trudy Yarnell and
Amy O'Rourke helped coordinate the effort,
which included schools, the station and var-
ious social service agencies. When the project
was over, 25 tons of food had been collected
and meore than 100 students had appeared on
the air. The drive won an award as one of the
nation’s top 100 private sector initiatives.

w]

“4 the Family” was a year-long public service
campaign by wsmv(Tv) Nashville, designed to
examine and celebrate the American family. A
series of 31 PSAs intended to teach "basic
values” to children were produced. and 11
syndicated "For Kid's Sake" spots were add-
ed. Later, a series of PSAs aimed at teen-agers
was added. The news department produced
15 news series, a documentary and two spe-
cials on family-related problems: A four-part
series, "Who's Paying the Price,” talked about
the problems of foster care; the station sent a
news crew to accompany a family with five
severely handicapped adopted children on a
2.500 mile vacation; that same week, on the 6
p.m. news, the station aired a series on handi-
capped children available for adoption—the
state reported double the number of inquiries
and applications for the children; "Kids in the
Crossfire” was a four-part series on the impact
of divorce on children of all ages, and there
were also series on daycare, sex education,
drug problems and teen suicide.

0

Des Moines area farmers were complaining
about a landfill, saying that the run-off had con-
taminated a creek, which in turn had killed
some cattle, and that the city was responsible.
The city ran tests that showed no contamina-
tion, but the farmers were not convinced, and
called for an independent test. WHO-TV took
water samples and had them tested at a state
lab. The results also revealed no contamina-
tion, and while some farmers continued to bat-
tle, the independent test helped assuage most
and quiet the dispute. WHo-Tv followed the
story with a three-part series on groundwater
testing, including information on where you
can go to get water tested, the cost and relat-
ed information.

o

Independent wTTa(Tv) Washington's Capital
City Magazine provided nightly commentaries
on a variety of topics, including some from
newswoman Nancy Dickerson. The commen-
taries won an award from the Associated
Press Chesapeake Area Broadcasters Associ-
ation.

To focus on stories more fully than is possi-
ble in a nightly newscast. wTTG(tv) Washington
established WTTG Reports, a monthly half-
hour program. The initial offering, “AIDS in Our
Town, AIDS in QOur Lives,” looked at the moral
and ethical dilemmas Washingtonians in all
risk groups are facing.

“The Commuter Crunch” explored the prob-
lem of increasing highway congestion. By
2000. experts estimated, Washingtonians will
be wasting some $200 million yearly in lost
productivity and time sitting in traffic. The pro-
gram looked at the costs and consequences
of the solutions to that problem.

o

Addressing the problems of the nation's fas-
test growing population—senior citizens—in-
dependent kcop-Tv Los Angeles, presents
the twice-weekly Senior's Report with Doris
Winkler. Winkler, 66, is a former newspaper
reporter who provides segments on issues
facing senicr citizens and the programs that
exist to help them. Winkler's program attracts
more mail than any other on the station.
Sports Star of the Week is produced and re-
ported by sports anchor Mike Chamberlin. In a
market dominated by professional and col-
lege sports teams. Chamberlin locks for the
unsung sports heroes, both the inspiring and
the off-beat. They have included handicapped
athletes, a surfing champion and an 18-
month-old baseball player. The program won
a Golden Mike award from RTNDA of Los An-
geles, and the Diamond award from the Na-
tional Association of Local Sporiscasters.

w]

On the consumer assistance investigative
beat for wusa-Tv Washington is reporter Ellen
Kingsley, Her week-long series. "Senior’s Be-
ware." featured a hotline over which senior citi-
zens could voice their complaints, comple-
mented by a pamphlet identifying common
consumer frauds and listing support agen-
cies. During the series, which identified var-
ious types of consumer rip-cifs targeted to
senior citizens, among the footage captured
was some of a "questionable” door-to-door
salesman and a high-pressure pitch for an ad-
justable bed.

Law enforcement agencies were alerted to
the hazards associated with fingerprint pow-
ders by a Kingsley series that documented its
potential cancer causing agents. The series
also showed how flaws in federal and state
laws kept police in the dark about the dan-
gers.

o

In the fall of 1986, wear-Tv Green Bay, Wis.,
joined with the Salvation Army and a local
cleaners to launch “Operation Warmup.”
Weatherman George Graphos asked viewers
to send in coats and warm clothing for the
needy. The cleaners cleaned the garments
and the Salvation Army distributed them. The
goal was 3,500 pieces of clothing. the total
came to more than 7,000.

a

Wwurv(tvi Madison, Wis., consumer reporter
Bob Richards received a Golden Gavel award
from the State Bar Association for helping hun-
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dreds of Wisconsin resideits get their money
back when Frontier Airlines declared bank-
ruptcy.

@]

“Sex is Serious, Think About It” was the head-
line for a series of broadcasts and programing
on kGw-Tv Portland, Ore., dealing with teen-
age sexual responsibility The stationwide el-
fort included a hali-hour documentary that
looked at three teen-age couples who were
profoundly affected by unwanted pregnan-
cies, and a half-hour “forum" program that
brought a studio audience together to discuss
the issue of making contraceplives available
to high school students. In an editorial, the
station advocated the creation of health cen-
ters in area high schools, and it produced 50
public service announcements and distribut-
ed 10.000 copies of a study guide to support
the campaign.

The Oregon Health Division estimates that
perhaps 20,000 residents have AIDS. KGwTv
launched an effort to inform viewers about the
disease. To that end. the station produced a
documentary, AIDS...Close to Home, that intro-
duced viewers to AIDS victims and high risk
groups; 35 PSAs, and 50,000 informational
brochures.

Each month, kGwTv gives viewers the op-
portunity to ask questions of Oregon Governor

Neil Goldschmidt. Broadcast live the first Sun-
day of each month, Ask the Governoris simul-
cast on co-owned KGWAM-KINK(FMy Radio and
offered to televisions stalewide via satellite.

0

In Septermber of this year. wJar-Tv Provi-
dence, R.l., health reporter Cathy Ray report-
ed a series on diabetes to kick-off the station’s
involvement with a diabetes screening pro-
gram. The project was a joint effort of the sta-
tion, CVS pharmacies, the R.l. Visiting Nurses
Association, the American Diabetes Associ-
ation and Ames Lab. More than 6.000 people
have been screened for the disease as a re-
sult of the program.

“AIDS: Fact or Fiction,” was a live one-hour
studio special that included a panel of experts
and a studio audience made up of clergymen,
healthcare workers, educators, counselors
and others. The panel also included an AIDS
sufferer. In conjunction with the program, an
informational pamphlet was published with
thousands sent to schools, individuals and
families.

o

For the second year in a row, kccitv Des
Moines, lowa, used a series of reports on



-~

heart disease to anchor a station promaotion on
cholesterol screening. Low cost cholesterol
tests were made available through 3C hospi-
tals and clinics in the viewing area. As a result
of the prometion, 22,000 lowans took the tests.

Keertv invited lowa's civic-minded organi-
zations to improve their surroundings by join-
ing “Project Mainstreet,” a program that
helped sponsor community projects and of-
fered $500 toward the task. The five winning
communities were featured on the station's
"Eye on lowa" feature, with the checks pre-
sented live on camera. Four months later, the
station did some follow-up visiting. The con-
cept was developed by weather anchor Con-
nie McBurney

[m]

In conjunction with a local hospital and phar-
macy chain, wave-tv Louisville, Ky., spon-
sored colorectal cancer screening. Informa-
tion about the disease was presented in daily
news segments from health reporter Carol
Grady, tests were available through local drug
stores and the hospital evaluated the tests.
Tens of thousands of tests were distributed.

In a news series, "Cheap Eats," reporter Me-
lanie Bullard sought places where a family of
four could eat for less than $20, and compiled
a printed list of all the restaurants that fit the
bill.

[m]

Wwaa-Tv Chicago conducted a month-long
station project, "Your Golden Years,"” which sa-
luted the “vitality" of clder Americans. Includ-
ed were reports in the 6 p.m. news on such
topics as health, exercise, employment, enter-
tainment and finances.

There were also two specials produced by
the programing depantment: Forever Young,
and The Golden Years, the latter featuring a
studio audience of senior citizens addressing
their concerns to a panel of experts.

=]

KtuL-tv Tulsa, Okla., anchor Charles Ely won
a duPont Award for an investigative series enti-
tled "Tulsa’s Golden Missionary” a seven-
month study by Ely and producer Jim Lyons
that revealed misleading fund-raising claims,
misuse of funds and broken promises by an
international charity. KruL-Tv also took an in-
depth look at a local mineral water that
claimed to "super charge the immune sys-
tem.”

KrtuL-Tv carried out an eight-month cam-
paign to educate its viewers about the Consti-
tution. The effort included PSAs, news series
(including live satellite reports from Philadel-
phia) and a weekly news feature.

0

Wrvr(rv) Tampa, Fla,, spensored a free cho-
lesterol screening at area malls. Thousand of
people were examined and many learned that
some treatment was necessary. The station
also hired what it believes may be the only
historian on staff at a broadcast station, who
contributes weekly historical features to its
newscasts. The station’s senior spotlight fo-
cuses on issues and people important to the
senior citizen population.

0

—

Wcees-Tv New York described its “Project
Youth” as "one of its most ambitious undertak-
ings ever." It was an eight-week station cam-
paign on issues and concern’s of today's youth.
There were three prime time, one-hour docu-
mentaries, a half-hour children’s special, sever-
al 30-second spots, a half-hour documentary,

e >

WCBS-TV: Fighting fire with fie

weekly news reports, PSAs and editorials, a
youth resource guide and a community service
award.

Another public service campaign on wces-Tv,
called “Get Qut Alive,” was a month-long infor-
mational campaign on fire prevention and
safety. There was a 17-part series of news re-
ports, editorials, PSAs, community outreach
efforts and corporate tie-ins. The campaign
was concurrent with National Fire Prevention
Week. The reporter, senior health and science
editor Dr. Frank Field, accompanied fire-
fighters through burning buildings and later
described to viewers "the horrifying reality of
escaping a fire. . .the frightening sensation of
being overcome by darkness, heat and
smoke.” By relaying this first-hand story, Field
hoped to emphasize how “split-second,
knowledgeable respconses are crucial in es-
caping a fire."

0

Ksartv San Antonio, Tex., co-sponsored a
10-day cholesterol awareness program that
tested over 30,000 people. And for the third
year in a row, it teamed up with the Salvation
Army for “Share Your Holidays,” an annual
food drive to collect canned goods. A record
58 tons was collected.

m]

WaGA-Tv Atlanta presented a five-part series,
"Grading Your Schools,” on the 6 p.m. and 11
p.m. newscasts. The specials gave viewers
information on how to judge the quality of their
children's schooling. In conjunction with the
the program, station staffers, along with a
group of parents, educators and educational
experts, wrote a parent's guide, tens of thou-
sands of which were distributed free as sup-
plements in three local daily papers, as well as
to every high school principal in Georgia. The
response was so great that the station reprint-
ed the bocklet and distributed it through a lo-
cal restaurant chain.

0
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According to wrva-Tv Toledo, Ohio, it has be-
gun the first regular series of news polls, print
or broadcast, in its market. Using a local re-
searcher, the station conducts a number of
lelephone news polls based on a sample size
of 300 and with a statistical variance of plus or
minus 5.7%. Polis have included gauging the
approval rating of the mayor and city manager
and sampling voter preference on candidates
and issues. When a poll—such as the mayor's
race—is conducted, both candidates are
brought in live to respond as the results are
revealed. Turn-around time on the polls is
quick, according to the station. Usually a Mon-
day-Wednesday polling can yield results by
Friday.

m]

In West Monroe, La., many young people
were unable to play baseball due to a short-
age of fields. When baseball organizers want-
ed to remedy that, ktve-Tv El Dorado, Ark.-
Monroe, La., agreed to broadcast a live two-
hour celebrity baseball game featuring on-air
talent and community leaders. The public was
encouraged to come to the game and partici-
pate in various other fund raising events. As a
result, enough money was raised to supply
additional baseball diamonds.

[m]

Each week, wraL-Tv Raleigh, N.C., sports an-
chor Tom Suiter selects a high school athlete
for an Extra Effort Award for that students lead-
ership and sports ability On the academic
side, throughout the school year, teachers and
principals have the opportunity to nominate an
oustanding student to receive an award for
their scholastic achievement and leadership.
From those nominations a committee of com-
munity leaders and educators choose a week-
ly winner to receive their Extra Achiever
Award.

u]

Wrtw-Tv Chicago airs a nightly news and pub-
lic affairs program, Chicago Tonight, with John
Calloway. On April 4, the show broke the story
of Donald Rumsfeld’s announcement that he
would not be a candidate for president which
came after several national commentators
had considered him one of the major candi-
date possibilities.

[m]

KxTviTv) Sacramento offers its viewers a daily,
five-minute medical feature. “Healthcast,” with
Gail Westrup, informs the community on local
medical research, including progress on an
AIDS vaccine, reports medical news from the
state legislature and offers advice with tips for
good health. The series also promotes com-
munity projects. A five-part series on "Mam-
mography: The Picture that Could Save Your
Life," prompted many to contact the Sacra-
mento chapter of the American Cancer Soci-
ety.
a]

In April, wrovTtv Steubenville, Ohio, began a
five-month diabetes screening project. Each
week, a testing site was established in a differ-
ent town. The program generated more than
1,500 screenings.



Local journalism: The cable connection

Amang the leaders in local cable television
news programing is Long Island News 12,
the 24-hour news operation produced by Ca-
blevision Systems. One of the organization’s
larger efforts this past year was its nonstop
coverage of the Sag Harbor (N.Y} Initiative: a
group of writers, artists and academics who
spent a weekend discussing the problems
facing America.

News 12 provided live coverage for eight
hours on Saturday, Oct. 10, and Sunday, Oct.
11, and incorporated material shot on Monday
for a two-hour summary recap that evening.
Each day's panel discussion lasted six hours,
with the remaining two filed with interviews
and other material. News 12 used a five-cam-
era setup in the high school auditoriurn, where
the event took place, and anchored the cable-
cast from an upstairs classroom. Coverage
was fed back to the studio using a Ku-band
satellite truck (another truck was present as a
backup). Editors immediately began editing
tape of the material for a two-hour wrap-up
special.

In all, News 12 had 24 technicians and 10
editors-producers working on the project. The
two-hour special was fed Monday afternoon
(Oct. 12) to cable systems nationwide.

[m}

Jones Intercable's system serving the Cali-
fornia communities of Lancaster, Palmdale,
Quartz Hill, Edwards and California City has
an ambitious news and information presence
through its local origination channel. Its High
Desert Magazine highlights the 56 hours of
original programing the system has each
month. HDM has done a nurmber of news and
feature stories on military aircraft housed at
nearby bases, including NASAs X-wing air-
plane-helicopter, the B-1B bomber and the
SR-71 reconnaisance plane.

The system also has spot news coverage
capability and has covered, in the past year,
the derailment of 60 oil tanker cars, the gov-
ernment’s Daedelus human flight project, new
F-15E tests conducted by McDonnell Douglas
and the flight of the Voyager.

Jones has a morning talk show that features
medical news and an evening talk show with a
call-in segment that allows residents to speak
with local elected officials.

[m}

Cox Cabte's Hampton Roads, Va., system is
closely linked with the naval operations in the
area and its community relations programing
reflects that. The system is currently inaugurat-

News 12's satellite gear

ing Sea Cadets, highlighting individual cadets.
The feature will be sent by the Navy to other
naval outposts across the nation.

In the past year, Cox donated more than $1
million in programing time to public service
shows, including an ACE-award winning doc-
umentary on the tall ships that sailed through
Norfolk, Va. Cox has produced 10 community
forums in the past year, including one linking
Norfolk State University, the Hampton Institute,
the PTA and teacher groups. As part of the
forum, a roundtable discussion on education
was held at Norfolk State, which was followed
by a guestion and answer session and a re-
ception. Tapes of the program were made
available to community groups.

During elections in Norfolk, Portsmouth and
Virginia Beach, Cox donates five minutes of
free air time tc every qualified candidate, in
addition to producing a "Meet the Candidate”
forum before election day The system also
asks govermnment officials to nominate resi-
dents who have made special contributions to
the community. They are profiled in a half-hour
program entitled Great Citizens of Hampton
Roads.

O

Cable TV North Central, a subsidiary of
Hauser Communications in Roseville,
Minn., undertook exhaustive coverage of a
conference on “The implications of Soviet
New Thinking” in St. Paul last month. In all, 30
people worked on planning, filming and as-
sembling 27 hours of conference footage from
seven camera crews. The conference took
place at three different sites in St. Paul and
featured 200 diplomats, politicians, scholars
and specialists discussing Soviet policy and
East-West relations. The series of programs
appeared on C-SPAN.

[u]

ATC's cable system in Ithaca, N.Y., has an
ambitious local news presence, which re-
volves around its weeknight half-hour news
programs at 6 and 11 p.m. Among the spot
news stories it has covered in the past year
was a walkout at Cornell University. The sys-
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Media General's “Fairtax Evening Report”

tern covered rallies and pickets on campus
and conducted a live interview with the union
local president and Cornell’s vice president of
university relations. Other spot news coverage
included protests on campus against South
Africa and following up on two murders in the
area. Because Ithaca has no commercial tele-
vision stations, the systemn provide news foot-
age lo TV stations in Syracuse, Binghamton
and Elmira, all New York.

The system filed a Freedom of Information
Act request to uncover the sites the county
was testing for a proposed landfill. Although
the system’s request was granted in the local
courts, its plea was rejected at the state appel-
late level.

The system carries a weekly “Healthbeat”
feature on Tuesday, which won the media
award from the county medical society On
Wednesdays, the system carries an "Adopt a
Pet” feature in conjunction with the local
SPCA. And during the 11 p.m. news, the sys-
temn runs a listing of cormmunity events.

O

American Heritage Cablevision is carving
out a niche of coverage for Council Bluffs,
lowa, which rests in the shadow of the larger
media in nearby Omaha. The ATC system, like
its lthaca, N.Y, counterpart, has a local news
operation, running a half-hour weeknight
newscast at 6:30 p.m. it plans to add a late-
night newscast later this year.

In July, its first month on the air, the system
broke a story about a local police officer who
had been placed on leave after allegedly beat-
ing a man he arrested. The officer has since
resigned. The operation also covers state
news from the capital, Des Moines.

O

Media General's Fairfax county, Va., system,
in suburban Washington, had a major break-
ing news item on its local news show with the
rupture of a gascline pipe. Gas was sent
spewing 100 feet into the air, covering nearby
homes with thousands of galions of the fuel.
On its evening newscast, the system reported
the incident and firefighters's successful at-
tempts to control the potential disaster. The
syster continued follow-up coverage in the
ensuing days, including live interviews during
the newscasts. The system used its two-way
feed on election night for live reports from
campaign headquarters.

Its local newscast has been nominated for
an ACE award for its news coverage each of
the past two years. 5]



Law & Regulations

NAB suggests tax on sale of TV’s, radios, VCR’s

Plan is presented in effort to
prevent Congress from taxing
sale of broadcast stations

The National Association of Broadcasters,
in a l4-page “white paper” sent to members
ot Congress last week, laid out its arguments
for why Congress should consider taxing the
sale of televisions, radios and VCR’s rather
than broadcast stations to raise money for
public broadcasting.

In a cover letter, NAB President Eddie
Fritts also suggested some ways the Senate
Commerce Committee could raise addition-
al revenues for the general treasury 1o help
bring down the federal budget deficit: auc-
tion off certain nonbroadcast frequencies
and impose a celluar radio application fee.

To the dismay of NAB and most commer-
cial broadcasters, the Commerce Committee
proposed last month a 2%-t0-5% fee on the
sale of broadcast stations to help reduce the
federal budget deficit in the first two years of
its existence and to fund public broadcasting
thereafter (BROADCASTING, Oct. 26). The
committee estimated that the fee would gen-
eratc about $340 million per year.

As part of its effort to derail the transfer
fee, the NAB proposed two weeks ago a
“modest” excise tax on televisions, radios
and VCR’s, the auction of nonbroadcast
spectrum and the cellular application fees as
alternatives. Only the excise tax would be
uscd to fund public broadcasting; the others
would be used only for deficit reduction.
According to NAB's calculations, a 1%
tax of the sale of televisions, radios and
VCR’s would generate $264 million in 1988,
while a 2% tax would yield $351 million.
Over the next two years, it said, the spec-
trum auctions could raise $800 million and
the cellular application fees could gencrate
$88 million.

According to congressional aides, Fritts
has already met with key supporters of the
transfer fee in Congress—Senate Commerce
Committee Chairman Emest Hollings (D-
S.C.), House Energy and Commerce Com-
mittee Chairman John Dingell (D-Mich.)
and House Telecommunications Subcom-
mittee Chairman Edward Markey (D-
Mass. )}—but failed to persuade them to sub-
stitute the excise tax on consumer
electronics for the fee. According to one
aide, Fritts’s initiative did yield a promise
from Hollings not to oppose NAB's efforts to
find congressional support for the excise tax.

The transfer fee “is a radical and totally
unprecedented departure from long-estab-
lished communications pelicies,” the NAB
said in the white paper. Funding public
broadcasting through the tax would jeopar-
dize “'the essential freedom™ of public broad-
casters, it said. “The imposition of . . . [the
tax] also has the danger of leading to a sig-

nificant altcration of commercial broadcast-
ers public interest responsibility,” it said.
“Such major public policy changes descrve
more than cavalier and cursory attcntion.”

Congress and others who “have given
thorough and serious consideration of appro-
priate methods to support public broadcast-
g have rejected any type of special or nar-
row tax,” the white paper said. "The chief
concern has consistently been that public
broadeasting not draw on so few sources of
suport that its freedom from outside influ-
ence would be placed in jeopardy. ... The
consistent conclusion has been that revenues
raised through general taxes, as opposed to
special taxes on a small population or indus-
try sector, must be the principal source of
federal support.”

The tranfer fee constitutes a “significant
change” in the traditional view that broad-
casters “‘pay” for their licenses through their
public service obligations, thc NAB said. If
Congress imposes the fee, “the licenses be-
come more like private property without any
of the attendant public interest duties, it
satd. “No one has considered this price—the
climination of the public interest standard
which could ultimately accompany commer-
cial broadcast financing of its noncommer-
cial counterparts. Congress much give these
issues serious consideration. It has given
none.”

In a prepared statement issued last week,
Fritts suggested that broadcasters “pay™ for
their spectrum in another way—"by provid-
ing their product free to the public.”

The transfer fee may strain the relation-
ship between public broadcasters and their
commercial “brethren,” the NAB said.
Commercial broadcasters have supported
the fund-raising efforts of public broadcast-
ers and provided them with free technical
advice and tower facilities, it said. They
have even ‘“‘come to accept, even support,
the concept of a federal subsidy for public
broadcasters.” it said. “The ultimate unfair-
ness of the transfer tax is that it actually
forces the commercial broadcasters to subsi-

dize their competition, a novel approach to
public policymaking. . Clearly. the Com-
merce Committee has not considered the ef-
fect such a proposal will have on the contin-
ued spirit of cooperation between these two
vitally related torms of broadcasting.”

Given the NAB's argument against using
“special taxes” to support public broadcast-
ing. the NAB apparently does not see its
proposed tax on consumer electronics as a
“special tax.”

In the white paper, the NAB asked Con-
gress to consider the tax, noting that it is
nothing new. Between 1950 and 1965, tele-
vision sets were subject to a 10% excise tax,
it said. And. it said, the Carnegic Commis-
sion on Educational Television, which set
the ground work for public broadcasting in
the late 1960, recommended a manufactur-
er’s 2% to 3% excise tax on televisions to
support public broadcasting.

“The appeal of this proposal is that. . . the
support would come from the intended bene-
ficiaries of the system—the American view-
ing and hstening public.” the NAB said.

In the letter to Congress, NAB said appli-
cation fees for the lotteries that will be used
to grant cellular radio licenses in 438 mar-
kets over the next two years “would discour-
age the current abuses of . . . the lottery. . .
by speculators, many of whom enter these
lotteries with no intention of serving that
market themselves.”

If the lotteries for each market attract just
20 applications, the NAB said, a $5,000 per-
application fee could generate $43.8 mil-
lion. A $10,000 fee could raise $87.6 mil-
lion, it said.

The NAB’s proposal to auction spectrum
would be similar to that propesed earlicr by
the FCC, but exempt more types of spectrum
users. The NAB proposed exempting spec-
trum used for broadcasting, public safety,
amatuer radio and cellular radio.

If the 6 mhz of unassigned spectrum cur-
rently available were put on the auction
block, the NAB said, the FCC could raise
$800 million over two years. O

ballot issues.

More on fairness. In separate filings at the FCC, the National Association of Broadcast-
ers and Radio-Television News Directors Association registered disagreement with the
FCC's policy of continuing to investigate faimess doctrine complaints stemming from
ballot issues. In a Sept. 22 letter to the House Energy and Commerce Committee, FCC
Chairman Dennis Patrick reiterated FCC's narrow view of its Aug. 4 action eliminating the
general faimess doctrine and Culiman doctrine in @ case involving Meredith Corp.'s
wTvH(Ty) Syracuse. The Cullman doctrine, at issue in Meredith, obliged broadcasters to
provide air time to opposing greups who want to respond to controversial advertising, but
cannot afford it. Patrick told Congress the FCC intends to act on complaints "that do not
Clearly fall within the scope of the Meredith decision, including personal attack, political
editorializing, Zapple and ballot issue cases.” In an earfier joint filing, the NAB and RTNDA
said the FCC's elimination of the general doctrine should encompass political editorializ-
ing and personal attack corollaries. In the last filings, they said it should also encompass

Broadcasting Nov 16 1987
1490



Music licensing revisited by Senate

Dispute over legislation that would
change the way fees are collected
is not likely to be resolved soon

The ongoing feud between television broad-
casters and music licensing societies re-
sumed on Capitol Hill last week at a Scnate
subcommittee hearing. At the heart of their
dispute is legislation (S. 698) that would
substitute the current blanket license for the
music rights to syndicated television pro-
grams with a source licensing scheme,
something broadcasters favor. But judging
from the testimony presented and the strong
negative rcaction the bill drew from some
scnators, any immediate resolution is not in
the offing.

This is the first time Congress has revisit-
ed the issuc since negotiations between the
All-Industry TV Music License Commitiee
and the American Society of Composers,
Authors and Publishers collapsed (BROAD-
CASTING, Oct. 5). Broadcasters have to ob-
tain a blanket licensc for the music rights to a
particular program regardless of whether
they usc all the songs or not. They pay a
percentage of their gross revenues for the
license. Under a source licensing scheme,
they would pay one fee for both music rights
and syndication rights.

The U.S. Register of Copyrights, Ralph
Oman, came out against source licensing.
The current system, “on balance seems to be
the best,” he told the subcommittee. 1 am
not saying it is a perfect system,” said
Oman, “it is just better than all the other
alternatives.” According to statistics pro-
vided by the licensing societies, Oman said,
broadcasters spent approximately $95 mil-
lion in 1986 on music rights for syndicated
programs.

The senators also heard an impassioned
plea to disregard the legislation from com-
poser Mike Post, whose work includes the
theme songs from L.A.Law, Magnum, P.I.
and Hunter. He predicted composers would
lose out under source licensing. “When we
lose, the public will also lose, because the
rcal question raised by S. 698 is whether
people can make a living composing music,”
Post said.

The music licensing socicties’ lobbying
initiative against the bill included a meeting
between country rock musician Charlie Dan-
iels and the Copyright Subcommittee’s
chairman, Dennis DeConcini (D-Ariz.), in
Phoenix on Nov. 8§,

Despite weighty opposition to the legisla-
tion, broadcasters were heartened by De-
Concini’s remarks. DeConcini, while not
predisposed to the legislation, appeared
sympathetic to the claim of broadcasters that
the blanket license is unfair. “'l understand
you are paying a lot for what you don’t get,”
said DeConcini, adding that he is trying to
“find some way to move to a more equita-
ble” approach without destroying the com-
poser’s role in the process.

He suggested an alternative procedure to
the blanket license, possibly something that
would enable broadcasters to deduct from
the blanket license a “credit” if they have

David DeAngelis

negotiated separately for a per-program li-
cense with a composer.

The Arizona senator, nevertheless, was
not advocating any quick action on the mat-
ter and said he would canvass subcommittee
members as to what course to pursuc next.
His idea for a credit seemed to intrigue oth-
ers like Senator Patrick Leahy (D-Vt.), who
is undecided on the issue.

Stitl, Leahy took the broadcasters to task
for a videotape presentation aired during
their testimony. “I came here to hear people
testify live, not [sce] something aimed at 10-
year-olds,” said Leahy. The tape was pre-
pared by the All-Industry TV Music License
Committee and featured the group’s chief
arguments for the legislative reform. Com-
mittee Chairman Leslic Arries of WIvB-Tv
Buffalo, N.Y., narrated the piece and then
followed with further remarks.

Leahy was unimpressed and he compared
the tape to something designed for Sesame
Street. Later, he asked the broadcasters if
they viewed the tape as an opportunity to air
the TV station logos from all the subcommit-
tee members’ hometowns. After the hear-
ing, Amies defended the tape. He said
broadcasters had a “‘great deal of informa-
tion” to present and that “trying to do it oral-
ly would have taken 15 minutes.”

As for DeConcini’s suggestion for a cred-
it, both sides appeared at a standoff over the
proposal. Arries indicated broadcasters were
open to any “reworking of the legislation.”
But he said they had explored the idea of a
per-program license with ASCAP but to no
avail. *ASCAP insisted that each station
guarantee them 75% of what ASCAP now
receives under the blanket license if as little
as one note of ASCAP music was used in
one month under a per-program license,”
Arries said.

ASCAP’s Hal David told DeConcini he
thought the per-program offer was the same
as a credit or so-called carve out, and was a
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“pretty terrific” offer. Broadcast Music
Inc.’s Ed Cramer said he has indicated a
willingness to negotiate a carve out as far
back as 1981 but that broadcasters had not
asked for one.

The bill’s most vehement critics were sub-
committee members Ted Kennedy (D-
Mass.) and Orrin Hatch (R-Utah), who sec
no need for revising the current system.
“Congress should not inject itself into the
process,” Kennedy said, noting that the mat-
ter is under court review and that the legisla-
tion’s proponents have “failed to demon-
strate the need for legislation.”

A further castigation came from Senator
Pete Wilson (R-Calif.), who testified before
the subcommittee: “We in the Congress
should no more be dictating the way that
music rights are licensed than should we be
telling Domino’s how much to charge for
delivering pizza.”

The legislation’s chief Senate proponent
and its author, South Carolina Republican
Strom Thurmond, said the bill protects com-
posers and songwriters and enables them to
collect payments for the residual usc of their
music. “I believe this change [it was not
included in the previous version of the bill]
will insure that the composer receives pay-
ment for his work,” Thurmond said. The
senator also underscored the inequity of the
present system. He said Hollywood studios
not only “receive payments from the broad-
casters for the programing, they also receive
a portion of the royalties collected by AS-
CAP and BMI,” because of their ownership
of music publishing companies.

The parties attempted 10 reach a compro-
mise, but the TV committee discussions
broke off becausc ASCAP was unwilling to
meet broadcasters “even part way” on the
matter. During the negotiations, Arries said
the committee suggested a new formula
“which would guarantee enough money to
pay composers at current rates under a blan-
ket license. Broadcasters insisted, however,
that studio *publishing’ fees [currently 40%]
and ASCAP administrative charges [current-
ly almost 20%] be reduced. ASCAP balked
and proposed an increase in all fees charged
to broadcasters.”

At the hearing Phoenix broadcasters Rich-
ard DeAngelis of KPHO-Tv and C.E. (Pep)
Cooney of KPNX-TV Phoenix urged a legisla-
tive solution. “What we are really asking for
is structural reform,” said Cooney. “The so-
called rate court—which is supposed to rein
in ASCAP’s monopoly power—has never
decided a case in 37 years of existence. The
current proceeding, involving all local tele-
vision stations, is already nearing the end of
its third year and the ‘trial’ has not even
begun,” DeAngelis said.

Philip Lombardo, chairman of Citadel
Communications, a broadcast-station group
that includes WvNY-Tv Burlington, Vt., also
appeared before the senators. All broadcast-
ers want, he emphasized, is the right to bar-
gain and pay for the music rights. He said
broadcasters need greater control over
“where we put our total programing dollars
to be better able to carry out our own creative
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function.”

SESAC Chairman Alice Prager stated her
organization’s opposition to the bill. She
called it “special interest” legislation bene-
fiting only the broadcasters. The advertising
industry also testified against the bill. Wil-
liam Cotton of the American Association of
Advertising Agencies defended the current
blanket licensing system and said the mea-
sure, if adopted, could cost advertisers who
use music in many commercials, as much as
$150 million each year. The Association of
National Advertisers’ Robert Wehling said
S. 698 would create an “administrative
nightmare.” 8]

Cable rights debated

Three California court cases
serve as nexus of panel
discussion of First Amendment
and cable, sponsored by ABA

Cable television systems have an inherent
“right to be,” said Harold Farrow, counsel
for cable television systems fighting to es-
tablish that right in a number of court cases
around the country. But communities that
franchise cable systems have rights, too,
said Larrine S. Holbrooke, counsel for cities
that have tangled with cable systems in
court. For his part, Steve Effros, president of
the Community Antenna Television Associ-
ation, was less categorical in his assessment
of the rights involved; he said cable systems
should be allowed to compete with other
systems in a community—but, he wondered
about the disadvantage he said an operating
system would be under in competing with a
newcomer whose way was paved by court
decisions and who, therefore, did not carry
the same regulatory baggage. That, he said,
is “a legitimate public policy question.”

The three appeared on a panel sponsored
last week by the American Bar Association’s
Cable Television Committee on court cases
involving three California communities—
Sacramento, Palo Alto and Santa Cruz—that
raised questions concerning the First
Amendment rights of cable television sys-
tems. Farrow, who represents the cable sys-
tems involved, said the cases grew out of the
determination of cable television systems to
increase rates in the face of opposition from
the communities that franchised them. To
Farrow, of Farrow, Schildhause & Wilson,
cable is “‘a member of the press” whose rates
a city was barred by the First Amendment
from controlling.

Farrow, who has been winning in early
rounds of the California litigation, contends
that while cable systems—like utilities that
use a city’s streets—are subject to the city’s
police powers, they enjoy the same First
Amendment rights as the printed press.
“They have a right to be.” And he predicted
that most of the provisions of the Cable
Communications Policy Act of 1984, which
authorizes cities to impose various obliga-
tions on the cable systems it franchises—and
to limit the number of franchises it issues—
would, “‘sooner or later” be “ruled bad.” The
act, he said, “was born sick.”

Holbrooke. a partner in Miller, Young &
Holbrooke, said Farrow had made “an ar-

B

ticulate presentation of a radical point of
view.” She said that in arguing for cable sys-
tems’ “right to be,” Farrow had ignored the
rights of speakers other than the cable sys-
tem. In almost all cases, she said, franchis-
ing authorities provide for public, govern-
mental and educational access channels.
And cable regulation, she said, “is not a
novel idea”—it has evolved over a period of
years, beginning with the FCC and continu-
ing through the Cable Act of 1984. She ex-
pressed confidence that, “ultimately,” the
Supreme Court “will understand there are
good reasons” that cable franchising has de-
veloped as it has—that city councils “have
not gone off on a frolic.” As for the Cable
Act, she described it “as the best accommo-
dation” of all concerned, including the cable
industry.

Effros, appeared to side with Farrow in
the debate with Holbrooke. He said, for in-
stance, the federal and state governments
had been “arrogant” in fashioning regula-
tions for cable in its early days, at a time
when they could not foresee how it would
develop over the next |5 years.

But Effros was not prepared to support
Farrow’s position without reservation. For
the regulations that have long been in place
have created a fact Effros said should not be
ignored in discussions of First Amendment
rights. The fact, he said, is that systems that
“agreed to play by the rules” and that paid
substantial sums of money to build could be
confronted with competition from systems
that might not be obligated to play by the
same rules and that could build systems for

much less money. For instance, if the courts
were to accept Farrow’s arguments, “over-
building” systems would not be required to
provide universal service; they might be free
10 serve only specific “pockets” of a commu-
nity. (He said those who think of overbuild-
ing in terms of political subdivisions are
mistaken.) “How do you deal with that prob-
lem?” he asked.

Effros, incidentally, was less ideological
than Farrow in his discussion of the First
Amendment. “The First Amendment argu-
ment,” he said, “is 2 mechanism to get cable
recognized as a medium, not just a technol-
ogy.”

Farrow did not try to paper over the prob-
lems the approach he is championing would
create for the cable industry. “If you want to
unload regulations, you have to accept the
concept of competition, not just from off-air
television and SMATV’s, but other cable
systems,” he said. “Sometimes that’s scary.
It’s more scary when you bought a system
for $2,500 per subscriber and someone
comes in to build a system for $600 per
subscriber. But that’s a business risk”™—one
worth taking, Farrow said. He said the eco-
nomic model that will emerge for cable is
that of the print press. And “the electronic
press,” he added, “will be the better for it.”

Holbrooke saw things differently. She
agreed that cable has First Amendment
rights. But where among the various media,
print and electronic, does cable fit in? she
asked. “Cable,” she said, “is a technology in
search of its First Amendment jurispru-
dence.” o

FCC’s Dennis favors structural regulation

FCC Commissioner Patricia Dennis, in a
speech to a group of New York lawyers, said
structural regulations, rather than content
regulations, were the appropriate way to
“diffuse™ the power of broadcasters.

“Structural regulation of broadcasting’s
power is most evident in the ownership
rules—attribution, one-to-a-market, duopo-
ly, crossownership and national multiple
ownership,” Dennis said in a speech to the
New York chapter of the Federal Communi-
cations Bar Association. “These rules pro-
vide the mechanism for the commission to
diffuse [broadcasting’s] power, yet they are a
mechanism that is consistent with the print
mode] of the First Amendment. ... Thein-
herent power of broadcasting. ..does not
give the government the right to regulate
content.”

Since 1963, a majority of Americans have
reported that television is their main source
of news and information, she said. “We are,

unfortunately, not a nation of readers,” she
said. “It is much easier to listen and
walch. . .. This makes it all the more impor-
tant for the commission to diffuse the power
of broadcasters by restricting concentréted
ownership, particularly at the local level,”
she said.

Dennis said she does not advocate abso-
lute adherence to the ownership restrictions,
however. “I recognize that there are econo-
mies of scale that favor multiple ownership
in television,” she said. “I also recognize
that there are certain markets in which it is
economically infeasible to require separate
ownership of all outlets.”

Structural regulations promote program-
ing diversity, Dennis said. “I will be interes-
ted. .. in our rulemaking on syndicated ex-
clusivity to see if its reimposition could
promote diversity.” Would reimposition

“tend to make the cable operator dlver51fy
his programing?” she asked.

Revising FCC's cross-ownership rule. The Freedom of Expression Foundation, a group
backed by major broadcasters and newspaper publishers and dedicated to advancing
the First Amendment rights of mass media, has asked the FCC to repeal or “substantially
revise” its rule barring ownership of a newspaper and a broadcast station in the same
market. FEF said the original justification for the crossownership rule—the lack of diversity
in mass media and improbability of further proliferation of new stations—no longer holds
true. "Since the rules necessarily impinge on both the broadcaster's and newspaper
owner’s freedom of expression, the absence today of any substantial governmentar
interest makes the rules constitutionally suspect.”
good to public interest, the FEF said. The rufe has also contributed to a steady decline in a
number of daily newspapers, it said, adding that repeal of the rule would result in more
broadcast stations with improved programing.

The rule is now doing more harm than
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Businesses divided among NBC-TV
and corporate communications

NBC last week dissolved its Enterprises di-
vision for the second time since the 1970,
dispersing the operation’s diverse businesses
to executives at NBC television network and
corporate communications.

Among those absorbing Enterprises’ re-
sponsibilitics are NBC-TV’s senior vice
president of sales, Robert Blackmore; ex-
ecutive vice president of business affairs,
John Agoglia; vice president for policy and
planning, George J. Hiltzik, and vice presi-
dent for finance and administration, David
Bivins, along with the West Coast’s vice
president of corporate and media relations,
Jay Michelis.

In a related move, NBC offered long-time
sales executive Joseph laricci a newly cre-
ated position as NBC vice president of na-
tional and international networking after a
number of his responsibilities were absorbed
by a new department, NBC-TV network op-
erations and services, to be headed by Hilt-
zik.

laricci, who has been with NBC for more
than 44 years and vice president of sales and
administration for the last 19, had not at
press time last week accepted the new post,
which would include responsibilites for spe-
cial network events including its coverage of
the 1988 summer Olympics, the 1988 politi-
cal campaigns, and for contacts with over-
seas clients seeking expertise in building
commercial television networks.

Also last week, Hiltzik appointed a half-
dozen executives to a new network oper-
ations and services department, created to
coordinate on-air operations for NBC-TV
and to oversee all commercial inventory, sta-
tion clearances and system procedures for
NBC-TV sales, affiliate relations and enter-
prises.

NBC Enterprises’ reorganization was pre-
cipitated in early October by the announced
departure of President Jerome Wexler.
Wexler told BROADCASTING he expects to
retire from the network at the end of the year
after what he called a “very happy associ-
ation” with the company, the last part of
which was spent at the head of a division re-
formed in 1980 by ex-NBC Entertainment
head, Mike Weinblatt, after it first went de-
funct in the 1970%.

Among Enterprises’ businesses were the
marketing of NBC programing to broadcast-
ers internationally, and to cable, satellite,
home video and institutional markets here
and abroad, as well as the licensing of the
company logo and the running of an NBC
merchandise business.

As part of the reorganization, NBC pro-
moted to executive vice president, 35-year
NBC veteran Blackmore, who will add in-
ternational program sales to his responsibil-

ey
Agoglia
ities as head of NBC-TV commercial sales.
Reporting to Blackmore will be Enterprises’
Mike Perez, continuing as vice president in
charge of international program sales for
NBC Entertainment, New and Sports.

Taking on foreign marketing responsibil-
ities for NBC Productions’ programs will be
business affairs executive vice president,
Agoglia, a former CBS Entertainment ex-
ecutive, currently in charge of Productions’
domestic sales.

Bivins, NBC-TV vice president of finance
and administration, will add financial and
administrative support for international
sales, merchandising and royalty income to
his duties while Enterprises’ guest relations
and studio tours operations will go to Miche-
lis on the West Coast. (Network studio tours
resumed in New York last Thursday, Nov.
12, after a four-month hiatus during the re-

Blackmore

Hiltzik laricci

cently ended technicians strike.)

Blackmore, Hiltzik and Bivins will con-
tinue to report to NBC-TV President Pierson
Mapes. Agoglia will continue to report to
Group Executive vice president, Ray Timo-
thy, and Michelis to corporate and media
relations vice president, Betty Hudson.

Appointed last week to the new network
operations and services department by Hilt-
zik were former Enterprises vice presidents,
Richard Brescia and Susan Becket, named
vice president of enterprises and vice presi-
dent of business affairs, respectively. From
NBC-TV’s sales/affiliate services, Ric
Quackenboss was named vice president of
operations and Jean Dietze was named vice
president of TV network services. Vic Pisani
was named director of sales contract admin-
istration, and Lucy Roadarmel was named
director of business systems. O

Viacom shows $38 million
loss in third quarter

Company’s acquisition expenses
contribute to loss revenue,
operating cash flow up

with largest gain coming from
cable systems, broadcasting

Viacom, citing expenses related to its acqui-
sition last June by National Amusements’
subsidiary, Arsenal holdings, last week re-
ported a $38-million third quarter loss,
bringing deficits for the year to nearly $88
million. Revenue and operating cash flow,
however, were up, with the strongest gains
in the company’s cable systems and broad-
casting operations.

The communications and entertainment
company, which also has holdings in cable
programing and TV syndication, reported
consolidated revenue up 10% to $257 mil-
lion over the same period last year, with op-
erating cash flow (defined as earnings from
operations plus depreciation and amortiza-
tion) up 25% to $64 million. Nine-month
cash flow was up 23% to $181 million.

But Viacom’s three-month net interest ex-
pense was nearly $69 million, triple last
year’s $23 million. Quarterly expenses to-
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taled $227 million, including $34 million in
depreciation and amortization, leaving the
company’s earnings well off last year’s $3.4-
million gain.

Net interest expense for the first nine
months of the year was $126 million, up
from $54 million in 1986’ first three quar-
ters. Nine-month depreciation and amortiza-
tion was up 39% to $80 million, with year-
to-date expenses totaling $645 million on
revenues of $745 million (first quarter ex-
penses included a $48.5-million payment for
the termination of a failed management le-
veraged buyout of the company).

The company’s entertainment division
showed the biggest jump in profitability for
the quarter, still without registering syndica-
tion sales for The Cosby Show that are pre-
dicted to ultimately top $700 million in cash
and barter. Entertainment carmings were up
16% to $8 million on 23% higher revenues
of $23 million. Operating cash flow for the
period was up 26% to $9 million.

Viacom’s cable networks, including
MTV, Showtime/The Movie Channel and
Lifetime, reported 13% higher earnings of
almost $12 million for the quarter, with op-




crating income up 21% to more than $22
million. But revenue for the group was flat at
$133 million, and for 1987 is up only 1% to
$388 million.

The company said revenue for the pay
service Showtime/TMC were flat as well for
the ycar despite an increase in subscribers
since the end of 1986.

Broadcasting earnings were well down at
$7 million, 14% lower than last year’s third
quarter, although the company said both lo-
cal and national salcs were higher and oper-
ating margins improved. Revenues were up
11% to $31 million, with operating cash
flow up 19% to $13 million.

Cable television revenues were up 23% to

$71 million for the quarter, boosted by the
acquisition of Pierce county, Wash., cable
systems in Scptember 1986, Viacom said.
Earnings for the quarter were off 3% to some
$11 million, but cable operating cash flow
was up 27% to $27 million and earnings for
the year-to-date were also up 27% to $41
million. O
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Approval seen for Cablevision deal

Adams-Russell cable systems to be
acquired for $475 million

The $475 million acquisition of cable opera-
tor Adams-Russell Co. by Cablevision Sys-
tems is expected to clear its last major hurdle
at a_ special Adams-Russell shareholder
meeting in Boston this Friday, Nov. 20.

Stockholders at the meeting are expected
to cast the nccessary two-thirds vote to ap-
prove Cablevision's cash bid of $43.075 per
share. The bid, which was submitted last
July (BROADCASTING, July 27), has already
been aproved by Adams-Russcll’s board of
dircctors. The necded clearances have also
been given by federal agencics and state ca-
ble authoritics, although the Jatter is contin-
gent on fina] approval from remaining mu-
nicipalitics served by Adams-Russcll. A
Cablcvision representative said the dcal is
ﬁxpcctcd to be completed by carly Decem-

er.

Adams-Russell was essentially an clee-
tronics manufacturer until it entered the ca-
ble television business in 1969. The com-
pany decided to scll its cable operations last
June after several interests, including cable
operator Continental Cablevision, invest-
ment company Gabelli Group and Telecable
Corp. had accumulated large sharcholder

positions in the company, threatening a hos-
tilc takeover.

Gabelli’s stake currently exceeds two mil-
lion shares, or 30% of the outstanding
shares, while Continental’s holdings grew to
more than 1.3 million shares, or 19.6%,
after it purchased Telecable’s 710,000 shares
carlier this year.

According to David McLachlan, Adams-
Russell vice president of finance, Continen-
tal plans to vote its shares for the merger and

[ CABLEVISIONV,
Adams (1% Russell

Gabelli has indicated it will also do the
same.

The offer calls for Cablevision, the na-
tion’s 15th largest multiple system operator,
to pay $294.5 million for approximately 6.8
million outstanding common shares of Ad-
ams-Russell (excluding interest if paid under
certain circumstances), plus additional liabi-
lities.

Financing for the acquisiticr will be han-
dled mainly through General Flectric Credit

_ Fifth Estate Earnings

Company Quarter Revenue % Earnings % EPS
(000} change (000) change

Cosmos Broadcasting Third $24,100 (13) $1,500 0

Infinity Broadcasting Third $22,199 88 $1.112 234 $0.12

Jacor Third $11,986 83 ($525) NM  ($0.08)

Jefterson-Pilot Third $28,681 28 $1,510 (17)

Tri-Star Second $113,036 32 $14,866 20 $0.03

Cosmos is broadcasting operation of Liberty Corp. ® Infinity Broadcasting’s earnings
from broadcasting (operating income before depreciation, amortization and corporate
expenses) were up 222% to $10.5 million for quarter. Higher revenue and earnings were
due, company said, to improved results at New York, Philadelphia, San Jose and Boston
FM's, as well as to addition of Dallas AM-FM combination purchased last July and FM's
acquired fourth quarter, 1986, in Los Angeles, Washington and Tampa, Fla. On pro forma
basis, stations owned before acquisitions had 21% higher revenue and 74% higher
earnings. Net financing expense for quarter tripled to $4.5 milicn due to additional
borrowings for acquisitions. Station operating expenses were up 37%. ® Jacor attributed
net loss to $3.7 million in depreciation, amortization and interest expenses associated
with acquisitions of Republic Broadcasting in December 1986 and of KOA(AM)-KOAQ(FM)
Denver last August. Broadcast cash flow (profit before depreciation, amortization, corpe-
rate and interest expenses and income tax) was up 63% to $4 million for quarter, while
station operating expenses doubled to more than $8 million. ® Jefferson-Pilot figures
refer to communications subsidiary. Insurance and media company said broadcasting
operations "were affected by relatively soft advertising trends [and] highly competitive
conditions in several of our radio markets also had to be addressed with increased
promotional efforts.” ® Tri-Star Pictures repcried quarterly television earnings of $1.3
million on revenue of $8.7 million, primarily from licensing of acquired product to syndica-
tion market. Company said its six-month motion picture earnings also include $13.4
million from “modification of CBS license agreement resulting in CBS's relinquishment of

future network television rights.”
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Corp., which will arrange a 10-ycar, $285
million loan and raise $20 miilion through
the issuance of preferred stock to a GE Cred-
it subsidiary.

Cablevision will provide $40 million in
equity and Kidder, Peabody and Co. will
raise the remaining $125 million through the
private placement of senior subordinated
notes and through a revolving credit facility.

The 17 Adams-Russell cable systems
serve approximately 232,000 subscribers.
They include six systems in Massachusetts,
six in New York, two in Maine and one each
in Arkansas, Illinois and Missouri.

The company’s most recent acquisitions
include the Rockford, 1., cable system pur-
chased in September for $89 million plus the
assumption of $752,000 in liabilities, and
the Windsor, N.Y., system purchased in Sep-
tember for $7.5 million cash.

Adams-Russell’s pro forma net sales (net
sales which also factor in recent acquisi-
tions) for the nine months ending last June
28 were $46 million, with operating income
at $3.8 million, and losses from continuing
operations at $3.6 million, due largely to
$10.3 million in net interest expenses for the
period.

The company’s pro forma long-term liabi-
lities (which also factor in recent acquisi-
tions) are $164.8 million, plus current liabi-
lities of $15.8 million, against total assets of
$166 million.

Cablevision owns cable systems with
591,000 subscribers in New York, New Jer-
sey, Connecticut, Michigan and Ohio. It also
has controlling interest in Rainbow Program
Enterprises, which provides program ser-
vices including four Sportschannel regional
cable sports networks in New York, Boston,
Philadelphia and Chicago, and Long Island
News 12. It also has interests in cable cnter-
tainment channels, American Movie Clas-
sics and Bravo.

Among the fees included in the merger
deal are a $3.2 million financial advisory
service payment to Goldman Sachs, and
more than $4 million in severance payments
to Adams-Russell executives who are leav-
ing after the merger.

A-R Chief Executive Officer John Lynch
will receive $2.27 million, President Neil
McHugh will get $579,000, Vice President
McLachlan wili receive $405,000 and five
other vice presidents will receive payments
totaling nearly $1 million. McHugh will
continue in his current post for one year fol-
lowing the merger, and Lynch and McLach-
lan have agreed to noncompeting consulting
arrangements.

A-R stock, which was as high as $41.75
on Oct. 135, prior to the current stock market
slide, closed last Wednesday at $39.50, O



TCIl adds Tempo

Giant MSO buys small cable
programer/operator; deal combines
two TVRO package operators

The board of Tempo Enterprises last week
approved an  $8-per-share, $46-million
buyout offer of the company by Tele-Com-
munications [nc. Among other properties, it
gives the largest cable multiple system oper-
ator a cable programing service, Tempo
Television, and a TVRO packager, Tempo
Development Corp., which had been a com-
petitor to TCI’s Netlink TVRO operation.
The purchase is expected to close next year.

The deal involves an exchange of stock-
TCI's Class A common valued at $21 per
share with Tempo's stock, valued at $8 per
share. Tempo shareholders have the options
of taking the cash price or converting their
shares to TCI stock at a ratio of 2.625 to 1.
There are 5,700,000 Tempo shares outstand-
ing, 2,937,097 of them owned by Ed Taylor
and his family. Taylor is founder and chair-
man of Tempo Enterprises.

A TCI spokesman said the purchase was
driven primarily by the cable entities Tempo
owns and also that the company fits well
with TCI. Details on what TCI may do with
the programing service, or the two TVRO
services, have not been decided.

Tempo is in the process of zltering the
thrust of its cuble programing service, tar-
geting to an audience that is over 45. The
service had been talking to cable operators

about taking an equity interest in the service
before the TCI deal materialized. The ser-
vice reaches some 12.5 million homes and
its principal programing is supplied by ad-
vertisers that buy blocks of time on the ser-
vice. Tempo is turning the service into a
more standard advertising-supported service
akin to other basic cable networks, and
hopes to have most of the shilt completed by
Jan. 1.

Tempo is the common carrier for supersta-
tion wTBS, and it was unclear how last
week’s purchase would affect that relation-
ship. The FCC has a prohibition against su-
perstations distributing their own program-
ing, which wuas why Tempo came into
existence in 1976, to distribute wTBS, under
the name Southern Satellite Systems. TCI
owns spproximately 10.1% of TBS.

Both companies have set up operations to
market cable programing services to back-
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yard earth stations. Tempo Development be-
gan a market test of its operation in Atlanta
in September, but rolled out the service na-
tionally atter TCI announced its own TVRO
plans through Netlink.

There are two parts to Tempo’s TVRO

plans. It has a one-stop program ordering
service whereby TVRO owners can call a
toll-free number and order services directly.
They are billed on a yearly basis, anywhere
from $11 to $49, depending on the number
of services ordered. Presently, wWTBS, WWOR-
TV New York, USA Network and CBN are
available. Tempo hopes to eventually have
10 services to offer for $99 per year.
Tempo is also offering through cable oper-
ators three SatPak packages, which are dif-
ferent combinations of both pay and basic
cable programing services. They include the
four services in the one-stop plan, plus
CNN, Headline News, Showtime, HBO,
ESPN, Cinemax and The Movic Channel.
To date, Tempo has 40,000 subscribers.
“The vast majority” are from the one-stop
service, says Tempo Development President
Marty Lafferty, “but the mix is going to
change.” He said the figures are three times
ahead of the projected sales pace, with Tem-
po seeing about 1,000 orders per day.
“Qur goal is to run the very best telemar-
keting service in the business,” says Laf-
ferty, and it is that expertise that he believes
tits well with Netlink’s service. There may
., be a natural division of labor, said Lafferty,
with Netlink working on the front end with
cable operators to sign subscribers, while
Tempo handles the back-oiftice chores.
“We’ve offered to take the terminals off their
hands,” said Latlerty, in referring to the or-
dering process. That would work, he said,
“if they accept the fact that there are two
marketing roles.” The two services could
also remain as is, he said, with reciprocal
rights being traded between the two. Laf-
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ferty was not sure exactly how things would
shake out. “We’ll see who does what best,”
he said.

Netlink began taking orders earlier this
month and plans to begin authorizations for
its TVRO service on Dec. 1. Dish owners

*will pay less than $16 per month for the basic
package and less than $9 per month for pay
services. The final pricing is to be deter-

mined by the local cable operator.

In addition, Tempo owns 17 cable systems
which serve 16,000 subscribers in three
states—Texas, Oklahoma and Arkansas.
Tempo owns WIHT(TV) Ann Arbor, Mich.;
WTPO(AM) Conyers, Ga., and 50% of KGCT-
TV Tulsa, Okla. The television stations had
previously been STV outlets. TCI officials
were studying whether there were any cross-

e

ownership problems with the purchase and
indicated it would keep the cable systems if
problems arose.

Tempo Enterprises is also the parent com-
pany of Tempo Sound, which distributes a
package of commercial-free audio services,
and Tempo Text, which distributes data ser-
vices. Communications Equity Associates
represented Tempo in the transaction. O
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Seminar focuses on station sales

Stock market crash affects junk bond
market as financing for transactions

The recent approval of the Storer-Gillett
sale, the new tax laws and the stock market
crash have focused new attention and con-
cern on station sales.

At a seminar sponsored by the Federal
Communications Bar Association and the
American Bar Association’s forum commit-
tee on communications law, Roy Stewart,
chief of the FCC’s Mass Media Bureau’s vid-
eo services division, said the commission
has developed new priorities in examining
transfer applications, focusing more on
ownership structure and less on financial as-
certainment. Steve Rattner, managing direc-
tor of Morgan Stanley & Co. reflected that
view for station financing, saying that lend-
ing institutions will be more careful with
their loans, after black Monday. He declared
the junk bond market dead, and equity fi-
nancing seriously wounded by the crash.

The sessions on “Communications Prac-
tice: The Transaction Side,” were among the
most well-attended in the series of seminars
held at the Washington Marriott hotel.

At the opening session, Stewart and Joel
Rosenbloom of Wilmer, Cutler & Pickering
discussed the Communications Act and the
FCC rules that pertain to station sales.

“Sales used to be clouded with questions
about the buyer’s qualifications, cash flow
and the station’s viability,” Stewart said.
“Now the certification for financing reduces
the amount of time we spend on sales, and 1
think that’s a good idea because now the
banks or the seller polices the ability of the
buyer to pay notes.”

Stewart said that with the elimination of
programing ascertainment requirements, the
FCC asks only for an acknowledgment that
the station will deal with community issues.
According to Stewart, the time saved on
dealing with programing ascertainment now
is spent on the more complicated ownership
structures in today’s media companies. “We
have a new concept,” he said. “It used to be
a corporation, now it’s a limited partnership,
with tiers and layers, or it’s a corporation
where the controlling stockholder is a limit-
ed partnership, which in turn has limited
partners and so on.

*“We have a much more difficult time fol-
lowing the transactions in terms of the own-
ership patterns,” he said.

Rosenbloom, who outlined basic commis-
sion rules governing transactions, asked
Stewart whether the commission compares
buyers’ and sellers’ merits in approving a
sale, since the law on this matter is uncer-
tain.

Stewart said that while the FCC does not

generally compare buyers and sellers, it does
so in isolated cases, when there may be a
public interest conflict. As one example, he
cited a buyer who recently acquired a small
suburban full-service network station with
the intention of turning it into a satellite of its
own urban station (the FCC found no loss of
service).

In the case of programing, however,
Stewart said “we got out of the format busi-
ness. The commission feels that in most
matters the public should be left to decide.”

Cilark Wadlow, of Schnader, Harrison, Se-
gal & Lewis, described FCC policy regard-
ing ownership principles and tax certifi-
cates, and changes being made in those
rules. Wadlow said the FCC is seeking di-
versity of ownership to promote economic
competition and stimulate competition in the
“marketplace of ideas.”

Some FCC rules are being reexamined,
such as the duopoly rules, which prevent an
owner from holding two stations whose ser-
vice contours overlap. The FCC is consider-
ing modifying those rules to allow station
ownership with greater overlap, permitting
co-owned stations to operate closer to one
another, so long as they are not serving the
same market.

Wadlow also said the FCC is considering
changes to the one-to-a-market rule—that
prevents ownership of radio stations and
television stations in the same market—to
allow certain radio-TV crossownerships.

Current FCC rules also permit distress
sales to encourage minority ownership. An
owner in trouble could sell his station to a
minority-controlled buyer (50% ownership,
or in the case of partnerships, a minority

itrick {l) and Rattner
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general partner with voting control and 20%
stock ownership) for 75% of its fair market
value. The FCC also offers a tax certificate
to owners selling to minorities. A seller can
defer tax liabilities until he repurchases an-
other station. ‘““The commission used the tax
certificate as a carrot to bring in minority
ownership,” Wadlow said. The FCC is reex-
amining its minority policies and has tempo-
rarily stayed the distress sale policy, but the
tax certificate policy remains in effect.

The tax certificate rule came under scruti-
ny recently in Tampa, Fla., when Gaylord
Broadcasting sold its TV station, WTVT(TV),
to a partnership of Clarence McKee and Gil-
lett Broadcasting. McKee holds an option to
sell after two years.

The commission recently decided that the
sale met the requirements and approved it.
When asked about the decision, Wadlow
said he felt the sale was “pushing it” a little.
“1 fully expect the option [McKee’s] will be
exercised and Gillett will own the station, |
was a little surprised the commission ap-
proved it,” he said.

Arthur Goodkind of Koteen & Naftalin
talked about the attribution rules and alien
ownership. The commission defines attrib-
utable interests as those involving direct
ownership and general partners, and in cor-
porations, ownership interests of over 5%
(10% in mutual funds). When there is a sin-
gle owner of more than 50% of the stock, no
minority interest is considered attributable.
Additionally, no nonvoting stock is attribut-
able. Nor are warrants or options to buy
stock attributable until they are exercised. In
limited partnerships that meet rigorous stan-
dards of noninvolvement, ownership inter-
ests are also not attributable.

In the Gillett-Storer decision, Goodkind
said the FCC imposed such stringent condi-
tions that few other owners would attempt a
move. “Most stations are basically small bu-
sinesses that require hands-on management
and most people cannot accept total lack of
control of their investments,” he said.

Goodkind also said that alien ownership
standards fall under stricter rules, with non-
voting stock being attributable. He noted
that the commission enforced the alien own-
ership rules when it required Rupert Mur-
doch to become a U.S. citizen before he
could purchase Metromedia.

Closing the first session was a debate on
FCC takeover policy between former FCC
Commissioner Steven Sharp, of Skadden,
Arps, Slate, Maegher & Flom, and Henry
Geller, former FCC general counsel and di-
rector of the Washington Center for Public
Policy Research. The session was moderated
by Richard Wiley of Wiley & Rein.

Geller said the FCC’s takeover policy sub-



verted the public interest considerations of
the Communications Act by clearing the
way for the sale of stations to “traffickers”
who had no interest in running them.

Sharp felt the takeover policy was consis-
tent with the act and clearly balanced public
interest concerns with the practical consider-
ations of a modern business environment.

At the second session, the focus was on
business issues that affect the sale of com-
munications properties. Brian Johnson of
Pierson, Ball & Dowd, who talked about
drafting sales agreements, pointed out spe-
cial areas of concern for both buyers and
sellers. He underscored the need for proper
warranties for performance, an adequate de-
posit for the sale (typically 5%), provisions
requiring FCC approval, landlord and net-
work agreements and an understanding of
local laws and covenants. Johnson also rec-
ommended an as-built survey of station
property and suggested an outside appraisal
of the station.

Noting that many lawsuits have been filed
over the interpretation of letters of intent, he

underscored the need to draft these letters
carefully.

Brokers and investment bankers are on the
front lines of station sales and work with the
nuts and bolts of negotiations. Joe Sitrick of
Blackburn & Co., and Steve Rattner, manag-
ing director of Morgan Stanley, offered their
views on financing and appraising a sale.

Sitrick explained the process of apprais-
ing by pointing out the various components
making up the value of station. They include
the quality of the technical facilities, power,
antenna and physical plant, and a compari-
son with competitors’ facilities. An apprais-
er should also check whether the facilities
can be upgraded.

The market is also a vital consideration,
especially for television and independent
televisions, including the number of UHF
and VHF stations and whether there is
enough product to support the station and the
cost of programing. Sitrick said that high
program costs have destroyed many inde-
pendent TV stations. And he noted that poor
product cannot draw the audience necces-

attempt. Rights expire June 20, 1994.

year-old Portland market station.

BoltomalLine

Anti-takeover measure. United Cable Television board moved at Nov. 6 meeling to thwart
potential hostile takeovers, two weeks after proposed merger with United Artists was called
off in wake of stock market crash and protests from major shareholders over deal's terms
{BroapcAsTING, Oct. 26). Board called for distribution of preferred stock purchase rights
to common stock shareholders which would allow half-price purchase of United shares
or shares of acquiring company under hostile takeover situations. Company said
distribution, scheduled for next Dec. 1, was not in response to specific takeover

Merger monitor. Giant Group and affiliates including Barris Industries have taken 9.8% stake
in Media General, although Media General's leading shareholders say they would be able to
frustrate takeover attempt. Giant Group reported ithad acquired 2.7 11 million shares of Class
A common stock as “investment,” but might seek control of communicalions company
through exchange offer, tender offer, merger or proxy contest. Media General Chairman D.
Tennant Bryan and Vice Chairman J. Stewart Bryan said in a prepared statement, however,
they elect 70% of the company’s directors through their 70% share of Class B stock and
earlier this year had consolidated their shares into trust protect against "any unwanted
outside purchases.” m U.K. TV company Carlton Communications has agreed 10 buy Zenith
Productions for approximately $42 million. Zenith, subsidiary of Britain's Central Independent
Television, has produced TV movies aired on U.S. cable TV, including Intimate Contact and
Sobibor, as well as theatrical releases such as John Huston's last film “The Dead.” w Satellite
services provider IDB Communications Group has reached approximately $2 million
agreement to acquire international Relay Inc., provider of international digital business
services by satellite. IDB completed $17.8 million public offering in mid-September.

Reorganizing. Independent UHF kPDx, Vancouver, Wash., has filed for recrganization
under Chapter 11 federal bankruptcy laws and said it expects soon lo reach terms of
agreement with its major creditors. Company incurred $25-million film debt, with MCA
biggest creditor, along with Embassy, Paramount, 20th-Century Fox and Columbia,
according to Vancouver attorney for Jack Malranga, owner and general manager of four-

Investigation ended. Louis T. Hagopian, chairman of N WAyer, informed agency employes in
memo that U.S. Attorney's office for Southern District of New York has ended its investigation
of agency in connection with it's handling of U.S. Army account. Investigation lasted four-and-
half years and resulted in one conviction. Jack Bidus pleaded guilty in 1986 to accepting
kickbacks from supplier of recruiting films. He received $50 fine and cne year's probation.

Underwriting. Dow Jones & Co. will issue $100-million nonredeemable five-year notes
through underwriting group headed by New York-based investment bank Goldman
Sachs. Notes will carry 9.25% coupon and will be sold at $99.875 to yield 9.28%.
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sary to support the station.

Another key to determining a station’s
value is amount of advertising revenue avail-
able in the market. Other factors that need to
be considered include: the health of the mar-
ket ( prices are currently depressed in oil belt
stations); the state of the economy, especial-
ly interest rates, and pending legislation
s%ch as the proposed transfer tax (see page
130).

Rattner, speaking for the investment side,
divided his comments into two parts: before
the crash and after. Previously, he said, there
had been a “straight-line” improvement in
the types and amounts of financing avail-
able, with banks being especially aggressive
in communications.

Communications properties have drawn
the attention of financiers for their increasing
cash flows, high resale and a liquid market
for resale. The most dramatic change was
the rise of the junk bond market, which
Rattner said has played a major role in the
rise of prices.

That rise has been accompanied by a
need for increased equity that Rattner said
had generated the growth of private equity
pools, like ML Media Partners, private
capital pools, like TA Associates and Bos-
ton Ventures, and broader pools that oper-
ate beyond the communications industry,
such as KKR.

According to Rattner, the crash changed
that picture. Banks have not pulled back be-
cause they are well secured in their loans,
but the junk bond market is essentially
closed. Equity investors remain a question.
With the market down 30%, Rattner said
equity investors are having a hard time being
convinced that a station or cable system
should be bought for a certain multiple of
cash flow, when the stock can be purchased
for a much lower rate.

Rattner predicted a downward trend in

prices and some retrenching as certain sales
have been put on hold, cancelled or renego-
tiated. He said the current situation involves
a return to more normal methods of financ-
ing with investors being more selective. The
days of financing almost any media sale with
little or no equity are “behind us,” Rattner
said.
The final participant in the conference
was Karl Kellar, of Jones, Day, Reavis &
Pogue, who spoke on the changes in tax law
and their effect on sales. Kellar said the new
tax laws have created changes in the nature
of ownership, from traditional corporations,
which are treated as separate taxable entities
to flow-through corporations.

Traditional corporations first pay taxes on
eamings and when disbursements ar¢ made
to stockholders, shareholders must pay tax
on the income, essentially being taxed
twice. Many media firms are moving quick-
ly to become flow-through corporations
where earnings go directly to the share-
holder, avoiding the double tax.

Kellar said stock and asset sales are im-
portant considerations to the parties in a
sale, since they pertain directly to the
amount of depreciation and other tax shelters
available.

The participants presented papers on their
topics which the FCBA has compiled into a
book: Communications Practice, the Trans-
actional Side. o
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NBMC: Facing the challenges

Group’s annual meeting focuses

on minority prefere 1ce, First
Amendment issue: , radio syndication
and obtaining first radio station

The National Black Media Coalition’ 14th
annual conference—Nov. 3-7 in Washing-
ton—provided a forum for networking, idea
sharing and learning for more than 3,000
media professionals, government officials
and students.

Among the topics: acquiring the first radio
stations, syndication in radio programing,
minority preference update and the media
and the First Amendment.

Benjamin Hooks, former FCC commis-
sioner (1972-77) and executive director of
the National Association for the Advance-
ment of Colored People, disagrees with peo-
ple who say that conditions have not
changed much for blacks in the past 40
years. “When you deny change, and when
you deny progress, then it means that there is
no more incentive to keep fighting,” said
Hocks. As an example of progress within
the industry, Hooks said that from 1934 to
1972, the FCC approved only 13 applica-
tions for black radio station ownership, as
compared to the current total of about 140.

Hooks was one of several keynote speak-
ers. One of the others, Clarence V. McKee,
chairman and chief executive officer, WTVT-
TV Tampa, Fla., detailed his efforts in im-
proving community relations since taking
over the CBS affiliate in the 14th ranked
market. McKee emphasized that the spirit of
minority ownership is to make an impact,
both within the station and the community.
Since taking over, McKee has been essential
in effecting changes in both. He hired a
black female reporter; prior to the acquisi-
tion, the station had no black, on-air report-
ers. He also hired Cloe Cabrera, the current
Miss Florida/USA (the first black to hold
that title), to host a weekly fashion and cos-
metics feature.

Within the community, McKee has
worked with Tampa Mayor Sandra Freed-
man and a coalition of black and white busi-
ness and community leaders to improve race
relations there. At Freedman’s request, he
was recently the keynote speaker at a semi-
nar in Tampa on the subject.

WTVTTV was acquired for about $365
million, the third largest TV deal in history.
The acquisition has caused controversy be-
cause it was McKee's partner, George Gil-
lett, who provided the money for the pur-
chase.

Obtaining first radio station

“How to obtain other people’s money: A
practical guide to buying your first radio sta-
tion,” moderated by Erwin Krasnow, partner
in the Washington law firm of Verner, Liip-
fert, Bernhard, McPherson & Hand, was a
discussion of the hurdles and pitfalls that
prospective radio owners must overcome.
Gienn Mahone, president of Raco-Jon
Broadcasting Corp., cautioned future own-
ers that “unless they had the capital to obtain
at least 51% control of a station, they will

wind up with a job, not a station.” Mahone
went on to say it is essential for future own-
¢rs to have some base-line expertise or
someone on board who does. Panelist Ches-
ley Maddox, vice president Ameritrust Co.
of Ohio, emphasized the importance of ex-
perience in ownership. “Management exper-
ience in a single owner or depth of manage-
ment experience in group ownership is the
most heavily weighted criteria when apply-
ing for a loan,” said Maddox. Also, she said,
it 15 better for buyers to acquire established
stations.

Radio syndication

“It is the responsibility of the syndicator to
be sensitive to the needs of the programer,”
said syndicator Lee Bailey, president and ex-
ecutive producer of Radioscope. “My job is
to confront the problems of radio programers
and find solutions,” said Bailey. One of
those problems is knowing what program
will work for a particular station. According
to Carol Cruckshank, manager of affiliate
relations, MJI Broadcasting of New York, a
syndicator should examine a station’s needs
for the market and format. After a programer
chooses a program, the syndicator can then
tailor or personalize that program for the sta-
tion. One way of personalizing a program is
to leave space within a feature for a station to
give its call letters. This localizes the nation-
al program for local listeners.

According to Barry Mayo, vice president
and general manager of WRKS-FM New York,
many large market stations are hesitant about
carrying syndicated programs because they
are then obligated to relinquish ‘spots’ to the
syndicator. Traditionally, many of these pro-
grams are aired on a barter basis, which re-
quire the station to air six to eight minutes of
national commercials. Mayo says he is “un-
willing to give up inventory for a less than
exceptional product.”

To make their show more attractive and
marketable, according to Mayo, “some syn-
dicators, to gain an edge, are offering money
to radio stations to run their show.” Stations
are more inclined to carry a show that has
been cleared in other markets.

Minority preference

Minority preference policies and ways to
strengthen those policies were discussed at

length. If minority preference is to work,
said Vince Pepper, Pepper & Corazzini, it is
essential that the ownership is “reflected in
the operation of the station and in the com-
munity involvement.” Pepper questions the
value of having a minority owner who is
qualified and has the money to buy a station,
but never visits the station and has no in-
volvement in the community. As a positive
example, Pepper cited McKee, the owner of
WTVTTY, for the impact he has made at the
station and within the community.

The distress sale policy was characterized
as a penalty rather than a benefit. Many dis-
tress sale stations arc someone’s “headache”
in an unattractive market, said Pepper. An
owner of one these stations might be able to
make an impact on the community with bet-
ter programing, but that owner will seldom
be able to make a profit. “And why shouldn’t
a black or any minority owner be compen-
sated for their efforts?”, questioned Pepper.

First Amendment

The media and the First Amendment session
quickly turned into a discussion of the value
of the fairness doctrine and whether it is a
benefit or hindrance for broadcasters and the
public.

The argument of a market versus govern-
ment regulated media arose when Pete
O’Connell, attorney and president of the
Federal Communications Bar Association,
said the system works because the people
make their displeasure known to the media
and the media responds to it. O’Connell said
the question is who should decide the out-
come of disagreements between the public
and the purveyors of information, and
whether those questions should be settled
through appointed government officials or
through the normal “ebb and flow of conflict
between the people who are putting up those
messages and the people who are ultimately
paying to hear them.”

The argument against O’Connell’s point
was that the media is unresponsive (o the
public and the public does not have access to
the media, especially the electronic media.
The point was made that print media is more
accessable to the public with its op/ed pages.
Further, when TV stations do present public
opinion programing, it is usually during late
night or ¢arly morning time periods. ]

L to r: Sidney Miurr, publisher, ‘Black Radio Exclusive’; Henry Brown, Anheuser-Busch: Edward F?itts. president,
National Association of Broadcasters and Benjamin Hooks, NAACP
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N (OPC) Orion Plctures . . . 8 358 8 34
O (MOVE)Peregrine Entertain. 3 3
N (PLA) Playboy Ent.. . . .. n 18 10 34
O (QVCN) QVC Network . . . 6 12 6 12
0 (RVCC) Reeves Commun. - 6 112 5 18
O (RPICA) Republic Pic_ 'A’ . 5 4 172
O (RPICB) Republic Pic. 'B" . 6 12 6 172
A (RHI) Robert Halmi. . . . . 178 1 58
O (SMNI) Sat. Music Net.. . . 178 1 78
O (TRSP) Tri-Star Pictures. . 0 172 9 34
N (WChwamer. . . . .... 26 12 26 34
O (WWTV) Western Worid TV 12 12
O (WONE) Westwood One . . 15 34 17 12

Ner

Percent

%

Market
Capitali-

PIE  zation

Change Change Ratio (000,000)

1

3/8

38

ki
1/2

114

4
174

3ia

-04.28
00.00
03.48
00.00
26.82

1.1
00.00
15.38
00.00
07.69

-00.93
00.00
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13 144
-100 7
-7 104
42
650 81
55 21
46 4
7 41
-46 16
19 323
16 3314
3
21 195

o e — PRSI —

O (BSIM) Burnup & Sims . . 7 4 & 58
0 (CvSl) Compact Video. . . 2 V2 2 w2
N (CQ)Comsat . . ...... 2 38 25

N (FCB) Foote Cone & B. . . 43 34 42 12
O (GREY) Grey Advertising . 101 105

O (IDBX)IDB Communications 8 14 9 114
N (IFG) Interpublic Group . . 28 58 26

A (MOV) Movielab - - - . . . 6 ¥4 6 314
O ({OGIL) Ogiivy Group. . . . 23 172 23 14
© (OMCM) Omnicom Group . 177 58 16 12
O (SACHY) Saatchi & Saatchi 18 12 18 34
O (TLMT) Telemation . . . . . 1 34 2 112
A (TPO) TEMPO Enterprises 714 4 78
A (UNV) Unitel Video_ . . . . 8 34 8 2

A - =

5/8

3/8
1/4

5/8

1/4
/8
1/4
3/4
3/8
1/4

09.43
00.00
05.50
02.94
-~03.80
-10.81
10.09
00.00
01.07
06.81
-01.33
-3000
48.71
0294

14 15
-2 16
-10 483
13 182
15 122
33 33
14 635
1

12 324
-80 432
9 269

7 8
24 M
13 19

I ———— L T ————————————

A (ATN) Agton Corp. . . . . . 122 18 13
A (ACN) American Cable. . . 40 14 39 1,2
O (ATCMA)Amer.TV&Comm. 21 7/8 22 14
A (CVC) Cablevision Sys. ‘A’ 21 38 19 112
N (CNT) Centel Corp.. . . . . 37 5/8 36
O (CCCOA) Contury Commun. 14 12 12 1722
O (CMCSA) Comcast. . . . . 19 4 18 78
0O (ESSXA) Essex Commun. . 16 314 14 34
A (FAL)Falcon Cable Systems 16 18 16 58
0 (JOIN) Jones Intercable . . 9172 9 78
T (MHPQ) Maclean Hunter ‘X' 17 7/8 17 34
O (RCCAA) Rogers Cable A.. 18 19
O (TCAT) TCA Cable TV . . . 22 34 22 14
O (TCOMA) Tole-Commun.. . 21 20 38
N (TL) Timelnc.. . ... ... 79 34 81
O (UACI) United An. Commun. 19 34 19
N (UCT) United Cable TV . . 22 2 22
N (VIA) Viacom . . .. .. .. 16 1/4 14 34
N {WU) Western Union. . . . 2 58 2 38

-

778
34
8
778
5/8

8

12
8
178

172
58
1/4
34
12
172
1/4

-06.73
01.89
—-01.68
09.61
04.51
16.00
01.98
13.55
-03.00
-03.79
00.70
-05.26
02.24
03.08
-01.54
03.94
02.27
10.16
10.52

14

-78 378
84 2,383
-36 449
14 1.090
1450 419
-87 798
-38 62
-50 103
29 121
24 658
92

46 246
34 3.047
12 4.734
164 811
-375 850
866

64

aaessssss—_u ELECTRONICS/MANUFACTURING | ——

N (MMM)3M. . ........ 56 38 80 18
O (AMCI) AM Communications 716 12
N {(ARV) Arvin Industries. . . 17 38 19

0 (CCBL) C-Cor Electrenics . 6 5 34
0 (CATV) Cable TV indus. . . 158 1 12
A (CEC)Cetec ... ..... 5 5

N (CHY)Chyron. . . .. . - . 4 78 4 34
A {CXC)CMX Corp.. . . . .. 1 18 1 178
A (COH)Cohu. . . ... .. 6 12 6 78
N (EK) Eastman Kodak. . . . 48 38 50 58
N (GRL) Gen. Instrument . . 24 1/2 26 34
N (GE) General Electric . . - 43 78 44

O (GETE) Geotel Inc.. . . . . 7/8 1

N (HRS) Harris Corp.. . . . . 26 1/8 26 718
O (MCDY) Microdyne. . . . . 3316 3

N (MOT) Motorola. . . . . .. 40 44 172
N (NPH) N.A. Philips . . . .. 55 12 55 172
N (OAK) Oak Industries . . . 1 1

A (PPI) Pico Products . . . . 378 4 38
N (SFA) Sci-Atlanta. . . . .. n 1M 12
N (SNE) Sony Corp. . . ... 29 58 28 1/8
N (TEK) Tektronix. . ... .. 27 14 31 14
0O (TLCR) Tolecrafter . . . . . 258 3 114
N (VAR) Varian Assoc. . . - . 21 34 22 34
N (WX) Westinghouse . . . . 45 34 45 14
N (ZE) Zenith . . . - . . ... 13 1/2 13 58
Standard & Poor’s 400 . . 275.81 283.93
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2

2

1

4

1
4

1

34
1116
58
14
18

18

38
14
1/4
/8
1/8
3/4
3ne
172

172
12
12

5/8

1/2
1/8

-06.23
-12.50
-08.55
04.34
08.33
00.00
02.63
00.00
- 05.45
-04.44
-0841
-00.28
-1250
- 06.51
06.25
-10.11
00.00
00.00
- 11.42

-0434 -

05.33
-1280
-19.23
-04.39

01.10
- 00.91

08.12

15 12,909
1

6 324
16 12
-10 4
166 9
18 49
16 7
15 1
12 10,929
-10 798
16 40,102
-2 3
13 737
2 13
22 5,142
19 1.609
1 72
77 13
122 257
48 6.850
20 885
1l 4
108 a72
9 6.538
54 343
= 02.86

T-Toronto, A-American, N-N.Y., O-OTC. Bid prices and common A stock used unless
otherwise noted. 0" in P/E ralio is deficit. P/E ratios are based on earnings per share

for the previous 12 months as pubiished by Standard & Poor's or as oblained by

BROADCASTINGS OWN research.
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Oldies action

Two major FM stations in Philadelphia
switched to the oldies format within 12
hours of each other last week.

CBS-owned WCAU-FM dropped its six year-
old contemporary hits format, making it the
second CBS outlet to switch to oldies in a
meonth. In October, WMRQ(FM) Boston went
from soft album-rock to oldies under the
new calls of wops (“Riding Gain,” Oct. 19).

Last Monday evening (Nov. 9) at 7 p.m.
NYT wcau-FM became "Oldies 98,” playing
the rock hits of the mid-1950's through the
1970's. The station will shortly changed its
calls to woaL following FCC authorization.

The format move to oldies is a way to
insure the attraction of the 25-54 adult de-
mographic (the most sought-after age group
by advertisers) for the future, said Nancy
Widmann, CBS Cwned Radio Station vice
president. “This is the music of memories
for today's adults,” added Vince Benedict,
WCAU-FM vice president and general man-

ager. There were no staff changes due to the
format switch, Benedict said.

According to the summer 1987 Arbitron
report for Philadelphia, the station had
slipped in 12-plus metro share, Monday
through Sunday, 6 a.m.-midnight. WCAU-FM
posted a 3.4 in the summer book—down
from 4.7 in summer 1986 and 4.3 in spring
1987. Although the station's 12-plus share
dropped ccnsiderably this summer, Bene-
dict said CBS had been contemplating a
move toward oldies in Philadelphia before
the book was even released. “This is the
most successful year, financially, in the his-
tory of WCAU-FM,” said Benedict. “We went
oldies because we wanted to attract a de-
mographic that has more [sales] opportuni-
ties,” he said. "Every radio format has a life
cycle.” WcAU's switch to oldies leaves
WEGX(FM) programing contemporary hits in
Philadelphia.

The format execution of the Boston and
Philadelphia oldies stations will closely fol-
low that of CBS's longtime oldies station in

September 15, 1987

KEZB Incorporated

has acquired

KEZB AM & FM
El Paso, Texas

from

acted as a broker for the transaction.

Media Brokerage & Consulting

330 Emery Drive East
Stamford, Connecticut 06902
203/327-2800

(a wholly owned subsidiary of Heritage Broadcasting Group)

Pasa Del Norte Communications Inc.

The undersigned initiated the above, assisted in the negotiations and

Richard A. Foreman Associates
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New York, wCBs-FM, which has consistently
garnered good numbers with persons 25-54.
The station has been programing oidies for
more than 15 years. Joe McCoy, the sta-
tion's program director, is consulting both
properties.

The day after WCAU-FM’'s switch Qutlet
Communications’ Philadelphia album-
rocker, WIOQ-FM, also changed to oldies.
Starting Tuesday, Nov. 10, at 6 a.m. itbegan
billing itself as "Solid Gold 102.” WcaU's for-
mat shift apparently tock wioQ officials by
surprise.

“The oldies format had been in the plan-
ning stages for six months,” said Joseph
Chairs, wioQ-rFM vice president and general
manager, and head of Qutlet Communica-
tions' radio group. "Our research showed a
large void in the market for [rock 'n' roll]
oldies,” Chairs said.

Prior to the launch of the oldies format
over WCAU-FM and WIOQ-FM, there was no
centinuous FM cldies outlet in the market,
although there are at least two Philadelphia
AM stations with the format.

With the oldies format, Chairs hopes to
bolster his station's ratings, which, he said,
have been “sagging.” WioQ-FM finished with
a 2.3 12-plus metro share in the summer
Arbitron book, Monday through Sunday, 6
a.m.-midnight—the same share as in the
spring report, but down from 2.9 from the
winter.

Wioa had been programing album-rock
for about 13 years. The move leaves 12-plus
market leader WMMR(FM) as the only station
in the market programing that format since
wysP(FM) changed from album-rock to clas-
sic rock earlier this year.

Radio-TV split

Adams Communications, Tampa, Fla. me-
dia concern,.which is buying Wausau, Wis.-
based Forward Communications's five tele-
vision properties (BROADCASTING, Oct. 26) is
expected to split its radio and television di-
visions into two separate companies. Paul
Brissette, Adams Communications presi-
dent will head Adams Television, which will
be composed of 11 properties. Matt Mills,
Adams’ executive vice president, will as-
sume title of president for Adams Radio,
which will contain nine stations. The move
should take place by Dec. 15.

Dawn of AM

Daytime AM stations have been cleared to
begin presunrise broadcasting at 6 a.m.,
providing they do not interfere with the pri-
mary contours of clear channel stations. The
proceeding for the rule change, approved on



RAB...RADIO’S CHAMPION

The Radio Advertising Bureau hits
“the street’ everyday. Among major
clients and retail chains, with regional
marketers, on Madison Avenue or at
client industry meetings, RAB stands
up for radio. Cheering on successful
clients, parrying with doubting
prospects, creating a bandwagon for
reluctant radio users or punching
through agency resistance, RAB
markets radio.

RAB's marketing plan is supported by a
national ad campaign because developing
new business is the primary mission for
radio’s varsity team.

Join RAB. Support the Winning Team.
Call 1-800-232-3131.

RADIO ADVERTISING
Radio Advertising Bureau, Inc. R dlo
304 Park Ave. So., New York, NY 10010



Oct. 20, followed congressicnal action to be-
gin daylight savings time in the first rather
than the last week in April From 6 a.m. until
local sunrise, daytimers will be allowed to
air at a minimum 10 w, depending upon the
potential for groundwave interference. In
another FCC action, noncommercial educa-
tional FM stations within 199 miles of the
U.S.-Mexican border wiil be subject to the
same contour method of interference deter-
mination used for stations in the rest of the
U.S. Allotments in the region had earlier
been limited by a separate set of rules to
avoid short spacing with other domestic
educational FM's. A study of stations along
the Canadian border that were already regu-
lated by the contour method revealed no in-
terference problems. Noncommercial allot-
ments along the Mexican border will still be
limited by earlier international agreements.

Listening to the public

The National Association of Broadcasters’s
executive committee has authorized the as-
sociation to spend up to $80,000 on two
studies: the future of AM technical stan-
dards and the public’s expectation of audio
quality.

The AM study is in response to the FCC's
notice of inquiry last August on improving
AM technical standards, said Michael Rau
NAB director, spectrum engineering and
regulatory affairs. According to Rau,
$20,000 is being allocated for the study.

NAB has retained the services of Ham-
mett & Edison, an engineering consultancy
firm based in San Francisco to work on

MIGHAEL FOX
AUGTIONEERS
GETS LETTERS OF
REGOMMENDATION

WNTR e+ WCSE
WSMB ¢ WMTG
WENZ e KOZA
WSES e WWCR

KORL ... Just a partial
list of our recent
success stories.

Call for complete
information. ..

¢ Michael Fox
; Auctioneqrs,

| THeseeciausTs v TG
| BROADCAST AUCTIONS

-e1 3835 Naylors Lane
l‘ Baltimore, Maryland 21208

! (301) 653-4000 or
il 1-800-722-3334
Contact Robert Sapansky.

Radio Marketing Coordinator

New face on ‘Face-Off." The daily (Monday through Friday) two-minute radio series, Face
Off, which is produced by the Broadcast Group, Washingion, and distributed by Mutual
Broadcasting, has a new Republican voice: Senate Minority Whip Alan Simpson of Wyo-
ming. As of last Tuesday (Nov 10}, Simpson replaced Sen. Robert Dole (R-Kan.), who left
Ihe series to pursue the Republican presidentiai nomination. S:mpson will now join Sena-
tor Ted Kennedy (D -Mass.) in debating the political issues of the day. Face-Off, which is
sponsored by Mobil Oil and Archer Daniels Midland, is heard on about 290 stations.
Kennedy (center) looks on as Dole (far right} hands the microphone over to Simpson.

NAB's latest AM project. In particular, Har-
rison Klein, a consulting engineer with the
company who was formerly with Group W
Radio, will work with Rau in conducting the
study. However, the study, said Rau, "will
not address policy issues.”

Comments for the FCC notice of inguiry
aredue Dec. 17, but Rau noted that the NAB
will ask for a filing extension until early next
year to submit the AM study’s results as the
industry's response,

A second study, which will cost the asso-
ciation $60,000, will explore the question of
how the advent of digital technology, espe-
cially compact disks, “changed the quality
expectations of radio listeners.” NAB has
hired experimental psychologist Dr. Bron-
wen Jones to perform the “psychcacoustic”
project.

“Results of the audio quality study will
also help the industry formulate its position
in response to the FCC's notice of inquiry on
AM technology,” Rau said

In other radio action, the executive com-
mittee has endorsed Petaz Communica-
tions's “Class C 1" proposal to the FCC,
which will permit up to 25% of Class A FM
stations located in Class C territory {(Ohio
and west, North Carolina and south), to in-
crease power and height. The recommenda-
tion to endorse the proposal came from the
NAB's FM transmission subcommittee
said Rau.

Chapin commemoration

Transtar Radio Networks, Colorado Springs-
based network radio company, in conjunc-
tion with the Dunhill Compact Classics la-
bel, Northridge, Calif, is planning a major
simulcast on Dec. 7, commemorating both
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the late singer-songwriter, Harry Chapin's,
45th birthday and the day he will post-
humously receive the Congressional "Gold
Medal” for his work on behalf of the world's
hungry and homeless.

Transtar is scheduled to play the title
song of Chapin's Remember When the Wu-
sic album, which will be released on
compact disk (CD) that day by Dunhill, at
2:30 p.m. NYT on all six of its 24-hour format
networks. “We hope other networks and sta-
tions will join us for the natiora! simulcast,”
said Terry Robinson, Transtar chairman,

Dunhill is also releasing a special, three-
inch gold CD single of the title track, with a
portion of the profits trageted for various
Chapin hunger organizations. Dunhill said it
will ship the CD single to radio stations dur-
ing the last week of November for airplay in
December.

Signing on

L.A. Radio, a newly formed program suppli-
er based in Northridge, Calif., is readying a
broadcast for debut early next year called
Beverly Hilis Live. Each month, 25 minutes
of taped interviews with television, film and
music personalities, conducted by celebrity
interviewer, Josette Banzet, willbe delivered
to subscribing stations. The series, accord-
Ing to executive producer Kent Burkhart of
the Atlanta-based program consultancy,
Burkhart/Abrams/Douglas/Elliot & Associ-
ates, can be used in various forms, ranging
from cne-minute strips to a weekly show.

The company will also distribute a 90-sec-
ond daily {(Monday through Friday) feature
entitled Black Leaders of Today. The short-
form series, which is produced in conjunc-
tion with Bullet Productions, North Holly-
wood, Calif., is hosted by radio personality
Frankie Crocker. It is expected to premiere
n December.



WHAT AM RADIO
NEEDS IS A
UNIQUE FORMAT

A format that isn't already being done on FM. A format
that's different and powerful enough to attract and keep its audience
anywhere, even on the AM dial.

Z-Rock is that format. Z-Rock's audience of males 18-34 is
unserved by FM radio formats. Given a choice between mainstream
rock on FM and Z-Rock anywhere, they'll go for Z-Rock every time.
Z-Rock listeners will actively look for Z-Rock, find it no matter what
dial it's on, and tell their friends where to look as well.

If you have an AM radio station in search of success, call

Charlie Strickland right now at 1-800-527-4892. What AM radio
needs is a unique format...what AM radio needs is Z-Rock.

Z-Rock®is distributed live, 24 hours a day, exclusively by Satellite Music Network



gramer. LeMasters was largely responsible
for the development of Beauty & the Beast,
the network’s highest-rated new series.
With the search tor a replacement over,
Jankowski said CBS will put its resources
into improving the schedule. To accomplish
that, LeMasters said he will make some

scheduling changes soon. With many of the
new hour dramas on CBS performing poorly.
he said that more emphasis will be placed on
comedy development.

Jankowski admits the network desperate-
ly needs a hit. While several of the cight
hours of new series this season from LeMas-

“ters have won critical praise, none have been
ratings blockbusters.

LeMasters blames the World Scries on
ABC for pushing CBS into third, but pointed
out that CBS has scored two consecutive
second-place finishes during the November
sweeps on the strength of its programing. O

“
CBS Radio listeners will be seeing more of Charles Osgood

Network is giving popular anchor
four feature-oriented shows in
morning drive as part of new format

The CBS Radio Network is broadening CBS
News correspondent Charles Osgood’s role
in morning drive, starting the week of Jan.

25 as part of a new format. The new network
structure, according to CBS, is based upon
affilliate input.

Osgood, who is among the more highly-
raled network radio personalities according
10 Statistical Research Inc.’s biannual RA-
DAR reports, will be anchoring four differ-

ent four-minute Osgood File programs each
weekday during morning drive. (Feed times
will be hourly from 6:25 p.m. NYT to 9:25
p-m.) The Osgood File. which covers break-
ing stories and human interest items, is cur-
rently three minutes long and is fed each
weekday at 12:25 p.m. Osgood, however,

Seven lucky for NBC

Week seven (ended Nov 8) went to NBC-TV, according to the Niel-
sen prime time figures. The network averaged a 15.7 rating and a 26
share, while CBS had a 14.1/23 and ABC a 12.6/21.

In the evening news race, CBS took the week with a 12.3/22. ABC
placed second with an 11.1/20. NBC averaged a 10.6/19.

The prime time week, in AGB numbers, also went to NBC. The
network's averages for week seven were a 16.4 rating and a 27
share. CBS puiled in an AGB 15.2 rating and a 25 share, while ABC's
AGB numbers were a 12.0/20

The chart below lists the 71 programs broadcast for week seven,
with the Nielsen rank, rating and share presented to the left of each
program name and the comparable AGB ranking and statistics
listed on the right.

The same progams ended up as the top three shows for the week
on both services; the first divergence came with CBS's 60 Minutes,
which was ranked fourth by Nielsen and fifth by AGB. The premiere
broadcast of NBC's Beverly Hills Buntz came in at 11th on both
iists, pulling a Nielsen 20.4/34 and an AGB 20.1/32.

The first wide divergence in ranking came with ABC's Monday
Night Football, which ranked 18th with a Nielsen 17.5/30, but
ranked 31st with an AGB 14.4/26. The same network's Dynasty

came in 30th on Nielsen (14.9/26), but came in 49th on AGB
(11.4/22). CBS's Magnam, P.I. came in 32d on both services with a
Nielsen 13.6/22 and an AGB 14.1/23.

The premiere of ABC's Sable came in 56th on Nielsen's list with a
9.9/18. On AGB's list, the premiere ranked 63d with a 9.2/17.

CBS's Leg Work came in last (71st) among Nielsen households,
where the show averaged a 5.3/9. Among AGB households, howev-
er, it was ABC's Hotel that brought up the rear, pulling in an AGB
6.8/13.

CBS tock Monday night with its special movie presentation of
Echoes in the Darkness, which ranked ninth for the week on the
Nielsen list. The network took the evening with a 22.0/33, over ABC's
16.0/24.3 and NBC's 13.3/19.9. Tuesday went to ABC's 18.5/30.2.
NBC had a 13.4/21.7, while CBS had a 9.7/16.2. ABC took Wednes-
day with a 15.5/25.5, over NBC's 12.5/20.6 and CBS's 12.2/20.2.
Thursday went to NBC's 24.2/38.8. CBS averaged an 11.9/19.1 for
the night, while ABC had a 9.2/14.7. Friday went to CBS (14.6/25.7).
ABC came in second (10.4/18.3). NBC averaged a 9.9/17.7 for the
night. Saturday went to NBC's 18.2/33.9, while ABC came up with a
9.2/17 and CBS with a 6.4/11.7. Sunday went to CBSs 19.8/31.6.
NBC was next with a 17.5/27.7, then ABC, 9.9/15.5.

Nielsen Net AGB Nielsen Net AGB
1 31.4/48 N Cosby Show 1 31.4/50 37 13.0/23 N St Elsewhere 39. 12824
2. 297145 N Difterent Worid 2. 302147 38 12122 N Crime Story 53 10.8/21
3 26.0/40 N  Cheers 3. 26.4/41 39. 12.1119 N Our House 37. 13.2/21
4. 240/38 C 60 Minutes 5 24239 40. 120/18 A Dolly 36. 13.3/21
5 23335 A Growing Pains 8. 226/35 41 12.0/21 C Beauty and the Beast 30. 14.5/26
6. 231/41 N Golden Girls 4. 256/45 42, 116118 N JJ. Starbuck 38. 12920
7. 22334 C Murder, She Wrote 6. 23.9/36 43, 11.4/21 A 20/20 33. 140/26
8 221/34 A Whos the Boss? 9. 20934 44, 114118 N Year inthe Life 43, 12521
9. 220033 C CBS Special Movie - Mon. 7. 232/36 45, 11.3/18 C Jake and the Fatman 35 13421
10. 20734 N NBC Sunday Night Movie 14. 19.2/32 46. 11217 A MacGyver 55. 10.2/16
1. 204734 N Beverly Hills Buntz 11, 20.1/32 47, 11219 A | Married Dora 59. 10.0/18
12, 189/31 A Moonlighting 15. 18.9/30 48. 11217 N NBC Monday Night Movie 44 12.0M19
13. 19.1/35 N Amen 10. 20.4/37 49, 11119 N Miami Vice 41. 12.7/21
14, 187/32 N LA Law 22. 17.4/30 50. 10919 A Full House 58. 10.0/18
15, 18227 N ALF 13, 19.6/29 51. 10316 C Wwiseguy 51 11.017
16. 18127 N My Two Dads 25. 16.9/25 52. 10216 C  Tour of Duty 52. 11.0117
17, 17.7/27 N Family Ties 17. 18.1/27 53. 10.1/16 A Disney Sunday Movie 66. 8914
18. 17530 A Monday Night Football 31. 14.4/26 54. 100/17 A  Mr Belvedere 48. 11.4/19
19, 17.531 N 227 12. 19.7/35 55. 10016 C Oidest Rookie 47. 11.6/19
20, 17.3/29 C Dalas 19. 17.9/30 56. 99/t8 A Sable 63. 9.2/17
21 17.3/:3¢ N Hunter 16. 18.4/35 57 9.7/18 N Private Eye 62. 9.2/17
22, 17427 A Head of the Class 27. 149/24 58. 9.6/18 C Law and Harry McGraw 42. 12.6/24
23. 16824 N \valerie's Family 21. 17.6/26 59, 9.5/15 A ABC Thursday Night Movie 54. 10.8/18
24 16527 A Perfect Strangers 29. 14.5/24 60. 9.4/16 A Buck James 61. 9.3/16
25. 16527 C  CBS Sunday Movie 23. 17.3/28 61. 92/16 A Ohara 65. 8916
26. 16.5/25 N Matlock 18. 18.0/28 62. 9.0116 N Rags to Riches 50. 11.3/20
27. 159/25 A Hooperman 26. 15.0/25 63. 8.6/17 A Hotel 71. 6813
28. 15.2/26 C  Knots Landing 34. 13.4/23 64. B8.2/12 A Spenser: For Hire 64, 9.0/13
29. 15028 N Facts of Life 20. 17.6/33 65. 82/13 C Houston Knights 69. 8113
30. 14926 A Dynasty 49. 11.4/22 66. 7712 A Sledge Hammer! 67. 8313
31 14627 C Faicon Crest 28. 14.8/28 67. 7.6/13 A Pursuit of Happiness 60. 9.6/16
32. 13822 C Magnum, Pl 32. 14.1/23 68. 76115 C  West57th 57. 10.0/19
Q3. 134722 A Slap Maxwelt Story 46. 11.6/19 69. 69/13 C My Sister Sam 56. 10.1/19
34. 13.1/23 C  Equalizer 40 12.7/24 70. 5610 C Everythings Relative 68. 82/15
35, 13121 N Highway to Heaven 24. 16.9/28 71. 539 C LegWork 70. 7814
36. 13.0/24 A Thirlysomething 45, 11.7/22
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Storer Communications, Inc.

has sold the stock of the substdiaries
that own television stations

WAGA-TV

(Atlanta)

WJIW-TV

(Cleveland)

WJBK-TV

(Detroit)

KCST-TV

(San Diego)

WSBK-TV

(Boston)

to

SCI Television, Inc.

The undersigned acted as financial advisor to
Storer Communications, Inc. in this transaction.

MORGAN STANLEY & CO.

Incorporated

October 29, 1987




In-teg-ri-ty...

I: soundness 2: adherence to
a code of moral values: utter
sincerity, honesty and candor
syn. see honesty.

la 4

MVP, a discreet brokerage
and financial service
with integrity, whose princi-
pals have initiated over
$350,000,000 in transactions.

For a strictly confidential dis-
cussion about buying, selling,
financing and appraising . . .
call Media Venture Partners.

7
[ ]
\Y &
MEDIA VENTURE
PARTNERS

Integrity and Discretion
... the difference!

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

SAN FRANCISCO
1700 Montgomery St., Suite 322
San Francisco, CA94111-1024
415-391-4877

ORLANDO
7479 Conroy Rd., Suite C
Orlando, FL 32811-3409
305-295.2572

WASHINGTON, DC
1255 23rd St., N.W., Suite 890
Washington, D.C. 20037-1125
202-785-4333

DALLAS
6311 N. O'Connor Rd.
L.B. 97, Irving, TX 75039-3510
214-869-7643

will no longer anchor the network’s 7 a.m.
show—the third highest rated network radio
broadcast in the spring RADAR 35 report
with 3,017,000 listeners 12 and older to
commercials within programs—and the 9
a.m. hourly newscasts. Those broadcasts
will be taken over by CBS News correspon-
dent Bill Whitney. Osgood’s four-and-a-half
minute Newsbreak series, which is fed each
weekday at 8:30 a.m., will become one of
the new Osgood File reports,

“Our affiliates thought we weren't using
the network’s biggest star [Charles Osgood]
as well as we could,” said Bob Hosking,
CBS Radio president. “So we decided to get
Osgood off the news and onto a more regular
{program] basis in morning drive.”

Hosking expects the 7 a.m. newscast to
maintain its high station clearance level,
which contribuies to its top ratings, once
Osgood leaves. (Most of the network’s 400-
plus affiliates clear both the 7 and 9 a.m.
Osgood newscasts.) “Stations would not af-
filiate with CBS News if they didn’t want to
clear most of the network’s newscasts,”
Hosking said.

To make way for the four morning drive
Osgood File programs, two other CBS shows
will be dropped from the morning lineup.
They are the Sports World Roundup, which
is hosted by Howard David and is fed at 6:45
a.m., and Your Dollars, hosted by Marshall
Loeb, managing editor of Forture maga-
zine, and fed at 9:25 a.m. Affiliates general-
ly will not carry more than two network pro-
grams per hour in the morning, Hosking
said, in explaining the move.

Another format switch involves First
Line Report, the news and analysis series
anchored by Judy Muller. The weekday pro-
gram will move from a 6:30 a.m. feed to
midday at 12:25 p.m., and will be retitled
Correspondent’s Notebook.

Concurrent with the new programing
agenda, CBS said it will adopt a policy of
“commercial flexibility” as a way for affili-
ates to offer local advertisers “greater oppor-
tunities to be associated with the CBS News
product.”

For the first time in its long history, the
CBS Radio Network will let affiliated sta-
tions insert local spots within all hourly
newscasts and feature broadcasts by allow-
ing them to air the second network spot out
of the specific programs, but within an hour
of the show’s scheduled feed time. (Similar
practices are common at most other major
radio networks). Currently, CBS affiliates
can only run network spots within network
programing.

Under the new format, affiliates would air
the network’s first 60-second spot in the six-
minute hourly newscast, which will occur
after three minutes. They can then use the
last 60-second network spot at the five-min-
ute break for local sales, delaying the net-
work commercial for later that hour. “This
change will give stations an opportunity to
make more money,” Hosking said. The
broadcast will resume after the second spot
with a sign-off.

Additionally, stations will no longer have
to carry the hourly newscasts for the entire
six minutes. Affiliates, said Hosking, will
have the option of cutting away from the
broadcast either after the first network spot
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at the four-minute mark or after five min-
utes. (All hourly newscasts are fed on-the-
hour.)

“The programing moves go back to the
question: ‘What can the network do to
strengthen its stations’ position in the mar-
ketplace and therefore strengthen itself?’
The answer is to provide flexibility not only
in sales, but in programing,” said Hosking.
“All of our affiliates’ needs are different.”

In other areas, the CBS Radio Network
will expand its newsfeed service to include
more news and sports cuts, a daily audio
archive feed of historic tape, and three 60-
second “commercial-free” business updates
cach weekday. All of the major correspon-
dents for the CBS Radio Network will con-
tribute to the newsfeed service, said Hosk-
ing. CBS will increase the service’s weekday
operation from six hours to 18 hours per day
(3 a.m.-9 p.m. NYT), the CBS Radio presi-
dent said. “The operation will be a little
shorter on the weekend,” he said.

CBS will also institute a “hard-copy”
communication service that will send affili-
ates, via satellite and a computer hook-up at
the station, printed data such as newsfeed
lead-ins, audio cut descriptions and crisis
coverage information.

“These changes come at a critical {in-
creasing network competition] time in the
radio business,” said Joe Abel, executive
vice president and general manager of KIRO-
(aM) Seattle, who also serves as CBS Radio
Network Affiliate Board chairman. “We as
an affiliate board are very pleased with the
steps that the network is taking.” The board
approved the new network and newsfeed
schedule three weeks ago at a meeting in
New York.

Hosking told BROADCASTING that CBS
began thinking about format changes for the
network nearly a year ago. None of the
modifications to CBS Radio Network will
affect RadioRadio, CBS’s youth-oriented
network. RadioRadio affiliates have been
able to air local spots within network pro-
graming. o



Storer Communications, Inc.

has sold the stock of

WTVG, Inc.

owner of television station

wWTvVG-TV

(Toledo)

to

Toledo Television, Inc.

The undersigned acted as financial advisor to
Storer Communications, Inc. in this transaction.

MORGAN STANLEY & CO.

Incorporated

October 30, 1987




Plans advance for
fall 1988 shows

Lorimar names new hosts while GTG
announces more station clearances

Lorimar Syndication and GTG Marketing
moved ahead last week with their plans for
strips for access in fall 1988, TV Guide and
USA Today.

Lorimar announced new hosts for TV
Guide: Morton Dean, formerly of INN and
CBS News, and Janet Langhart, a former
host of Good Day!, a morning talk show on
WCVB-TV Boston. Lorimar had interviewed
about 50 candidates.

The company plans to go on the road this
week with a new pilot. Dick Robertson,
from the office of the president at Lorimar
Telepictures, said that completion of the pi-
lot, shot last week at KTLA-TV Los Angeles,
and the initiation of the show's marketing
represents more than seven months of prep-
aration for the show. To date, the five Hub-
bard Broadcasting affiliates are the only
clearances for TV Guide. (WTOG(TV) St. Pe-
tersburg, Fla., an independent, has not.)

The television version of TV Guide will
use features from the magazine. including
“News Updates,” *“Cheers and Jeers,”
“Grapevine” and “Sports Update.” Each
program will include celebrity guests, with
former Olympic champion, Bruce Jenner,
appearing in the pilot.

There will be 52 weeks of first-run epi-
sodes of TV Guide, and a one-hour weekend
edition each week. The daily episodes will
be sold for cash with Lorimar retaining one
minute. For the weekend hour, stations and
Lorimar will each get six minutes of com-
mercial time.

GTG, meanwhile, continued to clear
USA Today (“In Brief,” Nov. 9) on stations
as it negotiated with a number of network
and station news reporters and anchors to fill
slots for hosts to highlight four sections of
the newspaper. Among those mentioned are
Bill Macatee, sportscaster for NBC, and
Robin Young, a former news anchor for
WNEV-TV Boston and currently a contribut-
ing correspondent for NBC’s Today show.

GTG has cleared USA Today on 26 sta-
tions in the top 50 markets. The clearances
include the following stations, all affiliates:
KDFW-TV Dallas, KPRC-TV Houston, wiBK-
TV Detroit, WUSA-TV Washington, WBNS-TV
Columbus, KTVI-TV St. Louis, WESH-TV Or-
lando, WvTM-TV Birmingham, WTVETV
Nashville, KSALTV San Antonio, and KCRA-
TV Sacramento.

Don Saraceno, general manager at KCRA-
TV, said his station was “genuinely interest-
ed” in USA Today to increase the station’s
news presence. KCRA-TV currently carries
The Wil Shriner Show, a one-hour talk show,
in access. Last fall it attempted a first-run
sitcom checkerboard.

Saraceno also noted that the promotion
campaign that will accompany the show is
an attractive one. The newspaper USA To-
day will note highlights of the show on its

I N C O R P

OCEAN BROADCASTING, INC.

has acquired

KOCM-FM

Newport Beach, California
for

$3,210,000
from

DONREY MEDIA GROUP

We are pleased to have served
as broker in this transaction.

BLACKBURN&(OMPANY

O R AT E D

1100 Connecticut Ave., NW
(202) 331-9270

400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947
WASHINGTON, D.C. 20036 ATLANTA, GA 30361 CHICAGO, IL 60601 BEVERLY HILLS, CA 90212

9465 Wilshire Blvd.
(213) 274-8151

333 N. Michigan Ave.
(312) 346-6460
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Langhart and Dean

front page, while the TV show will include
stories from the paper’s four sections.

As for concerns among some stations and
reps that airing USA Today will put too
much news in their schedules, Saraceno said
that based on the GTG presentation, he did
not foresee a steady diet of hard news: O

ACE of cable
programing

Nominations for cable’s top

awards announced; winners

will be named in televised
ceremony Jan. 24 from Los Angeles

The National Academy of Cable Programing
last week announced 314 ACE Award nomi-
nations to 19 cable programing networks and
two independent producers. Judges from the
cable industry and production community
considered 940 entries competing in 74 cate-
gories,

With 14 more categories open this year,
the number of nominations for basic services
rose from 69 in 1986 to 112, an increase of
62%. Pay service nominations climbed from
189 to 202, a 7% jump.

HBO once again garnered the most ACE
nominations with 112, It is followed by
Showtime, 46; Arts & Entertainment, 35;
Disney Channel, 20; Cable News Network,
16; TBS, 13; ESPN, 12; USA, 11; Bravo,
11; Cinemax, 9; The Discovery Channel, 6;
The Nashville Network, 6; MTV, 4; CBN, 3;
The Playboy Channel, 2; VH-1, 2; The
Learning Channel, 2; Nickelodeon, 1; Life-
time, 1; Robert Steinfield Productions, 1;
Major League Baseball Productions, 1.

After receiving no nominations in the
1986 competition, the USA Cable Network
rebounded strongly this year with 11. Other
cable networks receiving nominations for
the first time are CBN, VH-1 and The Learn-
ing Channel.

About 30 of the program and creative art-
ists’ category winners will be announced at
the televised portion of the Ninth Annual
ACE Awards from Los Angeles on Jan. 24.
HBO will provide the two-hour prime time
ceremony, which TBS has carried the past
five years, to all basic subscribers through a
special open-carriage arrangement with ali
cable services.

The program will be produced by Moffitt-
Lee Productions (HBO's Not Necessarily
The News and its annual Comic Relief spe-
cials) for under $1 million, according to
John Moffitt. The show will be fast-paced
and emphasize comedy, which Moffitt said
bucks a trend toward “longer” and “duller”



awards programs. The producers will use a
“multihost” format and are in negotiations
with several big name comedians, Moffiu

said.
The nontelevised portion of the awards
show will be held Jan. 22 in Los Angeles. O

October demographic ratings for
checkerboard schedules are mixed

They have leveled off or decreased
in overnights on all but one NBC 0&0

The checkerboard schedule that runs on five
of the NBC-owned stations emerged last
week from what has been hailed as its first
real ratings test—the demographic results of
the October ratings book (Sept. 24-Oct. 21
in Nielsen and Sept. 23-Oct. 20 in Arbi-
tron}. There was a decrease in those demo-
graphic ratings in three of the markets—
New York, Chicago, and Washington—and
increases in Los Angeles and Cleveland.

Following its Sept. [4 debut in access, the
checkerboard of five first-run syndicated
comedies initially posted strong houschold
ratings in overnights in each of the five mar-
kets. Since then, however, the checker-
boards have leveled off or decreased in the
overnights on all but one of the stations,
WRC-TV Washington. NBC station division
president, Al Jerome, and vice president of
programing, Wes Harris, have said in the
past that the overnight household ratings that
have shown the checkerboards trending
downward are not as signficant as demogra-
phic ratings in determining the success of the
checkerboard.

In Nielsen ratings in Los Angeles.
KNBC(TV) posted its Strongest gains among
women 18-49 and women 25-54, rising 60%
and 65% respectively in those categorics.
Among men, 18-49 and 25-54, the checker-
board ranked fifth and fourth in the market.
In the October 1986 book KNBC finished scv-
enth in those male categories with Card
Sharks.

WNBC-TV New York was cited as perhaps
the biggest demographic disappointment,
according to Kathryn Lenard, vice president
of research for the NBC stations. The check-
erboard decreased the station’s delivery of
women |8-49 and 25-54 from October 1986
by roughly a third in the October 1987 book.
Among those men [8-49 and 25-54 the sta-
tion was off 11% and 16% respectively. In all
four male and female categories the station
went from third to fourth place in the market
compared to October 1986.

In Cleveland (in Arbitron), WKYC-TV
postéd large increases in men 18-49 and 25-
54, rising 65% and 56% respectively in
those categorics, pushing the station from
fourth to third place in the market in each.
Among women, the checkerboard was up
2% within 18-49 and down 7% within 25-54
compared to October [986.

On WMAQ-Tv Chicago, the checkerboard
had a 16% drop in ratings for men 18-49 and
caused a fall from second to third place in the
market compared to last year, and a 25%
drop in men 25-54, which caused a fall from
second to fourth place. The stations fell 16%
and 19% among women 18-49 and 25-54 but
held second place in the market anyway.

In Washington, WRC-TV held fourth place

in all four demographic categories despite
rising in only one, men 25-54, where it was
up 13%.

On a night by night basis, Lenard said that
a preliminary look at the data shows Tuesday
night (She’s the Sheriff) and Thursday, (Out
of this World} to be the two strongest per-
formers among the five shows among total
adults. The weakest night so far is Friday

(We Got it Made)}, she said.

On the other two major market stations
carrying checkerboards, CBS-owned wCAU-
Tv Philadelphia, and independent WXON(TV)
Detroit, October demographic ratings were
also not encouraging. [n Arbitron ratings,
WXON(TV) remained in fifth place among
men and women 18-49 and 25-54, as it was
in October, 1986, when it carried $100,000
Pyramid. The checkerboard did manage to
increase the station’s 7-7:30 p.m. household
average, however, from a 4/6 in October
1986 to a 5/8 in October 1987.

In Arbitron rankings in Philadelphia,
wCAU fell from fourth to fifth place among
men 25-54, and from third to fourth place
among women 18-49 and women 23-34.
Among men 18-49 the station held fourth
place in the market. o
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WUTQ(AM)-WOUR(FM) Utica, N.Y. O Sold by
Devlin & Ferrari Broadcasting to Premier
Broadcast Group for $3 million. Seller is
owned by Robert H. (Rick) Devlin and Jon
Ferrari. Devlin is former general manager of
WRKS(AM) and WOR(AM), both New York,
and vice president of ABC Talkradio. Ferrari
owns Ferrari Inc., New York-based advertis-
ing agency. It bought station last year for
$1.5 million (“Changing Hands,™ Feb. 3.
1986). Buyer is owned by William J. Sel-

wood, who also owns WABY(FM)-WKLI(FM)
Albany, N.Y. WUTQ is daytimer on 1550 khz
with [ kw. WOUR is on 96.9 mhz with 50 kw
and antenna 800 feet above average terrain.
Broker: Blackbuwrn & Co.

WKXA(AM)-WCLZ(FM) Brunswick, Me. O
Sold by Laurel Group Ltd. to Douglas H.
Tanger for $1.5 million. Seller is Brunswick,
Me.-based group of two AM’s and one FM,
principally owned by John A. Robertshaw
Jr. and John D. Reese. It will continue to
own WCNS(aM) Latrobe, Pa. Buyer is general
partner of wRQS-FM Detroit. WXKA is on 900

™V CATV

7700 LEESBURG PIKE
FALLS CHURCH, VA 22043
(703) 821-2552

NEW FLORIDA LISTINGS

Fulltime AM and Class A FM

{upgrade to Class C FM pending)
Price $2,000,000 |

Coastal Resort Area
Class A FM

Exclusive Format in Market
Price $2,000,000

GHEI
RIGHARDS INC.

A Confidential Service to Owners & Qualified Buyers

NEGOTIATIONS  FINANCING  APPRAISALS
RADIO NEWSPAPERS

540 FRONTAGE ROAD
NORTHFIELD, IL 60093
(312) 441-7200
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khz with 800 w day and 65 w night. WCLZ is
on 98.9 mhz with 50 kw and antenna 400
feet above average terrain. Broker: Commu-
nications Equity Assoclates.

KTLT-FM Wichita Falls, Kan. O Sold by Wich-
ita Falls Communications to Pegasus Broad-

casting for $750,000. Seller is owned by
Sanders Hickey and Al Maxwell, who have
no other broadcast interests. Buyer is owned
by John Mason and Ken Schroeder, local
businessmen with no other broadcast inter-
ests. Broker: Chapman Associates.

Broker for sale of KLZE-FM Los Altos, Calif.
(“Changing Hands,” Oct. 26), was Chapman
Associates.

For other proposed and approved sales see,
“For the Record,” page 157.

lechnologye

NAB asks FCC to adopt NRSC’s AM radio standard

Citing “substantial benefit,”
petition asks that new rules be
effective by Jan. 1, 1990

The National Association of Broadcasters
asked the FCC last week to make the National
Radio Systems Committee’s standard for im-
proved AM fidelity part of its rules by Jan. 1,
1990. If the FCC does so, the heretofore vo-
luntary standard would become mandatory.

Incorporating the so-called NRSC stan-
dard in 1ts rules would “provide substantial
industry-wide and public benefits,” the
NAB said in its petition. “Such action will
reduce AM interference, increase useful AM
service areas and encourage the production
of higher fidelity receivers.”

The NRSC, a group of broadcasters and
receiver manufacturers, adopted a voluntary

standard for AM last January that prescribed
a preemphasis curve ot audio processing by
broadcasters and a complementary deem-
phasis curve for radios. The standard also
called on broadcasters to limit the audio
bandwidth of programing to 10 khz before
transmission. Proponents of the standard
have maintained that widespread adherence
to the standard would reduce second-adja-
cent channel interference and lead to the pro-
liferation of wideband AM radios with high-
er fidelity—perhaps as much as 10 khz.
Most of today’s radios have fidelity of less
than 5 khz.

When the voluntary standard was issued,
Michael Rau, director of spectrum engineer-
ing and regulatory affairs for the NAB's sci-
ence and technology department, predicted
that about half of the nation’s 5,000 AM

Americom
Sells New England...

WHYN(AM)/WHFM(FM) Springfield, Massachusetts
WIXY(AM) ' WAQY(FM) Springfield, Massachusetts
WHOM(FM) Mt. Washington, New Hampshire
WSYB(AM)/WRUT(FM) Rutland, Vermont
WPTR(AM)/WFLY(FM) Albany, New York
WLKW(FM) Providence, Rhode Island
WROW(AM/FM) Albany, New York

...Totalling over $52,000,000
in the last twelve months!

AMERICOM

_*—
Radio Station Brokerage & Financing

Suite 500 / 1130 Connecticut Ave., N.W. / Washington, DC 20036 / (202) 737-9000
See an important message from Americom-opposite The Week in Brief.
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radio stations and about three-fourths of the
major market stations would have to convert
to NRSC before manufacturers would begin
marketing wideband radios (BROADCAST-
ING, Jan. 19). Contacted last week. Rau said
that 422 stations had returned written confir-
mation of the conversion. However. based
on sales reports from conversion kit manu-
facturers, Rau estimated the actual number
of stations that had converted or were plan-
ning to convert at closer to 800. Last sum-
mer, NAB predicted that about 1,000 sta-
tions—20%—would convert by the end of
1987 (BROADCASTING. July 27).

NAB has been conducting a $28,000 lob-
bying campaign to convince AM broadcast-
ers to invest in the necessary equipment to
make their stations conform to the standard.
Its cfforts have included a direct mailing to
AM broadcasters last spring and follow-up
phone calls, a special slogan and logo and
technical demonstrations at several conven-
tions and regional meetings.

NRSC conversion kits, available through
manufacturers including Orban Associates,
Texar Inc., Circuit Research Labs, Innovon-
ics and Energyonics, cost about $700.

“Disappointment that the standard isn’t
progessing a little further,” Rau said, was
part of the reason that the NAB decided to
seek an FCC rulemaking. He observed that
many stations agree with NRSC philisophi-
cally, “but are unwilling to make the com-
mitment until there is some assurance that
everybody else in the industry is going to
make the commitment.”

NAB Deputy General Counsel Barry
Umansky agreed that the rulemaking is be-
ing sought to give AM radio station owners
peace of mind that all stations would be
complying. “For the NRSC standard to work
optimally, you've got to have stations all
over the country doing it.” he said. He also
stressed that NRSC as an FCC rule would be
“an absolute guarantee” for radio manufac-
turers that their wideband radios would not
pick up adjacent channel interference.

In the petition, while NAB claimed some
success in convincing broadcasters, it said
that “it is our strongly held view that the
substantial benefits to be gained by broad-
cast stations and radio listeners, as a whole,
should not await a timetable governed only
by voluntary conversion.”

The NAB also pointed out that setting a
timetable now for mandatory conversion
would increase the number of broadcasters
willing to conform to the transmission as-



pects of NRSC before the 1990 deadline and
“also would bestow radio receiver manufac-
turers with the added assurance needed to
justify their incorporating, on a voluntary
basis, the receiver portions of the standard in
receiver design.”

However. NAB emphasized that its rec-
ommendation was to amend the rules gov-
erning AM broadcasters only and that it was
“not our intention to recommend that the
FCC require receiver manufacturers to in-
corporate NRSC characteristics in their pro-
ducts™ (emphasis is NAB's). Instead, wide-
spread observance of the standard, the
petition said, would be an incentive for man-
ufacturers to produce high-fidelity AM re-
ceivers.

NAB also pointed out that mandatory ob-
servance of NRSC would not violate the pre-
sent commission’s philosophy of avoiding
overregulation in that it would fall under the
FCC’s gencral responsiblity of spectrum
management. “This statutory provision
clearly applies to radio station equipment
that affects the interference potential of that
station’s emissions.” the petition said.

The FCC should act, the NAB said. be-
cause NRSC incorporation into the rules
would be “prima facie in the public interest”
because interference reduction would en-
hance the quality of reception and increase
the number of AM stations available to lis-
teners, adding to their choice of program-
1 O

ing.

Practicing what they preach. Sony Corp., a leading developer of high-definition televi-
sion production gear, for the first time has used the technology to produce its own HDTV
commercial.

The resulting 30-secand spot (see photo), directed by veteran Lear Levin for Sony ad
agency McAnn-Erickson, will air in top 10 markets beginning tonight, Nov. 16, through
Dec. 6.

The commercial, for Sony Corp. of America’s new line of designer series Trinitron TV
sets, will be first seen during tonight's (Nov 16) NBC movie Poor Liftle Rich Girl and will
have subsequent airings on The Cosby Show, Cheers, Dallas, Falcon Crest, The Tonight
Show Starring Johnny Carson and Saturday Night Live.

Beating Sony to the punch in using the technology for commercial production in the

U.S. was Reebok, which showed its HDTV spot on MTV and on broadcast stations in spot
buys earlier this year.

Assisting in the production of both commercials was producer Barry Rebo of Rebo High
Definition Studio, the first U.S. commercial studic to be equipped with the Sony HDTV
gear when the $2 million facility went on line about a year ago.

Rebo told BroaDcasTING the company iS in post-production on a third commercial for
O'Henry candy bars and has produced Japanese commercials for Dentsu and J. Walter
Thompson, as well as Japanese music videos. Rebo said the company is also finishing
production en an independent feature film produced with actor Robby Benson, as well as
experimental work with video artist John Sanborn and Mary Perillo.

More fiber

According to GTE Laboratories Inc., Wal-
tham, Mass., scientists there have devel-
oped a system to transmit 60 analog videc
signals over a fiber optic landline. That ca-
pacity would be more than three times that
of the previous record laboratory transmis-
sion of 24 signals. Typically, 12 analog video
signals are sent over a single landline.

In laboratory experiments, GTE used
high-speed lasers and techniques usually
used in satellite transmissions to send 60
channels over an 18-kilometer fiber optic
line. Fewer digital signals can be sent over
the same optic strand because of the extra
spectrum required to send such pictures.

Official tape

Ampex's 196 one-inch videctape has been
selected for exclusive use by the Canadian
Television Network during the 1988 winter
Olympics. The games will be held Feb. 13-
28 in Calgary, Alberta. As host broadcaster
for the winter Olympics, CTV is establishing
the International Broadcasting Center in
Calgary, which is designed to accommo-
date 3,000 broadcasters from around the
world. Ampex’s magnetic tape division is
located in Redwood City, Calif.

definition and enhanced television, was an-
nounced last month {(BROADCASTING, Oct.
12).

Minority inclusion sought

The National Black Media Coalition and the
National Association for the Advancement
of Colored People have written the FCC to
request that members of minority groups be
added to the membership of the commis-
sion's advisory committee on advanced
television (ATV) services. The makeup of
the committee, which will investigate regu-
latory-related issues in the fields of high-

A letter was written to FCC Chairman
Dennis Patrick by David E. Honig, a Berlin,
Md., attorney representing NAACP and
NBMC, requesting “the addition of repre-
sentatives of minorities, including public
and commercial broadcasters, program pro-
ducers, program distributors and leaders of
organizations of viewers” to the committee.
Honig said there is a danger that almost all

“25 YEARS EXPERIENCE GOES INTO EVERY SALE”
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of the future advanced TV stations could be
controlled by “large nonminority broadcast-
ers, such as those whose representatives
make up a majority of the ACTV commit-
tee.” He stressed the need for minority per-
spectives on the committee and hoped “the
commission does not consider minority
broadcasters and programers to be an insig-
nificant segment of the television industry.”

Engineering aid
A $1,000 scholarship has been established

by the National Association of Radio and
Telecommunications Engineers, Salem,
Ore. Each year NARTE will sponsor an es-
say contest open to college undergraduates
pursuing degrees in radic and telecom-
munications.

Essays will deal with the importance of
engineer certification and endorsement pro-
grams of such organizaticns as NARTE and
the Society of Broadcast Engineers. “"These
are the certification programs that came to
life when the FCC pulled away from licens-
ing individuals,” said NARTE president,
Ray D. Thrower. “What we're wanting to do

is educate the cemmunity. . .that there are
alternatives to the FCC. The FCC is only
licensing now for treaty-related matters and
we want [students| to prove in their own
minds that a certification program of any
kind is necessary.” Entry papers should be
seven-and-a-half to 15 double-spaced type-
written pages.

The deadline for entries and applications
for the first annual NARTE Scholarship is
mid-February 1988. Applications and fur-
ther details can be obtained by writing to
Thrower’s attention at NARTE headquar-
ters, Box 15029, Salem, Ore., 97309.
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Regrouping

The Inspirational Network (formerly the PTL
network) reported last week its first re-sign-
ing of a cable MSQO, Daniels & Asscciates,
and reinstatement of the service on some
cable systems owned by Tele-Communica-
tions Inc. The network also reported there
are strong indicaticns that it will eventually
sign other MSQO's, including TeleCable,
Rogers, Continental and Prime Cable, to
new affiliation agreements. But the network
is getting another competitor in the ecu-
menical channel that TCI is helping to put
together, which may inhibit The Inspira-
tional Network’s {TIN's) efforts to maintain
or increase its cable reach.

John McEntee, director of cable market-
ing for the Inspirational Network, met with
several cable operators in early November
and said that “things went well." TCI is rein-
stating the network in partial or full form on
three systems—Farmington, N.M.; Muske-
gon, Mich., and Daytona Beach, Fla.—re-
presenting roughly 77,000 subscribers.
McEntee presented a petition signed by
2,500 of the 16,000 subscribers of the Jones
Intercable system in Augusta, Ga., to Jones
corporate officials, asking that the channel
be reinstated. Jones was expected to get
back to TIN in a few weeks, and indications
were that the network would go back on as
part of a composite religious channel.

The Daniels signing represents 201,000
subscribers, said McEntee. The network
also signed Maclean-Hunter's systems in
Michigan, serving roughly 60,000 subscrib-
ers. The contracts are the first in which TIN
has charged a fee, and although McEntee
would not release details, he said the con-
tract was based on the three cents per sub-
scriber per month that TIN has proposed.

McEntee does not see a large audience
for the new ecumenical channel being
backed by TCI, and spent much of his time
in Denver trying to reeducate cable opera-
tors on what TIN is all about. The ecumeni-
cal channel, said McEntee, only “has a small
potential for a significant viewing audi-
ence.” TIN already has the best quality reli-
gious programing available, he said, and
has programing from Jewish, Catholic, Pres-
byterian and Methodist groups. The bulk of
viewers that watch religious programs on
television, said McEntee, do so for charis-
matic reasons. “The ecumenical channel
will not reach the viewers of religious televi-

sicn,” said McEntee. "The cable industry is
just causing themselves another problem.”

McEntee sensed that United Cable and
Jones Intercable had shown an interest in
the new service, but he felt confident “even
those MSO's will keep The Inspirational
Network in markets where there is over-
whelming interest.” McEntee hopes that
the backlash against the Bakkers and TIN is
behind it, and won't remain a lingering
cause for operators to choose the new ecu-
menical service over TIN's. The episode “is
over," said McEntee. “It's gone, and that
which remains is very, very good.” As long
as the courts have jurisdiction over PTL (the
parent company which owns TIN}—at least
five to seven years based on the debt repay-
ment schedule, said McEntee—the Bakkers
won't be allowed to return.

Expanding Rainbow

Rainbow Advertising Sales, the advertising
sales division of Cablevision Systems, tcck a
major leap in the cable rep field last week by
purchasing the largest rep in the business,

3M Cable Networks Inc., for an undisclosed
price.

CNI reps systems in more than 100 mar-
kets, reaching some 13 million subscribers.
It alsc runs two interconnects, one in Atlan-
ta (248,000 homes) and the other in New
York {(more than 1.3 million homes). The pur-
chase is a good fit for Cablevision because
its principal cable operations are in New
York and Long Island.

Robert Fennimore, president of Rainbhow
Advertising Sales {RASCO), said the move
was “a tremendous opportunity” for the
company and that “the timing couldn't be
better,” as cable networks continue to show
1atings increases (BROADCASTING. Nov. 9).
Fennimore, who spent a number of years in
sales at WWOR-TV New York before joining
Rainbow in 1984, said he sees the cable spot
business as having the same growth poten-
tial as independent stations did 10 years
ago. “I really bhelieve in the growth of this
business," said Fennimore, in describing
Cablevision's commitment. "We spent a lot
of money to buy this company.”

RASCOQO plans to retain two different sales

T

i : / -l ,-F.

Ready to go. Cablevision of New York City's general manager, Norm Kellogg (1), gives
Assemblyman John C. Dearie {c) and Bronx Borough President Fernando Ferrer a tour of
a potential head-end site in the Bronx during phase one pre-installation signal testing.
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forces, the rep and interconnect ends of
CNI. RAS represents some 750,000 Cablevi-
sion subscribers in the New York area,
which will be added to CNI's 1.3 million and
give the area interconnect an over 2-miilion
home reach. In addition to the national ca-
ble programing services. Cablevision oper-
ates Long Island News 12, the 24-hour local
news operation, and Sportschannel New
York. Pete Moran, vice president, local sys-
tems sales with RASCO, will become vice
president, general manager, of CNI's New
York office, said Fennimore.

RASCQO, in addition to repping Cablevi-
sion. also reps Viacom's system in New
York's Suffolk county, and Manhattan Ca-
ble, together representing some 300,000
subscribers. Fennimore said RASCO will
handle about $30 million in advertising sales
this year, with roughly half coming from the
sSports services

CNI has offices in New York, Los Angeles,
Chicago, Boston, Dallas and Atlanta. Its top
markets are Boston (642,500 homes), San
Francisco (525,760), San Diego (449,500),
Miami (448,035), Chicago (425,024), Hous-
ton (411,000), Tampa, Fla. (365,000), Dallas
(348,000) Los Angeles {325,000), Pittsburgh
(321,000), Seattle {319,277), Hartford, Conn.
(318,300), and Atlanta (301,000). It is esti-
mated CNI billed about $13 million last year.

PPV keys

Hit movies, impulse ordering and proper
scheduling are the keys to pay pel view,
according to a white paper developed by
Warner Bros., a major Hollywod supplier of
movies to cable programing and PPV ser-
vices.

The paper concludes that buy rates in-
crease as a result of airing hit movies and
utilizing impulse ordering. “Hit theatrical
movies produce the most PPV sales, and are
not always a direct relation to the box of-
fice,” Warner found. “Impulse systems have
an enormous advantage over CSR/ARU sys-
tems; ANI is a less costly, less effective im-
pluse substitute, generating 50%-80% of
hardware impulse buy rates,” Warner said.
Buy rates also increase when more channels
are allocated for PPV and promotion is inten-
sified.

The study concluded there was no exist-
ing optimal PPV system, but listed what
would constitute one: four or five channels
(three with hit movies and two with spe-
cials, classics, events and sports), impulse
technology, convenient scheduling (one
movie every two hours, beginning on the
hour), frequent showings (20 to 30 evening
exhibitions for major movies) and stepped-
up subscriber marketing

The most successful PPV cable systems
are seeing increased basic and pay penetra-
tions, 100% + buy rates and revenue $6 to
$8 per month per subscriber, but Warner
estimated that if those factors were met,
basic and pay penetration could increase
further, 200% + buy rates could be achieved
and the revenue per month per subscriber
could reach $12 for PPV.

Western Cable preview

The California Cable Television Association
has added sessions on pay programing,
high-definition television and fiber optics to

the agenda at the Western Cable Show,
Dec. 2-4, in Anaheim, Calif. "Positioning
Pay Cable for the Future,” on Dec. 3, will be
moderated by James Cownie, president,
Heritage Communicaticns. Panelists will in-
clude Michael Fuchs, chairman, HBO; Tony
Cox, chairman and chief executive officer,
Showtime/The Movie Channel; John Cooke,
president, The Disney Channel, and Que
Spaulding, president, Playboy Video. Reac-
tors will be Robert Clasen, president, Com-
cast Cable, and Charles Townsend, presi-
dent, Colony Communications.

Two HDTV sessions are scheduled for
Dec. 3. both to be moderated by David
Large, senior vice president, engineering,
Gill Industries. The first session will cover
competing transmission systems, the other
will be a more general discussion of HDTV.

Two fiber optics sessions are scheduled for
Dec. 2, to be moderated by Jim Chiddix
vice president, engineering and technclogy.
American Television & Communications.
The session will cover what it takes to install
fiber optics today, and the future of the tech-
nology.

Prime number

Rupert Murdoch's European satellite ser-
vice, Sky Channel, is now in its 10 millionth
household, courtesy of a Danish cable
household. The channel, which reached the
number after new cable networks in Bel-
gium and Denmark signed on for the ser-
vice, also recently announced its first con
nection in the Soviet Union at Leningrad's
Gastinetsa Pribaltiyskaya Hotel.

(or 602-248-2808).

A Greyhound Company

And you thought the Greyhound
was just on buses.

When you say Greyhound, most people just think buses. But did you know
that for 25 years Greyhound has been a major business {inance company?

Today, Greyhound Financial helps breadcasters and cable operators
acquire and refinance their properties. Our Communication Finance
team, lead by industry veteran Matt Breyne, offers:

« quick decision making
*loan structuring expertise
+ access to a wide range of financing options

So now, when you want to buy a new property or restructure an existing
one, think Greyhound—the communications finance people.

Call Matt Brevne, Communication Finance Group, at 1-800-525-4532

GTeyhound Financial Corporation
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Independent share

Miliions of political advertising dollars will
be up for grabs next year, and independent
broadcasters want their share.

To help them get their share, the Associ-
ation of Independent Television Stations
and the American Association of Political
Consultants are spensoring a seminal in
Washington this Wednesday (Nov 18) to in-
form political time buyers about indepen-
dent broadcasting. As of last Wednesday,
more than 50 had signed up to attend.

The seminar begins with the rudiments.
Ronald Inman, vice president-marketing,
INTV, will make a presentation on consumer
trends and the media’s response to them.
He will be followed by Sue Rynn, research
director, INTV, who will profile demographi-
cally the audience of independent stations.
Rounding out the morning session, Doc
Schweitzer of The Campaign Group will
provide his views on effective political ad-
vertising, and Bill Hamilton, Hamilton, Fred-
erick & Schneiders, will present the results
of an AAPC survey of buyers.

During the afternoon session, three
breadcasters and a time-buying specialist
from the Katz rep firm will discuss “Winning
the Undecided Voter with Independent
Television.” The panelists: Kathy Baske,
TVX Corp.; Cathy Egan, Katz; John Hum-
mel, KWGN-TV Denver, and WTAF-TV Philadel-
phia.

The scheduled luncheon speaker is Mau-
ry Povich, hest-anchor of Fox Broadcast-
ing's A Current Affair.. a nationally syndi-
cated public affairs program

Coming home to NBC

WTvI(TV) Miami and KCNC-Tv Denver have
officially become NBC O&Q's and will now
report to the station divisicn at the network
in New York. The stations previously report-
ed to General Electric Property Manage-

NAB news. The Musuem of Broadcasting has approached the National Association of
Broadcasters to solicit funds to help build the musuem’s new headquarters. NAB was asked
to contribute $100,000 for the next five years. The executive committee wants ta review next
year's budget before making a decision. In other association news, Ted Snider, immediate
past NAB joint board chairman, who is president of Snider Corp., Little Rock, Ark., and Gert
Schmidt of wrwvTv) Jacksonville, Fla., also former joint board chairman, were named to
Broadcast Education Association's board. Appointed to the Broadcast Capital Fund
(BROADCAP) board were Lowell Paxsen, president of Home Shopping Network, and
BROADCAP President John Oxendine. HSN contributed $100,000 to the fund earlier this
year (BRoaDCASTING, Aug. 17). BROADCAP is a nonprofit organization created to help

minorities enter broadcast ownership.

ment of Florida Inc. and General Electric
Property Management of Colorado Inc., re-
spectively. WTvVJ(TV) is a CBS affiliate with a
contract through January 1989. Both sta-
tions will continue to be represented by out-
side firms for national spot sales, per current
contracts. The KCNC-TV deal with Katz Com-
munications is through November 1988
The wrw deal with MMT Sales Inc. is
through December 1988.

Cinetex programing chairman

Lee Rich, chairman of MGM/UA Communi-
cations Co., will be the chairman of the pro-
gram committee tor Cinetex, an internation-
al film and television festival, scheduled for
Las Vegas Sept. 23-Oct. 1, 1988. Formed by
Interface Group of Companies, producer of
45 trade shows, Cinetex wants to capitalize
on what it sees as a growing interrelation of
the two businesses. Interface had also
bocked Las Vegas in 1989 for a convention.

Watching the detectives

Hollywood production company Interna-
tional Creative Exchange is co-producing a
weekly TV series, Private Eyes Never Die,
with French advertising conglomerate Ha-
vas for airing on France's new independent
network, M6.

EDWIN TORNBERG

& COMPANY, INC.

For The Purchase And Sale Of
Radio And TV Stations ¢ CATV * Appraisers

P.0. Box 55298 Washington, D.C. 20011

Negotiators

L]

(202)291-8700
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Each 90-minute show is a compilation of
dubbed episodes of vintage American se-
nes, Peter Gunn and Mr. Lucky, hosted by
French actor Guy Marchand and intermixed
with skits and 1950's newsreels. M6 airs the
show twice a week and has made a 42-epi-
sode commitment.

ICE president is French-born former Dis-
ney Channel vice president, Olivier de Cour-
son. Ron Miller, former chief executive offi-
cer of Walt Disney Co., is ICE chairman.

Time travelers

Walter Cronkite, Ted Koppel, Phil Donahue,
John Chancellor, william F. Buckley and
Charlayne Hunter-Gault are among the jour-
nalists who will take viewers back in time to
report on the debate over the ratification of
the Constitution in 1787 and 1788. An Em-
pirve of Reason, a $500,000 project of the New
York Bar Foundation and the New York
State Commission on Bicentennial, uses
current television formats—including night-
ly news, Donahue and Firing Line—to pre-
sent historical discussions of the Constitu-
tion from the New York perspective. Actors
E.G. Marshall and Eli Wallach are featured
In mock political annocuncements for and
against the Constitution. An Ewtpire of
Reason is expected to be carried by the Pub-
lic Broadcasting Service in early spring

1988.
Election 1988

The public broadcasting community has
raised $1.7 million for its $3-million PBS
“Election '88" programing plan, which in-
cludes a Bill Moyers special on the presiden-
¢y, convention coverage, a post-convention
presidential debate analysis and a three-
hour election-eve special. PBS and its sta-
tions have raised $950,000; CPB has con-
tributed $750,000, and additional funding is
being sought from corporations and founda-
tions for the project administered jointly by
noncommercial stations WETA-Tv Washing-
ton and WGBH-Tv Boston. Both stations will
also produce an election-eve special. In ad-
dition to the Movyers special, The MacNeil/
Lehver NewsHour will cover the conventions,
analyze debates and provide election-night
updates, and Frontline will present a cam-
paign docurnentary.



For the Records

As compiled by BROADCASTING, Nov. 4-
Nov. 11, and based on filings, authorizations
and other FCC actions.

Abbreviations: AFC—Antenna  For  Communications.
ALJ—Administrative Law Judge. alt.—alicrmate. ann.—
announced. ant.—antenna. aur.—aural. aux.—auxiliary.
ch.—channel. CH—critical hours. chg—change. CP—con-
struction permit. D—day. DA—directionsl antenna. Doc—
Docket. ERP—effective radiated power. HAAT—height
above average terrain. H&V-—horizontal and vertical.
khz—kilohertz. kw—kilowatts. lic.—license. m or M—me-
ters. MEOC—maximum expected operation value. mhz—
megahertz. mi.—miles. mod—modification. N—night. pet
for recon—petition for rcconsideration. PSA—presunrise
service authority. pwr—powcer. RC—remote control. S-A—
Scientific-Atlanta. SH—specificd hours. SL—studio loca-
tion. TL—transmiticr location. trans.—transmitier. TPO—
transmitter power output. U or unl—unlimited hours. vis.—
visual, w—walls. *—noncommercial. Six groups of num-
bers at end of facilitics changes items refer to map coordi-
nates. | meter—3.28 feet.

Ownership Changes

—

8 WYNG(FM) Evansville. IN (BALH871027GS: 105.3
mhz: 50 kw: HAAT: 500 ft.)}—Sccks assignment of license
from Beasley Broadcast Group to Faircom Inc. for $5.6
million. Seller is Goldsboro, N.C,-based group of nine
AM's and 12 FM's principally owncd by George Beasley. It
recently sold WPHR(FM) Cleveland ("Changing Hands.”
Oct. 12). Buyer is publicly traded. Old Brookville, NY-
based group of two AM’s and three FMs headed by Joel
Fairman. Filed Oct. 27.

8 WIBM-AM-FM Juckson. M1 (AM: BAL871020Gw;
1450 khz: | kw-U: FM: BALH871029GX: 94.1 mhz: 50 kw;
HAAT: 500 fi. }—Sccks assignment of license from Van
Wagner Broadeasting [ne. 10 CR Broadcasting [ne. for
$4,075.000. Scller is headed by Richurd Schaps, president.
1t also owns KEBC(FM) Oklahoma City. Buyer is owned by
Dennis Rooker and John Columbus. Rooker is Charlottes-
ville. VA, attorney. former senior vice president and general
counsel with Worrell Newspapers. Columbus is vice presi-
dent of United Stations. [t is group of three AM’s and three
FM’s bought from Community Scrvice Broadcasting Inc.
last year for 4.1 niillion ("Changing Hands.” Dec. 22,
1986). Filed Oct. 29.

8 KCTZ(TV) Bozeman, MT (CP)—Seeks assignment of
license from Bee Broadeasting Associates., LP 1o Big Horm
Communications, Inc. for $275.000. Seller has no other
broadcast interests. Buyeris Hardin, MT-based group of one
AM, one FM and two TV's. owned by Daniel W. Coon,
Martha R. Creath and Calvin Cafritz. Filed Oct. 29.

8 WRGTTV Dayton, OH and WVAH-TV Charlesion,
WVand CPon channel 11 in Charleston (WRGT-TV: ch. 45;
ERP vis. 5,000 kw, aur. 500 kw; HAAT: 1,166 fi.; WVAH-
TV: ch. 23; ERP vis. 5,000 kw, aur. 500 kw; HAAT: 1,722
fi.—Seeks assignment of license from Meridian Communi-
cations Corp. to Act lII Broadcasting for approximately $22
million. Seller, based in Pitisburgh. is principally owned by
Henry Posner Jr., Albert M. Holtz and Thomas D, Wright. It
has no other broadcast interests. Buyers intend 1o return
license for WVAH-TV 1o FCC and switch from its channel
23 1o channel 11 on April 11, 1988, Buyer is principally
owned by producer Norman Lear and headed by Bunt Ellis,
president. It also owns WTAT-TV Charlesion, SC, and
WNRW-TV Greensboro, NC. Filed Oct. 28.

8 KBOR(AM) Brownsville, TX (BAL871028EB: 1600
khz; 1 kw-U)—Secks assignment of license from Browns-
ville Broadcasting Corp. to La Nueva KBOR. Inc. for
$200,000. Seller has no other broadcast interests. Buyer is
Edgar C, Trevino. who already owns 20% of assignor. Filed
Oct. 28.

Actions

8 KKBH-FM Victoria (Port Lavaca) TX
(BALHB870806HI; 93.3 mhz: 100 kw; HAAT: 750 fi.)—
Granted assignment of license from Crossroads Broadcast-
ing Inc. to Coastul Wircless Co. for $630,000. Seller is
owned by John Sharp and Dudley D. McDougal, who have
no other broadcast interests. Buyer is owned by Dan Cutrer,

who also owns KSTE(FM) Corpus Christi, TX. Action Oct.
29.

s WEBE(FM) Westport. CT (BALH870821HH: 107.9
mhz: 50 kw; HAAT: 245 (1.)—Granted assignment of license
from 108 Radio Co. Ltd. Partnership to WEBE Associates
for $12 million. Seller is principally owned by Franz Allina
and others. It has no other broadcast interests. Buyer is
owned by M.L. Media Partners. headed by Martin Pompa-
dur. it owns two TV and also has interest in Television
Station Partners, New York-bused group of four TV's. Ac-
tion Oct. 30.

8 WKAL-AM-FM Rome, NY (AM: BAL870909HI: 1450
khz: 1 kw-U: FM: BALH870909H): 95.9 mhz: 3 kw: HAAT:
105 fi.)—Granicd assignment of license from WENY Inc. to
Target Communications of Utica/Rome Inc. for $3,275.000.
Seller is owned by Donald M. Simmons, who also own
WOND({AM} Plcasantvillc. WMGM(FM) Ailantic City and
WMGM-TV Wildwouod, all New Jersey, and WENY-AM-
TVand WLEZ-FM Elmira. NY. Buyer is subsidiary of Target
Communications, Augusta. GA-based group of five AM's
and ninc FM's. principally owned by Donald J. Alt. Action
Oct. 30.

8 WNQQ-FM Blairsville, PA (BALH870911GK: 106.3
mhz: 2.4 kw; HAAT: 363 (t.}—Granicd assignment of li-
cense from WNQQ Inc. to Pennsylvania Broadcast Affiliates
Inc. for $540.000. Seller is owned by Ray Gusky. no other
broadcast intercsts. Buyer is principally owned by Armold
Rapoport and Bruce Loch. Rapoport is attorney and Loch is
CPA. bath from Allentown. PA. Action Oct. 30.

8 KGBR(FM) Gold Beach. OR (BALH861007GV: 92.7
mhz: 2.6 kw: HAAT: 1.030 fi.)—Granted assignment of
license from Republic Communications of Oregon Enc. to St
Maric Communications Inc. for $60.000. Seller is owned by
George L. Chambers: his wifc. Bonnie. and Robert Adel-
man. It also owns KTPI(FM) Tehachapi and KDOL(AM)
Mojave. both California. Chambers also owns KTCE(FM)

Anson. TX. Buycr is owned by Dale L. St. Maric and his
wife. Diana. Action Oct. 29.

® WTRQ(AM) Warsaw. NC (BTC870820EA: 1560 khz;
10 kw-D)—Granted transfer of control from James L. Mose-
ly and his wife. Winnafred. 1o James B. Blanchard and his
wife, Peggy. for assumption of liabilities. Seller owns 54%
of stock and has no other broadcast interests. Buyer owns
remainder and has no other broadcast interests. Granted Oct.
29.

8 KBOQ-FM Marina. CA (BALH870915G): 92.7 mhz:
910 w; HAAT: 550 ft. —Granted assignment of license from
Compass Communications to Model Associates Inc. for
$2.980.000. Scller is principally owned by Herb Victor. It
has no other broadcast interests. Buyer is principally owned
by Stanley A. Marks and family. Action Nov. 2.

8 KJAN-AM-FM Atlantic. 1A (AM: 1220 khz: 250 w-D;
FM: 103.7 mhz; 100 kw; HAAT: 400 ft.)—Granted transfer
of control of Valley Broadcasting Inc. from John E. Carl,
Robert H. Selden, Brent Slay. Allen Davies and Robert Be-
bensce to Robert H. Dean for $2.250.000. Sellers own
WKLK-AM-FM Cloquet, MN, and KARE(AM) Atchison,
KN. Carl also owns KCOB(AM)-KLVN(FM) Newton, [A.
Buycr is gencral manager of KESY-AM-FM Omaha. NE.
Action Nov. 5.

8 KXGF(AM) Great Falls, MT—Granted assignment of
license from Verdell H. Lonnguist to Cardon Broadcasting
Inc. for $106.500. Seciler has no other broadcast interests.
Buyer is owned by Don C. Robinson and his wife. Carley.
who also own KAAK(FM) Great Falls. MT. Action Nov. 3.

8 WINR(AM) Binghamton. NY (BAL870922EA: 680
khz: | kw-D: 500 w-N}—Granted assignment of license
from WINR Broadcasting Inc. to Titus Broadcasting Sys-
tems Inc. for $975.000. Seller is subsidiary of Command
Broadcasting. Beacon. NY-based group of three AM's and
one FM., principally owned by Alford H. Lessner, Robert E.
Lessner and Robert A. Outer. Buyer is owned by Paul T.

Associates
WBCK(AM)

Battle Creek, Michigan

to

Liggett Broadcasting, Inc.

from

Wolverine Broadcasting Corporation, Inc.

$850,000

Chapman Associates 1s pleased to
have assisted in this transaction.
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Titus, dentist in Binghamton. Action Nov. 3.

® KFIZ(AM) Fond Du Lac. WI and WLIP(AM)-
WIZQ(FM) Kenosha. WI (KFIZ: BAL870914EC: 1450
khz; | kw-U. WLIP: BAL870914ED; 1050 khz; 250 w-D.
WJZQ: BALH870914EE; 95.1 mhz; 50 kw; HAAT: 500
ft.}—Granted assignment of license from Star Cablevision
Partnership to Independence Broadcasting Corp. for
$11.475.000. Seller is Fond Du Lac-based cable MSO with
systems in four states. headed by Donald G. Jones. manag-
ing partner. With sale of KFIZ and WLIP-WJZQ, it will no
longer have broadcast interests. Buyer is New York-based
radio station group principally owned by Peter Sulick. chair-
man, and John Goodwill. president. It also owns KOEL-
AM-FM Oclwein. ]1A. and KSAL{AM)-KYEZ(FM) Salina.
KN. Action Nov. 3.

New Stations

Applications

AM's

8 Battle Ground. IN—Nu-View Associates Inc. seeks 640
khz: 380 w-D; 250 w-N. Address: 2655 Yeager Rd., West
Lafayetie, IN 47906. Principal is owned by Kent A. Nuss-

baum and family. It also owns WKIM(FM) Monticello, IN.
Filed Oct. 29.

8 Atlantic Beach. NC—Autlantic Beach Radio secks 1200
khz: 5 kw-D: | kw-N. Address: PO Box 889, Blacksburg.
VA 24060. Principal is headed by Vernon H. Baker. who also
owns WBZI(AM)-WLGY(FM) Xenia, OH. WKGM(AM)
Smithfield. VA and WSGH(AM) Lewisville. NC. Filed Oc1.
29.

8 Junction City. OR—Jerry J. Collins seeks 650 khz: 10
kw-D; | kw-N. Address: 1227 Del Prado Blvd.. Suite 103.
Cape Coral. FL 33904. Principal owns WDCQ(AM) Pine
Island Center. FL. Filed Oct. 27.

®  Powhatan. VA—Golden Rule Organizational Workshop
seeks 1200 khz: 25 kw-D; 250 w-N. Address: 201 Progress
St.. Blacksburg. VA 24060. Principal is headed by Vemon
H. Baker. who also owns WBZI(AM)-WLGY(FM) Xenia.
OH. WKGM(AM) Smithfield. VA and WSGH(AM) Lewis-
ville. NC. Filed Oct. 29.

FM’s

B8 Lincoln. NE—Spacecom Inc. seeks 105.3 mhz: 3 kw:
HAAT: 100 m. Address: 444 Pine St.. St. Paul. MN 55101.
Principal is principally owned by S.W. Richey and W.E.
Barsness. who also own WXUS(FM) Lafayette. IN and
KQEU(AM) Olympia, WA. Richey also owns
WCWC/W YUR(FM) Ripon. W1, and KLBB(AM) St. Paul,
MN. Filed Oct. 29.

8 Lincoln. NE—Star Broadcasting Inc. secks 105.3 mhz.
3kw: HAAT: 100 m. Address: 2110 Virginia Ave.. Bellevue,
NE 68005. Principal is owned by Daniel E. Norton. who has
no other broadcast interests. Filed Oct. 29.

8 Lincoln, NE—Lincoln Broadcasting Inc. seeks 105.3
mhz: 3 kw: HAAT: 22 m. Address: 3416 Ncerpark Dr..
Lincoln, NE 68506. Principal is owned by Norma Peterson.
who has no other broadcast interests. Filed Oct. 29.

8 Lincoln. NE—Lincoln Broadcasting seeks 105.3 mhz: 3
kw; HAAT: 46 m. Address: 516 East Ravine Rd., Hinsdale,
IL 60521. Principal is owned by Eric Graham. who has no
other broadcast interests. Filed Oct. 29.

8 Lincoln. NE—Cornhusker State FM Associates seeks

i

105.3 mhz; 3 kw; HAAT: 100 m. Address: 4307 Bingham
Circle, Lincoln, NE 68516. Principal is headed by Edra R.
Williams. It has no other broadcast interests. Filed Qct. 29,

8 Jackson. NH—Gladys E. Powell secks 99.5 mhz; 3 kw;
HAAT: 56 m. Address: PO. Box 326. Pinkham Notch Rd..
Jackson, NH 03846. Principal has no other broadcast inter-
ests. Filed Oct. 29.

8 Jackson. NH—William A. Zelliff seeks 99.5 mhz; 3 kw;
HAAT: 312 m. Address: Rte. 16B, Jackson. NH 03846.
Principal has no other broadcast interests. Filed Oct. 29.

8  Jackson. NH—Dougtas Kent Poor seeks 99.5 mhz; 100
w: HAAT: 191 m. Address: Box 1245. North Conway. NH
03860. Principal has no other broadcast interests. Filed Oct.
29.

8 Jackson. NH—Walter B. Prebble III and Daniel R. Guy,
a Pantnership. seeks 99.5 mhz: 465 w; HAAT: 250 m. Ad-
dress: P.O. Box 21. Jackson, NH 03846. Principal has no
other broadcast interests. Filed Oct. 29.

8 Corrales. NM—LY Broadcasting Educational Founda-

tion sceks 95.1 mhz: 3 kw; HAAT: 100 m. Address: 906

Ortega. NW, Albuquerque. NM 87114, Principal is headed

lg)ycLazrry Vigil. who has no other broadcast interests. Filed
1. 29,

® Hormigueros, PR—Joseph Bahr seeks 106.1 mhz: 3 kw;
HAAT: 200 m. Address: P.O. Box 487, Fredericksted, V|
00480. Principal also owns WVIS-FM Christiansted, VI.
Filed Oct. 28.

8  Hormigueros. PR—Juan Gonliano secks 106.1 mhz; 3
kw: HAAT: 335 m. Address: P.O. Box 295, Hormigueros,
PR 00480. Principal has no other broadcast interests. Filed
Oct. 28.

8  Hormigueros. PR—Guillermo A. Bonet secks 106.]
mhz; 3 kw; HAAT: 246 m. Address: P.O. Box 475, Maya-
guez. PR 00709. Principal has no other broadcast interests.
Filed Ocr. 28.

®  Hormigueros, PR—Renancer Corp. sceks 106.1 mhz; 3
kw; HAAT: 253 m. Address: PO. Box 808, Lajas, PR
00667. Principal is owned by Larry W. Ramos, Santa M.
Morales and Olga Del Carril, who have no other broadcast
interests. Filed Oct. 28.

® Hormigueros, PR—Occidental Broadcasting Corp.

seeks 106.1 mhz; 3 kw; HAAT: 333 m. Address: 509 S. Post

St.. Mayaguez, PR 00667. Principal is headed by Susan

?acz Dixon, who has no other broadcast interests. Filed Oct.
9.

B8 Olyphant, PA—Cordaro Associatcs seeks 95.7 mhz; 375
w: HAAT: 281 m. Address: 422 Sherwood Dr.. Dunmore,
PA 18512. Principal is owned by Robert C. Cordaro. who
has no other boadcast interests. Filed Oct. 28.

8 Olyphant. PA—J. Frederick Manning secks 95.7 mhz;
540 w: HAAT: 233 m. Address: P.O. Box 643, Pocono
Plains. PA 18512. Principal has interest in WARK(AM)-
WARX(FM) Hagerston, MD. Filed Oct. 28.

8  Perry, OK—Lecmay Broadcasting Services seeks 105.1
mhz. 3 kw; HAAT: 100 m. Address: P.O. Box 419. Vinita.
OK 74301. Principal is owned by Jackie D. Lee and Robert
L. May. It also owns KVIN(AM) Vinita. OK. Filed Oct. 26.

8 Perry, OK—The Andover Corp. Inc. seeks 105.1 mhz: 3
kw: HAAT: 100 m. Address: 8030 East Kellogg. Wichita,
KS 67207. Principal is owned by Louis S. Morgan, who has
no other broadcast interests. Filed Oct. 26.

8 Gibsonburg, OH—Buddy Carr and Carolyn J. Carr seek
95.7 mhz: 3 mhz; 100 m. Address: 105 Cedar C1. Perrys-
burg. OH 43551. Principals have no other broadcast inter-
ests. Filed Oct. 23.

AN,

R.A. Marshall & Co.

(IW‘I) Media Investment Analysts & Brokers

NS

Undeveloped Class C FM station serving top 150 market.
$3.0 million

800 Main Street
Hilton Head lIsland, South Carolina 29928, 803-681-5252
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B8 Coal Grove, PA—Getz Broadcasting, Inc. seeks 97.1
mhz; 2.45 kw; HAAT: 111 m. Address: 4301 SW 35th Ter-
race, Topeka. KS 66614. Principal is owned by Gerald A.
Getz, who has no other broadcast interests. Filed Oct. 23.

8  Oscoda, MI—losco County Communications Inc. seeks
95.7 mhz; 50 kw; 150 m. Address: 1175 South US 23, Tawas
City, MI 48763. Principal is owned by Donald J. Backus,
MartinJ. Pennoni and Robert Sugden. who also own WDBI-
FM Tawas City, MI. Filed Oct. 23.

8  Old Town, ME—Penobscot Indian Nation seeks 107.3
mhz; 38.3 kw; HAAT: 171 m. Principal is nonprofit corpora-
tion headed by James Sappier, Governor. Filed Oct. 26.

8  Nappanee, IN—Andrew L. Banas seeks 95.7 mhz; 3
kw; HAAT: 100 m. Address: 12408 Olive Trail, Polymouth,
IN 46563. Principal has no other broadcast interests. Filed
Oct. 23.

& Trion, GA—Lynn S. Gwyn seeks 95.7 mhz; 650 w;
HAAT: 210 m. Address: PO. Box 746, Lafayeue, GA
30728. Principal has no other broadcast interests. Filed Oct.
23.

8 Trion, GA—Tri-State Broadcasting Co. seeks 95.7 mhz;
650 w; HAAT: 210 m. Address: PO. Box 200, Summerville,
GA 30747. Principal is owned by William B. Farrar, who
also owns WGTA(AM) Summerville, GA. Filed Oct. 23.

8 Cleveland, GA—Terry W. Barnhardt seeks 101.9 mhz; 3
kw; HAAT: 100 m. Address: P.O. Box 1318, Gainsville, GA
30503. Principal also owns WGGA(AM) Gainsville, GA.
Filed Oct. 26.

8 Cleveland, GA—White County Broadcasting Co. seeks
101.9 mhz; 3 kw; HAAT. 100 m. Address: PO. Box 235,
Gainsville, GA 30528. Principal is owned by Anthony L.
Canup and George M. Pass, who have no other broadcast
interests. Filed Oct. 26.

8 Cleveland, GA—Linda B. Guest seeks 101.9 mhz; 3
kw; HAAT: 100 m. Address: P.O. Box 907211, Gainsville,
GA 30501. Principal has no other broadcast interests. Filed
QOct. 26.

8 Cleveland, GA—Saralyn B Oberdorfer seeks 101.9
mhz; 1.27 kw; HAAT: 153 m. Address: 6150 Mountain
Brook Way, NW, Atlanta 30328. Principal has no other
broadcast interests. Filed Oct. 26.

8 Clarkesville, GA—Habersham Associates seeks 102.9
mhz; 3 kw; HAAT: 100 m. Address: P.O. Box 1537, Colum-
bus, GA 31994, Principal is owned by Margaret M. Moore,
Frederic C. Brown, Charles A. McClure and Joseph W.
McClure, who have no other broadcast interests. Filed Oct.
26.

8 Clarkesville, GA—Radio Habersham Inc. seeks 102.9
mhz; 3 kw; HAAT: 100 m. Address: P.O. Box 468, Clarkes-
ville, GA 30523. Principal is owned by Timothy A. Harper.
who also owns WLTA(AM) Clarkesville, GA. Filed Oct. 26.

8 Clarkesville, GA—Carla Morris Martin seeks 102.9
mhz; 3 kw; HAAT: 100 m. Address: 320 Summitt St., Box
14, Comelia, GA 30531. Principal has no other broadcast
interests. Filed Oct. 26.

TV's

8 Cordele, GA—Sunbeli-South Tele Communications
Ltd. seeks ch. 55; 100 kw vis.; HAAT: 125 fi. Address: P.O.
Box 917, Cordele, GA 31015. Principal is owned by Wil-
liam B. Goodaon and Phillip A. Streetman. It has no other
broadcast interests. Filed Oct. 28.

8 Wailuku, HI—King Broadcasting Co. seeks ch. 15;
ERP:. 750 kw vis.; HAAT: 1,736 m. Address: P.O. Box
24525, Seattle, 98124. Principal is headed by Steven A.
Clifford, who has no other broadcast interests. Filed Oct. 29.

8@ Chicago—Center City Communications Ltd. Partner-
ship seeks facilities of WBBM-TV Chicago. Address: 6700
South Shore Dr., Chicago 60649. Principal is headed by
Brenda Minor, general partner. It has no other broadcast
interests. Filed Oct. 28.

Actions

AM’'s

®  East Point, GA (BP860529AR)—Granted app. of Dar-
rell Spann for 1160 khz; 10 kw-D; 400 w-N. Address: 8357

South Ada St., Chicago 60620. Principal has no other broad-
cast interests. Action Nov. 2.

8 Kentland, IN (870330AH)}—Retumed app. of Spann
Communications for 640 khz. Address: 5525 S. State St.,
Chicago, 60621. Principal has interest in WVON(AM) Cic-
ero, 1L, and WXSS(AM) Memphis. Action Nov. 4.

8 Smithville, NY (87033 1BT)—Retrned app. of Alan C.
Swan for 1250 khz. Address: 18 W Spring Garden St.,
Palmyra, NJ 08065. Principal has no other broadcast inter-
ests. Action Nov. 4.

B Fairview, NC—Granted app. of Michael Glinter for 880
khz; 1.1 kw-D. Address: 1711 Appletree Lane, Fort Mill, SC



29715. Principal has no other broadcast intcrests. Action
Nov. 2.

8 Athens. OH—Returned app. of Minority Christian Ra-
dio Of Ohio for 1570 khz. Address: 2711 Hwy 62. Jefferson-
ville, IN 47130 Principal owns WRRD(AM) Blcnnerhas-
sett, WV. Action Nov. 4.

8 Flor¢nce. SC (BP860728 AF)y—Grunted app. of Michael
Glinter for 1120 khz: 1 kw-U. Address: 1711 Appletree
Lane. Fort Mill. SC 29715. Principal has no other broadcast
interests. Action Nov. 2.

8 Cypress, TX (BP860623AE)—Granted app. of Matthew
Provenzano for 1520 khz: 500 w-D. Address: 740 Voss Rd..
Houston. 77024. Principal has no other hroadcast interests.
Action Nov. 2.

8 Magnolia. TX (BPED840323CB)—Dismisscd app. of
Family Stations for 1520 khz; 5 kw-D. Address: 290 Hegen-
berger Rd.. Oukland. CA 94621. Principal is Qukland. CA-
based station group headed by Harold Camping. president.
Action Nov, 2.

®  Salem. VA—Rcwrned app. of Thomas H. Moffii for
1590 khz. Address: 150 Valmora Dr.. Cassclberry. FL
32707. Principal has no other broadcast interests. Action
Nov, 4.

FM's

& Pinctop. AZ (BPH850712ZW)—Grunted app. of D&M
Communications. Inc. for 106.7 mhz: 100 kw: HAAT: 1.023
fi. Principal is owned by Dale Lynne Sieck. It has no other
broadcast interests. Action Oct. 29,

&  Holmes Beach. FL {(861208ME)—Rcturned app. of Sax-
ton Communications for 98.7 mhz: 3 kw: HAAT: 304 m.
Address: 33688 Lake Shore Dr. N.. Gaces Lake. IL 60030.
Principal has no other broadcast interests. Action Oct. 30.

= Vidalia, GA. (BPED870202ME)—Granted app. of
Georgia Radio Fellowship for 91.5 mhz: 50 kw: HAAT: 125
fi. Address: 3213 Huxley Dr.. Augusta. GA 30909. Princi-
pal is nonprofit corporation headed by Clarcnce T. Barin-
owski. Action Nov. 2.

®»  Eldon, MO—Granted app. of Dennis J. Klauizer for
101.9 mhz: 3 kw: HAAT: 100 m. Address: 840 Westbrooke
Meadows Caurt. Ballwin. MO 63021. Principal has no other
broadcast interests, Action Nov. 4.

& Poplar Bluff, MO (BPED870302MS)—Granted app. of
Calvary Educational Broadeasting Foundation for 89.5 mhz:
100 kw: HAAT: 423 fi. Address: Box 236. Dudley. MO
63936. Principal is headed by Donald Stewart. It has no
other broadeast interests. Action Oct. 29,

8  Omuha—Dismissed app. of Family Stations for 88.1
mhz: 1.12 kw; HAAT: 389 m. Address: 290 Hegenberger
Rd.. Oukland. CA 94621. Principal is Qukland. CA-based
station group headed by Harold Camping., president. Action
Nov. 2.

8 Great Falls, MT (BPH8S0712XR)»—Returned app. of
Radioworks Inc. for 107.3 mhz: 100 kw: HAAT: LI11 fi.
Address: 2004 13th St.. SW, Great Fulls. MT 59404, Princi-
pal is owned hy Cheryl Lynn Taylor. It has no other broadcast
interests. Action Oct. 30.

8 Freehold Township. NJ (8701 16MM}—Rctumed app. of
Faith Broadcasting Inc. for 89.7 mhz: 1.26 kw: HAAT: 46 m.
Address: 1452 Georges Rd.. North Brunswick, NJ 08902.
Principal is headed by Ann Stevens. who has no other broad-
cast inmerests. Action Oct. 29.

8 Garden City. NY (BPH830325AC)—Grunted app. of
Jarad Broadeasting Co. for 92.7 mhz: 1 kw: HAAT: 159 fi.
Address: Woodacres Rd. . Brookville. NY 11545. Principal
has no other broadcast interests. Action Oct. 29.

8 Irondequoit, NY (BPH86!126NE}—Dismissed app. of
Peter Wayne Lechman for 106.7 mhz: 3 kw: HAAT: 100 m.
Address: 2000 Alban Lane. Bowie. MD 20716. Principal
has no other broadcast interests. Action Oct. 29.

®  Bend, Ore. (BPH850712Q0)—Granted app. of Kitsap
Communications Corp. for 98.3 mhz; 3 kw: HAAT: 300 fi.
Address: P.O. Box 9010, Portland, OR 97207 Principal is
owned by Carol J. Brandt, who has no other hroadcast inter-
ests. Action Oct. 29.

&  Odessa, TX —Retumned app. of Southwest Educational
Media Foundation of Texas Inc. for 96.1 mhz: 50 kw: HAAT:
470 ft. Address: 2100 Hwy 360, Ste. 1204, Grand Prairie.
TX 75050. Principal is headed by T. Kent Atkins. It has no
other broadcast interests. Action Oct. 30.

& QOdessa, TX—Rewrmned app. of Oddessa Community Ra-
dio Inc. for 6.1 mhz: 59 kw; HAAT: 450 fi. Address: 2100
Hwy 360, Ste. 1204, Grand Prairic. TX 75050, Principal is
headed by Lilly Plummer. 1t has no other broadcast interests.
Action Oct. 30.

& Everent, WA—Granted app. of Jack Straw Memorial
Foundation for 90.7 mhz: 1.4 kw: HAAT: 115 m. Address:
2212 S. Jackson St.. Scattle 98 144. Principal is nonprofit

corporation headed by N. Johnson, president. Action Nov.
5.

TV's

a  Richland Center. W1 (BPCT861222K1)—Granted app.
of Kaul Broadcasting Co. for ch. 45: ERP: 1,062 kw vis:
106.2 kw aur.: HAAT: 927 m. Address: Hwy 14 East. Box

48, Richland Center. W1 53581, Principal has no other
broadcast interests. Action Oct. 29.

Facilities Changes

Applications

AM’s

®  Sunta Rosa. CA. KPLS, 1150 khz—87871102-Applica-
tion for CP to increase night pwr to 1 kw; change TL: 8 km
NE of Santa Rosa, CA and make changes in antenna system.
38 29 15 122 37 51.

B Annapolis. MD., WANN. 1190 khz—871028-Applica-
tion for CP to make changes in antcnna system, add addi-
tional tower to existing two tower array, change TL: Bay
Bridge Rd, 0.5 km E of Arundel on the Bay Rd.. near

Annapolis. MD: reduce power to 25 kw. 38 56 33N 76 28
hX) A

FM's

& Glendale. CA, KMPC. 101.9 mhz—871029-Applica-
tion for CP to make changes: TL: 1250 North Beaudry.
Glendale, Los Angeles county. CA: change ERP: 4.4 kw H
and V: change HAAT: 404 m H und V: and request waiver of
Sec. 73.3517 of the rules. 34 11 47N 118 15 30W.

& Los Angeles. KZLA. 93.9 mh.—871027-Application
for CP 10 make changes: TL: 0.6MI SE of intersection of
Chevy Chase Dr.. and Linda Vista Dr.. on bearing of N 145
degree E on Flint Peak, Glendale, CA: change ERP: 20.35
kw H and V: change HAAT: 399 m Hand V. 34 09 48N 118
11 43w,

m  Englewood, FL. WSEB. 91.3 mhz—871026-Mod of CP
to change ERP: 62 kw H and V.

®  El Dorado, KS. KSPG-FM. 99.3 mhz—871021-Appli-
cation for CP 1o make changes: TL: Approx. 2.2km E-NE of
the intersection of [-35 (Kansas Turnpike) and Rites.
2547196, El Dorado. Butler county. KS: chunge ERP: 1.5 kw
H and Vi change HAAT: 140 m H and V. 37 49 35N 96 52
40W.

®  Lexington. KY, WLKT. 62 khz—871102-Mod of CP to0
change ERP-VIS: 5000kw , HAAT: 156.55M: ANT: SWR.
INC TM-30-SP; TL: 1 km Wof Clintonville Rd, 2.2 km S of
the interscction with Kentucky Hwy 57. 38 03 53N 84 16
56W.

& Calhoun City, MS. 102.3 mhz—=870921-Mod of CP 10
make changes: TL: S of Hwy 9. 4.5 Ml from Calhoun City. E
on Crossroad Rd, site is 1000 ft. on lcft of Crossroad Rd..
next to Fricndship Church: change HAAT: 100 m H and V:
relocate main studio outside community of license (0: co-
locate with WIRL-AM studio, Calhoun City. MS. 33 48 06N
89 21 07W.

®  Starkville, MS. WSMU-FM. 106.3 mhz—871026-Ap-
plication for CP to make changes: FREQ: 106.1 MHZ (Per
RM-5431): change TL: 1.75MI W of Crawford. MS on
Bethesda Rd. Lowndes County: ERP: 40 kw H and V.
change HAAT: 165 m H and V: change to Class C2. 33 17
56N 88 38 36W.

B Las Vegas. KLVE 100.9 mhz—871020-Application for
CP 10 make changes: freq: 100.7 mhz (per docket #86-312):
change ERP: 10 kw H and V: change to Class C2,

& Armijo. NM. KLQS. 107.1 mhz—871022-Mod of CP
to make changes: TL: 1-66. 6 km W of the intersection of |-66
and US 40, Bemnalillo County. Town of Atrisco, NM: chunge
ERP: 24.5 kw H and V: change HAAT: 215 m H and V.
change to Class C2. 3503 15N 106 51 31W.

& Rome. NY, WKAL-FM. 95.9 mhz—871030-Applica-
tion for CP 1o make changes: FREQ: 96.1MHZ (per docket
#87-23): change TL: Prospect Hill. Skyline Dr. Kirkland.
Oncida County. NY; change ERP: 7.4 kw H and V: change
HAAT: 183 m H and V: change to Class B1. 43 02 14N 75 26
40W.

| Wake Forest, NC. WFTK. 1030 khz—871026-Mod of
CP 10 make changes in antenna system and change TL: On
West side of Rte 1004, 1.4MI N of Junction of Ries 1004 and
1112, 36 10 43N 78 45 30W.

& Philadelphia, WPEB. 88.1 mhz—=871102-Application
for CP to change TL: 4601 Market St, Philadelphia. 39 57
33N 75 12 54w

& Dickson, TN, WDKN-FM. 102.3 mhz—3871030-Appli-
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cation for CP 10 muke changes: FREQ: 102.5MHZ (Per
Docketr #86-399): change TL: Promise Land Rd.. Dickson
county. Charlotic. TN: change ERP: 50 kw H and V. change
HAAT: 150 m H and V: change to Class C2. 36 12 43N 87 19
SIW.

m  Canyon. TX. KAKS-FM, 107.9 mhz—&71030-Mod of
CP 10 make changes: TL: 2.2 km NNE of Givens Ave.
Amarillo. Potter County, TX: chunge HAAT: 403 m Hand V.
35 20 33N 101 49 20.5W.

®  Vicioria. TX. KEPG. 100.9 mhz—871023-Maod of CP
o make changes: TL: 0.18 km N from intersection of Ries.
77 and 59, Victoria, TX: change ERP: 2.7 kw H and V.
change HAAT: 95 m H and V 28 16 59N 97 ()2 57W.

| Waco, TX. WACO-FM. 94.9 mhz—871026-Mod of CP
{BPHB5091110) 1o make changes: TL: 1.8 km NNE of the
Town of Lorena. (.31 km W ol the intcrsection 35 change
HAAT: 339 m H and V. 31 24 I5N 97 12 26W.

&  Wichita Falls. TX. KKQV. 103.3 mhz—871029-Grant
for application (BPH8612221D) rescinded for CP to make
changes: TL: 3.4 km E of Texas Hwy 26 on Hwy 240,
Haynesville, TX: change HAAT: 309.6M H and V. 34 05
35N 98 52 44w

a  Milwaukee. WI, WLZR-FM, 102.9 mhz—871022-Ap-
plication for CP 1o make changes: ERP: 50 kw H and Vi
change HAAT: 132 m H and V: and make changes in antcnna
system.

& Sauk City. WI. WSEY. 96.7 mhz—871102-Mod of CP
(BPHB8608061A) 10 make changes: FREQ: 96.3MHZ (Per
Docket #86-490): change TL.: 0.4 km NE of intersection of
Mineral Point Rd. and Garfoot Rd.. 7 km SW of Cross
Plains. Dance Co. WI: change ERP: 5.6 kw H and V: change
HAAT: 211 m H and V: change to Class B1. 4303 S0N 89 41
50w,

V's

® South Bend. [N, WSBT-TV. ch. 22—871027-Applica-
tion for CP to change ERP-VIS: 4745 kw: CHAN: 22
HAAT: 325M: TL: 60351 Ironwood Rd. St. Joseph county.
South Bend. IN; ANT: RCA (Existing) TFU-46K. 41 37
OON 86 13 01W,

Actions
AM’s
® Mobile, AL, WBHY. 84¢ khz—871103-Application

(BMP8708 11AC) granted for Mod of CP to make chunges in
anicnna system.

& Pueblo. CO. KFEL. 970 khz—871102-Application
(BPR70319AG) gramed for CP (o increase powcer 10 3.2 kw
and redetermine coordinates: 38 15 57N 104 40 44W.

&  Scminole. FL. WGNB. 1520 khz—871104-Application
(BP870416AC) returned Pet for Recon (Nune pro Tunc) CP
10 change hours of oper to unlid by adding night scrvice with
460 watts; change day power to S50W: change city of license
to Seminole, FL: change TL t0: 9700 82d Ave. N, Pincllas
Park. FL: change mode ol operation.

8 New York. WINS. 1010 khz—871026-Application
(BMP870612AN) dismissed for Mod of CP ta muke
changes: changes in antenna system: changes TL to: 0.3 km
N of Rie 20 and Rie 503 intersection, Carlstadi, NJ, 40 49
17N 74 03 53w.

& Grants Pass. OR. KAGI. 930 khz—871103-Application
(BMP870330BG) granted 'or Mod of CP (o make changes in
antenna system (including incr. in hght of tower): reduce
nighttime power to | kw and change TL to: Roguelcu l.ane.
0.8 km W of Grants Pass City Limits, OR. 4226 16N 123 2|
27TW.

& Canonsburg. PA. WWCS, 540 khz—871103-Applica-
tion (BMP870814AA) grunted for Mod of CP
(BP861231AA) to add augmentations to nighttime patiern.

& Edmonds. WA, KCIS. 630 khz—871103-Application
(BP870827AC) grunted for CP 1o make changes in anienna
svslem.

FM's

8 Anadarko. AK, KRPT-FM. 103.7 mhz—871029-Appli-
cation (BPH870226[P) granted for CP to changes ERP: 86.4
kw (H and V): HAAT: 301.3M (H and V).

8 Delano, CA. KZAY, 105.3 mhz—871103-Application
(BPH870227NY) gramcd for CP 1o change TL: 6 mi. N of
Oildale. 3/4 mi. E of Hwy 65. Oildale. CA: change HAAT:
167 m Hand V: change ERP: 40 kw H and V. 3530 53N 119
03 51w.

& Fresno, CA, KYNO-FM. 95.7 mhz—871105-Applica-
tion (BMPH870304IB) granted for Mod of CP
(BPHB860612IA) 10 change ERP: 17.5 kw H and V. HAAT:
259 m H and V.

& Atlantic Beach, FL, WFYV. 104.5 mhz—871103-Ap-



plication (BMPH8609121D)} granted for Mod ol CP
(BPH850712H) 10 change ERP: 100 kw H and V.

8 Gretna. FL. WGWD. 100.7 mhz—387t102-Application
(BMPH8705181F) granted for Mod of CP 10 changes TL:
1.3M1S of Quincy. 5MI Wol Hwy 267. Gadsen County, FI..
30 33 24N 84 36 05W,

& Safety Harbor, FL. WXCR, 92.1 mhz—871102-Appli-
cation (BPH8710011D) granted for CP to make changes:
FREQ: 92.5MHZ (per docket #86-346); changes TL: S side
of Park Bivd, (SR 694). 0.5 km E of Vonn Rd. approx 1.9
km W of Seminole. Pincllas County. FL: ERP: 50 kw H and
V, HAAT: 149M H and V: changesto Class C2, 27 50 33N 82
48 52w,

®  Brunswick. GA. WPIQ. 101.5 mhz—871103-Applica-
tion (BMPH870227MU) granted for Mod of CP
(BPHB50712IR) 1o change TL: Intersection of Colernan-St.
Mary's Rd. and Mckendrce Rd.. Kingsland, GA; change
HAAT: 439 m H and Vand make changes in antenna system.
30 49 18N 81 44 10w,

®  Monroe. LA. KNLU. 88.7 mhz—871030-Application
(BPED860214 mQ) dismissed for CI> t0 make changes:
change TL: Olin Hall NLU. Monroe. LLA: ERP: 3.25kw H
and V. HAAT: 50.6 m H and V. 32 31 46N 92 04 13w

®  Allendale, M1. WGVC-FM. 88.5 mhz—871105-Appli-
cation (BMPED870727IC) granted for Mod of CP
(BPED851115NC) to change TL: 1.74MI1. 76.63 deg. to
Coopersville, mi. 43 03 24N 85 57 30.5W.

B Virginia, MN, WHLB-FM. 107.1 mhz—871030-Appli-
cation (BPH870615IC) granted for CP 10 make changes:
¢hange FREQ: 99.9 mhz (per docket #86-260); change TL:
maple Hill. 3 mi SSWof Hibbing, MN: change ERP: 160 kw
H and V: change to Class C1. 47 22 52N 92 57 18W

Services

FCC ON-LINE DATABASE

datsworld

caion Terrain Siudies
AM . FM TV & LPTV & (TFS
4827 Rugby Ave Suae 200
Belnesaa MD 20814
1301) 652-8822 1.800- 388-5754

BROADCAST DATA SERVICES
Computerized Broadcast Service
InCluding
Data Base/Allocation Studies
Terrain Profiles
A Div. of Moffet. Larson & Johnsan. Inc

703 824-5666

UNUSED

CALL LETTERS
CALL

dstaworld’

1-800—368-5754

3ROADCAST FINANCIAL
SERVICES DIVISION

Specializing in Financial
m Consuinng Services incluading
vince Baliino
Vice President
(212)916-0541

+ EQuity’De Fingneing
« Dabi Restruciuning
« Curtomized Preseniations

MAILING LABELS

AM, FM & TV
CALL

dataworld’

1-800—368-5754

& Grand Island. NE. KRGI-FM. 96.5 mhz—871103-Ap-
plication (BPH87022510) granted for CP to changes TL: 1.2
MI NWof Prosser Villuge. Martin Twp, NE: changes HAAT:
300M H and V and make changes in antenna system. 40 42
07N 98 35 20wW.

®  North Las Vegas, NV. KJUL. 104.] mhz—871030-Ap-
plication (B mPH8704151B) dismissed for mod of CP to
make changes: TL: 8 M1 SWof Blue Diamond, NV. atop Mt.
Potosi. Near Blue Diamond. NV; change ERP: 24.5 kw H
and V; change HAAT: 1137.3 m H and V 35 58 02N 115 30
06W.

@  Concord. NH. WJYY. 105.5 mhz—871015-Application
(BPH860708IE) granted for CP to make changess: ERP:
1.21 kw (H and V): HAAT: 151.3M (H and V} (for auxiliary
purposes only). Petition for Reconsideration filed 12-22-86.

®  Cortland, NY, WOKW, 99.9 mh,—871030-A pplication
(BPH870127ID) granted for CP to change ERP: 24 kw H
and V.

8 Plainview. NY, WPOB. 88.5 mhz—871023-Application
(BMPED86)717113) granted for mod of CP to change
HAAT: 78 m H and V and change 10 dircctional anténna.

®  Schencctady. NY. WGFM, 99.5 mhz—871030-Applica-
tion (BPH8701281H) granted for CP 10 change ERP: 14.8
kw Hand V.

B Circleville. OH, WNHZ, 107.1 mhz—871104-Appliea-
tion (BPH8708211C) grunted for CP to make changes: TI.:
0.6 km from E Ringgold at a bearing N 138 degree E, along
E Ringgold - Fairfield Rd: change HAAT: 100 m H and V. 39
39 52N 82 51 4w.

B Tamaqua, PA. WMGH-FM. 105.5 mhz—871102-Ap-
plication (BPH870331JP) granted for CP to make changes:
ERP: 1.3 kw H and V: changes HAAT: 485 ft. H and V.

301-731-5677 Camopiete

B,oadcast Facday

OesiOn 8 16stallaton

arrison

systems Ltd.

P35 Annspat.a Road Sute 411
Fyattsvalle Maryland 20784

RAMTRONIX, INC.

Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jefryn Blvd. E.
Deer Park, N.Y. 11729
(516) 242-4700

Stephen Raleigh
Broadcast Services
FuII Service Technical Consuiting
Specialists in Audio & RF Systems
Facillty Design & Installation

P.O. Box 3403, Princeton, N.J. 08540
(609) 799-4357

#'Talatech,Inc.

BROAOCAST CONSULTANTS AND ENGINEERS

8 FCC Apprcatons anc Feig Engmneenng
& Frequency Searches ang Cocrtcination
« Tower Erecon anc Maimenance

* Facity Des-gn ang Conslructon

ontaci
NET 23200 Mcn Auve
l'(E‘ENEA;gF;‘OEHN Dearbarn M a812s

-l

COMMUNICATIONS NC

* Radlo and Television System Design
* Transmitter and Studio Instailation
* Microwave and Satellite

Engineering and Installation

12 North Willow St.
Montciair. NJ 07642

201-746-9307
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®  University Park, PA, WQWK-FM. 96,7 mhz—871027-
Application (BPH8512201C) dismissed for CP t© make
changes: changes TL: Intersection of Scottia and Circleville
Rds.. State College. PA; ERP: 2.44 kw (H and V); HAAT:
364 ft. (H and V). 40 48 26 77 56 29.

'w  Wilkes-Barre, PA, WKRZ-FM, 98.5 mhz—871103- -Ap-
plication (BPH8702 7\10) granted (or CP 1o changes ERP:
8.7 kw Hand V; HAAT: 1172 fect H and V.

®w  Alken, SC. WNEZ. 99.3 mhz—871103-Application
(BPH8703311G) granted for CP to make changes: freq:
99.5MHZ (per docket #85-254); change Class C2: change
TL: 5.8 km N of Sweetwater. SC and 1.8 kim W oi US Hwy
25 in Edgeficld Co: change ERP: 22.5 kw H and V- change
HAAT: 222 m H and V. 33 38 44 81 55 40.

&8 Gallatin. TN. WGFX, 104.5 mhz—871105-Application
(BPH861222IE) granted for CP to make changes: change
TL: Transmitter Rd just off Brick Church Pike. near Madi-
son, TN; change ERP: 49 kw H and V; change HAAT: 400 m
H and V. 36 16 05N 86 47 16W.

R Amarillo, TX. KLSF, 96.9 mhz—871023-Application
(BPH870302NF) granicd for CP to change: TL: NW corner
of Western and St. Francis Rds. Amarillo, TX: change
HAAT: 1006 ft. H and V and make changes in antenna
system. 35 16 09N 101 53 I8W.

®  Edinburg, TX. KVLY. 107.9 mhz—&71029-Applicauon
(BPH870302IR) granted for CP 10 make changes: TL: 1.16
km WNW of interscction of Rie 491 and Mile 13 1/2 Rd..
Lavilla. TX; changes HAAT: 301 M (H and V). 26 15 08N 97
55 22w,

B Charloue Amalic. VI, WIYC, 101.1 mhz—871103-Ap-
plication (BPH8703201C) granted for CP 10 make changes:
freq: 104.3MHZ (per docket #85-209): change ERP: 44.8
kw H and V. change HAAT 489.5 m H and V: correct
coordinates: 18 21 3IN 64 58 20.5W

B Richland, WA, KOTY-FM, 106.5 mhz—871102-Appli-
cation (BPH8703021S) gramted for CP to make changes: TL.:
Johnson Butic. 7 MI S of Kennewick. WA, changes ERP:
100 kw H and V: changes HAAT: 1075 fi. H and V. 46 03
47N 119 11 36w

TV's

B Rome. GA. WAWA-TV, ch. 14—871030-Application
(BMPCTE70722KE) granted for mod of CP
(BPCT830111KF) 1o chunge ERP VIS: 1584 kw: HAAT:
251.4 m: ANT: SWR. [nc. SM-30DA; TL: Atop Horscleg

Mtn. 4.5 mi SW ot Rome. Flovd Co. GA. 34 407N 85 13
45W,

B Bozeman, MT. KUSM. ch. 9—871030-Application
(BPET870929KJ) granted for CP 10 change ERP-VI1S: 3,35
Kw.

® Omaha. NE. KPTM, ch. 42—871030-Application
(BPCT870902KE) grunted for CP 1o change HAAT: 577 m.

& [rving. TX, KHSX. ch. 57—871029-Application
(BPCT870915KG) granted tor CP to changes ERP-VIS:
5000KW. (DA) ANT: Diclectric Communications TFU-
36JDAS “Skull.”

& Norfolk. VA. WIJCB. ch. 49—871029-Application
(BMPCT870918KG) for Mod of CP to change ERP-VIS:
495 9KW. HAAT: 155M: ANT: Bogner DUISB.

Allocations

&  Phoenix. AZ—Effective Dec. 24. 1987, amended the
TV Table by allotting UHF Chunnel 61 to Phoenix as its
eighth commercial television service. (MM Docket 86-222
by R&O |DA 87-1592] adopted Oct. 19 by the Chief, Allo-
cations Branch. Mass Media Bureau.)

8 Quincy and Taliahassee. FL—A( request of Dalcom
Broadcasting. Inc.. proposed substituting channel 276C2
(103.1 MHz) for channel 276A at Tallahassce. and modify-
ing license of WTHZ(FM) to specify operation on C2 chan-
nel; and proposed substituting channel 298A (107.5 MHz)
for channel 274A (102.7 MHz) at Quincy. Comments are
due Dec. 31, replies Jan. 15. 1988. (MM Docket 87-486 by
NPRM [DA 871595] adopted Oct. 16 by the Chicf. Alloca-
tions Branch.)

8  Lihue. HI—At request of John Hutton Corp., proposed
substituting channcl 228C1 (93.5 MHz) for channc| 228A at
Lihue. and modifying license of KQNG-FM to specify oper-
ation on Cl channci. Comments arc due Dec. 31. replies
Jan. 15, 1988. (MM Docket 87-487 by NPRM [DA 87-
1594] adopted Oct. 16 by Chief. Allocations Branch.)

®  Dennis Port and Harwich Port. MA—On request of Bri-
an Dodge. proposed amending FM Table by alloting chan-
nel 230A (93.9 MHz) to Dennis Port and substituting chan-
nel 226A (93.1 MHz) for channel 228A (93.5 MHz) at
Harwich Port: ordered Mary Jane Kelley. permittee of chan-
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{202) 223-6700
Member AFCCE
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% Corporaton
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LOHNES & CULVER
Consulting Radio-TV Engineers
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Washington , 0.C. 20005
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COHEN and DIPPELL, RC.
CONSULTING ENGINEERS
1015 15th St, N.w., Suite 703

(202) 783-0111

Washington, D.C. 200058
Member AFCCE

SILLIMAN AND SILLIMAN
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Silver Spring. MD 20910

ROBERT M SILLIMAN. P.E.
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THOMAS B SILLIMAN. P.E.
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Member AFCCE

Moffet, Larson & Johnson, Inc.
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VIR JAMES

CONSULTING ENGINEERS
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ROSNER TELEVISION
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CONSULTING & ENGINEERING
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{212) 246.2850

Mullaney Engmeermg, Inc
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Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
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Seattle, Washington, 98107
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ENTERPRISE ENGINEERING PC.
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(313) 642-6226
Washington Office
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11704 Seven Locks Road
Potomac, Maryland 20854

301-983-0054
Member AFCCE

APPLICATIONS,
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LAWRENCE L. MORTCN, P.E.
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SELLMEYER ENGINEERING

Consulting Engineers

P.0. Box 205
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

PAUL DEAN FORD. PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812-535-3831
Member AFCCE

EVANS ASSOCIATES
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AM TV«CATV-ITFS-SI!Q’IT
Broadcast Engineersing Software
216 N. Green Bay Rd.

THIENSVILLE, WESCONSIN 53092
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Member AFCCE

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

CONSULTING ENGINEERS
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& ASSOCIATES
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nel 228A at Harwich Port. to show cause why permit should
not be modified to specify operation on channel 226A; com-
ments Dec. 28, replies Jan. 12. (MM Docket 87-484. by
NPRM and Order 1o Show Cause [DA 87-1587] adopted
Oct. 16 by the Chief, Allocations Branch. Policy and Rules
Division. Mass Media Bureau.)

®  Glen Arbor. MI—Effective Dec. 21, amended FM Table
o allot channel 251A (98.1 MHz) 1o Glen Arbor as its
second FM broadcast service; filing window: Dec, 22-Jan.
21, (MM Docket 87-39. by R&O [DA 87-1583] adopled
Oct. 16 by Chief. Allocations Branch.)

B Willmar, MN—On request of Kandi Broadcasting Co.,
proposed amending FM Table by allotting channel 291C
(106.1 MHz) to Willmar as its second FM channel; com-
ments Dec. 28, replies Jan. 12. (MM Docket 87-483, by
NPRM [DA 87-1586] adopted Oct. 19 by the Chief, Alloca-
tions Branch.)

® Marshfield. MO—Effective Dec. 21, amended FM Ta-
ble by substituting channel 284C2 (104.7 MHz) for channel
285A (104.9 MHz) at Marshfield: modified license of
KTOZ(FM). Marshfield to specify operation on new chan-
nel. (MM Docket 86-302. by R&O [DA 87-1585] adopted
Oct. 19 by the Chief. Allocations Branch.)

& Columbia. MO—Denied Columbia FM. licensee of
KARO(FM). Columbia. reconsideration of dismissal of its
petition for rulemaking to modify its license and amend FM
Table. (By MO&O [DA 87- 1580] adopted Oct. 7 by Chief.
Policy and Rules Division.)

®  Lcbanon and Bolivar, MO—Effective Dec. 21, amended
FM Table to substitute channel 300C2 (107.9 MHz) for
channel 221A (92.1 MHz) at Lebanon: modified license for
KLWT, Lebanon, to specify operation on new channel. (MM
Docket 86-278. by R&O [DA 87-1584] adopted Oct. 19 by
Chief, Allocations Branch.)

®  Crete, NE—Effective Dec. 28, amended FM Table by
substituting channel 281C2 (104.1 MHz) for channel 280A
(103.9 MHz) at Crete and modifying the license of KBVB-
FM to specify operation on the new channel. (MM Docket
87189 by R&O [DA 87-1613] adopted Oct. 30 by the Chief.
Allocations Branch, Policy and Rules Division. Mass Media
Bureau.)

®  Copenhagen. NY—At request of Kevin O'Kane, pro-
posed amending the FM Table by allotting channel 294A
(106.7 MHz) to Copenhagen as its first local FM service.
Comments are due Jan. 4, replies Jan. 19. (MM Docket
87500 by NPRM [DA 87-1610] adopted Oct. 30 by the
Chief. Allocations Branch.)

B Henderson. NY—Atrequest of Tia A. Soliday, proposed
amending FM Table by allotting channel 264A (100.7 MHz)
to Henderson as its first local FM service. Comments are due
Jan. 4, replies Jan. 19. (MM Docket 87499 by NPRM [DA
87-1609] adopted Oct. 30 by the Chief, Allocations
Branch.)

®  Old Forge. NY—AI request of George W. Kimble. pro-
posed amending FM Table by allotting channel 259A (99.7
MHz) to Old Forge as its first local FM service. Comments
are due Jan. 4. replies Jan. 19. (MM Docket 87-501. by
NPRM |DA 87-1611] adopted Oct. 30 by Chief. Allocations
Branch.)

®  Star Lake. NY—At request of Tia A. Soliday. proposed
amending FM Table by allotting channel 290B1 (105.9
MHz) to Star Lake as its first local FM service. Comments
are due Jan. 4. replies Jan. 19. (MM Docket 87502 by
NPRM [DA 87-1612] adopted Oct. 30 by the Chief Alloca-
tions Branch.)

®  Manteo. NC—Effective Dec. 28. amended FM Table by
substituting channel 251C2 (98.1 MHz) for channel 252A
(98.3 MHz) at Manteo and amending permit of WZZI to
operate on C2 channel (MM Docket 87-193 by R&O [DA
871614] adopted Oct. 30 by Chief. Allocations Branch.)

®  Brownwood, TX—At request of Group R Broadcasting,
Inc.. proposed substituting channel 257C2 (99.3 MHz) for
channel 257A at Brownwood, and modifying license of
KPSM(FM) to specify operation on C2 channel. Comments
are due Dec. 31, replies Jan. 15, 1988. (MM Docket 87-485
by NPRM [DA 87-1596} adopted Oct. 19 by Chief, Alloca-
tions Branch.)

®  Kingsville, TX—Effective Dec. 21. amended FM Table
by substituting channel 248C1 (97.5 MHz) for channel 249A
(97.7 MHz) at Kingsville: modified license of KDUV(FM).
Kingsville. to specify operation on new channel. (MM
Docket 86-153, by R&O [DA 87-1582] adopted Oct. 7 by
Chief. Allocations Branch.)

®  Liberty and Jasper. TX—Effective Dec. 24. amended
FM Table by allotting channel 260C2 (99.9 MHz) to Liberty;
and, substituting channel 264C2 (100.7 MHz) for channel
265A (100.9 MHz) at Jasper. Filing window opens Dec. 28.
closes Jan. 27, 1988. (MM Docket 86-411 by R&O [DA 87-
1593] adopted Oct. 19 by Chief. Allecations Branch.)

®  Hartford. ¥T.—On request of William A. Wittik, pro-

posed amending FM Table by allotting channel 282A (104.3
MHz) 1o Hartford as its first local service; comments Dec.
28, replies Jan. 12. (MM Docket 87-482. by NPRM [ DA 87-
1549] adopted Oct. 7 by Chief, Allocations Branch.)

®  Big Stone Gap. VA, and Barbourville, KY—A! request
of Valley Broadcasting. Inc.. proposed substituting channel
228C2 (93.5 MHz) for channel 228A at Big Stone Gap, VA,
and modifying license of WLSD-FM to specify operation on
C2 channel; and, proposed substituting channel 241A (96.1
MHz) for channel 228A at Barbourville, KY. and modifying
license of WYWY-FM to operate on channel 24| A. Bar-
bourville Community Broadcasting Company. licensee of
WYWY-FM, is Ordered to show cause by Nov. 9 why its
license should not be modified. Comments arc due Dec. 31.
replies Jan. 15, 1988, (MM Docket 87-494 by NPRM and
Order to Show Cause [DA 87-1597] adopted Oct. 19 by
Chief. Allocations Branch.)

Actions

Commission Actions

®  Children’s TV Ads.—Further comments sought on what
action, if any, FCC should take to limit amount of advertis-
ing on children’s TV programs. Comments are due Jan. 4,
replies Feb. 18. (MM Docket 83-670 by Further NPRM/NOI
|FCC 87-338] adopted Oct. 20 by the commission).

Review Board Actions

® Review Board Conditions License Renewal of Seven
Hills' KTVW-TV (MM DOCKETS 83-657, 84-835 [Report
DC-1042. Action in Docket Case]—Granted license renew-
al of Seven Hills Television Company'’s KTVW-TV, Phoe-
nix, subject to four stringent conditions. Action by the Re-
view Board Oct. 28 by decision (FCC 87R-58).

®  Guadalupe. CA—Allowed Armando Garcia. applicant
for a new FM station at Guadalupe. 20 days to make full
written presentation of his past and present financial qualifi-
cations and the competing applicant, Reimer Broadcasting
Limited, 10 days thereafter to respond. (MM Daocket 85-298
by MO&O [FCC 87R-59] adopted Nov. 2 by the Review
Board.)

ALJ Actions

®  Brunswick, GA—Granted application of Coastal Com-
munications Inc. for new TV station on Channel 21 at Bruns-
wick; dismissed competing applications of Ocean Corp. and
DHA Broadcasting, Inc. (MM Docket 87-144, by Summary
Decision [FCC 87D-38] issued Oct. 23 by ALI Richard

Sippel.)

Summary of broadcasting
as of Sept. 30, 1987

Sarvice On Air CP's Total *
CamrmgEl AL 4,893 170 5,063
Comramxcol FM 3999 418 4417
Ecucaional F 1,283 173 1456
Tdal Fadio 10175 761 10936
Fil runziatos 1115 766 1 881
Carmarnal YHF TV 543 23 566
Doatiersdl UHE Ty 463 222 685
Cdusatioral VIIF TV 115 3 18
Educatioral UHF Ty 203 25 228
Totd T 1,324 273 1.597
Wl LT 247 4 321
IEF LFTY 157 135 288
Tenad LPTY U 2 E13
YF Tarchalas 285! 15 1,106
LUKF transimars k== 23 2.
ITFS 280 114 e
Low poss: ausiiany £Fd 1] o
TV aosih afies TAI 8 15
LIHF trans aionoostan 1] a E
Exparremal Ty k] 5 ]
Remohes ploksp 12335 23 i23m
| awraisT &imeeciymelsy 2808 BE 3oz

" Irchuces al-alr leaneas
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Call Letters
Applications
Cail Sought by
New FM
WCBA-FM Dean J. Slack. Corning. NY
Existing FM
KBUZ KSPG-FM Gary Violet. El Dorado. KS
Grants
Cail Sought by
New FM's
KCUK Kashunamiut School District. Chevak, AK
KASN-FM Samoa Technologies. Inc.. Pago Pago, AS
KKGL D & M Communications, Inc., Pinetop, AZ
KBUX Buck Burdette, Quartzsite, AZ
KNGS William L. Zawila, Coalinga. CA
WGIN Franklin Broadcasting. Calhoun City, MS
WMHN Mars Hill Bcg Co., Inc., Webster. NY
KSMF State of Oregon by State Board of Higher
Ed.. Ashland. OR
KRJT Everett Co. Mason, Bowie, TX
WCQR Golden Rule Organization Workshop. Inc.,
Waynesboro, V&
New TV's
KSBS-TV Constance J. Wodlinger, Steam Boat
Springs, CO
WBHS Silver King Beg of Tampa. Inc.. Tampa, FL
Existing AM's
WKFL WBEA Sumter County Radio. Bushnell, FL
WYTL WPFR Power Rock Beg of Indiana, Inc.,
Terre Haute. IN
WPZA WPAG Washtenaw Bcg Co.. InC., Ann Arbor,
M
KIQ KSRN KSRN Corp.. Sun Valley, NV
KDUK KQAK Constant Communications of Oregon.
Inc.. Eugene, OR
WSQv WBRX Heritage Beg Corp . Berwick, PA
WHDZ WLKK K & K Radio Bcg Ltd Partnership.
Erie, PA
WTKS WWWA Robert S, Cannefla, Burnettown, SC
WJTZ WCQR J.T. Parker Beg Corp.. Blountville, TN
wQzZQ WOKN-FM American Communications. Inc.,
Dickson, TN
Existing FM's
WRJM-FM WGEA-FM Shelley Bcg Co.. Inc.. Geneva,
AL
WMGF WALQ New South Communications, Inc.,
Troy, AL
KWVV-FM KGTL-FM Peninsula Communications, Inc.,
Horner, AK
WCTH WXOS Sounds of Service Radio. Inc.. Planta-
tion Key, FL
KKOY-FM KQSM Neosho County Bcg. Inc.. Chanute,
KS
WGVU-FM WGVC-FM Board of Control. Grand valley
State College. Allendale. Ml
KIQ-FM KIIQ KSAN Corp.. Sun Valley, Nv
WNWV WCZR Elyria-Lorain Beg Co., Elyria, OH
KLCX KDUK Constant Communications of Oregon,
Inc., Florence, OR
WBHH WGCQ Musicradio of South Carolina, Inc.,
Parris Island, SC
WMLI WSEY Odon Madison Ltd Partrership, Sauk
City, Wl
Existing TV
WGVU-TV WGVC Grand Valley State College. Grand
Rapids. MI
Notes:
KSKF State of Oregon by the State Board of High-

er Ed.. Klamath, OR



Classified Advertising

See lasl page of Classified Section for rates.
closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Manager for 100,000 watt FM, 5000 watt AM and LPTV in
St. Ignace, MI. Strong in sales with experience in radio.
buy-in possibilities and profit sharing. 517—321-1763.

Sales manager for a lop-rated California FM. | need some-
one who knows local and regional sales inside out. Some-
one who wants to make Iots of money, your basic born
leader. Interested? Send resume. Box A-27.

Selling general manager wanted for Ft. Myers. Florida,
area FM. Good money, stock offered and excellent opportu-
nity. Write Box A-23.

HELP WANTED SALES

California country FM needs new local sales blood! If you
would like to work in a market of more than 300.000 for a
top-rated station that billed more than 1.5 miflion 1ast year,
send a resume. Box A-26.

Come to Florida! Sales posilion available on Florida's
beautitul west coast Join top contemporary station. Salary
plus commission. Contact E. Friedman, WRGI-FM, 950
Manatee Road. Naples. FL 33961. Phone 813—775-3321.

Sales team applications wanted: Sales manager. Sales
persons. Exciting radio opportunity! Resume’. track record.
reolerences to: NDXE. PO. Box 569. Opelika, AL 36801. MF,
EQE.

Pack your skis and your successful track record in broad-
cast sales and head for a world class ski resort in the
Colorado Rockies. Above average income potenlial as a
multi-media account exec. and an incredible life style”
environment. You'll get an immediate response when you
send your references. work history and a brief fetter to:
Sales Manager, Avon, CO 81620.

Midwest Family Radio is looking for oulstanding sales
manager candidates for its 18 station group. If you have a
strong track record and want 10 grow in a group where
people are its most irmportant assel. lhen we need 1o talk!
Please write, submitting complete resume. work exper-
ience. and salary history to: Chuck Mefford, VP. Sales. Mid-
wesl Family, 321 E. Lake St.. Petoskey, MI 49770

Sales star wanted. You'll report to the genéral sales man-
ager. Excellent compensation program as befits a star saie-
sperson. Good list and career opportunily with a growing
broadcast group. You must be superb at radio sales. Re-
sume to WKRS/WXLC Radio. 3250 Belvidere Road. Wauke-
gan, IL 60085. EQE.

California...lf you are a highly motivated. protessional sale-
sperson with a proven track record in radio sales. KFIG
AM/FM has a position for you. We offer a draw against
commissions of 15 & 20 percent plus outstanding benefils.
Resume 1o Russel Beckmann. Box 4265, Fresnc. CA
93744. EQE M/F.

HELP WANTED ANNOUNCERS

Texas calling! New breed of EZ programers seek exper-
ienced communicator with strong production skills. Large
secondary markel. Adult radio background. Send T& R in
confidence. EQE. Box A-7.

Immediate opening for morning personality. Adult con-
temporary format. New studios in 100,000 meltro 55 miles
south of Chicago. Applicant must be comfortable commu-
nicating with primary 35-49 and have 3.5 years experience.
T &R to Larry Timpe, WKAN, 2 Dearborn Square. Kankake.
IL 60901. Equal opportunily employer.

In the Hamptons, experienced combo sales/DJ personal-
ity wanted. Rare opening at Eastern Long Island’s most
successtul. Send resume. non-returnable tape: WLNG AM-
FM, Box 2000, Sag Harbor, NY 11963. EQE.

Female prime time co-host, aggressive “clean country”
Christian AM station. Tapefresume: Greg Steward, WOGO.
3155 S. Woodward Ave.. Chippewa Falls. W1 54729,

HELP WANTED TECHNICAL

Chief engineers needed for Keymarket Communications.
a fasl growing broadcast group with stations in the South-
east, Midwest and Northeast. Two years experience re-
quired. Send resume and references to Keymarket Com-
munications; Directer of Engineering; 804 Carolina Avenue;
North Augusta, SC 29841. EEQ.

NC FM’/AM seeks aggressive C.E. for new stale of the arl
facility. Automation experience needed. Resume, salary re-
quirements to Steve Christian, WWMY, 7819 National Ser-
vice Road, Suite 402, Greensboro, NC 27409.

Technical director with high audio standards and substan-
tial experience as recording engineer or audio technician.
Should have management skills, apprecialion for excellent
radio production and experience maint.finstalling audic
equipment. Provide tech. suppor for stalewide nelwork
with 22 memb. radio stations involved in daily prod. of news
and public affairs programing for statewide & national audi-
ences. Knowledge of satellite systems. lransmitters and
computers a plus. Good sal/benef. Great cppor. for right
person. Resume 1o APRN. 4640 Qid Seward Hghwy. Ste
202, Anchorage, AK 99503. EQE.

HELP WANTED NEWS

Morning anchor for medium market Midwest Station. Must
have 2 years experience. good delivery. Room for improve-
ment and aggressiveness. Send to Ed Huot. WTRC, Box
699, Elkhan, IN 46515 EQE.

Afternoon news anchor wanted: 100,000 walt markel
leader seeks an experienced anchor/reporter. Strong deliv-
ery and top notch writing skills a must. Send tape and
resume to Dan Robison. News Director, WCOS FM/AM. Box
748. Columbia, SC 29202. EQE.

News producer. Report. produce, and anchor news cover-
age for in-depth all news format scheduled to debut in
January, 1988. Candidales should have prior experience in
broadcast journalism and demonstrated ability for creative
and comprehensive news coverage. documentaries. etc.
Send resume and audio cassette examples of both report-
ing and anchoring skills to: Dave Edwards. General Man-
ager, WUWM Radio, P.O. Box 413. Milwaukee, Wi 53201.
Two full-time positions are available. WUWM and the Uni-
versity of Wisconsin-Milwaukee are affirmative action/equal
opportunity employers.

Broadcast meteorologist: NY area's largest weather fore-
casl company has immediate opening for experienced
forecaster with strong on-air delivery. Rush audio cassette
& resume to PO. Box 1122, Flushing, NY 11354,

HELP WANTED PROGRAMING
PRODUCTION AND OTHERS

New aduit contemporary Christian station in N.C. moun-
tains needs announcers, news director and sales persons.
Excellent market. Send resume and tape to WCIS, PO. Box
2798. Morganton, NC 28655. EQE.

SITUATIONS WANTED TECHNICAL

Over 25 years experience as chief engineer. Seeking per-
manent pesition with quality operation. Preler Southeast.
Will consider all locations. Box A-47.

SITUATIONS WANTED NEWS

Currently active in Fairfield County, Connecticut, mar-
ket. Seeking news. liaffic, 6 years on air. 203—-877-4676
after 6:00 pm.

News should be interesting. Hire me and yours will be.
Creative self starier entertains while informing. 3 years ex-
perience, degree and awards. Ray: 213—652-7859.

Experienced reporter-anchor, €xcellent voice, Crisp writ-
ing. news judgement, dedication. Prefer California or
Southwest. Call 818—508-7148.

SITUATIONS WANTED PROGRAMING
PRODUCTION AND OTHERS

Morning drive entertainer, manager, salesman, play by
play. All around radio talent seeks maorning opportunity with
possible sales/management combo. Box A-21.

Programing is marketing is psychology. Program direc-
tor with listener loyaity. dependence, bonding objectives.
Profit-criented. ratings-impassioned. Positive people skills.
Distinguished trainer. 20 years major markels achieve-
ments. Meticulous state of the art planning: universal/iocal
motivation research - social psychological analysis; cen-
tral-peripheral programing/promotion translations. immedi-
ate perceptual engineering and lislener/sponsor manage-
ment applications. Sense of humour. Need: conlinous
measurement market, 25+ target, information-emphasis
format, adequate facility, shared values. Phone 305—942-
8861. John.

13 years radio/TV plus agency. Programing, operations,
production, air. Some sales; Jennings-trained. Prefer op-
portunity Northeast. Box A-51.

Cleveland/Pittsburgh: Jerry “DJ” Strothers. Production &
promation wizard! Station owners call: 1—800-—327-5786.,
all others: 412—244-TV72.

TELEVISION

Vice president: Programing and research: Northeast start-
up radic venture. Evaluale acquisitions, implement for-
mats, advise system management. Requires strong re-
search background and programing experience in many
formats and all-sized markets. Must have excellentindustry
reputation. Energy, ability 1o listen and communicate. will-
ingness to take risks. Resume to Box A-50. Strictly confi-
dential.

HELP WANTED MANAGEMENT

Leading Southwest independent seeks program oper-
ations manager. Must have knowledge and experience in
program schedufing. traffic, production, satellite and com-
puter technology. Preference given to independent station
experience. Apply Box Z-56.

Chlef engineer: Great television station for the right per-
son. Southwest location. Must be experienced. technically
sound, good with people. Applications will be kept confi-
dential. Box A-5.

SITUATIONS WANTED MANAGEMENT

Twenty years of management, sales, promotion and pro-
graming seeks GM paosition. Prefer East or Midwest. Cur-
rently employed. Box A-22.

Experienced, bottom-line G.M. 10 years small-market
manager. Ready to step up. Want growing company seek-
ing professional take-charge manager. Call Bill 205—875-
3350.

SITUATIONS WANTED SALES

22 years successful GM-sales management, with exper-
ience in all other related areas. LOOking to win in a medium
market. Box A-38.

Top 50 AM sales specialist! Looking for AM with growth
potential. Call Don 301—742-1345.

SITUATIONS WANTED ANNOUNCERS

17 year Cincinnati on air drive time veteran! Background
includes program management and drive time in various
formats including stereo country, A/C, rock and CHR. Avail-
able now Please call Scotly Jackson (Jerry Anderson)
606—824-6515.

Easy listening, memory music Stations. 25 years exper-
ience, deep pipes, final career move. Neil - 518—383-
0239.

Professional attitude 2nd sound with production. copyw-
riting and continuity background. Call Bill 308—534-1211.

Witty, intelligent, team player with great production skills
lookig for station on the move. C&R 302—731-1141.

Versatile disc jockey with 4 years experience. Experience
in news and production. Dave 303—278-0106.

Promotion manager: Top ten markel indie looking for ag-
gressive manager. Position will be responsible for promo-
tion and public affairs departments and report direclly to
the GM. Experienced managers cnly please reply to Gener-
al Manager. WDCA-TV, 5202 River Rd.. Washington, DC
20816.

Group controller: College degree. Must have current of
recent station controller experience. Some travel required.
Send resume with earnings history and earnings require-
ment in confidence to J. McCreary, ML Media Pariners, 7
West 51 St., New York, NY 10019. An EEQ employer.

The University of Arizona is l0oking for an assistant gen-
eral manager for educational telecommunications. This in-
dividual will have major management responsibility in the
use of telecommunications technologies in support ol edu-
cation as well as other assigned functions for the general
manager of KUAT-TV-AM-FM. This position wili specifically
manage the nineteen channel instructional television fixed
service (ITFS) and operational fixed service (OFS) instruc-
tional television delivery system soon to be licensed lo the
University of Arizona. Qualifications include bachelor's de-
gree in broadcasting. communicalions or related field.
Masters degree preferred. Five years documented exper-
ience in broadcasting or telecommunications manage-
menl. Salary commensurate with experience. This posilion
is being reopened with an expected hire date of January 1,
1988. Preference will be given to applicants with broadcast
or telecommunications management experience. If you
have previously responded please do not reapply. all prior
applications are still under consideration unless a specific
request is made to omit. Please send letter ol interest and
resume to: Sharon Stephenscn. University of Arizona, 1325
Speedway Blvd., Tucson. AZ 85719 by December 1, 1987.
Equal opportunity/affirmative action employer.
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General manager. Multi-media corporation is seeking a
general manager for its top-ranked VHF independent sta-
tion located in the Paclfic Northwest. Candidate must have
proven station management experience, with strong under-
standing of sales, programing and promotions. Please
send resume to Box A-53. Equat opportunity employer.

Sales manager. Seeking general and local sales manager
1or network affinate. Must have proven track record. Rare
career opportunity. Send resume o Personnel Director,
2242 North Great Neck Rd., Virginia Beach, VA 23451.

Development director for public television station WVPT.
Responsible for generating 30% of station revenue through
membership, suction, underwriting and other projects. Will
lead a support staif of four. Qualifications include demon-
strated fundraising success, good management skills, and
the ability to work effectively with business peopie, voiun-
teers and interns. Salary DOE. WVPT is iocated in one of
Virginia's fastest growing cities in the heart of the Shenando-
ah Valley. Send resume by November 30 to Arthur E. Al-
brecht, President, WVPT, 298 Port Republic Rd ., Harrison-
burg, VA 22801. EOE

Promotions manager: NBC affiliate in northern California
needs aggressive creative promotions manager. Must
have production experience. Send tape and resume to D.
O'Connor. KCPM-TV. PO. Box 4406, Chico. CA 95927
EQE.

National sales manager. #1 independent in the top 20
market seeking an aggressive, dynamic, results-oriented
individual. Must have strong presentation and communica-
tion skills. Prior national television saies management
strongly desired. Minimum three years television sales ex-
perience o be considered. Send resume and cover letter
to: Personnel, /o WPGH-TV, 750 Ivory Ave.. Pittsburgh. PA
15214. No phone calls. EQOE, M/F

Director of development and marketing: Senior manage-
ment position responsible for all development, marketing.
and public information for community licensed PTV station.
Individual should have experience in public broadcasting
fundraising techniques including membership, underwrit-
ing, special events, auction. direct mail and telemarketing.
Strong budgeting. markeling and management skills are
essential. KNPB/Channel 5 is located In Reno, Nevada, an
alpine desert community at the foothills of the Sierra Ne-
vada Mountains, close to Lake Tahoe and a few hours from
San Francisco. Send letter of interest and resume to: Linda
Tabakin. Box 14730, Reno, NV 88507. Salary open. Excel-
lent benefits. Material must be received by December 14.
AA/EQE.

Scheduling manager ior engineering department. Mini-
mum 2 years experience in scheduling large crews re-
quired. Production management, public TVand labor con-
tract experience preferred. Resume, references and salary
history by 11/30/87 to: KQED, Personnel. 500 8th Street,
San Francisco, CA 94103. EQE.

HELP WANTED SALES

Account executive, WOTV-TV (NBC). needs marketing ori-
ented salesperson with 2-3 years electronic media saes,
college degree, or equivalent in business or marketing.
Send resume t0: Joe Hempstead, Local Sales Manager,
WOTV PO, Box B. Grand Rapids, MI 49501, AAEQE.

General sales manager. Northeast affiliate in quality city.
Qutstanding compensation plan with six figure earning tar-
get. Resumes to Box A-55. EQE, M/F

Network affiliate seeking aggressive account executive
wilh proven track record to handle established list. Also
seeking trainee for rare career opportunity. Send resume to:
Personnel Direclor, 2242 North Great Neck Rd., Virginia
Beach, VA 23451,

Account executive. Nebraska’s highest-rated TV station is
tooking for an experienced AE who has the drive, ability
and media knowledge to be the very best. This is an oppor-
tunity to prove you've got what il takes to a growing, pro-
gressive broadcast group. If you really want success, send
your resume to: KOLN-KGIN, a Busse Broadcast Group
station, PO. Box 30350, Lincoln, NE 68503. Attn: Jan Letko,
LSM.

Local sales manager: immediate opportunity for innova-
tive leader who would enjoy the chalienge of developing
new business in the 36th market. Be a part of an exciting
new indy - quality programing - highest rated hockey fra-
chise in the NHL - promotion oriented. Send resume and
references ASAP to L. Lynch, GSM, WNYB-TV, 699 Hertel
Ave., Buffalo, NY 14207,

Local sales manager. WIS-TVis laking applications for lhe
position of local sales manager. Applicants should have
previous sales manager experience. WIS-TV is a premier
broadcasting station with a solid reputation in the south-
eastern United States. This is an excellent opportunity but
is also very challenging. WIS-TV is a station of the Cosmos
Broadcasting Corporation. Please send resumes which will
be held in strictest confidence to C. Joseph Tonsing, Gen-
ESEIE Sales Manager, 1111 Bull St., Columbia, SC 29201,

HELP WANTED ANNOUNCERS

Anchorirepener to replace our 10:00 PM anchor who's
leaving the state. CBS affiliate in small market. Reporling
experience required, anchor experience preferred. Writing
skills and anchoring style will be strongly considered. Tape
and resume to Doug Maughan, News Director, KMVT-TV,
1100 Blue Lakes Bivd., N. Twin Falis, 1D 83301

News director: needed for top ABC affiliate in the South-
east. Must have experience and possess people skills.
We're the market leader and are looking for strong person
dedicated to excellence. Send resume to Wayne Daugh-
erty, President/General Manager, WTVM-TV. P.O. Box 1848,
Columbus. GA 31994. An equal opportunity employer

Anchor/reporter needed by aguressive M dwest affiliate.

HELP WANTED TECHNICAL

Assistant chief engineer for CBS affiliated UHF 3-5 years
transmitter experience. Resume and salary requirements to
Roger Topping, WIFR-TV. Box 123, Rockford, IL 61105.
EOQE.

Successtul applicant will love reporting and have warm,
professional on-air style. Unlimited growth opportunity for
the right person. Box A-40. EQE

Producer 5PM news. Three years lelevision news exper-
ience, two as a producer. Wiiting skills key Must be *go-
getter”. Send resume lo Box A-29.

Master control operator, must have 1-2 years MCO exper-
ience. Resume with salary requirements to Roger Topping,
WIFR-TV. PO Box 123, Rockford. IL 61105, EOQE.

Maintenance technician sought by Holiywood post-pro-
duction faciity. Ideal candidate has at least 2 years exper-
ience pertorming maintenance on VTRS. switchers & ef-
fects units, edit controllers. and related studio equipment.
maintenance is your vocation and not jus! a job, if you can
work other than 9 to 5, then we'd iike to hear from you. Send
resume to Chief Engineer. Action Video, 6616 Lexington
Ave., Hollywood, CA 90038. 213—461-3611. Action Video
is an equal oppoftunity emp oyer.

Chief engineer; Sunbelt UHF. Group owned Fox/indepen-
dent, 100 - 125 market rank. three plus hours from Guif or
Atlantic beaches, nearer Atlanta. Station is almost new,
RCA package, but had some neglect. Needs tidying up.
and tender-loving-care, the white glove kind. If you're a
team piayer. company person, organized, meticulous and
want to live in the Sunbelt, send resume to Box A-43, EQE.
M/F. Position to be filled by January 10, 1988,

Chief engineer: Top 50 market network affiliate is seeking a
chiel engineer. Aiong with total supervision of day to day
engineering areas of the station, position will be involved in
special projects, capital expenditures and long range plan-
ning. Ability to effectively manage people as well as ma-
chines is a requiremenl. Expenience as a chief engineer or
assistant chief engineer is required. Send resume, with
salary history, to Box A-48.

CMX editor/technical director- PBS station is seeking an
experienced fulltime CMX editor/technical director with
CMX 340 or 3100 experience preferred. Will operate on-line
edit booth consisting of Sony 1100 and 2000 VTRs, Chyron
CG. Graham Patten audio mixer, and processing equip-
ment. Strong, technical and aesthetic abilities required.
May also pertorm technical director, video tape operator,
and other engineering duties as assigned. Minimum 3
years of documentary editing experience preferred. NA-
BET Union position. Send resume and references by De-
cember 1. 1987 t0: Eric Dauster. Manager of Engineering
Operations, KQED-TY, 500 Eighth Street. San Francisco,
CA 94103. No phone calls please. EQE.

HELP WANTED NEWS

Special projects producer: Produce special segments for
newscasts, special event coverage, and news specials.
Prefer extensive reporting and newscasl producing exper-
ience. Send resume, references, and non-returnable video
samples:. Ken Middleton, News Director, WTSP-TV (St. Pe-
tersburg/Tampa), Box 10,000, St. Petersburg, FL 33733.
EOE. No cal's, please.

Large, southeastern net affiliate is seeking producers
and reporters for both current and future openings. Produc-
ers should have 3 or more years experience in newscast or
newscast/news series producing. We're looking for top writ-
ers who know how 1o use all the tools, including SNG, to put
together a great broadcast. General assignment reporters
are also needed, especially those with a background in
mongy and persenal finance. as well as those with heavy
live and on-set experience. We're a first-class station in a
very competilive market and we're looking for the best.
Send resume and a letter outiining your views on TV news
to: Box A-28. EOE.

Executive producer. Want to work with the best? If you
have strong writing credentials and hate to lose atanything,
this is your chance 1o join the most aggressive newsteam in
southern Nevada, Send resume, tape, and references to
Mike Cutler, KVBC-TV, 1500 Foremaster Ln., Las Vegas, NV
89101.

Weeknight anchor: Our anchorman just made a greal ca-
reer move, so we need a great successor. NBC station in
major college City. Previous anchor experience. Some re-
porting. Tape. resume to Jack Keefe, WICD-TV, 250 Coun-
try Fair Or, Champaign, IL 61821, EQE, M/F.

Assistant ant director. Five years TV design experience.
Knowledge of Harris Stilislore/ICS Chyron Scribe and Auro-
ra helpful. Send resume and tape to Fran Heaney, Headline
News, One CNN Center, PO. Box 105366, Atlanta. GA
30348-5366.

Weathercaster. Network affiliate in Midwest market seeks
dedicated weatherperson with personality plus. Weekdays.
Two years minimum experience. Send resume 10 Box A-33.
ECE.

Reporter/producer. Immediate position available for week-
ly statewide news magazine based in State Capitol office.
Responsible for writing, producing and editing news sto-
ries and news features. Requirements include BA in journal-
ism, political science or related field and 2 years exper-
ience in government reporting. Send resume. tape and
salary requirements to WQED. Human Resources Depart-
ment, 4802 Fifth Ave  Pittsburgh, PA 15213, EGE. M/F/HN

News producer. Competitive Sunbelt market seeks cre-
ative, enterprising producer for fast-paced evening news-
casts. Must possess excellent writing and organizational
skills, good news judgement and work well with people. 1-2
years experience necessary. Send resurme, tape and salary
requirements to News Administrator, WBBH-TV, 3719 Cen-
tral Ave., Fort Myers, FL 33901. EOE, M/F.

News anchor. Our current anchor is heading to the 20th
market! We're looking for a talented professional lo help
move our newscast from a close second to a dominant first
place. Minimum experience 2 years reporting. Send re-
sume and tape with salary requirements to News Adminis-
traotor, WBBH-TV, 3719 Centrat Ave., Fort Myers, FL 33901.
EQE.

News director: Top market seeks aggressive manager.
Must be able to combine top level competitiveness with
superb people skills. We have all the tools along with the
best staff in the region. Send resume, letter of philosophy,
references and salary requirement to Box A-52, All replies
will be handled confidentially. This position will be filled as
soon as we find the right person so if you're that person,
apply now! EQE, M/F

Assignment editor: Qur best is moving up so we're look-
ing for an energetic aggressive person to guide our talent-
ed staff. If you re the best and want to join the best. then calt
today. Billye Gavitt 405—843-6641. EOE, M/F

Feature reporter/anchor: If you have a love and talent for
feature reporting, and also a subscription to Sports lllustrat-
ed, you may be the right person for us, We are seeking a
strong feature reporter to fill a major role on our newsteam,
reporting and anchoring our coverage of sports and re-
creation. Send resume, tape and reterences to Michael
Sullivan, News Director, WCBD-TV, PO. Box 878, Charles-
ton, SC 29402. No beginners or phone calls, please. EQE,
M/F.

Assistant news director. Applicants should possess the
motivational skills to help direct a top-notch news organiza-
tion at the number one station in a growing market. Appli-
cants shoutd possess strong writing, reporting and editing
skills. Box A-42.

Meteorologist/weathercaster: Immediate openings for
experienced and entry level forecasters wilh authoritative
presentations. Rush tape & resume to Jeff Wimmer, PO,
Box 5452, Flushing, NY 11354,

Three positions: The Walter Cronkite Scheol of Journalism
and Telecommunication at Arizona State University has
three new tenure track positions beginning Fall semester
1988. NEWS EDITORIAL: Full professer. An earned doctor-
ate with significant newSpaper experience inreporting/edil-
ing to teach reporting/writing courses and graduate level
mass communication courses. Applicants must have ap-
propriate university teaching experience and an extensive
research/publication record. BROADCAST NEWS: Assls-
tant professor. An earned doctorate and broadcast journal-
ism experience 1o teach broadcast newswriting, reporting,
videcgraphy and performance courses. A master's degree
with significant professional broadcast expernence will be
considered. BROADCAST GENERALIST: Assislant profes-
sor. An earned doclorate with professional media exper-
ience and a research/publication record to teach funda-
mentals of broadcasting, broadcast studio techniques and
graduate level mass communication courses. All positions
are academic year appointments with the posibility of sum-
mer teaching. Applicants should send resumes and refer-
ences by December 31, 1987, to: Search Committee, Cron-
kite School of Journalism and Telecommunicalion, Arizona
State University, Tempe, AZ B5287. An equal opporiunity/
afiirmative action employer.

Executive producer needed for top 50 ABC afiiliate. 3
years show producing and management experience de-
sired. Send resume and salary requirements 10: Personnel
Manager, WPEC-TV-12, PO. Box 24612, WPB, FL 33416-
4612. Equal opportunity employer, M/F.
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HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Accomplished weathercaster. Exceplional style, pleas-
ant delivery Box A-44.

Technical director. Up and coming 98th ADI NBC affiliate
looking lor a technical director with 2 years experience
directing newscasts (o switch our shows and do commer-
cial production. New facility and equipment. Send resume
to Wes DesJardins, Produclion Manager, KDLT-TV. 3600 S.
Westport Ave., Sioux Falls, SD 57116-0196. EQE.

Commercial writer/producer. We are expanding an ag-
gressive staff, if you have 2 years experience writing and
producing television commercials and can handie an EFP
camera, you may be the person we are looking for. Send
resume to Wes DesJardins, Production Manager, KDLT-TV,
3600 S. Westport Ave., Sioux Falls, SO 57116-0196. ECE.

Director: WSBK-TV is seeking experienced director with
emphasis on sports programing. Responsibe for planning
and direction of recorded presentations. commercials, an-
nouncements and live on-air programing. Send resume
and tape to; Doug Wheeler, WSBK-TV. 83 Birmingham
Pkwy.. Boston, MA 02135. No phone calls. please.

Fulltime news/commercial director. Direclors with 3
years experience working with DVE. one inch editing. and
have experience direcling live news should send tape/re-
sume to Ken Haslerl, KTKA-TV. Box 2229, Topeka, KS
66601.

Network affiliate seeking production director, editor and
innovative copywriter 10 staff expanding sales service de-
partment, Must have two years minimum experience. Send
demo tape with resume to: Personnel Director, 2242 North
Great Neck Rd,, Virginia Beach, VA 23451.

Graphic design director: Top 35 market television affiliate
seeks graphic director. Position available first quarter '88.
Electronic graphics experience. plus excellent original con-
cepts and design skills required. Proficient in all areas of
station adverlising: on-air, print, sales malerial. special pro-
motions. Superior management and organizational skills
needed; able (o direct/lead others. Send letler. resume.
three lelter-sized copies of work examples to Box A-49.
EEQ empioyer. All applications confidential.

ENG camera/editor. Cable corporation seeks person to fill
dual role as ENG cameraperson and editor for daily news
pragram. Salary high teens. Send resume and tape to PO.
Box 7065, Gaithersburg. MD 20898,

Producer/director. Tulsa’s news station is looking for an
experienced newscasl direclor. The position requires at
least 2 years of experience directing news and a college
degree. This individual will be involved in dertermining the
graphic look ol a first rate newscas!. Please send resumes
only to: Bud Brown, Creative Services Director. KOTV P.O.
Box 6, Tuisa. OK 74101. An equal cpportunity employer.

Director: Hands-on person capable of directing a nightly
live newscast, commercials and special programs. Exper-
ience 1s necessary for this growing station in the northeast.
Send resume and tape to P.Q. Box 991, New London, CT
06320.

Development producer sought by KPBS-TV. San Diego's
public television station. Responsible for producing mem-
bership drives. on-air pledge-free campaigns. on-going
membership spots. annual sweepstakes spots. underwrit-
ing credits. other station promotion spots. and acquired
programing promos. Must have 2 years experience in pro-
duction of tetevision commercrals and/or 2 years exper-
ience in producing on-air fundraising campaigns and pro-
motions Demonstrated television wriling capabilities
required. Multi-camera direction experience a plus. A flexi-
ble, responsible, mature and organized person with high
level of creative energy is essential. Salary range mid 20's
to low 30's. Excellent benefit package. Obtain employment
application direclly from San Diego State University Em-
plcyment Office. Third Floor - Administration Building. San
Diego. CA 92182 Completed application mus! be received
no later than Friday, December 4, 1987. EEQ/AA/Title IX
employer.

Writer/producer, lulltime, for top 24 independent station to
develop effective on-air promotional spots from conceplt 1o
completion. Good writing skills and knowledge of editing
procedures. Send resumes to Box A-54. An equal opportu-
nity employer.

SITUATIONS WANTED MANAGEMENT

Troubied TV station? Not enough profit? No profit? People
problems? | can fix it! I've jusl turned my third UHF televi-
sion station. One indy. two network. | don't work miracles. |
just work. Presently employed as GM, consultant, but not
happy Very finest professional personal and financial refer-
ences. Write Box A-41.

SITUATIONS WANTED NEWS

Beautiful, black female ex-journalism teacher for on-air
reporting position. Former intern: top 20 news. Relocate?
Sure. any market. Tape. Lynn 314—725-2321 p.m.

Award winning sportscaster looking for new challenges.
Great PBP & sports interviews. Call Tim 308—635-3679.

Radio reporter/anchor with 2 years experience in 11th-
largest market desires move into TV news or Sports. Broad-
casl journalism degree cum laude, experience shooting/
editing video. Tape available. Dan 21—365-9891.

Feature or feature/weather position sought by highly ex-
perienced reporter with reputation for finding an interesting
story under every rock. 814-—255-3932.

Energetic black male seeks challenging opportunity with
news organization. Reporting. anchoring, media manage-
ment experience. Aggressive and dependable teo. 513—
B871-0867.

Black, temale, anchor, reporter. articulate, attractive, ex-
perienced. teens and 20's. Call 816—375-4632.

Meteorologist seeking 5 day a week weather paosition.
Have almos| four years TVand radio experience. Call Rich-
ard at 713.—723-7507.

MISCELLANEOUS

Career videos. Move ahead! Let our major market broad-
cast team produce your personal video resume tape. one
that will excite the person who hires. 312—272-2917.

Videopieces needed concerning pets, wildiife & animal
issues for a national television magazine program on PBS.
Send segments to: Living With Animals. 1410 15th St., NW,
Washington, DC 20005 or call 202—483-0469,

Primo People is looking for weathercasters. Solid creden-
tials and experience are paramount. Send tape and re-
sume to Steve Porricelli or Margo Sanchez, Box 116, Oid
Greenwich, CT 06870-0116. 203—637-3653.

Invest in yourself! Hundreds of exciting career opportuni-
ties nationwide. Television, radio. corporate communica-
tions. All areas, all levels. We simplify job-hunting to get the
job done! Media Marketing. P.Q. Box 1476--PD, Paim Har-
bor, FL 34682-1476. B13-—786-3603.

ALLIED FIELDS
HELP WANTED INSTRUCTION

Emerson Coltege Mass Communication Division. The
Division of Mass Communication is seeking three new fac-
ulty members: two in journalism and one in film. The divi-
sion has seguences in television. radio, film. and print and
broadcast journalism. and has over 1000 graduate and
undergraduate majors in a total coliege enrolimenl of 2600.
Position 1: The Division of Mass Communication has a ten-
ure-track position in the area of PRINT JOURNALISM to
begin September 1, 1988. Salary and rank are dependent
on the applicants qualifications. The candidate will teach
courses in newswriling. reporting, ediling and appropriate
specialty areas and will aiso advise the college newspaper.
A doctorate is strongly preferred but exemplary profession-
al experience will be considered. Applicants should send a
cover letter. vita and a list of three references to: Dr. Robert
Hilliard. Search Committee Chair. Division of Mass Commu-
nication, Emerson College. 100 Beacon Stret, Boston, MA
02116. All materials must be received by January 15, 1988.
Position 2: The Division of Mass Communication has a ten-
ure-track position in the area of JOURNALISM toc begin
September 1, 1988. Salary and rank are dependent on Ihe
applicant’s qualifications. The candidate will teach ad-
vanced and graduate courses. A doctorate is required and
applicants should have experience in such areas as print
journalism. media ethics, TV programing. media manage-
ment and broadcast journalism. Applicants should send
cover letter, vita and a list of three references to: Dr. Robert
Hilliard. Search Committee Chair, Division of Mass Commu-
nication, Emerson College, 100 Beacon Street, Boston, MA
02116. All materials must be received by January 15, 1988.
Posilion 3: The Division of Mass Cormmunication has a ten-
ure-track position in the area of FILM to begin September 1,
1988. Salary and rank are dependent on the applicant’s
qualifications and experience. Candidates should have a
strong background in film studies (specialty area open}
and screenwriling, with some ability 10 teach super-8 pro-
duction courses, A Ph.D. and evidence of promise in schol-
arly research and publication are required. Applicants
should send cover letter, vita and a fist of three references
to- Dr. Robert Hilliard, Search Committee Chair. Division of
Mass Communication, Emerson College. 100 Beacon
Street. Boston, MA 02116. Review of applicants will begin
December 7, 1987, and will continue until the position is
filed. Located in Bosten, Emerson College is the nation's
only fully-accredited undergraduate and graduate institu-
tion solely devoted to the interdisciplinary study of commu-
nication and the performing arts. Emerson College is an
equal opportunity/affirmative action employer. Members of
mincrity groups and women are encouraged to apply

Graduate assistantships: TV production interns. 12 po-
sitions, 25 hours/week. Serve as teaching assistants, Crew;
work support in research, electronic graphics, traffic, sta-
ging/lighting; some producing/directing: work ITV. con-
tract, and air productions. Requires BA and acceptance
into Master of Fine Arts program. $5.800 + . Possible luition
waiver. September 1988. Dr. Robert C. Williams, Chairman,
Depariment of Tv/Radio. Brooklyn College, Brooklyn, NY
11210. An AA/EO employer, M/F.

Two assistant professors 10 join an active, growing radio-
Tv-film program in August, 1988. The department has sev-
en full time faculty, 2560 majors, modern studios and class-
rooms. and is located in a dynamic, maijor radio, lelevision,
and film market. Both candidates should be qualified to
teach radio and television production, and have compe-
tence in two or more ¢f the following areas: new lechnol-
ogies; international broadcasting; writing: research; news;
and film histary, theory, and criticism; on both the graduate
and undergraduate levels. Active involvement in scholarly
aclivities, some leaching experience, and Ph.0. required
(may consider ABD). Salary competitive. The search com-
mittee will begin reviewing applications in December. Send
letter of interest, vita, and three letters of recommendation
to: Dr. R. T. Ellmare. Acting Chairman, Department of Radio-
TV-Film, Box 30793, Texas Christian University. Fort Worth,
TX 76129. Mincrities and women are encourage 1o apply.
TCU is an EQ/AA employer,

Doctoral assistantships. The University of Tennessee
seeks outstanding academics and professional broadcast-
ers for docteral study in communications. Coursework em-
phasizes theory/research core with broadcasting concen-
tration, leading to research and university professorship
positions. Applicants should complete coursework in two
years. Persons with significant media experience plus
bachelors degree may be admitted directly into Ph.D. pro-
gram. Teaching/research assistantships available. Com-
plete application for fall 1988 due March 1. GRE required.
Also, cne-year M.S, program in media management for
qualified applicants, Contact Dr. H.H. Howard, Communi-
catiens, University of Tennessee. Knoxville, TN 37996-
0313.

HELP WANTED SALES

Florida suncoast based production company needs sa-
lesperson. Ability to meet pecple essential. We will train.
Video Techniques. Inc.. PO. Box 14010, Bradenton, FL
34280.

PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry. Copy-
right 1962. World wide Bingo. P.O. Box 2311, Littleton, CO
80122, 303—795-3288.

New Years Eve Special, "Big Band", 6 hours announced
on 10-1/2" reels. Affordable quality 602—267-B076 for
demo.

Sportcom Associates introduces its Motor Sports Radio
custom coverage service this weekend. with reports from
the Atianta Jouranl 500 NASCAR finale. If your station is
interested in fee-based market exclusive short-form real
lime coverage of major motorsports fed via single-line fre-
quency extension. then consider joining the Motor Sports
Radio team! Availabilities are limited. The deadline to ar-
range coverage: Noon Friday, November 20. To order: call
607—770-9165 or write: Motor Sports Radio, Sportcom As-
sociates, 1285 Zevan Road, Johnson City, NY 13790-9715.

EMPLOYMENT SERVICES

Government jobs $16,040 - $59,230/yr. Now hiring. Call
805—687-6000 Ext. R.-7833 for current federal list.

EDUCATIONAL SERVICES

On-air tralning: For TV reporters (beginners, veterans.
cross-overs from print). Polish your delivery, appearance,
writing. Practice with Teleprompter. Learn from former ABC
Network news correspondent and New York local reporter.
Make demo tape. Call 212—921-0774, Eckhert Special
Productions, Inc. (ESP).

MISCELLANECUS

For sale: MDS transmission time. Single channel MDS
stations in San Antonio, Killeen, Victoria & Austin, Texas.
Any time slot available for video and/or data programs. For
infe call Judi at 512—223-6383.

Communication professional seeking graduate pro-
gram in broadcast management where there is more 10 the
real world than theory, Alsc with teaching assistantship pos-
sibilities. Call Tim at 205—826-4970.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp., 1314 lurbide Street,
Laredo, TX 78040. Manuel Flores 512—723-3331,

Instant cash—highest prices. We buy TV transmitters and
studio equipment. $1,000 reward for information leading to
our purchase of a good UHF transmitter. Quality Media.
303-—8665-3767.
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1" videotape. Looking for large quantities. 30 minutes or
longer will pay shipping. Call 301—845-8888.

Mobile production truck. Broadcast quality, video and
audio, minimum (3) camera. Will consider all. Send photos
and equipment list to G.T.V,, 207 Charles Ave., New Ken-
sington, PA 15068. 412—337-7459, 412—834-2300.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent conditicn. Guaran-
teed. Financing available. Transcom. 215—884-0888. Te-
lex 910—240-3856.

FM transmitters ""Harris FM 25K-AEL 25KG-CCA
20,000D""RCA BTF-10D"Collins 830F{10KW)**Collin 830E
(5KW)-RCA 5B-RCA 3B-CCA 3000D(3KW) 2.5 Sparta-
**Gates FM-1C™*Transcom Corp. 215—B84-0888. Telex
910—240-3856.

AM transmitters *Transmitters""Harris BC-
10H(10KW) "Harris  MW1A® Gates BC-1G'Harris
MW5(1974) 5KW™"Gates BC500""Transcom Corp. 215—
884-0888. Telex 910-—240-3856.

SOKW AM ““Gates BC-50C (1966) on air w/many spares, in
STEREOQ." Transcom Corp. 215—884-0888, Telex 910—
240-3856.

New TV startups. Quality Media can save you money. Top
quality equipment at lowest prices. Business Plans, financ-
ing available. Quality Media 303—665-3767.

6 1/8" transmission line 1000', 75 ohm, 19 3/4' Ready to
ship. Good condition. Call Bili Kitchen 303—465-4141,

1000’ Kline tower Good condition. Standing in central U_S.
Call Bill Kitchen 303—465-4141.

Sliverline UHF transmitlers new. best price, |atest tech-
nology, 30kw. 60kw. 120kw, 240kw. Bill Kitchen or Dirk Free-
man. Television Technology 303—465-4141,

Satellite earth stations for sale. Both C & Ku band. Fully
redundant electronics. Top of the line equipment. Can sell
asis or turnkey installations. Everything from UPS's to HPAS,
6 MHz microwave equipment also available. Technichrome
702—386-2844.

44 AM trans - 71 FM trans. Delivery from our inventory. All
powers - all complete - all inst. books. World leader in
broadcast transmitters, Besco Internacional, 5946 Club
Qaks Drive, Dallas, TX 75248. 214—276-9725/630-3600.

FM antennas. CP antennas. excellent price - quick deliv-
ery, from recognized leader in antenna design. Jampro
Antennas, Inc. 916—383-1177.

TV antennas. Custom design - 60KW peak input power.
Quick delivery. Excellent coverage. Recognized in design
adn manufacturing. Horizontal, efliptical and circular polar-
ized. Jampro Antennas, Inc. 916—383-1177.

RCA TP-7 slide projector. Fully reconditioned, refinished,
and tested. $1000.00. Solid state boxes (working) $600.00.
Simber Broadcast Services 609—435-1091.

1985 32’ Video Mobile unit: Ford F-600 with 17,000 miles,
22' control room, Grass Valley switcher, lkegami cameras,
Chyron character generator, Sony video recorders, isolated
audio booth. $249.000.00. Call 512—458-4343 or 512—
453-5122.

Sony BVYP-300 Plumbicon ENG camera systems. 2 years
old. Good operable condition. Best offer 1—205—956-
2227.

Vital VM-2 dual channel squeezoom system. Includes revi-
sion 3 software, Chroma tracking. Chroma zoom & Sync
pulse. Cost $199K. Best ofier. 205—956-2227.

Adda ESP-200 digital still store system. Dual disc. 400
frame store. Can be expanded to 1600 frame. Available
immediately. Best offer 205—956-2227.

100W LPTV UHF14 TTC transmitter excellent shape,
spare parts. Available now. $12K plus shipping. TV14 POB
24816 GMF, Guam 96921. Tel: 671—646-4873.

980’ zone A tower with Guy's, on ground, 12 bay antenna
93.1 MHZ, KQiD/Alexandria, LA. 318—445-1234.

Broadcast quality evaluated blank videotape. Big sav-
ings on all formats. Call 1—800—346-4669 or in New York
516—758-6116 to discuss details and receive price quota-
tions on your specific requirements.

3/4" and 1” blank videotape. Evaluated tape, broadcast
quality guaranteed. Sample prices UCA/KCA-5 minutes,
$4,.99 each; KCS-20 minutes $6.49; KCA-60 minutes,
$10.99; 1*-60 minutes, $37.99. E'con evaluated, shrink
wrapped, your choice of album or shipper and delivered
free. Almost one million sold to professionals, For more info,
call 1—800-238-4300: in Maryland, call 301—845-8888.

Copper! #B8 & #10 ground radials; 2,3,4.6,8" strap: fly
screen; ground screen. 317—962-8596. Ask for copper
sales.

Studer A810. new Studer A727 CD player, Capitol Cars
Crown D75 amps. Great prices. B00—678-6800.

Equipment financing: New or used. 36-60 months, no
down payment, no financials required under $25,000. Refi-
nance exisiting equipment. David Hill 214—423-6562.

Help Wanted Management
Continued

254’ Trusscon tower. Self supporting with base insulators.
On ground near Des Moines. IA. Also Scientific Atlanta
Series 9000 satellite dish. 3.2 meter with extender panels.
Jeff Hansen 515—282-1033.

Grass Valley 100 $9,000.00, Grass 400 routing switcher. &
full line of remote trucks/trailers. All makes and models of
VTR's and VCR's. Along with a large variety of portable and
studio cameras. We need vital squeezooms, and Ikegami
HK-357 cameras. If you are not on our mail list then call
today to receive our monthly flyer. Call Lynwood or Marvin
919—977-3600 Media Concepts.

For sale three 45 ft. moblle units. lkegami, Sony, Ampex,
GVG, Abekas, RTS, 3-SA transportable uplinks. For more
information including full equipment package, please write
or call: Synergistic Technologies. Inc., 100 Ross Street,
Pit:sburgh, PA 15219. 412—471-3535.

TELEVISION
Help Wanted Sales

TV GOMMERCIALS
% % % SALES % % %

We're a well established producer of
syndicated TV commercials. Due tothe
increasing demand for our product, we
need to add several capable sales rep-
resentatives immediatety. We're look-
ing for persons with the following
qualifications: Experienced in 1 on 1
selling to retailers. . .experienced and
able to travel extensively—9 mos. per
year. (willing to enjoy 3 mos. vacation).

We sell whatis undoubtedly the finest
package of syndicated TV commercials
available. If you live in Texas, Midwest
or Southeast, and would like to learn
about our unique sales organization,
we want to talk to you. Write and
include resumé or

Call collect (203) 435-2551.

MADISON, MUYSKENS AND JONES. INC.
P.0. Box 432/Main Streer/Lakeville. CT 06039
An equal opportunity empioyer

Help Wanted Announcers

VOICE OVER, INC.

is seeking professional artists/announcers.
Must have own broadcast quality produc-
tion (audio only) equipment. Send resume
and audio tape to: Voice Over, Inc., Att. Mr.
Gene Key, 2109 Washington. Memphis, TN
38104. No calls please.

Help Wanted Management

GENERAL SALES MANAGER
TOP 25 INDEPENDENT

Our last GSM moved up to general
manager. Excellent opportunity for
experienced GSM to assume
broader station responsibility. Local
sales emphasis including local pro-
gramming, live sports, and newsin a
highly desirable market. If you're a
leading sales manager check out
this opportunity. EEO M/F. Respond
to Box A-3.

DIRECTOR OF
TELEVISION
ADMINISTRATION

The World Wrestling Federation, a
leader in television sports enter-
tainment seeks a seasoned televi-
sion executive to manage its soon
to be completed Stamford, Con-
necticut, based post production
facility, as well as coordinate and
administer its various television ac-
tivities. Experience in production,
sales, syndication, station rela-
tions, and engineering required. If
interested, please submit resume
to Personnel Dept., Titan Sports,
Inc., 1055 Summer St., PO. Box
3857, Stamford, CT 06905. An
equal opportunity employer.

Iyl

Help Wanted News

SUNBELT ANCHOR!!!

WSALTV is looking for a dynamic, experienced
news anchor who wants a long-term, bright future
with & station determined to continue its winning
tradition. If you have what it takes, send me your
resume, tape. and salary requirements. Keith
Young, News Director, WSAXTV (NBC). PO. Box
2429, Savannah, GA 31402, EOE, M/F,

Help Wanted Programing,
Production, Others

PROMOTION WRITER/PRODUCER

Topindependentin the #1 market is looking fora
creative, motivated and innovative promotion
writer/producer. The right individual wili have
outstanding writing abilities, knowledge of
state-of-the-art production and post-production
techniques, and aminimum ofthree years program
and news promotion experience. If you're ready
to join New York's hottest promotion team, let's
see your stuff.

SEND RESUME AND REEL TO:

Mr. Jeffrey Gray
Manager, On-air Promotion
WPIX-TV

220 East 42nd Street

New York, NY 10017

ATTENTION

BLIND BOX RESPONDENTS

Advertisers using Blind Box Num-
bers cannot request tapes or tran-
scripts to be forwarded to BROAD-
CASTING Blind Box Numbers.

Such materials are not forwardable
and are returned to the sender.
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Help Wanted Programing, Production, Others Continued

ALLIED FIELDS

Public Notices

salary history to

Writer/Publicist

Exciting opportunity for talented Writer and Publicist to be part of fast-growing televi-
sion station in #1 market. You should possess excellent writing skills, top media
contacts and a proven record in placement

If you are a creative and quick thinker with prior broadcast experience (who is willing
to work hard), let's talk. Excellent salary and benefits package. Send resume including

Human Resources, WWOR-TV, 9 Broadcast Plaza, Secaucus, New Jersey 07094,
An equal opportunity employer m/f

WWOR-TV

The Board of Directors of Public Broadcast-
ing Service will meet at 9:00 a.m. on Decem-
ber 3, 1987 at the Omni Hotel at Charleston
Place, Charleston, South Carolina, and will
reconvene at 9:00 a.m., December 4. Tenta-
tive agenda will focus on public television’s
current and projected financial condition
and the competitive environment it faces.
Satellite replacement, programing, and ad-
vertising and promotion activities will also
be discussed.

HEY, SPORT!

We are locking for a #1 Promotion Sports
Producer to promote the #1 sports franchise in
the nation in the #1 sports town on the #1
sports station in St. Louis. We're talking about
Cardinal Baseball, Cardinal Football, Blues
Hockey, Big 8 Basketball, 5.L.U. Basketball, and
Steamers Soccer. We've got more balls than any
gtation {n town. If you want to be part of our
team...show us your stuff! EOE.
Send resume/tape to Steve Grzyb,
KPLR'TV, 4835 Lindell Blvd.,

St. Louis, MO 63108.

Situations Wanted News

‘““Make Me An
Offer
I Can’t Refuse.”

Deborah Alien

Experience

Radic-TV Reporter
Telethon Co-host
Talk Show Host

Announcer

z )
[ ]
W I
Wants: Reporter or Public
Affairs Host Position

Call: (512) 451-6319

For Sale Equipment

FOR SALE

THREE 45’ MOBILE
PRODUCTION UNITS

UNIT #ONE

5-HK357ATs, 4-VPR-2Bs,
1600-7K, A-52, PM-2000, RTS

P S b D D D O D O O A O WSS D A B B OV S & B

UNIT #TWO

Expanding Side Trailer
5-HK357ATs, 4-VPR2Bs, A-52,
300-3A, Auditronics 750-32, RTS

UNIT #THREE

5-Sony BVP-360 Triax,
2-BVP-30 Triax, 3-BVH-3100, RTS

Each unit includes tractor
Additional equipment includes:

HL79s, 3 mobile uplinks, A-42,
Quantel DPE-5000s
S R SR RN S R N S R SR S S
For inventory & bid procedures contact:

SYNERGISTIC TECHNOLOGIES, INC.
100 Ross Street
Pittsburgh, PA 1521%
412-471-3535

Employment Services

JOB HUNTING?

If you need a job. you need Medial.ine
We give you job listings in news, waather,
sports, production, programming, pro-
motion, and engineering. For $37.50
you get a daily report for 6 weeks
1:800-237-8073 (In Missouri

314-442-3364). Medialine, P. O. Box 10167,
Columbia, MO 65205-4002

Help Wanted Technical

For Fast Action Use

BROADCASTING’S
Classified Advertising

nGi

DIRECTOR,
ENGINEERING SERVICES

The NATIONAL CAPTICNING INSTI-
TUTE, a not-for-profit company pro-
viding closed-captioned TV services
for the hearing impaired, has a new
opportunity available. The Director
will be maintaining technical quality
standards and providing liaison sup-
port with both broadcasting and pro-
duction entities. Staffing, budgeting
and training responsibilities as well
as long range planning and develop-
ment of technical and operational fa-
cilities. Requires broadcast exper.
with 3-5 years hardware and soft-
ware design in computer terminal,
visual display and data recording
technology. B.S. in electrical engi-
neering, computer science or equiv-
alent. NCI offers & competitive salary
and outstanding benefits package.
Send resumes WITH salary history
to:
NCI
5203 Leesburg Pike, 15th Floor
Falls Church, VA 22041
EOE/AA
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Help Wanted Sales Programing

Where

Challenge —
L 0npontunity, " Sl s
- (Sports Radio's Total Voice)

GM's and Programmers —

- Announcing Americas First Radio Sports Network
ccount Executive R
Sports talk, sports interviews, sports reports, sporls

. . SCores
O utstand in g O pportu n |ty Play by play "ﬁ"r'\} t_?zi:'rs[arg:r;% the country
alks o S Fans
i . . . . . ATV Talks 1o Sports Celebrilies
With Arbitron's Chicago Office. We have a challenging opportunity for an Fn'VSri:gs yo?l? Mariet P8P
Account Exlf.cutwr? m‘gt:]r Televiflon Station Sales lf)epartme nt. The person PO gg‘ is hfmréiveu T
we are seeking shouid have at least a minimum of three years experience el Lals13a0
t i . ‘fou can have ATV-SPORTS Now for $150-$300 Monthly
at a station and/or in a broadcast sales environment. Sports Programming You Can Use Belore and After
Hands-on- experience with Arbitron research data a plus. You should be a tocgliCamex
) . P i "
self-starter, ready to travel, committed to hard work and ready to meet the b rsogr;arzm:'\gtYiJsu C:" gse; Vl\m'e n'.Ych e
chatlenge of a competitive environment. Call ATV Now...617—477-5888

Don't Miss It

We offer a competitive salary/incentive program, with a comprehensive
benefit package. We provide a professional atmosphere for the career
minded individual. To explore this opportunity further, send resume wtih
salary history in confidence to:

Miscellaneous

Jim Mocarski

Arbitron Ratings Company CHANNEL YOUR

211 East Ontario Street PROBLEM COLLECTIONS
Suite 1400 INTO PRIME PROFITS!

LA Ll Qur collection services are tailored to

your industry’s requirements.

5) ARBITRON RATINGS e
a Control Data Company . gggﬂgggve rates

An Affirmative Action Employer

ALLEN FINANCIAL SERVICES

7100 Hayvenhurst Ave.
A S van Nuys, CA 91406.
818—785-5500

Help Wanted News

Wanted to Buy Equipment

N EWSCAST E R/W R ITE R WANTED: COLLEGE RADIO STATION

Dow Jones and Company, Inc., a leading publisher of busi- SEEKS TRANSMITTER (approx.
ness news and information, has an immediate opportunity 1000w) AS DONATION OR AT REA-
available for a Newscaster/Writer in its Princeton, New Jersey SONABLE PRICE. TAX-DEDUCTIBLE.

based Voice Information Services Group CALL RANDYLL YODER. WJMU-FM
Responsibilities include the editing and rewriting of financial 217—424-63609, '

news along with 2-3 hours of on-air announcing each day
Requirements include at least two years' prior announcing
experience in a hard news environment, in addition to a Bach-
elor's degree

This position offers a competitive salary and excellent benefits WANTED: COLLEGE RADIO STATION

along with the opportunity to become part of a team in one of SEEKS DONATIONS OF RADIO

America's "Most Admired Corporations”. If interested, please BROADCAST CONSOLES OR AT REA-

submit a resume and cassette in confidence along with salary SONABLE PRICE. TAX-DEDUCTIBLE.

expectations to CALL RANDYLL K. YODER, WJMU-FM
J.A. Nyitray 217—424-6369.

Regional Employee Relations Manager
Department-NW

Dow Jones & Co., Inc.
FULL POWER UHF

P.O. Box 300 in Columbus, Ohio, market is offering 20% of its

Princeton, New Je rsey 08543-0300 stock in a private offering. Sale must be made
’ 10 a substantial party with ability to act as a

an equal opportunity employer M/F credit worthy partner. We are ready to act
quickly. Brokers welcome. Call 614—655-2057
or 513—599-4672.

Business Opportunities
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For Sale Stations

TOP 100 SUN BELT TV STATION FOR SALE
AT PRIVATE TREATY

THE STOCKHOLDERS HAVE AUTHORIZED THE FURROW GROUP AS
AGENTS, TO OFFER TO QUALIFIED BUYERS A UHF STATION IN THE EAST
TENNESSEE MARKET. TENNESSEE IS THE SECOND FASTEST GROWTH
AREA IN THE SOUTHEASTAND THIS 2-YEAR OLD STATION HAS ACHIEVED
OUTSTANDING GROWTH AND MARKET SHARE AND IS AAILABLE FOR
SOUND ECONOMIC REASONS THAT WILL BE BENEFICIAL TO THE PRO-
SPECTIVE BUYER. CONTACT ROB STRICKLAND OR GEORGE ARCHER
FOR CONFIDENTIAL INFORMATION.

THE FURROW GROUP
KNOXVILLE, TENNESSEE - 615--546-3206

Chapman

Associates

Hogan - Folimanmn, Ino

TEXAS NEDIA BROKERY - COMBULTANTS
FM in Texas Lake Country. e
Asking $650,000 with $1 00K Area Code (818) 86-3201
down. Call:

BILL WHITLEY
214/788-2525

]

North Carolina ] Nationwide Media Brokers

Covers Charlotte, Kannapolis, Con- ] 1 )ll‘l 1].]

cord, Piedmont section. Large Mkt. 2 C £

Low dial position, clear channel AM

daytime. Same owner 40 years. ask-

ing $1.75 million for franchise and

equnpm%nt Some owner flnan%ng ALABAMA

Negotiable lease and terms. Rare i i

& o o) Fulltime AM in small market not
far from Gulf beaches. Asking

Contact:
A0, Heatan, President $150,000 with $30,000 down.

Sterling Business Brokers ERNIE PEARCE

Associates

Gainesville, Georgia 30501
04— S5t oR4z 404/998-1100

CARIBBEAN BEACON (" 50,000 Watts FULLTIME

STATION FOR LEASE This AM Powerhouse reaches -
690 Khz, 15,000 watts full time. 50.000 watts millions with Religious program--
available. We operate facility. you provide pro- ming. FM included. Healthycash
gramming by tape or satellite. Covers Virgin
Islands, St. Martin, Antigua, St. Kitts. etc. tlow. $2 2 miftion cash C

CALL GARY HAYES, cﬂssocwtes , o

CARIBBEAN BEACON | — —_F

1—800-542-5333 303—665-3767 \ 919-355-0327 J
South Carolina AM NETWORK AFFILIATE TV

Greenville, SC, AM property with Top 100 market TV station. Ownership leaving
good signal, pl‘us newly remadeled the industry and wants & qualified multi station

e . : buyer. Station billings at reasonable level but
Building, land, and attractive pric- cash flow will not support current high lever-

ing/terms. 5,000 watt facility. Reply in age. Excellent equipment and plant. Priced
confidence to Box A-46. ugd $20,000.000.qu(')))< A-56. i I
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From Communications Press—

Cable Programming
Resource Directory
1987

A Guide to Community TV
Production Facilities and
Programming Sources & Outlets

More than 1,000 Community
Programming Centers

The CPRD lists cable systems, access stu-
dios, schools, local governments and oth-
er organizations managing local cable
channels—local origination, P-E-G and
leased access. Provides detailed informa-
tion about type and amount of program-
ming produced and acquired, as well as
budget, staff, equipment and other data.

For Independent Producers

The CPRD lists contacts at local cable
channels who buy or borrow noncommer-
cial programming, and program buyers at
more than 50 national cable programming
services—basic, pay and pay-per-view,

For Local Cable Programmers

The CPRD lists contacts at associations,
government agencies and clearinghouses
from across the U.S. and around the world
that lend or rent PSAs, Video News Re-
leases and longer-length video program-
ming covering a wide range of topics and
issues.

This unique guide to the field of
local cable programming will plug
you in to a national network of pro-
ducers and programmers. Order
yours today!

Only $34.95, prepaid.
Next edition: 1989

Broadcasting Book Division
1705 DeSales Street, N.W.
Washington, D.C. 20036

Please send copy(ies) of the CABLE
PROGRAMMING RESOURCE DIRECTORY 1987. |
enclose $34.95 per copy.

Name
Address

City St. __Zip
A S Setat it et . A s == = 0



For Sale Stations Continued

BROADCAST

MII ASSOCIATES

RENO « 702-789-2700 « SEATTLE  206-643-2116

WASHINGTON CLASS C FM
$475,000

8 Slngle Station Ma

& Turnargund situation needs aggressive owneraperator
# Soft ierms for qualified buyer

CLIFF HUNTER
206—643-2116

~ MIDWEST/FULLTIME AM

almost 50° years 63,000 peaple in -
~ area, Profitable. Cash~$300,000,
Terms- $350 000 3

ATTENTION:
BLIND BOX ADVERTISERS

_et. Estanhs-h&d

Effective with the November 2, 1987 is-
sue of BROADCASTING, the following
. rate structure for the blind box ser-
5t vice will apply:

a,’* BLIND BOX FEES
m| (in addition to basic advertising cost)
> 3 Situations Wanted: $4.00 per issue.

91 9-355-0327

All other Classifications: $7.00 per issue

The charge for the blind box service ap-
plies to advertisers running listings and
display ads. Each advertisement must
have a separate box number.

Terms.

Full power UHF-TV CP’s

» Mobile-Pensacola, Florida
® Des Moines. lowa

Ask for Jim Dick.

® Oraville, CA 10 get on our mailing fist.
Television Technology Corp.
Bill Kitchen 303—465-4141

o Powerhouse daytimer in eastern Ohio $415,000.
® Cable system in southcentral PA. 9,300 subscribers.
® AM/FMs including Class C's, TVs, cable and CPs. Call

Broadeast ommunications Bisision

BroADCASTING will not forward tapes, tran-
scripts, writing samples, or other over-
sized materials; such materials are re-
turned to the sender.

BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

EARLY DEADLINE

Atlanta to Chattanooga ADI
UHF C.P, sell or lease. Reply
to: 4724 Maple Brook SE,
Marietta, GA 30067. Serious
reply only.

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfitms International

300 North Zeeb Road,
Dept. PR., Ann Arbor, Ml 48106

NOTICE

Due to the Thanksgiving Day holiday,
classified advertising for the November
30 issue is due at noon November 20.

BROADCASTING’S CLASSIFIED RATES

Allordersto place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W, Washington, DC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings {non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum.

Rates: Classified dispiay (minimum 1 inch, upward in half inch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 per issue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W.,, Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each. Symbols such as
35mm, COD, PD, etc. count as one word each. Phane number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
ilegible copy-—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title Vi1 of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy.
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fates & Fortunes

Media

Clitford K. Levine, general sales manager,
ABC’s KABC(AM) Los Angeles named presi-
dent and general manager of co-owned
wLS(AM)-wYTZ(FM) Chicago.

Bill Fox, VP and general manager, NBC’s
KCST-TV San Diego, joins Gillett Communi-
cations of San Diego as president and gener-
al manager.

Daniel J. Berkery, VP and general manager,
WSBK-TV/ Boston. named president and gen-
eral manager.

Richard J. Janssen, VP. administration,
Scripps Howard Broadcasting Co. Cincin-
nati, named executive VP.

Appointed VP’s at Palmer Communications
Inc., Des Moines, lowa: Wayne Wisehart,
treasurer and Stewart Nazzaro, general
manager, Palmer CableVision.

William P. Castleman, VP and general man-
ager, KTXA(TV) Fort Worth, joins Act III
Broadcasting Inc., TV stations subsidiary of
Norman Lear’s Act III Communications, as
executive VP and chief operating officer.

Castleman

Holsopple

Paul R. Holsopple, general manager, WWAZ
(AM)>-wWLI(FM) Providence, R.I., joins Qun-
icy Communications Corp., Quincy, IIl., as
VP and general manager.

Mason Dixon, operations manager, WRBQ-
AM-FM Tampa/St. Petersburg. Fla., named
VP of parent, Edens Broadcasting, Phoenix.

George P. Litterini, director of compensa-
tion and benefits, 20th Century Fox Film
Corp., Los Angeles named VP, compensa-
tion and employe bencfits.

Joan B. Frangos, VP. local development,
noncommercial WETA-TV Washington, joins
noncommercial WMFE-FM-TV Orlando, Fla.,
as VP, development.

Bill Kent, assistant general manager, Viacom
Cable’s Cleveland system. named general
manager.

Greg Noack, VP, Katz Radio, New York,
joins wRAL(FM) Raleigh, N.C., as general
manager succeeding Dick deButts who joins
Dick Oppenheimer and Signature Broad-
casting as VP of radio and gencral manager
grf WTMG(FM) Murfreesboro (Nashville),
enn.

Robert A. Epstein, director of corporate
business development, Telemundo Group,
New York, joins WEYI-TV Saginaw, Mich..
as VP and general manager.

Charles Bortnick, VP/general manager,
WSRF(AM)-WSHE(FM) Miami/Ft. Lauderdale-
.joins KKHT(FM) Houston as general man-
ager.

Jerry Kunkel, gencral manager, WDHN(TV)
Dothan, Ala., joins wxTX(TV) Columbus,
Ga., in same capacity.

Scott Savage, general sales manager.
WNEw(AM) New York, named station man-
ager.

Gene Gerry, on air announcer, WIJIB(FM})
Boston, named operations manager.

Carolyn R. Sidders, assistant operations
manager and afternoon drive personality,
KOCM(FM) Newport Beach, Calif., named
operations manager.

Joni Dixon-Reitz, data processor, Westwood
One Radio Networks, Los Angeles, named
director, data processing.

Appointments at Buckeye Cablevision, To-
ledo, Ohio: Ellen Jackson, assistant mar-
keting director, to dircctor, marketing; Flor-
ence Buchanan, purchasing and production
planning coordinator. interior products divi-
sion, Owens-Corning Fiberglas, Toledo,
succeeds Jackson as assistant marketing di-
rector.

Marketing

Suzanne M. Tongue,
VP, account supervi-
sor, Saatchi & Saatchi
DFS Compton, New
York, to senior VP,
management supervi-
SOr.

Appointments at Grif-
fin Bacal, New York:
Christopher A. (Kit)
Mill, executive VP,
Saatchi &  Saatchi
Compton, New York,
to executive VP and group director; Bob
Horne, VP/management supervisor, to senior
VP and group director; Hayes Roth, manag-
ing director, Burkhardt & Christy Advertis-
ing, New York, to VP/management supervi-
SOL.

Appointments at Katz Communications:
Mitch Kline, VP and New York sales man-
ager. Katz Radio, named VP and general
sales manager, Katz's Banner Radio, New
York; Barbara Rossi, telecommunications
coordinator, entire Katz network, New York,
to manager, telecommunications; Kristy Pe-
ters, research analyst, Katz Independent
Television. New York, to research manager;
Leila Farley, sales executive, Independent
Television. New York. reassigned to Los
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Angeles; Cheryl Cox, account executive.
Blair Television, New York, to sales execu-
tive, Independent Television, New York;
tbra Morales, national sales manager, Eagles
station group, New York, to general sales
manager, white and blue stations groups,
Katz American Television, New York; Su-
san Stakser, research analyst, American
Television, New York. to manager, research
tcam; Stephanie Fraina, sales assistant,
white research team, American Television,
to research analyst; Vicki Powell, regional
account executive. KGBETv Harlingen, Tex..
to sales executive, Katz Continental Televi-
sion, Los Angeles; Chris Roethel, sales as-
sistant, Continental Television, New York, to
research analyst. west central team, New
York; Barry Poles, sales assistant, Katz Con-
tinental, to research analyst, West team: Mary
Beth Bogatto, account executive, Katz’s
Banner Radio. Los Angeles, to sales execu-
tive, Katz Continental Television, Los Ange-
les.

W.R. (Randy) Slaughter, VP of sales-western
region. Spectrafilm, Hollywood, named VP-
general sales manager.

Richard B. Taylor, sales executive. Financial
News Network. Chicago joins Determan
Marketing Corp. of Chicago as VP for sales.

Thomas Hunt, VP and general manager,
WTMA(AM)-WSSX-FM Charleston, $.C., joins
wWMG(FM) Charlotte, N.C., as general sales
manager.

Ritchard Homberg.
sales manager, WIN-
scaM)  New  York,
named general sales
manager.

Jeffrey J. Simonson,
local sales manager.
Colony Cable Com-
munications, Wo-
burn, Mass., named
advertising sales man-
ager, Copley-Colony
Cablevision, Costa

Homberg
Mesa, Calif.

Gwendolyn P. Irvan, field marketing man-
ager, Jerrico/Long John Silver’s Restaurant
group, Lexington. Va., joins WSETTV
Lynchburg, Va., as marketing specialist.

Appointments at DDB Needham World-
wide. Chicago: Elizabeth Fox, media plan-
ner, to media supervisor; Timothy Scott, ac-
count exectutive, 1o account SUPETVisor.

Appointments at Lewis. Gilman & Kynett
Advertising, Philadelphia-based subsidiary
of Foote, Cone & Belding Communications:
Jodi Council, account services assistant,
McAdams. Richman & Ong Advertising,
Bala Cynwyd, Pa., to assistant media plan-
ner; John H. Krick Jr., account executive.
Lowe Marchalk, New York, to account su-
pervisor.

Elyse Spalding, account executive, MTV



e B

Network, New York, joins People & Proper-
ties, Greenwich, Conn.-based sports mar-
keting and television representation service,
as account Supervisor.

John Dailey, account network supervisor,
Foote, Cone & Belding, New York, joins
Chiav/Day, New York, in same capacity.

Jim Trowell, senior art director, Tatham-
Laqu & Kudner, Chicago, named associate
creative director.

Robert Olson, sales representative, Classic
Auto World, Toledo, Ohio, joins WTOL-TV
Toledo as local account executive.

Appointments at Seltel: Mike Shepherd,
general sales manager, KTBY(TV) Anchorage,
to account executive, Seattle office; Bob Yan-
otsky, account executive, 1TS, New York, to
same capacity, New York.

Appointments at WPTR(AM) Albany, N.Y.,
and WFLY(FM) Troy, N.Y.: James P. Crowe,
on air personality, WPHD-FM Buffalo, N.Y.,
to account executive, WPTR; Jeffrey J. Whit-
son, regional and local account executive,
WWAZ(AM)-WWLI(FM) Providence, R.I., to
senior account executive, WFELY.

Michael Smith, account executive,
WDTWV(TV) Weston, W.Va., joins WAVY-TV
Portsmouth, Va., in same capacity.

James (Jamie) Andrews, account execu-
tive, WTHI-AM-FM Terre Haute, Ind., joins
WEVV(TV) Evansville, Ind., in same capac-
ity.

Thomas R. Gresback, account executive,
WCCO(AM) Minneapolis, and Suellyn F. Mar-
tin, commercial account representative, UN-
ISYS, Dallas, join KRLD(AM) Dallas as ac-
count executives.

Anne Marton, sales trainee, Petry Televi-
sion, Philadephia, named account execu-
tive.

Tony Yoken, VP and general manager,
WIKX(FM) Immokalee, Fla., joins WGKX(FM)
Memphis as account executive.

Mary Lau and Jan Nagano, account execu-
tives, KQMQ-FM Honolulu, join KFVE(TV)
Honolulu in same capacity.

Deanne Bekker, traffic-continuity director,
KRSP-AM-FM Salt Lake City, named account
executive. Shannon Fraley, traffic and mar-
ket research assistant, succeeds Bekker as
traffic-continuity director.

Jim Rausch, graduate, North Central Col-
lege, Naperville, Il1., joins WIFR-TV Free-
port, Ill., as continuity writer.

Appointments at  Hillier, Newmark,
Wechsler & Howard: Denise Durando, in-
tern, Lintas: New York, to sales assistant
there; Laura L. Steinkamp, graduate, Uni-
versity of California, Santa Barbara, to sales
assistant, Los Angeles.

Programing

Mark McClafferty, executive VP and produc-
er, Glen Larson Productions, Los Angeles,
joins Eddie Murphy Television Enterprises,
Hollywood, as president.

Appointments at Turner Entertainment Co,
Los Angeles: James E. Gentilcore, VP and
controller to senior VP-finance, treasurer

‘E, -

and controller; Carol Contes, executive di-
rector, Tucson Film Commission to legal
staff.

Appointments at Lorimar Syndication, Cul-
ver City, Calif.: Jim Engleman, VP, media
sales to senior VP, media sales; Julie
Kantrowitz, manager, media sales planning,
to account executive in media sales.

Squire D. Rushnell, VP, children’s pro-
grams, ABC Entertainment, New York adds
duties as VP, late night and children’s televi-
S10n.

Appointments at Viacom, New York: Peter
A. Press, managing director of Pacific and
Southeast Asia operations to VP and manag-
ing director, European operations;Anthony
David Manton, national sales manager,
Greater Union Film Distributors, Sydney,
Australia, succeeds Press.

Gary Landis, program director, Westwood
One Radio Networks, Los Angeles, named
VP/director of programing.

Appointments at Metropolitan Broadcast-
ing’s The Wave Network, Los Angeles:
Frank Cody, director of programing,
KMET(FM) Los Angeles to VP of programing;
Chris Brodie, assistant program director to
music director; Paul Goldstein, director of
creative development to director of program
operations.

Appointments at CNN: Dan Patrick, sports
anchor, New York named primetime sports
co-anchor, Atlanta; Tom Kirkland, sports re-
porter, Atlanta succeeds Patrick in New
York.

G. Bryan Polivka, producer, ProServ Televi-
sion, a Garland, Tex.-based sports program-
ing service, named creative VP,

Dave Madsen, promotion manager,
KTIv(TV) Sioux City, lowa, named VP, pro-
gram director-operations manager.

Barbara Fisher, executive story editor, New
World Pictures, Los Angeles joins Universal
Television, Universal City, Calif., as direc-
tor of movies-for-television and mini-series.

Bill Rubidge, story editor, Telecom Enter-
tainment Inc., New York, named director,
story development.

Appointments at Rasmussen Communica-
tions Management Corp., Champaign, III.-
based television sports production company:
Ed Mathias, producer, to general manager,
RCM operations center; Al Killion, produc-
er-director, Telemations Productions, Chica-
£0, to operations manager; Jeffrey Schmidt,
regional sports buyer, D’ Arcy, Masius, Ben-
ton & Bowles, St. Louis, to network sales
representative.

Charlotte Moore English, VP, programing,
WMAR-TV Baltimore, joins wMC-TV Mem-
phis as assistant general manager, program-
ing.

Hilary Schacter, manager, original program-
ing, USA Network, New York, named direc-
tor, original programing.

Robert Alan Cohen, director of East Coast
compliance and business affairs, ABC Tele-
vision, New York, joins Harmony Gold, Los
Angeles, as director, business and legal af-
fairs.

Ron VUlloa, associate director, business af-
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fairs, ABC, New York, joins The Phoenix
Entertainment Group, Los Angeles-based
television film producer, as director, busi-
ness affairs.

Appointments at The Discovery Channel:
Kimberly Hall, senior sales representative,
Mead Johnson & Co., Evansville, Ill., to
account manager, Eastern region, Landover,
Md.; Thomas Grams, account executive,
Harris Corp., Quincy, Ill,, to account man-
ager, Western region, San Francisco,

Pamela Eells, independent TV program
writer, joins GTG (Grant Tinker/Gannett)
Entertainment, Culver City, Calif., as cre-
ator and writer of weekly comedy series.

Mark Feldman, director, corporate commu-
nications, Mutual Broadcasting System, Ar-
lington, Va., joins Home Team Sports,
Washington-based  programing  service
owned and operated by Group W Satellite
Communications, as senior marketing man-
ager.

Appointments at The Playboy Channel, Los
Angeles: Jamie Fritz, senior advertising ac-
count executive and promotions director,
Heritage Cablevision, Dallas, to regional
sales manager, Eastern region; Tom Halsey,
advertising sales manager/local origination
manager, Group W Cable Inc., Warwick,
N.Y., to affiliate marketing manager, East-
em region; Michelle Bryant, international
trade consultant, Financial Sources Inc., At-
lanta, to regional marketing administrator,
Eastern region.

Donahue
Appointments at ABR
Entertainment  Co.,

Westlake Village, Ca-
lif.: cash and barter
sales division, Roger
B. Adams, national
sales manager, King
World  Enterprises,
New York to execu-
tive VP/general sales
manager, there; Ken-
neth Kagen, VP mar-
keting/research, Blair
Entertainment, New York, to VP marketing
and research, New York: Arthur O’Connor,
sales manager, Cable News Network, Atlan-
ta to regional VP, New York; Joseph A. Mir-
abella Ill, sales manager, Blair Entertain-
ment Co., New York to VP, Northeast
region, New York; Jack Donahue, western
sales manager, Republic Pictures Corp., Los
Angeles to VP, Western region, Los Ange-
les; Arthur Berla, sales manager, Christian
Broadcasting Network, Virginia Beach, Va.
to VP, sales Eastern region, barter sales divi-
sion, Los Angeles; Celinda V.O. Glickman,
director of publicity to VP operations, Los

Mirabella



Angeles; Carrie Lynn Einbender, assistant
director of program development, WLRN-TV
(PBS) Miami to director of creative services,
Los Angeles.

Appointments at Select Media Communica-
tions, New York: Vicki Jo Hoffman, sales
executive, Telepictures, Beverly Hills, Ca-
lif., to director, television distnbution; Lin-
da Yaccarino, research manager, King
World, Los Angeles, and Catherine Mor-
row, station clearance representative, Blair
Entertainment, Boston, to sales executives;
Carol Blank, manager, sales proposals,
CBS-TV, New York, to sales account execu-
tive.

Robert Bein, regional manager, Drake-
Chenault Radio Consultants, Dallas, joins
Bonneville Broadcasting System, music
syndicator, as sales-programing consultant,
Chicago.

Judy Hallet, producer and reporter,
KUTv(TY) Salt Lake City, joins National
Geographic Society’s weekly two-hour tele-
vision series, Explorer, as senior producer.

Robert Eggleton, morning drive producer,
WIND(AM) Chicago, joins WwWWE(AM) Cleve-
land as executive producer.

Appointments at The Breeze, program of
Progressive Music Network, Minn¢apolis-
based satellite radio program service: Ron-
ald M. Miller, regional affiliate manager, Sat-
ellite Music Network, Dallas, to north
central regional manager, Michigan City,
Ind.; Jools Brandt, on air personality,
KTCZ(FM) Minneapolis, to 8 p.m. to 1 a.m.
host.

Mike Simon, photojournalist, KWTV(TV)
Oklahoma City, joins Post-Newsweek's doc-
umentary team based at WIXT(Tv) Jackson-
ville, Fla., as associate producer-video-
grapher.

Lynn Stepanian, assistant program man-
ager, WESH(TV) Daytona Beach, Fla., named
program manager,

Jerry Birdwell, director, programing and re-
search, TVX Broadcast Group, Virginia
Beach, Va., joins WCIX(Tv) Miami as station
manager-program manager.

Henry Urick, program manager, KOVR(TV)
Stockton, Calif,, joins Casablanca IV, Los
Angeles-based film library-program syndi-
cator, as sales account executive, Southeast
region.

Marlynda Salas, coordinator, first-run syn-
dication, Group W Productions, Chicago,
joins Republic Pictures Domestic Television
Distribution, Los Angeles, as Western ac-
count executive.

Duffy Dyer, program manager, wDCA-TV
Washington, joins wTTG(TV) Washington as
program director.

Pete Owen, operations manager, KAMI-AM-
FM Phoenix, joins wYSTFM Baltimore as
program director.

Les Howard, interim program director,
wPDS(FM) Tampa, Fla., named program di-
rector.

Steve Nicholl, program director, KMGC(AM)
Dallas, joins KSKS(AM) Tulsa, Okla., and
KVLFFM Owasso, Okla., in same capacity.

Mike Fitzgerald, afternoon drive personality,

WNLK(aM) Norwalk, Conn., and host, Unit-
ed Stations’ syndicated radio program, Solid
Gold Country, named program director,
WNLK(AM).

Appointments at wWBZ(AM) Boston: Charles
Dickemann, assistant program director,
WWRC(AM) Washington, to same capacity;
Frank Murtagh, operations manager and
morning drive personality, wATD-FM Marsh-
field, Mass., to executive producer; Paul
Perry, afternoon talk show host, WHIIAM)
Providence, R.I., to 9:30 a.m. to | p.m.
personality.

Candace Fisher, executive producer, WSBK-
TV Boston, joins WFXT(Tv) Boston in same
capacity.

Richard (Jay) Babcock, director, creative
television and promotion, PTL Television,
Charlotte, N.C., joins WSPA-TV Spartan-
burg, S.C., as production director.

R. Bruce Adams, director, programing, pro-
duction and development. noncommercial
wpPSX-Tv Clearfield, Pa., named acting di-
rector, instructional media.

Appointments at WINX(AM) Rockville, Md.:
Bob Steele, operations manager, Mutual Ra-
dio Networks, Crystal City, Va., to after-
noon drive personality; Chris Verdi, part-
time announcer, to nighttime air personality.

Loretta Crawford, afternoon personality,
WCLZ(FM) Brunswick, Me., joins wGMw
(FM) Manassas, Va., as host, weekend show.

Ed Clancy, news director and moming show
host, WTIX(AM) New Orleans, joins
WWL(AM) New Orleans as host, midday
show.

P S e ——
News and Public Affairs

Appointments at CBS News, New York: Ted
Savaglio, director of news coverage, named
VP. administration and deputy director of
news coverage; Beth Waxman Bressan, at-
torney for Law Department’s labor and em-
ploye relations section, named VP of legal
affairs.

Bernard Goldberg, national correspondent,
CBS News, Miami, named correspondent
for network’s new 48 Hours which will pre-
meire next year. It will be based in New
York.

Ann Schulte Bauman, news and special
projects coordiantor. Fuji Communications,
New York, joins Conus Communications,
Minneapolis/St. Paul, as satellite news coor-
dinator.

Linda Breshears, Redding, Calif., bureau
chief. kHsL-Tv Chico, Calif., joins KEYT-TV
Santa Barbara, Calif., as Santa Maria news-
room chief.

Appointments at The Weather Channel, At-
lanta: Bonnie Winfrey, writer/producer,
CNN Headline News, Atlanta to producer/
director; Nora Taylor, senior accountant,
Peat, Marwick, Main & Co., Atlanta. to ac-
counting manager.

Mark Davis, news anchor, WTIC(AM) Hart-
ford. Conn., joins WTNH-TV New Haven,
Conn., in same capacity.

Doug Swanson, assistant news director,
noncommercial KENw-FM Portales, N.M.,
and KMTH(FM) Maljamar. N.M., joins KPSA-
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AM-FM Alamogordo, N.M., as news anchor.

Scott B. Hoke, sports anchor-reporter,
WTTV(TV)  Bloomington, Ind., joins
WAND(TV) Decatur, Ill., as sports reporter
and weekend anchor.

Dan Roan, sports reporter and weekend
sports anchor, WGN-TvV Chicago, named
weeknight sports anchor.

Bob Jimenez, co-anchor, 5 p.m. news,
KRON-TV San Francisco, named co-anchor, 6
p.m. and 11 p.m. news.

Kimberly Hunt, anchor-reporter, KMST(TV)
Monterey, Calif., joins KGTV(TV) San Diego
as co-anchor, 6 p.m. and 11 p.m. news.

Charles Rowe, owner and general manager,
KCRKFM) Lincoln City, Ore., joins KREM-TV
Spokane, Wash., as co-anchor.

Eugene Lisansky, news reporter, WFAS-AM-
FM White Plains, N.Y., adds responsibilities
as morning drive anchor and managing edi-
tor.

Robin Marshment, on air meteorologist,
WISN-AM-TV Milwaukee, joins KGGM-Tv Al-
buquerque, N.M., as chief meteorologist.

Bob Kovachick, producer, weather, WTAE-
TV Pittsburgh, joins WNYT(TV) Albany, N.Y.,
as weather anchor.

Tod Hyslip, meteorologist, 10 p.m. news,
WSIL-TV Harrisburg, Ill., joins KYTV(TV)
Springfield, Mo., as first edition and week-
end weather anchor.

Sandra Hughes, crime and court reporter,
WTVR-TV Richmond, Va., joins WLKY-TV
Louisville, Ky., as general assignment re-
porter.

Christopher Conder, photographer-editor,
WTOL-TY Toledo, Ohio, joins KAKE-TV
Wichita, Kan., as photojournalist.

Darrell Lee Powell, sports photographer,
TCI Cable, Cumberland, Md., joins WHAG-
Tv Hagerstown, Md., as video photogra-
pher-editor.

Promotion and PR

Lori Sue Meyers, art
director, creative ser-
vices, Rainbow Pro-

E| graming Services,
New York, joins The
| Nostalgia Channel,

| there as creative ser-
vices manager.

Gloria D. Rella, pub-
lic relations and com-
munications consul-
tant, New York, joins
Viacom Enterprises
there as director of public relations.

Trish Dyer, executive assistant, EZ Commu-
nications, Fairfax, Va.-based radio group,
named director of advertising and promo-
tions.

Meyers

Technology

Appointments at Hughes Aircraft Co., Los
Angeles: David M. Snyder, corporate VP-

international, to senior VP, marketing and
international; Snyder is succeeded by Dr.
John E. Koehler, previously president,
Hughes Communications Inc., wholly-
owned subsidiary that operates satellite
communications systems; Stephen J. Pe-
trucci, senior VP and executive VP, Hughes
Communications Inc., succeeds Koehler.

Karen J. Kalaska, assistant controller, Gray
Communications, Pittsburgh, joins TPC
Communications Inc./Channel One Ltd.,
television distribution and production facili-
ty, as controller.

Allied Fields

John Abel, executive VP operations, Na-
tional Association of Broadcasters, Washing-
ton received distinguished alumni award
from Indiana University.

Paul Harvey, commentator, ABC Radio Net-
works, New York, receives first Herriot
Award from Humane Society of United
States for “outstanding agency or individual
who, through communication with the pub-
lic, has helped to promote and inspire an
appreciation of and concern for animals.”

Steven H. Scheuer, author of movie and
television books including Movies on TV,
The Movie Book and The Television Annual
as well as editor and publisher of “TV Key,”
a syndicated newspaper column about tele-
vision, publishes The Complete Guide To Vi-
deocassette Movies.

Eric Fishman, associate, Washington office,
Boston-based law firm, Sullivan and
Worcester, named partner.

Jack Wayman, senior VP, Electronics [n-
dustries Association, Washington, will retire
after 25 years with EIA and 40 years in con-
sumer electronics industry, effective Jan. 1,
1988. Wayman will continue as media spo-
kesperson. Successor has not yet been cho-
sen.

Appointments at Nielsen Media Research,
Northbrook, Ill.: Annette F Stepp, account
executive named VP for Nielsen Station In-
dex, Chicago; Peggy Crowley, assistant spot
buyer, Foote, Cone & Belding, Chicago to
client service assistant.

Gordon Rice, general
sales manager, United
Press International,
New York joins R. A.
Marshall & Co., Hil-
ton Head, S.C., as VP
and associate broker.

Appointments at Niel-
sen Marketing Re-
search, Northbrook,
Ml.: Philip H.
McGrath, account
manager, trade ser-
vices department, to VP and trade services
manager, Midwestern region; Bruce A. Stur-
geon, account manager, trade services de-
partment, to VP and trade services manager,
Western region.

Barry D. Wood, partner, Wiley, Rein &
Fielding, Washington-based law firm, joins
Jones, Waldo, Holbrook & McDonough,
Salt Lake City-based law firm, as member of

Rice
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firm, Washington office.

Appointments at Catholic Telecommunica
tions Network of America, Staten Island
N.Y.: Arthur J. Smith, executive director
Daybreak TV Productions, Diocese of Buf.
falo, N.Y., to director, program develop:
ment; Francis J. (Frank) Lattanzi, director
satellite services and technical administra:
tor, engineering, named business manager.

Richard C. Parrish, owner, KMUS(AM)
KKWK(FM) Muskogee, Okla., joins Charle:
C. Earls & Associates, Kennett, Mo.-basec
media broker and appraiser, as broker.

Appointments at Fleischman & Walsh, P.C..
Washington-based communications law
firm: Jeffry L. Hardin and Stephen A. Bou:
chard, associates, to partners; Lanese Jor:
gensen, associate, Verner, Liipfert, Bern-
hard, McPherson & Hand, Washington, anc
Christopher G, Wood, associate, Reddy
Begley & Martin, Washington, to same ca-
pacities.

Steve Feder, general sales manager
wFMT(FM) Chicago, joins The Montcaln
Corp., Seattle-based media broker, as asso-
ciate.

Appointments at Baseline, New York-basec
information service: Linda Brown, assistani
to president named operations manager
Frances Collopy, New York office manager,
and William Vaughan, account services re-
presentative, named account executives.

WSMV(TV) Nashville and senior reporter, El-
len Shuman, receive ARC of Excellence
community media award for television, giv-
en by Association for Retarded Citizens o
United States, for “outstanding efforts ir
educating public about mental retardation”
WSMV(TV)'s Keeping the Promise was win-
ning news series.

Deaths

James Spurgeon Rivers, age withheld by
request, believed to be in his eighties, for-
mer owner of WiIZ(AM) Albany, WMIM(AM)-
WFAV(FM) Cordele and WTIH(AM) East Point,
all Georgia, died Oct. 26 of apparent hear
attack in his home in Cordele, Ga. He is
survived by three sons.

Max Reznick, 66, host of The Max Reznick
Show, Jewish radio show, WNTR(AM) Silvei
Spring, Md., died Nov. 9 at his Washington
home of brain tumor. In addition to his 41-
year stint as radio broadcaster, Reznick was
also host of WTTG(TvV) Washington program
for eight years during the 1950’s and was
founder and president of Washington Indus-
trial Television System of Silver Spring, pro-
vider of closed circuit television equipment
for security systems. He is survived by wife
Friedel, one son and one daughter.

James Penn Pilkington, 64, administrator
of Television News Archive at Vanderbill
University, died of cancer Nov. 2 at Park-
view Hospital, Nashville. Pilkington was
former instructor at University of Arkansas
as well as a reporter and copy editor at The
Nashville Banner. From 1968 to 1970 he
was personnel director of United Methodist
Publishing House. Survivors include his
wife, Luann Foster, one daughter and twc
stepdaughters.



Fithabstater

CBS’s David Poltrack
and the road to research

When asked recently how he chose his ca-
reer, David Poltrack, vice president, market-
ing, CBS Television, recalled a Doonesbury
comic strip. The strip’s protagonist, Mike
Doonesbury, disillusioned with the cut-
throat business world, has quit graduate
business school. His long-time friend
Zonker, the strip’s symbol of the 1960’
counterculture, asks him what he’ll do next.
Caught off guard, Doonesbury responds,
“What else—advertising.”

Through his junior year at Notre Dame,
Poltrack considered becoming a lawyer. But
after a summer internship with a law firm, he
changed his mind. “1t was the dullest thing
you could ever imagine,” he says. That deci-
sion, however, also meant that “I had to
come up with something else to do with my
life.”

At 42, Poltrack has come a long way in a
relatively brief time in a career he entered
almost on impulse. ““l had met some interest-
ing people in the advertising business,” Pol-
track recalls. “It seemed like a fun busi-
ness.”

In college, he associated advertising
mostly with copywriting. “l thought that was
what people did at agencies,” he says. But
through interviews with agency recruiters
during his senior year he learned that copy-
writing jobs at the New York agencies re-
quired considerable experience. “Have you
thought about the media department?” he
was asked. He didn’t even know the depart-
ment existed.

After graduating magna cum laude, Pol-
track joined Ted Bates, New York, as a buy-
er-planner in the company’s media depart-
ment. Before long, he had developed an
interest in broadcasting, and in CBS in par-
ticular.

Poltrack did not actively pursue a job at
CBS. In fact, it pursued him. As he explains
it, his job was to maximize advertising effi-
ciency for the product he represented. At the
time Poltrack was given responsibility for
the product, CBS controlled about 75% of
its television advertising budget. “I came in
and reassessed everything,” he recalls. I
shifted money and [CBS’s percentage] fell
substantially.” CBS, understandably, tried to
persuade him it was the wrong move. He
was also offered a job. “l must have con-
vinced them that 1 was someone who would
be better on their team than on the buying
side,” he says.

Poltrack joined CBS in 1969 as a market-
ing analyst for its owned stations division,
where he wrote presentations for the sales
department. He was quickly named director
of research and sales promotion for the divi-
sion’s in-house rep, CBS Spot Sales.

He acknowledges that his fortunes have
been due in some measure to being in the

Danb Francis POLTRACK—Vice president,
marketing, CBS Television, New York; B. June
3, 1945, Stamford, Conn.; BA, history

(magna cum laude), Notre Dame, South Bend,
Ind., 1967, MBA, marketing, New York
University, 1973; media buyer-planner, Ted
Bates, 1967-69; manager, marketing

services, national sales, CBS Television
Stations, 1969-71; director, research and
sales promotion, 71-73; director of marketing
information, 1973-75; director, marketing
services, market development, 1975-77;
director, marketing services, 1977-78;
director, marketing, 1978-79; vice president,
marketing services, CBS-TV. 1979-82; vice
president, research. 1982-87; present position
since August 1987; m. Leslie Rita Dyer, Aug.
16, 1969.

right place at the right time. While he was
honing his marketing skills—he earned an
MBA from New York University in 1973,
attending classes at night—the stations divi-
sion was coming under increasing pressure
to develop new business, largely as a result
of a congressional ban on broadcast cigarette
advertising.

Poltrack then became director of market-
ing information, a new post created by the
division. In that job, he was responsible for
designing a unit to tap new sources of busi-
ness for the stations, much the same job de-
scription as his current network post.

In his tenure at owned stations, Poltrack
worked to expand the group’s overall market
nationally, as well as increase the retail busi-
ness locally. He then headed the operation as
director of marketing for the owned stations
group.

By the late 1970’s, the network was feel-
ing the same competitive pressures that the
station group had earlier experienced. As a
result of his marketing experience with the
group, he was moved to the network side in
1979 as vice president, marketing services,
CBS Television Network Sales. The unit he
created became part of the network sales de-
partment.

In 1982 Poltrack was named vice presi-
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dent, research, CBS/Broadcast Group.
Since then he has become the network’s
voice on all matters pertaining to research
and ratings, overseeing that area during a
tumultuous period of steady erosion of net-
work viewing, which this year has been fur-
ther complicated by the transition to people-
meters (BROADCASTING, Nov. 9).

Part of his responsibility as research head
had been to forecast the future competitive
position of the network. In 1979, he wrote a
paper entitled “The Road to 1990, in which
he predicted that the network portion of tele-
vision viewing might drop to a 70 share. (It
is currently about a 75 share.) In an update of
his paper this past summer, he reaffirmed his
forecast, adding, however, that in gross
numbers, audiences would likely remain the
same because of the nation’s population
growth.

Also this summer, Poltrack took on added
duties as vice president, marketing, for the
CBS Television Network. He will continue
to oversee research. And once again, he has
been asked to create a marketing department
for the network, one that will be autonomous
and considerably larger than the one he cre-
ated for sales nine years ago.

This time around, the stakes are much
higher, with the networks caught between
declining profits and escalating production
costs. Poltrack’s task, as he sees it, is to
develop more business for the network, and
not just in the daily combat with NBC and
ABC for a bigger piece of the $9 billion
network advertising pie. He wants to expand
that pie by targeting competing national me-
dia and the $100 billion now going to pro-
motions outside network television. Also
ripe for exploration, he added, are the bil-
lions of dollars that are spent on direct mar-
keting, such as direct mail.

Poltrack rises at 5:30 a.m. each weekday
to exercise before he catches a train to his
New York city office from his home in New
Caanan, Conn. And one night a week he
teaches a course in marketing at New York
University.

In his spare time, of which there is very
little these days, Poltrack likes to play ten-
nis, read fiction and travel. He and his wife,
Leslie, try to visit Hawaii at least once a
year. Bermuda used to be their favorite vaca-
tion spot, and his office walls are dotted with
photos from past trips. Now, with airline
frequent flyer programs “and a little more
affluence,” Hawaii has become their favorite
spot.
Poltrack is also an author. In 1983 he
wrote the book, “Television Marketing: Net-
work, Local and Cable.” Much of the re-
search for the book came in the course of his
work as a network executive. “So then it’s
just the discipline to get it together,” he says.
He wants to update the book, and perhaps
write others. Considering the battle for rat-
ings among a growing field of contenders,
there should be no lack of material. [
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NTIA last week formally announced plans for wide-ranging study of
cable television service aimed at determining whether and what
policy changes are needed to assure competitive environment in
industry “and, therefore, greater public benefits” (“Clesed Circuit,”
Nov.9). Assistant Secretary of Commerce Alfred C. Sikes, who
heads NTIA, said that cable television is now "the principal distri-
bution medium of video services” and that its growth will “be
influenced by government actions particularly at the local and
federal level." Sikes said cable “must be examined in the context of
the convergence of commen carrier and mass media technologies
and the competitiveness of VCR's, C-band direct broadcast satel-
lites, an emerging multipeint distribution service and the possibil-
ity of Ku-band satellite distribution.” “Issues to be included in
study—which is to be concluded in spring—include franchising
process, costs of cable and fiber optic plants, concentration of
ownership and program distribution. Developments in those is-
sues, as well as court decisions expanding cable’s First Amend-
ment rights, NTIA said, "have dramatically changed the business
environment for video distribution services.”

]

Ratings for first regular season football game on ESPN were lower
than preseason, four-game average. New England-New York Gi-
ants game scored 7.2 rating in cable homes and 8.5 rating in com-
bined broadcast-cable universe. ESPN had guaranteed advertisers
9.6 raung for regular-season games. ESPN said ratings were af-
fected by sweeps programing on broadcast networks and 1-6 re-
cord of defending Super Bowl champs, Giants. Game was also
closed-captioned by National Captioning Institute.

[m}

Fox Broadcasting Co. executives will be in New York and Chicago this
week to negotiate deals for new Late Show replacement, The Wilton
North Report, debuting Nov. 30. New hour-long program, preduced
by former David Letterman executive producer Barry Sand, will air
at 11 p.m. on half of Fox's affiliates, and at 11:30 on other half until
it can be determined where it performs best. FBC Fresident Jamie
Kelner last week declined to project initial rating. Fox could grant
charter rates to several advertisers. There will be no unit cost for
30-second spots either. Fox will forego big promotion push in
beginning since large porticn of format could change in coming
months. Sand and Kelner said Wilton North, based on name of
studio where show will originate, has budget comparable to that of
Letterman. Existing format calls for reality-based comedy based
on current news happenings. Clips will not be altered for humor,
and show will use affiliates to contribute offbeat reports. Sand said
it will take part in coverage of next year's political conventions. In

Ubiquitous. Last week, 20 years after President Lyndon John-
son signed the Public Broadcasting Act of 1967, the only state
in the country without a public broadcasting station—Mon-
tana—received CPB qualifications for Montana State Universi-
ty's KUSM(TV) Bozeman. Sharing congratulations are {I-r): How-
ard Gutin, CPB chairman, CPB President Donald Ledwig, and
Edward Groenhout, dean of the College of Arts and Architec-
ture, Montana State. At present there are 318 public TV sta-
tions and 299 radio stations, according to CFB.

meeting with trade press last week, Sand said that two 30-year-ol
anchors from medium sized markets will co-hcst. Sand has als
signed former INN anchor and CBS correspondent Morton Dear
co-host of Lorimar’s fall 1988 TV Guide strip (see page 150), to hos
two segments. moderating fan club debates and hosting featur
about traits people in public eye have in common. Phyllis Schaf]
will appear with liberal each week for "Friday Night Fights” an
Jack La Lanne will be show's science editor. Arsenio Hall, host ¢
Late Show in recent weeks, may also be signed.

m}

Turmer Broadcasting System reported net loss of $38.3 million |
third quarter, cn revenue of $152 1 million. In year-earlier quarte
company had net loss of $44.3 million on revenue of $156.3 millior
For first nine months, company had net loss of $104 million ¢
revenue of $459 .3 million.

[m}

Motion Picture Association of America President Jack Valenti ha
decried TCI purchase of Tempo Enterprises (see page 135). “This i
another example of the increasing concentration of power both 1
subscriber domination and program domination,” he said. "2
some point, scmeecne has to ask when is enough enough.” TCI ha
more than five million subscribers; Tempo Cable has 16,000 an
Tempo TV serves 12:5 million subscribers.

Cable Television Administration and Marketing Society board is e
pected to review final candidates for top position at organization du
ing meeting in New York this week. Organization plans to creat
president and chief executive cfficer positicn, which would hav
more authority than previous executive director slot. Announce
ment of successor is expected by year's end.

m}

Al Gottesman, senicr VP, L.F. Rothschild, told TVB members a
tending annual conference in Atlanta last week (see page 46), I
believes both broadcasting industry and stock markets are fund
mentally sound. “Advertising is not a discretionary expense f
major advertisers,” said Gottesman. “It is a mandatory expense
As marketers continue to create new consumer “needs,” he sak
they will buy increasing amounts of advertising time to deliv
messages about those needs. Gottesman also noted that mo
national brands are “localizing their own accounts. That will e:
pand opportunites for creative marketing” by broadcasters. F
also expressed “long term faith” in Wall Street. Needs of institt
tional investors to invest sizeable funds in markets "isn't going 1
go away. Nor will the need for funds” for companies seeking t
expand capital base, he said.

w]

Fox Broadcasting Co. and other networks continued negotiation
with Viacom International last week for It’s Gary Shandling Shov
currently on Showtime. Deal could involve both new and old ep
sodes. Whoever picks up show, Viacom would retain syndicatio
rights (it is being considered for 1991 debut).

w]

Essex Communications announced that offer it had earlier receive
from U.S. Cable Corp. (BROADCASTING, Nov. 9) had been reduce
from $233 miillion to $225 million. Doug Paul, general counsel ft
Essex, said new offer would "not make the deal any less certain.
hasn't stopped progress on the deal.” Paul said principals were st.
trying to reach definitive agreement.

o

Grant Broadcasting’s troubles continue as competing applicatic
for license of waBo-Tv Joliet, 1ll., was filed last week at FCC. Joli
Television Station Ltd. Partnership, group headed by Terry Dola
station sales rep with syndicator Orbis Communications in Chic
go, filed application for ch. 66 with FCC last Tuesday (Nov. 1{
Grant Broadcasting is currently in bankruptcy hearings and is al:
being challenged for renewal of its WBFs-Tv Miami.
O

TV commercials featuring Spuds MacKenzie, bull terrier mascot f
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nheuser-Busch's Bud Lite beer, were protested last Friday morn-
g on Senate floor by Senator Strom Thurmond (R-S.C.). Thurmond
splayed promoticnal items of “original party animal” campaign
demonstrate that it is directed toward children. “The stuffed
lmals, children's toys and T-shirts small enough to fit 12-year-
Is indicate the real purpose of the campaign,” senator said.
wrmond also protested wine cooler TV commercials which, he
id, give “the impression that wine coolers are a soft drink.”

aff of movies and mini-series unit of CBS Entertainment is being
1t from 35 to 15, decision reflecting network's lessened reliance
1 those program forms and emphasis by new president, Kim
‘Masters (see page 144), on series development. Steve Mills re-
ains VP in charge of unit.

3S and Sony still had reached no decision late last Friday on $2
lion sale of CBS Records Group. In statement, CBS said that
scussions with Japanese electronics manufacturer are continu-
g, but no agreement had been reached yet to present to CBS
vard of directors. CBS board met, but did not vote on sale, last
ednesday, Nov. 11. CBS stock closed up Friday at $173.88, $4.13
gher for week. =
:cording to sources, there was word speading throughout CBS
sws last Friday (Nov. 13) in that Harry Smith is expected to be
med co-host of Morning Program this week. Smith is CBS News
las correspondent who now appears on CBS Morning News
th Faith Daniels. Smith would join Kathleen Sullivan as host of
3S News production which will replace current Morning Pro-
am on Nov. 30.

a

allmark Cards and First Chicago, partners in ownership of Span-
h-language station group, appear to be negotiating for acquisition
Spanish-language program provider Univision. Los Angeles-based
nivision, which through holding company Univisia has common
vnership with Mexican programing giant Televisa, declined
ymment. Los Angeles Times quoted source saying transaction,
hich could include program-supply agreement with Televisa,
ight be valued as high as $380 million.

Aatonai Cabie Mongh

Coming up. Robert Clasen, president and CEO of Comcast Ca-
ble, and chairman of National Cable Month, unveiled logo for
NCM next April. Clasen said that 13 basic cable networks
(A&E, BET, CBN, Discovery, ESPN, FNN, Lifetime, MTV Net-
works, Nashville, Tempo, Turner, USA and Weather Channel)
have committed $25 mullion in advertising and promotion to
campaign, 10% increase from previous year.

Lorimar losses. Lorimar Telepictures last week declared a $56.3
million loss for the guarter ending Sept. 30, and in an eariier
move, adopted a stockholder rights plan to frustrate hostile
takeovers.

The defensive shareholder rights plan, approved last Thurs-
day by Lorimar's board, would take affect when a party buys
20% or more, or offers to buy 30% or more, of the company’
common stock. According to the company, the plan "was not in
response to any existing effort to acquire control of Lorimar.”

Lorimar, which is undergoing a general restructuring involv-
ing the sale of three network affiliate TV stations, advertising
agencies and other properties, appears vulnerable now to a
takeover, according to Oppenheimer Vice President Dennis
NMcAlpine, because of botli the low stock price and the relative-
ly small stock ownership of company management or insiders.

The company’s share price, trading as high as $22.25 last
March, dropped precipitously in the aftermath of the Oct. 19
market crash, going from $15 to $6.75 in less than two weeks.
The stock has made uneven progress since, clesing last Friday
at $8.88, down slightly from the previous week.

Lorimar blamed losses In its second quarter ending Sept. 30
on a $45-million writedown from its motion picture division, a
27-fold increase in Interest expenses to $11.5 mullion and the
cancellation of the ABC show Max Headroom. The film projects
responsible for the loss were five projects “initiated under prior
management of the division,"” the company Said.

Revenue was higher for the quarter, up 28% to $198 muliion,
with net loss per share at $1.22.

The Disney Channel expects to announce its plans for scrambling in
next 60 days, according to Disney President John Cooke. Speaking
last week to Washington Metropolitan Cable Club, Cooke said
service plans to begin scrambling 1n 1988, most likely during first
half of year. He said Disney Channel wanted to be sure there were
enough decoders before scrambling.

[}

League of Women Voters' has hired Ray Lockhart, 33-year veteran
of NBC, as producer of its 12 1988 Presidential debates. During the
1960's, Lockhart directed the Huntley Brinkiey Report. He has
since produced and managed NBC special events coverage, been
vice president for news operations, for political programing and of
NBC News Worldwide Service and, until this year, senior producer
of prime time documentaries. Lockhart's duties as producer of the
league's 1988 debates will include working with staff on debate
format, as well as technical aspects such as production, staging
and set design. First primary debate will take place in Manchester,
N.H., on Feb. 13-14.

=

Senate legislation regulating backyard dish industry was said to be
undergoing last-minute revisions in preparation for vote this Thurs-
day by Commerce Committee. Staff of Senator Al Gore (D-Tenn.),
chief author of bill, was redrafting certain provisions {BROADCAST-
ING, Oct. 26). Reaction from industry backers and committee spon-
sors to those changes should be key in determining fate of mea-
sure. Details of specific amendments suggested by Gore or others
were sketchy. Idea of excluding cable pregramers not cwned by
cable operators from bill's third-party packager provisions was
said to have surfaced. Also, there was scme mention of expanding
scope of legislation to require mandatory access Lo broadcast sig-
nals as well. One of bill's chief critics, Communications Subcom-
mittee Chairman Daniel Inouye (D-Hawaii), who has problems
with third-party section, was waiting to see revisions before con-
sidering own amendments. Inouye is viewed as key player in
whether bill passes in Senate and has encouraged affected parties
to settle differences without legislation, but no progress was re-
ported cn that front.
o

Syndicated special Return to the Titanic...Live (Wednesday, Oct. 28,
8-10 p.m.) scored 22.5/33 in 15 overnight markets. LBS Commu-
nications sold advertisers gross average audience rating of 25 for
two plays of event. Special was carried by roughly 150 stations
covering 96% of the country. In 14 overnight markets Titanic rated
higher than anything else on air during time.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTAT)

Fditorialse

Looking good

It’s too early for the champagne, but the latest dispatches from the
transfer fee/fairness doctrine front are so encouraging that—even
if premature—they must be remarked upon. It very much appears
as if the National Association of Broadcasters has won its biggest
victory in recent memory—and against impressive odds. If so, it
will be Eddie Fritts’s greatest achievement in his five-year presi-
dency, and one in which he can take justifiable pride.

It all began when Senator Ernest Hollings (D-S.C.)}, chairman
of the Senate Commerce Committee, sought to use a budget
reconciliation bill to codify the fairmess doctrine and at the same
time shift a large part of the burden of supporting public broad-
casting to the private broadcasting system. Specifically, the Holl-
ings bill would impose a tax of from 2% to 5% on the sales of
broadcast properties. The bill had more than just Hollings going
for it. In a time of fiscal crisis the thought of pumping so many
millions into the treasury, and eventually into public broadcast-
ing, was appealing across the political spectrum, and the thought
of reinstituting the fairness doctrine in the process made it appear
a sure winner.

That was what the NAB was up against when its leadership cut
short a trip to Japan to mobilize the membership and activate the
impressive grassroots organization that has been developed in
recent years. President Fritts, often acting on his own, was all
over Washington, and particularly Capitol Hill. The effort ap-
peared to be on two fronts: calling in chits to oppose the Hollings
bill if it were ever brought to a vote, and lobbying the economic
“summit” between the White House and the Congress to make
sure that the transfer tax would not win endorsement.

By the end of last week the NAB felt secure enough to advise
its board that it had S0 Senate votes in hand to block the Hollings
bill, and that no measure as controversial as his would be consid-
ered by the summit. Double whammy.

Not only would such a victory be sweet for those who win it,
but it would be precious indeed for the industry in whose behalf it
was won. Still another attempt to codify fairness will have failed
in the Senate (although still another—from Representative John
Dingell [D-Mich.}—is certain to arise in the House). A tax of
gross inequity—and hundreds of millions of dollars magnitude—
will have been avoided. And the responsibility for supporting
public broadcasting will have been returned squarely where it
belongs: to the public at large.

Three cheers for N Street.

Open season

The Reagan administration sent a 49-page bill to Congress last
week seeking to implement some of the recommendations of the
ill-conceived Meese Commission. If the bill becomes law, tradi-
tional broadcasters may have the company of cablecasters and
satellite television distributors in their First Amendment ghetto.

For Broadcasters, it was the Supreme Court’s decision in the
Pacifica case. For cablecasters and STV operators, it could be the
Child Protection and Obscenity Enforcement Act of 1987. (It has
yet to be introduced, or even referred to committee, so there is
time to amend or axe it.) It is a bill cloaked in righteousness. Who
could argue with protecting children from exploitation? But the
bill would do more than that. It would free the states and “the
political subdivisions thereof” to pursue their own parochial mo-
ralities against cable and STV, and it arms them with a broad-
sword. The offending paragraph reads: “Nothing in...the Cable
Communications Policy Act of 1984, or in any other provision of

federal law, is intended to interfere with or preempt the power of
the States, including the political subdivisions thereof, to regulate
the uttering of obscene or indecent [emphasis ours] language or
the distribution of obscene or indecent matter of any sort, by
means of cable television or subscription services on television in
a manner that is not inconsistent with the Constitution.” By dis-
tribute it means “send, transmit, retransmit, telecast, broadcast or
cablecast, including by wire, microwave or satellite, or to pro-
duce or provide material for such distribution.”

Cable interests might argue that no license to prosecute inde-
cency on cable comparable to that established by Pacifica for
broadcasting has yet been established, and that cable is thus
insulated from such regulation. But from the wording of the
above quote, it is not clear that the Justice Department has made
that same distinction.

The best we can hope for is that this is the last we’ll hear of it.
Oblivion would be a just reward.

The ‘we’s’ have it

There is a new definition for the “local” in local journalism. It is
anywhere a satellite can reach, which is just about everywhere.
As that reach has grown, the distinctions between local and net-
work coverage have continued to biur in what could be labeled
the “we” generation in local news, with stations pooling their
talents, and transponders, to form regional and ad hoc networks.
This week’s special report on those local news efforts shows just
how far local news has come, and how far local newscasters will
g0, to cover the breaking story or uncover the deceptive practice.

From saying ves to condom ads, PSA’s and AIDS-related pro-
grams to saying no to drugs in stationwide and groupwide cam-
paigns, the public affairs commitment of Fifth Estaters over the
past year-plus has been stronger than ever. It takes only a glance at
any of the 12-plus pages of public affairs programing in this
week’s special report—and that only a cross-section of an in-
dustrywide commitment of time and dollars—to illustrate that
point.

Among the causes championed and wrongs righted in the past
year were food drives, clothing drives, telethons, charity walks
and runs, scholarships, book donations, cholesterol and cancer
screenings, anti-drunk driving projects, literacy campaigns, town
meetings, crime prevention programs, disaster relief, hospital
care, care for the elderly, runaways, radon gas levels, consumer
rip-offs, government corruption. . . . the list is as long as the dedi-
cation broadcasters bring to their corners of the Fifth Estate.

Drawn for BROADCASTING by Jack Schmidt
“We need a new opening graphic. We've moved the early news
back another half hour so we have to call it “The Late After-
noon News.”
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New from the National Association of Broadcasters

THE SMALL
MARKET
TELEVISION
MANAGER’S
GUIDE

The only publication
devoted to the special
needs of small market
television stations.

Here is a 200-page book that is filled with
innovative ideas, practical suggestions and
hands-on advice for operating today’s
small market television station.

The Small Market Television Manager’s
Guide is written in clear, non-technical lan-
guage by some of the nation’s foremost ex-
perts on running small market television sta-
tions. It’s sixteen chapters review and describe
various practices and business strategies that
are working at small market television sta-
tions—and tells how you can put these ex-
periences to work at your station.

While The Small Market Television Man-
ager’s Guide is geared to the specific needs
of the 100+ television operator, a great many
of the challenges and opportunities discussed
are common to television stations of all mar-

ket sizes—especially since small market trends
are often a bellwether of trends soon to af-
fect larger markets.

Written under the guidance of the NAB
Hundred-Plus Television Committee, The
Small Market Television Manager’s Guide is
a book for and about small market television
stations, but managers and key personnel at
all television stations will find it enlighten-
ing and informative.

Nonmember Price: $50.00
NAB Member Price: $25.00

To order, send payment to NAB Services © 1771 N Street, NN'W. ®

Washington D.C., 20036. Call toll-free 1-800-368-5644 or (202) 429-5376
(9 am to 5 pm ET) to charge your order to VISA, MasterCard or American
Express, or to inquire about quantity discounts. D.C. residents add 6%

sales tax.
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WHICH COMES FIRST?

At Petry, our stations come first.
And everyone, from top management on down, knows it!
We only succeed when our stations do.
So all of our efforts are geared to selling them.
Not like the chicken or the egg, we know who's first.
That’s why nobody sells Spot Television like Petry.
It’s our only business.

Petry, Inc., The Original Stafion Representative






